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ANNUAL INTERNATIONAL CONFERENCE 2023

June 13 - June 15

TTRA ANNUAL CONFERENCE

Gateway to the Future

Annual International Conference 2023
53rd Annual Travel and Tourism Research Association
St. Louis, Missouri, United States * June 13-15, 2023

Join us for the 53rd Annual Travel and Tourism Research Association International Conference in St. Louis, Missouri, United States, from

June 13-15, 2023. This year’s conference theme is “Gateway to the Future: How , data & hnol are

ing the way
strategic decisions are being made by

ion & tourism

2 TTRA 2023 International Conference
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Advancing Travel Insights Globally

MEMBERSHIP MEMBER RESOURCES CHAPTERS EVENTS INSIGHTS PARTNERS ABOUT

Home » Join TTRA

JOINTTRA

TTRA is the leading advocate for higher standards in travel and tourism-related research, analysis, and marketing. For over 50 years, TTRA has

Why Join Us?
been the industry’s leader for go-to, evidence-based, global travel and tourism data and analysis. TTRA unites the best and brightest from the y
travel and tourism research community. University academics, professional practitioners, and research experts become members of TTRA to .
network, collaborate, learn, and ideate with colleagues from across the globe. Join TTRA
Travel and tourism professionals need world-class research to make informed decisions. TTRA is where they find it. Volunteer
TTRA's updated membership structure offers better value and more inclusive opportunities for members to access our resources and Testimonials

community. For organizations, the new pricing model eliminates complex calculations and offers a flat rate of $999 for up to 25 individuals,
making it easier to budget and plan for membership. By investing in our resources and community, TTRA is positioning itself to continue to be a
leader in the travel and tourism industry. We are committed to providing the highest quality resources and services ta our members. With the
updated membership structure, TTRA is dedicated to providing valuable opportunities for our members to grow and succeed. Join us and
become a part of a community that is shaping the future of the travel and tourism industry!

ANNUAL MEMBERSHIP DUES:
TTRA offers multiple membership categories to fit the needs of our members:

1. Organizational Membership: $999 JOIN/RENEW NOW
2. Premier Individual Membership: $499 JOIN/RENEW NOW
3. Academic Standard Individual Membership: $319 JOIN/RENEW NOW

4, Student Membership: $50 JOIN/RENEW NOW

Organizational membership includes up fo 25 members.
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Academic Roundtable & Breakfast

07:30

08:45

'GYEATE T A
Qualitative Research Methods

Heyth =i e aass - fLERMESEB I EE R T
DMO, Vendors, and Partners Breakfast

10:45

(e e FR A SR Y 45 2 52
Real Talk: Embracing Differences & Fostering Unity Across Travel &

Tourism

BReCOR g - RITERAGRERE S Ry IR i T i iy 2 8
Insights From The Total Economy - Is VFR The Silent Majority Of Your
Overnight Stays

=
Light Lunch

12:00

il

Welcome

13:00




13:15

=Ry
Analytics for Advocacy

14:15

By oy 4H B4R IR 4
Meet the Editors

DMO 434H Bl &
DMO Breakout Roundtables

g 4B R

Vendor Breakout Roundtables

16:00

(LHERs - AAERE KBRS Fe &0 - S EHESH TH B e
Straight from the Vendors — How Big Data & Market Research Work
Together & Fuel Marketing & Strategy

Sty oy sHE b &
Ideas Fair(Academic Breakout)

18:00

B & -4 A N E Y e (R
Welcome Reception - Cardinal Nation and Hall of Fame and Museum Club

6 H14H (=)
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e ERERE
Chapter Leaders Breakfast- INVITATION ONLY

07:30

KRR
Networking Breakfast

08:30

S BERHRG R iR 2 SR H BRI K S
Leveraging Smart Technology

09:15

&5

BB

Coffee Break with Exhibitors

\

09:45

EtoraH g 1 0 Ay H AVt

Stronger Destinations

B aH ek 2 ¢ RIS
Tourists' Data

B aH ek 3 1 HT it R B R AT Ry s 2
COVID-19 and Tourist Behavior
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Economic Growth
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Data-Driven Marketing
EEH e | BEER - BIEAEOr F BRI - FTEE Bk
% H #3
Using Insights, Data and Technology to Drive Outcomes to Create a Smart
10:45 Destination
EEE A ER 2 ¢+ R RATHHURAVEEE
Data is the Name of the Game When it Comes to Evidence-Based Decision
Making in Marketing
12:00 S tihs s g
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13:10 {5 FHEIE A& B B TR SEERIR R TT 7%
. Telling the Story
Sty dH et 1 - A MERE
Inclusive Tourism
Sl orsHeEsk 2 © KBARTA
13:30 Big Data Methods
Byl ask 3 - EmEE S EHEEI AR 5T
Building Bridges: Using Academic-Industry Partnerships to Drive
Innovation in Research
14:10 IRFEZE T THE b Rk © T S e B Y A AT
' Turning Insights into Strategy: Research from a C-Suite Perspective
500 SRR
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1530 MRS H a3 RAVAERA M-SR E ST 2 B
’ Leveraging Research’s Growing Relevance - a Path to Leadership
o BoYErEE
' Chapter Meeting - Each chapter will have a space to meet
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Evening Party- Drinks and TTRA BAND
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07:30

SERIEERR (ER2EE
Past Presidents Breakfast - INVITATION ONLY

TR
Networking Breakfast

08:45

A 145 T ¢ 2023 JRIEWT 2RI 25 70 A BAIZE Te LR ITE B FR K
Beyond Demographics.What the Future of Travel 2023 study reveals

about multicultural and diverse travelers

09:30

£ s O

ZEERY
Coffee Break with Exhibitors

\

10:00

EEFEHEEH | ¢ BRI B

Changes in Tracking and Geolocation

EEE G 2 © UiaT &/ &/ Bk E
Conference/Convention/Group Travel

10:30

EffasraHEs | iR

Tourist Experiences

Effroralea 2 © TR
Special Interest Tourism

Sty dH e 3 ¢ R BayE B 2 SRt ATk

Data-Intensive Methods for Destination Management

11:00

(e EE 3 * 12~ Tl ~ BB EIR IR R D
Eat, Pray, Love...Data

WEH TS 4 N\ ITEEFEAT RS - —LEsT AL
FE Rk
Solid AI Needs Solid Data: Let's Discuss the Future of "New AI”

12:15

R iR T

Lunch - Annual Business Meeting, and Awards

13:30

AT PR —AOB EE HEE

The Economists

14:30

JTR 4REEZ B E &
JTR Editorial Board Meeting

15:00

EEGUH
Board of Directors Meeting
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