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OLIS 2019 Autumn: Life Insurance Marketing in Senior Market

Program
Wednesday, October 23, 2019
18:30-20:00 Pre-Seminar Dinner

Thursday, October 24, 2019

Time Lecture/Agenda Speakers
9:00-9:20 Opening Ceremony
9:30-12:00 Life Insurance Business in an Ageing Society Ryoichi Tajima
Chief, International Department
The Life Insurance Association of Japan

12:00-13:30 Lunch

13:30-16:00 Trends in Insurance Omni Channel Marketing Tomoki Inoue
-Optimizing customer contact based on Senior Analyst
consumer awareness and behavior- Social Improvement & Life Design Research Dept.
NLI Research Institute

16:15-17:30 Group Discussion D
Friday, October 25, 2019

9:00-11:30 What is senior marketing from the perspective Yuko Horiuchi
of gerontology? President, Gerontologist
Senior Life Design

11:30-12:50 Lunch

12:50-15:20 Protection of Elderly Customers in Bank Tsuyoshi Zaizen
Channel Corporate Vice President
Chief Compliance Officer
The Prudential Gibraltar Financial Life Insurance
Co., Ltd.

Monday, October 28, 2019

9:00-11:30 Strategies and Tactics for Winning in the Kenichi Suzuki
Expanding Senior Market Managing Director, Editorial & Sales Department
Insurance Information Co., Ltd.

11:30-13:00 Lunch
13:00-13:30 Magic of Life Insurance

13:45-16:15 Life insurance products in senior market in Tohru Okayasu F.1.A.J
Japan Corporate Vice President
Chief Actuary
The Prudential Gibraltar Financial Life Insurance
Co., Ltd.

Tuesday, October 29, 2019

9:00-11:30 Aging in Asia Keiichiro Oizumi, Ph.D.
Demographic Dividend to Digital Dividend Professor, Institute for Asian Studies
Asia University

11:30-13:00 Lunch
13:00-16:00 Group Discussion @
16:15-16:45 Closing Ceremony

*This seminar program is subject to change without prior notice.
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World Population ( 1950-2100)
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East Asia Population
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Doubling Period ofAging n Asia

(Year)
7 4% (BmES
Asi 2001 2027 26
Japan 1971 1995 24
Hong Kong 1983 2013 30
Korea 2000 2018 18
Taman 1992 2018 26 France 115 Years
Chia 2002 2025 23
ASEAN 2020 2041 21 Sweden 85Years
§ ngapore 2004 2021 17 United Kingdom 47Years
Thatand 2002 2022 20
Vietnan 2017 2035 18 Germany 40 Years
Brunei 2024 2037 13
N alaysia 2020 2044 24
hdonesia 2023 2045 22
¥ yanm ar 2024 2055 31
Philipp nes 2028 2058 30
Cam bodia 2032 2058 26
Laos 2038 2059 21
W ord 2002 2040 38

Source:W orld Population P rospects: The 2019 Revision
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+ Changes in population in the past and estimated changes (by age group)

(10,000 people)

Old-Old population (aged 75 yeas old or
older);

12 2T

Total population:
128.06 million

10.000

6.000

4000

1250 1563

1570 973 1580 1983

(Note 1) “Young population” means those between 0 and 14 years old; “Working population” 15 and 64;
“Young-Old population™ between 65 and 74; and “Old-Old population™ 75 years old or older.
(Note 2) Populations between 1950 and 1969 and in 1971 does not include those in Okinawa.

Young-Old population (between 65 and 74
Total population: I years_old); )
120.66 million Working age population (between 15 and

64 years old);
Young population (between 0 and 14
years old)

mummmommmmms

(Year)
Source: “Population Census by "Ministry of Internal Affairs and
Communications

ion in Japan™ ( d in January 2012) by the National
Institute of Social Security and Population Research
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Structure of faculties of each
university and graduate school

(example)

R 3 s

Introduction to gerontology
(interdisciplinary content)

1 A = B

Gerontology
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It’'s because “gerontology” as an interdisciplinary
study is a holistic study of the elderly, including their
body and mind, and the society they belong to.

