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PR R /ST Laurus (AFES) MBS HEE (FEMBAIRERH T 456 T LIE (T 2 E

17



KR AR BRI R S A IE S © Frank van Ooijen 2 —HEBUAES » —BIGIE(THRAR
SUHE  ZIEHIESA (Hague) FMCEBIEEEIREFAEE] (REHE) AVEEHE » MAETRE
it (Nijmegen) Y Radboud University WFEBUEEFBIRERG - IIA TIEEEEFIEF %
2 BIFEAS T4H4% International Labour Office( ILO)AYHFZE:T & BER 281 T 178 F(Hague )
Yy Clingendael Institute (5F&E) M-LAREUFERAAHHSE - fE 2012 FHER Essent 3
HEZEGHE © Sustainable Agriculture Initiative (SAI) HYE{TZE - SAI #EH 45
FEIFEEELAFNERAMFE2EZEE - SAL M1 GDP &I HIET K EHIF 2 mER
PEFEZR o Frank 272 FrieslandCampinay {Efra8l R [UCN (5%eE) "4HEHZ ) SHEIVETT
Z 8 > (o[ 2518 Reputation Forum the Netherlands (RfN) (3f5F) YRR E ~ B 2010 4E
REAL AT K (Sri Lanka) HY Somawathi JL5EReEc B Z B &R E ~ Frank LR Ry i & in

(ZFE )A\F] DuVo (576 Duurzame Voedingsmiddelenketens )~ faf e £ FY( Neder1ands
Visbureau) FINutreco B &E S (International Food Lab on behalf of ) fTHHZEES
f¢E - Frank van Ooijen EREFFFHFHIATEHTAS: (FEEH - AEMETEML  REER)
Al e o oA K22 (Wageningen UR > RU Groningen A1 Radboud University Nijmegen) HYH#i
atihl o MIHAEE 'ToBeFrank ' EEFFTAE » fEALE M RIS K L2 T RS -

CA

1.FrieslandCampina- ERIEHIFEMETAIRA T £ 84 Z KB JHRT -

2.De Lage Landen (international vendor finance affiliate) - DLL B—Z & ERMEAVHEE
TERGRE A F]  HEAR M 300 (REBUTHYERZE « Z AT 1969 4 - ZEERALTAE T RHE
o Ry SR TIERE AL E EAY SRl L JTZ - DLL & Rabobank Group FYF/AH] -
3.Nutreco-2faff# ByYyE® » AR CARmAYAEER - 15 30 ZEER ALY 100 {E
EER AT 8 (BT o

4.Clingendael Institute-fa/RIEIPERRAENE - & —{lEE AV IR B BT -
5.1UCN-International Union for Conservation of Nature and Natural Resources [EH[%

B ARIRIB A -

YR i
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6.Reputation Forum the Netherlands (RIN) f2ft—{E 6 - HEAIRE AR 25 FRETRA
HINEER T EEGESEIUR » STEZITENRTSE -

=~ SRR
AR IR S R SRR 2Pk R R HIFRIIE - & H BRI &K
2Z 11 /Ny - BRI —KF g L SREZ T ¢

Monday, June 18, 2018

Organisational Identity

09.00-09.30 | Welcome(coffee& tea outside of the meeting room)
09.30-09.45 | Official start:

Word of welcome by prof. dr. Joep Cornelissen,

Academic Director of the MSc in Corporate
Communication

09.45-12.30 | -Foundations of Corporate Communication: Identity,
Image and Reputation

- Organisational Identity: From analysis to
specific messaging strategies

By prof. dr. Joep Cornelissen

12.30-13.30 | Lunch

13.30-14.30 | Workshop: analysing organisational identity
By prof. dr. Joep Cornelissern

14.30-14.45 | Break

14.45-16.00 | Workshop: Strategic messaging strategies

By prof. dr. Joep Cornelissen

16.00-18.30 | Free time

18.30-20.00 | Dinner

20.00-22.00 | Identity change at a.s.r.

By Boudewijn van Uden, Director of Corporate

Communications at a.s.r.
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Tuesday, June 19, 2018

Corporate Branding

08.45-09.00 | Walk-in(coffee& tea outside of the meeting room)

09.00-10.45 | Introduction to brands and their symbolic power
By Prof. Stefano Puntoni, Professor of Marketing,
RSM Erasmus University

10.45-11.00 |Break

11.00-12.30 | The Dasani video case
By Prof. Stefano Puntoni, Professor of Marketing,
RSM Erasmus University

12.30-13.30 | Lunch

13.30-14.15 | Brand portfolio management: the product brand vs.
the corporate brand
By Prof. Stefano Puntoni

14.15-14.30 |Break

14.30-16.30 | The Marks & Spencer video case
By Prof. Stefano Puntoni

16.30-18.30 | Free time

18.30-20.00 | Dinner

20.00-22.00 | Corporate Branding at NN Group

Remco Barbier, Head of Branding at NN Group
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Wednesday, June 20, 2018

Strategic Reputation Management

08.45-09.00 | Walk-in(coffee& tea outside of the meeting room)

09.00-12.30 | Strategic analysis: From Process to Positioning
By prof. dr. Pursey Heugens, RSM Erasmus lniversity

12.30-13.30 | Lunch

13.30-15.00 | A systems approach to reputation (risk) management
By Dennis Larsen, Corporate Communication and
Reputation Specialist/ Managing Director
Reputation Inc.

