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Influence of Green Shared Vision on Green
Product Development Performance: Mediating
Role of Green Product Psychological Ownership

Tai-Wei Chang
Yen-Li Yeh

What’s “Green”?

* sustainability marketing

* key to business success
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1.Introduction

= Environmental awareness has intensified, and companies facing greater
pressures to follow international treaties and accords:
» the Montreal Protocol (1987)
» UNFCCC (1992)
» European Union environmental directive (WEEE, ROHS and EuP)
(2003)
» the Kyoto Protocol (2005)

= The public is becoming aware of environmental protection issues,
corporate green product development has attracted more attention

® The development of environmentally friendly products and services is a
response to increasing consumer environmental awareness and has been
shown to be a key to business success

With the right reSor
it's easy to be greén,
Start with us - right hy
right mow.

1.Introduction

= Given that green product development has become more important for
companies in this environmental era.

= Research framework consisting in key factors such as green shared vision
and green product psychological ownership.

= Guide companies on how to improve their green product development
performance.

= The notion of green shared vision , no prior research has yet investigated the
mediating role of green product psychological ownership.

F 10 H H£ 15 H




1.Introduction

In order to fill the research gap

= Exploring the relationships between both green shared vision,
green product psychological ownership and green product
development performance.

= Examining the mediating effect of green product psychological
ownership .

® Green shared vision is critical in the company's development
of green product development performance.

interpretive organizational .
context action
5

2.Literature Review
2.1 Effect of Green Shared Vision

Shared vision refers to the collective understanding of an
organizational vision, mission, and core values among members
of a group

A shared vision provides a collective direction, which can guide
employees to action in an effective way.

A shared vision can be further used to motivate organizational
staff members for increasing their willingness to perform beyond
expectations

When team members understand and consider that the
organizations’ mission, vision, and values are appropriate, they
are more likely to align their values and goals with those of the
organization.

We assert that Shared vision can positively affect green product
development performance

FIUHEH HEISH




2.Literature Review
2.2 Effect and mediating effects of
Green Product Psychological Ownership

Psychological ownership as reflecting a relationship between a person to an
object and the object is experienced as having a close connection with the self
For personal, when the property was accepted in mind, it became mine.
Because of the psychological ownership, the individual was willing to
taking responsibility or sacrifice to the company.
Therefore, it is also meaningful for employees having psychological
ownership to design green products.
Psychological ownership were the influence factors include the
formality, working features, organizational culture, corporate
goals and vision
That will create strong possessive to target objectives, have
positive attitude and performance.

2.Literature Review

2.2 Effect and mediating effects of
Green Product Psychological Ownership

Causes Target attributes

Attractiveness

- Exercise of control Openness Visibility Motivational

Motives . H consequences
- Efficacy and
2 H L

eﬁec_(anu:_ e Coming to know N Attitudinal

Self-identity intimately » consequences
Having a place \

Stimulation - Investment of the self ‘\‘\“ '\‘ Behavioral
consequences
Availability Accessibility, sanpenyences

Manipulability

W
)
.

> Time >

Figure 1. Theory of Psychological Ownership in a Marketing Context (Jussila et al., 2015)
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3. Methodology and Measurement
3.1 Structure and Hypothesis

= According to the introduction and related literature, we concluded that
the Green Shared Vision was the independent variable, Green Product
Development Performance was dependent variable, and the Green

Product Psychological Ownership as the mediator variable, the research
structure as below:

Hypothesis 1 (H;) :Green shared vision is positively associated with
green product development performance.

Hypothesis 2 (H2): Green shared vision is positively associated with
green product psychological ownership.

Hypothesis 3 (H3): Green product psychological ownership is positively
associated with green product development
performance.

Hypothesis 4 (H4): Green product psychological ownership will mediate
the relationship between green shared vision and
green product development performance.

3. Methodology and Measurement
3.1 Structure and Hypothesis

Green Product
Psvchological
Ownership

Green Product
Development
Performance

Green Shared
Vision

Research framework

10
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3. Methodology and Measurement

3.2 Data Collection and the Sample

1 April 2018 to 31 August 2018

Taiwan Business Directory: electronics, information services,
components manufacturing, computer and peripheral
products, electronic products and components,
communication equipment manufacturing, biotech and
health care, machinery and equipment manufacturing,
software industries, among others

The respondents were managers of various departments
(manufacturing, environmental, R&D, marketing
departments), as well as leaders and members of green
product development

770 formal questionnaires were sent out and 475 valid
questionnaires were returned, with an effective response rate
of 61.68%.

1

3. Methodology and Measurement

3.3 Definitions and Measurements of the Constructs

The questionnaire in this study consisted of the three
construct measurements of green shared vision, green
product psychological ownership, and green product
development performance

“tick the box” survey .:'V @9
Green Shared Vision @ @

The items had a reliability of 0.897.

Green Product Psychological Ownership

The item such as “I feel like the designed green product from my company is mine.”
The reliability of the items on the survey was 0.888

Green Product Development Performance
The reliability of the items on the survey was 0.889

12
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4. Expected Results

= This study proposes a new concept to explore the
relationship between green product psychological
ownership and company green management among
R&D employees by employing green product
psychological ownership theory.

® The study concentrates on the green shared vision of
native R&D manufacturing employees that will affect
green product development performance and green
product psychological ownership.

® The study aims to fill the research gap for green product
psychological ownership of R&D employees in green
industry that affects green shared vision and green
product development performance.

® [n addition, verify the mediation roles of green product
psychological ownership.

13

® The research results can support the companies to
set up their green shared vision more concretely
and push the R&D employees embracing
psychological ownership. Thus, the influence will
promote employees to increase green product
development performance.

= Companies should develop a green shared
vision so as to strengthen their green
product psychological ownership and
intensify their performance for green
product development.

14
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