Physical
aging

Psycho-
logical
state

Social
environment

These factors affect their

spending habits.
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1.4

1.2

1.0

0.8

0.6

0.4

0.2

Normal walking pace (m/sec)
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“10 years younger in terms of data!”

65-69 70-74 75-79 80years
or older

Male Female

B 1992
[ 2002

65-69 70-74 75-79 80years

or older

Source: Takao Suzuki, Basic Knowledge in Super Aging Society, Kodansha's New Library of Knowledge, Tokyo (2012)
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m “Subjective age” of today’s seniors is 8 years
younger than the real age on the average.

(Age) ==m/\ctual age e=sSubjective age
” 72.5
B Younger by
: 8.5 years
1
ea Young;er by X
years
! i
60 Younger by i
> 8.0.gears
1 !
55 17— Youngér by
8.8 years
50 ;,
48.7
45
(Age group) 55 - 59 60 - 64 65 - 69 70 - 74

Data based on “VR’s 1,000 Senior People Survey”; the target is males and females
in the metropolitan area whose age is 55 to 74 years old (N = 1,120)
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First age
Immaturity,
education, and
dependence
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The theory of the four stages of life by Peter Laslet

2] Rl

4

Fourth age

Dependence
and decline

Second age
Independence,
responsibility, and
accumulation

Third age
Achievement,
completion, and

fulfillment

0 B0 6 _N_ _T N

B0 5 0 B 4 & X

(years old)
Their lives and spending

Start becoming conscious of
their advancing age.

“Changes”
begin.

® Changes in body
® Changes in social position
® Changes in family situations

50-99 years old

s FH %R 5 OLIS
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habits
become more
limited.

® Changes in body
® Changes in spending

74- 80 years old
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As people grow older, they become more
active.
We see active seniors who have ample
time and money.
College
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So why isn’t senior marketing working?
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Bags that meet the following: easy to use, gorgeous, user-
friendly, comfortable/safe, providing several benefits, and good

[kipling]
Bags with large storage capacity while
being compact

Easy to see inside; user-friendly
because you can wear a bag across
your body.

FaET R
N SR

reason(s) for purchasing

= BAEF TR ) e

Bags for seniors’ outing need to meet the following: light, soft
fabric, inside is bright enough to find things easily, wide
opening that makes it easy to get things in and out,
zippers/snaps are attached to hide things inside, messenger
bag that makes both hands free, shoulder straps that are wide
and don’t cut into their shoulders and don’t cause stiff
shoulders, flower pattern or bright and gorgeous color
pattern, high-brand luxury with emblem and monogram
pattern, plenty of pockets to neatly arrange small items, etc.

/7

[Yamatoya]
Their bags are light, soft fabric is
used, and they have a lot of
‘ pockets.
p ® Easy to zip bags open. If you buy
. one, you want to buy more!
D
T TR kR S OLIS
GF > - mERRCL D EREST P ARG H
Y@ d ko 00 i BEEK LT

s A

}‘&F"JP,”E%;J

The points are whether it can be preserved long, whether it goes well with
other dishes, and whether it is provided at a moderate price.
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m Contact points with "Insurance" in daily life

e [n most categories, subscribers far outnumbered non-subscribers.
Most remarkabe things is more than 60% non-subscribers answered “None”.

e “Family, friends, etc.” and “TV program” are female, “Portal sites, etc.” and
“corporate site” are high in male.

e For elder “Newspaper (general)” is higher. Majority of 20s does not have any
contact with “Insurance”.
“SNS” in 30-40s, “Portal sites, etc.” in 50s, and over the age of 40-50s
Although “TV program” and “Newspaper (general)” are high, “Nothing special.” is
the most common among people in 50s and younger.