15.00-15.15 | Break

15.15-16.30 | Future trends: the evolving role of corporate
relations in stewarding corporate reputations
By Dennis Larsen, Corporate Communication and
Reputation Specialist/ Managing Director Reputation
Inc

16.30-18.30 | Free time

18.30-20.00 | Dinner

20.00-22.00 | Reputation Management at HEINEKEN

By John-Paul Schuirink, Director Global
Communications at HEINEKEN
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Thursday. June 21, 2018

Strategic Communication

08.45-09.00 | Walk-in(coffee& tea outside of the meeting room)
09.00-10.45 | Strategic communicatin:
Theoretical foundations and practical implications
By prof. dr. Ansgar Zerfass, University of Leipzig
10.45-11.00 | Break
11.00-12.30 | Interactive session: How do you contribute to
corporate success
By prof dr. Ansgar Zerfass, University of Leipzig
12.30-13.30 | Lunch
13.30-15.00 | How to play the game. Strategic tools for managing
corporate communications and creating value for
your organisation
By prof. dr. Ansgar Zerfass, University of Leipzig
15.00-15.15 |Break
15.15-16.30 | Where do we stand and where do we head for?
Empirical insights from the European Communication
Monitor studies
By prof dr. Ansgar Zerfass, University of Leipzig
16.30-18.30 | Free time
18.30-20.00 | Dinner
20.00-22.00 | Reputation management and strategic communication

at KIM
By Judith Coster, Vice President Corporate
Communications at KLM
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Friday, June 22, 2018

Complexity and Ambiguity in Corporate Communication

08.45-09.15

Check-out before 09.00

09.15-09.30

Walk-in(coffee& tea outside of the meeting room)

09.30-12.00

Thought Leadership in a society of change
By Dr. Mignon van Halderen, Lector Thought
Leadership

12.00-13.00

Lunch

13.00-15.00

Managing Corporate Communications, dealing with
complexity and ambiguity: How to handle the
dilemmas in the (dairy) food industry, health and
sustainability

By Frank van Qoijen, Director Corporate
Communication & Sustainability & Director
FrieslandCampina Institute for dairy nutrition &
heal th

15.00-15.30

Wrap-up & explanation of the assignment
By prof. dr. Joep Cornelissern

15.30

Closing drinks
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B~ BRERNA

— ~ SEFEIE (Corporate Communication)

AERFEEH Joep Cornelissen Zd%aify @ FERFIFTHE B A WEIZHFZHTE Corporate
Communication: A Guide to Theory and Practice —EMtTHEY ; AFEH 50 ZEBEZEATIT
250000 HERAE A - &5 T EITRI B U (S8 T8 m Ay & i B 438 e - I B B S iR
SmETEA LR 2 E e - ATEIVERE (BURRCAEREE ) 1T HE TIFE DL IS AR
IR © 9N BEEERE AV EBNIZER] > AUFE Apple ~ BW » Uber ~ L'Oréal ~ IBMAIE
E5ed - RIEEE S AR « BN - SHEIRENI N RSEITEINIAR - ABRIEE
o N s&(EERE 5 AN - BEhe R EriE /2105 > 22k a. s, 1. AEEIEYEES Boudewijn
van Uden 733N B B (TR S BRI RS -

IR IREE— 2SI RE BRI LU A A NSRS Ny S 8 - 5 1E Ry A E]FTHOE
HIFEAH A& RIS A FIAVERE - TR AT - e n HZ R (FIET - 45 - &
EETEBANAR) SAMAHE © sH8HY B IR A M HRE # EEEE R ER - EiE—
2 - (EEMERE -

3R ] DI DA SRR MR e - REER SRRSO R E S SR - PR Ml
MBI HIAER T E RIS AT WA Ry A 2 A 2 B H AR e ey 47 5 7 il st - (£ 704
TSR T A AR SRR Y = £ SRR R 1 SRy SRR SR 40 Ak E ) © B0
FREEURR - S EIR ISR - BB NS N2 R Z M T E RS R TS
FPEEURER - SRR BT S9N SR I SR m T VRS BB TR
HEETEEARE O HE - EfhEmES - ERE - S ASHERNERED) © H80E @A i
ARG > AR > EER R > BIREE > CERESNETEAE THIVER -

