HEE S (LR : g=2%)

HA LRV EVA ANBFERieiRE
IR ORI K R | e
"Channel Strategy & Product

Development Course |

ARstRE - 2R ASIREID AR AE]
YT ¢ RRETT <HAH

JRENEZE - HAREE

HEIHARE 107 FE9HSHEIH 12 H
WEHEE 107511 A 16 H



S

H A Orbe i 3 i B 255 SRR BRI 2 5 B RS HE R e IRy A4
SEEle R A e Eal  EEEAT TERER ) A SORRBHREE - R
BRGE ETTEA TRARAYTTESIRET  (Rb SRl R S R B IR s - AT+
FADEEEH DT e S iR b G RS (H15 IRk A AN BT S TR R
AVELE B TRS  B R ~ el ~ RMRbe B A R B DR e B P i B oKt H 282
Fpr PR KRB -

114

K

ARWTE LEEE S & HACRER A S E AR AR » SR EEES
_E P e R T R 2 A B S Y SRS =5 B DRIIEE IR BT 5 St 00 = R T 4aT R R B AE H
ARER M > WSS — L SEE R - FERE DA G REIEEE T > A&
b TR AT - DR E A E R TT H ESEAE - 1SN EEiik
b~ D TAEFR R - DU H ARIAERHEAR > 25 7 S HRAT TSR -
F— A A SR B AT YR A PRl e i S8 R TR HET T2 B R Jee

%l%’

HEHA BAREACKRHEREEREE > 1 HAZE A E iRk £ 350 B
PRIEE: ~ B~ B R - 2T R Sl b A RS IS 2t E PRI Rl A
H{ERE - N E A B G IREAR e AR - Eilie A CRTEs ey (& B priE A
[ 275 FH R S PR AR 2 © D HAREERRAIARA L e fe T R BMEARAY SO B
IR EAE 2 - H AR & R AOR RS & BB &0 HAEABEHY
SN SR K NSRS - R RS RE e RO B S et — B2 el - B Orbe s a4s
B EREE WL OFEEEH AR A S bR H = DO B
Fha i 2 R TR B R SR A2 275 -



B . 1 -
B R e 2 -
BoUREIEEEERE . -3 -
ECMETEEBERE ... -5 -
— - BAMERI R EEARERE .. ... -5 -
ZoBARSERBHSE ... -7 -
=~ NEMGESREE L RIS (B —Eam R . ... - 10 -



T - P& B RVEEEE

AR E B B AR B A N B OR b I 8L E2 & (The Foundation for
Advancement of Life &Insurance Around the world, f&fE FALIA){E 2018 FEHA
fEEERIH " Channel Strategy & Product Development Course ; #RFE > Bl =/
HHARERER TS M E A amEE Y] fERE D A GREEE T - {iEP
S EEORbR P AR  DARCHI I 257088 B i s 2k Fe = B8 B ORI B8 — ARl SR 2K
R T 1M AT E IS A B2 B RSB - —[FSOR - AR B
PREESL » A ZEE ~ PR - §RE - EOJE  JRERE - SaknlveiriE ~ HrEEER - A
HE - 49 {EE5 41 HEE -

&

0

A (2018)EWFE " Channel Strategy and Product Development Course | 3RfFE
FRERGHAT

B OHSH:
"Overview of Life Ins. Industry in Japan"
"Corporate Management Strategy of a Life Ins. Co."
B OHo6H:

"Transition of Product Development responding to the Change of Management
Environment"

"Product Strategy that supports Concept of Total Life Planning"

B OH7H:
"Product Strategy for the Corporate Market - Group Insurance -"
"Product Strategy for the Corporate Market - Group Pension Insurance -"
m OHI0H:

"Products and its Sales Strategy for Bancassurance"

"Product Development and Control of Pricing Risk"



9H11H:

"Product Development Based on Customer Insight (Case Study)"
"Direction of Product Development Strategy - Summary of the Training
Session -~

OHI12H:

Group Presentation
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[Households with full-time homemakers and dual-income [Share of men and women who do not marry throughout
households] their lifetime (percentage who are unmarried at age 50)]
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1%?%45}@},? : Prepared based on the Quick Study Guide: Long-term, Labor Statistics as Seen in Graphs from

the Japan Institute for Labor Policy and Training. (2018 FALIA &%)

2%’?*45&5),?\ : Prepared based on the Collected Population Statistics from the Nation institute of Population

and Social Security and Research. (2018 FALIA &%)
-5.-



Agemg - less younger population, more elder population

< Population pyramid>
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[Difference between the average lifespan and a healthy lifespan]
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3506l 4R  For the figure of 1980, “Population Census”. The Ministry of internal Affairs and Communications
For the figure of 2010 and 2040, the result of the medium variant projection under “ Population Projection
for Japan (as of January 2012)”, National Institute Population and Social Security Research (2018 FALIA H&
)
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< The percentage of those who feel dissatisfied with life security>
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Subscription channel of recently sold policies (FY2015 survey)
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