70% male(n=3808) female(n=3792) 20s(n=1142) 30s(n=1467)
40s(n=1783) s 50s(n=1525) e 60s(n=1683) e Qverall(N=7600)
60 - —— Subscriber(n=5358) ———Non-subscriber(n=2242) /
/
50 - /
1 39.8
40 -
30.3
30 - /
20 -
10 - - g
0 . ; ; ; —— .. : : — —=48 |
v Portal Newspaper Family, Corporate Brochure Curation Direct mail Books/Mag SNS Radio E-mail None
program sites, etc. (general) friends, etc.  site site program magazine

o FAR KRS OLIS
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By age and by product

Insurance type of most recently purchased policy (private insurance)

* Excluding Japan Post Insurance

|Life iAnnuity Unknown
I(total) iWhole Term ‘Whole Interest (Endowme iMedical iCancer iNursing iuvenile ivariable iLiving other life i(total) Annuity  ivariable
Number ‘Life i Life with it nt i { ‘care i i lisabilif i i ‘annuity
of insurance ‘term ‘Whole insurance insurance and long ‘insurance
samples Life term
insurance disability
protection

Total

1,200, 94.5; 35.3 9.2 5.0; 2.1 4.6; 23.3 7.3 0.8 2.3 1.1; 1.5 2.0: 4.3 3.7 0.6 1.3

[By householder's

29 years oid or
lyounger
30-34 yearsold

62| 91.9i 41.9 6.5 3.2 4.8 4.8 210 1.6 0.0 3.2 0.0 4.8 0.0 3.2 3.2 0.0! 4.8
il 103| 951 29.1; 13.6 4.9 1.9 4.90  21.4 6.8 0.0 5.8 1.0, 3.9 1.9 3.9 1.9 1.9 1.0|
40-4 4 yearsold 102| 95.1; 31.4: 14.7 3.9 0.0 2.0 235 5.9 1.0 8.8 0.0 1.0 2.9 2.0 2.0 0.0 2.9
e 169| 96.4i  32.0 9.5 7.1 3.0 4.1 24.3 8.3 1.2 1.8 0.6 1.8 3.0 2.4 2.4 0.0 1.2
SIS =yearsok 93| 94.6f 33.3 12.9 2.2 3.2 3.20 237 9.7 2.2 1.1 1.1 0.0 2.2 4.3 3.2 1.1 1
5155519, years od 157| 93.6; 32.5 7.6 8.9 1.9 3.8  19.1 9.6 1.3 0.6 2.5 1.9 3.8 6.4 5.7 0.6 0.0
510:6.4 yearsiokt 115 96.50 37.4 8.7 4.3 0.0 7.88  27.0 6.1 0.9 1.7 1.7 0.9 0.0 3.5! 2.6 0.9 0.0
Si5ce yeaz 0l 132 93.20 417 6.1 6.1 1.5 3.00 235 6.8 1.5 0.8 0.0 1.5 0.8 4.5 3.8 0.8 2.3
Ll 104| 94.2 32.7 7.7 3.8 1.0 7.7 29.8 8.7 0.0 0.0 1.0 0.0 1.9 5.8 5.8 0.0 0.0
25579 years old 69 94.2i 33.3 2.9 2.9 4.3 7.2 31.9; 10.1; 0.0: 0.0; 0.0; 0.0; 1.4 2.9 2.9 0.0; 2.9
8008 e ckd 34| 88.2 55.9 2.9 0.0 0.0 5.9i 17.6] 2.9 0.0 0.0 0.0 0.0 2.9 11.8 8.8 2.9 0.0
BS8.9 yEasold 16| 93.8] 50.0 0.0| 0.0 0.0 6.3] 18.8 6.3! 0.0} 0.0{ 12.5 0.0! 0.0 6.3 6.3 \:.o 0.0
Piyeasonioy 6| 100.0 83.3 0.0 0.0 0.0 0.0{ 16.7 0.0 0.0; 0.0; 0.0; 0.0 0.00 00; 0.0 0.0} 0.0)

38 94.7: 31.6 21.1 5.3 7.9 0.0; 7.9; 5.3 0.0 7.9 2.6 2.6 2.6 5.3 5.3 0.0: 0.0
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By age and by product

The elderly customers purchase more Whole Life insurance.
Those in their 60’s and 70’s also purchase more medical insurance.

