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Marco trends:Overview of
01 [Dr.Arron Low Macroeconomics, Geopolitics & Global

Ecosystems

StrategicTransformation:

02 |Dr.Arron Low e .

Reprioritising Your Business Focus

03 |Dr. Arron Low Bgnks of the Futgre l:

Fintech or Techfin?

04 |Dr. Arron Low Banks of the Euture 2:

Strategic Alliances

05 [Prof. Lawrence Loh Adoptlpg St?ateglc Mindset: .

Proactive Risk Governance Practices

Data-led Transformation:

06 |Prof. Lawrence Loh Latest Risk Governance Perspectives &

Practical Tools

Data Monetisation 1:

07 |Prof. Jorge Sanz Major Opportunities

Data Monetisation 2:

08 | Prof. Jorge Sanz The Interplay of Business, Technology
09 [Ms.Cassandra Cheong Preparing for the Storm

10 |Ms. Cassandra Cheong Braving the Storm

11 |Prof. Goh Puay Guan Presentation & Fireside Chat:

Futrue of work
Ms.Kenghaturvedl(DHLThe DHL Innovation Discovery Journey:
Innovation Lead) . o

12 . Workshop&Tour@HL Asia Pacific
Mr. Huang YingChuan(DHL .
. Innovation Centre
Innovation Manager)
5 :
13 |Prof. Neo Kok Beng Why Change? How Creative Change Solves
Problems?
14 |Prof. Neo Kok Beng Inspirations from Business Model

Innovation Across Ecosystems