Type of most recently purchased policy (private insurance)

Life insurance

Number (total) Whole Life Medical insurance
of linsurance
samples
Total 1,200 94.5; 35.3 23.3
[By householder's age]
50-54 years old 93 94.6 33.3
55-59 years old 157 93.6 32.5
6 0-6 4 years old 115 96.5
65-69 years old 132 93.2
7 0-7 4 years old 104 94.2
7 5-7 9 years old 69 94.2
8 0-8 4 years old 34 88.2:
8 5-89 years old 16 93.8
9 0 years old or older 6 100.0
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Purpose of purchasing insurance by age

From 65 years old, more people purchase insurance for
inheritance-purposes.

Purpose of purchasing the recently issued policy
(more than one answers can be selected)

Number |[Tosecure Tofinance (Tofinance To finance (To finance
of livelihood of funeral for imedical/hos ithe inheritance
samples family for unexpected pitalization ilivelihood in iand
unexpected event expenses later stages iinheritance
event of life tax
Total 1,200 49.5 15.4 57.1 10.8 2.8
[By householder's
age]
50-54 years old 93 58.1 9.7
55-59 years old 157 40.8 16.6 )
6 0-6 4 years old 115 43.5 16.5
6 5-6 9 years old 132 45.5 24.2
7 0-7 4 years old 104 38.5 24.0
7 5-7 9 years old 69 37.7 26.1
8 0-8 4 years old 34 41.2 235 38.2 ’
8 5-8 9 years old 16 50.0 18.8 43.8 12.5
9 0 vyears old or older 6 50.0 66.7 33.3 16.7
T
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Purchasing channel by age

Many customers purchase insurance via direct sales.
Many of those over 70 years old purchase from financial institutions

including banks

Purchasing channel of most recently purchased policy (private insurance)

Purchasing channel

FAL %R 5 OLIS
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Sales person iDirect sales Via
Number of |of life banks/securit
samples [insurance ies
company companies
Total 1,200 53.7 6.5 5.4
[By householder's agel
50-5 4 years old 93 60.2 4.3 4.3
55-59 years old 157 58.6 8.9 5.1
6 0-6 4 years old 115 62.6 671 3.5
6 5-69 years old 132 59.1 8.3 3.8
7 0-7 4 years old 104 57.7 3.8
7 5-7 9 years old 69 56.5 5.8
8 0-8 4 years old 34 41.2 17.6 / \
8 5-8 9 years old 16 56.3 6.3
9 0 years old or older 6 50.0: 0.0



e
f

S 2 E Fici %

FLARAEE S GH > TERAE - n P AAFHALEEINA 48
e AR R Y S A R L R R il el
R R it i
E0f o REFTALLRORMIEAABE AL PRV E2A4EF
E PSRN RESA TR REFHYRAHLEE ST R
#ﬁT’?M%WﬁiﬁﬁﬁﬂTlmWw%ﬁ%ﬁojﬁb’Bi%%?

PRLED ERPE O SEEFELI OB o e g B T

liﬁ 1°

el TebEEE Y TR RE ) BRG] R R AT
*ﬁﬁﬂéﬁﬁ&ﬁﬂﬁﬁ~ﬁé,ﬁﬁﬁﬁ%ﬁﬁﬁ&'#ﬁ%
%%ﬁ;ﬁ%éqgﬁ%ﬁigﬁimﬁ@%&iﬁﬁ 1B~ Rk
RE SR TR O DEF AR LATARERAZEET O TR
ﬁﬁﬁﬁ'éﬁW%7m%’u%«i ST AR 4’?ﬁ
FPAREEE S EDFRE GO AL EA S

MR 2PT o Ed i~%“?%%29éi%ﬁéao

Do R 2 R

— — - — — -

== ERHROINHNEAARET ARBR
BRERER ® EFER o BRRERZES) - FE
e EEE\ BIRsEE

® [FEfERSZE

® [FERRFIERER

o RENRIEIREERER
s o (ZERIZFEFHTLUE | o BRERERISEFFEFHNHE

=& BSHVETEER

eRREMIAK Y e BUERARBRRRIES
PAIBIEM - ClE8

ERB L
BEER | EREFEEINETE REERREESRE  Z=
ZEHRDBETE £E
TRERE  ICHRERER ® [FEREEE A Cinngirn
BTN
® RIRCERAZER R

LOEARRRG Y R ERET RH Y PR B O Pl R
—r2 ek E i E G b

23



hEEE P EEE R S T R TSI RN AR AT

f L R R A SR - HE T RE AV b PRGOS

‘?ﬂi%f’ SRPEAEY {40 BE SN p F AR Y
- HHERPFEF I LR ERT FH R A

Bl L= P hEEE P EEFR

"R meeR
v SHEE

REEE EI: TN
o i R B8

iied BRAEE

EE ’(’}iiﬁlﬁ%'ﬁ #-2017.4. 245~ &
FERHGAN? = XERIFH ’?%‘?"100/13- |

R ERE AR AR - £ T4 BETREY
BiEH oA~ P RERFERFE TN E - TP RO TS
AR &~ FTR R B e R :{rﬁ A EE R A -
Tt BT RETAAE TR SRR 2 AT
A o FEEHRERLELG I v AR o

s

\~>

Bl - = B30 g AR 8 piRE =« ‘Mria%n 235E£?*iéﬁi%é‘ﬁﬁ—ﬁ’
GRER BN R el R e AR A RIS ARG T K
FAET L ERERE DR



DESIERHEY RN L R )

=
-~

B—EINEFRERBSR

RIBAT) IR S BN ERREER B
PEAR GO R EHIRIE S BRIE R
LA SSREAERLSER b pEE 48 111 28
agaw o Walker BX SRR iR
- - BRLSE e ’
N ESAE KT iR IR 5 BBIE R
= ERESSEX
E—2 A e R
L) FRES R e
7

SB - OB - EREY - B8
FHAE  EALEEHEmEE T
- BTG  EIEECSEE

E&T - BMI - [ZEEE - BEE

A TERA R AR IR (23
mWLAS SEmEEHER BEE - [ 1@ IERER
BEREEAER E&T - BMI -
=A iR
R TR IR (PE) RERSREREER i
EEREME E&T - & BMI - [ZEEE -
i TE BA i R R AR ERERER - IEZL i
; *BMI - IZERE - 8%
AT ENBREAER EBET RERR SEE O

EHREE (PR ) IEEEE - MESREEEER
1.8 - BEFRIRE - BLEOE -
EIFEEREEXR FERRASEL - BMI iZIR B -
(ERERR RIS 2E®T - BMI [REEE - SEE BINFREE
REEE -  MESREEEER
i IKIREESEF BRKE . ZSRBATENS - #5R : LR

mUAS

| D) ok FH e ¥ =

TR kR SR R A3k-2019. 11, 5% B2 §
—¢5513-EZ bM“’fﬁ L ? R ke H16.55% 0 3%ETR B 05 2

25



EF gL A B ERYRITRER AR RS T4
g B4 2019 £ 129 7 ATE ""ﬁu £ Hpeng88 o < H P 1L1T
Ho o s R B for K988 F A ¥ E D280 -

IR BT R AR 4 R0 T 54k 0 2019 & 149 0 ArE

T RS E R B 2,520 2 0 £ F
#_1,08l 3~ > ®BINT,9H0F~cm
R THEG A plEra- f 2 EF & 2019 & 1-9 7 #
LERPRCTE - FERFRFIRES EDI o kT2 T

4
Ny

T
i
=

TR A B 4 T A EH e 0 Rk 2P 4 IEAA R A et
B g3 Y AR BRI U i g e R iR
kL L sl oo

‘b w8 &1
Mw?%?ﬁ’éﬂi%*%ﬁ’Eﬁibéﬁ%mﬁw,mgﬁJ
PR R R LA T A B AR R Rl AR
AP MRS KPR R EFAED R4 b iRE e
AR G R R ARG AR R

26