BN EEE  #E " wEERAE" (R 8RR A SRR S0
PR MRS Mzt m e Ess - —AERENSITARIER - DUEEEEEFE
HRE - BhENERFISMNES SR AR - BRI SR A e BRI E R E R A FIN G
ZEEWITEIR - 1 S0%HVAFIEAAFIEMIIEE - CIEHEASR 4 - s - BT -
PREEEMER (% ARIEE BB EIEBIZRIEBUFHS (NGO) FR - ffIREE B ik
TEHR o RZHAEAAEPTVESEEIREA B2 G T8 - IPNERERE - Z5HERE
EHR A BUSBGRI AL (% -

IR AnEEAE A FR— A B e — R B — i - LA R —4H S F R Ry

INE] o {SE R AR SRR N E RS N A2 A R i 0T B R R R AR AR B 2 1b
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A MAVENSR © —fRbgeiEt - SRR A EHEL MEDL N B 3 = s - A E
HEFZEFEERY EEAEH ~ FEHAFELN THBEANIAFARS - EFHR
HEE N FIRVEE S BURS R R S mmher RV BIRHEEL R =5 i B B e IR A
57 °

Sy A] DU 73 DU AY -
() BHIE AT  FEHER SR TP Rk HERAV SR - O AR R R T M SR
() FHET S0 © SHERE MR B PRI AT AL A A i A TR A7 55 (20 P DR AT AR 2 R e 1
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HEERFERIR R R SR A B A O B AR AR SHER L tatiEsR - sHEREEIR
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PETME (CR) Mgk 7 — (BB SRS E - mE e S nI AT S T EE R
EEHEEER (AEEF > BT B (@RS IR EAEEN - s < > (RIEME
N FEIEE SRS - DURHEGIH g E -

SRR T H A e fHRBH & SR ARAVARREET S - EMTE N et RE S Em e I HIRE
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2000 4 - SEEPALFYSREIAY AR A S B HEE T AR HAR TS 7 A S FE Sy C {E
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fEE R ARG RS A SRR E RN —(E 53 - SEREN RE AR PR
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FREEE > B s o B ASMEE BB AN S AR
RIRy R 2 2 nl s pl BEAG < AR R N I BCE TR T e R P M s B B M B IHAY 28 -
* FERISIHTERTET |
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Vision
Who do we want to be?
How will we be known?

=~ ETREER (Corporate Brand Management )

RERIEEFHEPERIHY Stefano Puntoni BFasly 20822 B Mol Bl 2 dn e
WY B iR~ DAR AT iR BRI AR B I R 5 [ % 2 7F RSM 28— RAV R BRIS SR A - B2
Bt 285 7 REIEHE DN R GMRES ~ T B bin e A E E - e
rnfR D ES R RN T B - B 0] B R AR B R - & TR R P RS AL
Stefano Puntoni Zd¥an ¢ T ALhREISETERTIA T AV BRI FRE - 1R Sk E R el
FEZ RN —E T H  ERER T REEE o PR E AR R BB R ITE - 5 FHIh
HFE /UREHY BRAE - SR aR 2 NN SR B A Remeo Barier Stk » 735 ING PrbEEELN
{rTEEEE LR By NN DR A2 B B Y IR 5
* G (Brand)

rnh e — T 0 flosE 0 B%ET o FTORECHEHMREL T DR AR s ) 4H AR B2 i B
FEF o MEHNRGE - SRS o A IR0 B BORE S AR ]

erh R E B R e 1 T 18 R BRZAHY - M AR A TTRT 2700 FRL A e S 5 i
252 o o FH I a2 FH RS 8 A B K2 8 BB R o 2Rk & o — (8 YA B 55 —(E A4 - 40
R—{E A My TAEA—TE4 - AR RS (A SR AED o] DB R B IER E A - 280 0 3%
fiTaB AR Fy e e SRV MR AAS » RIEL “mnh” BUERE R T OHE & Al SR REIFIIE S
HEE RIS - BEZHF VIR - i N E RIERE R R Z B i & B
B Aot EE

rnfR IR R —EE AR T A - A& A S EE LR T - EERE A
FF ARG - RERGSOAE T B AR SR AH B RE Y By ~ SofEERE (PR ) ~ SRl #4

J& ~ RS DU SRS (AR E ) SRl - BTN ERER - 128 21 HEC - M Em& T
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el B e e E (E Y ] S ARAS - WA ST 18 Lo anERAH B R o YA RO S 2RSS -
Va5 2 S B AGRREN RE AR B > SR B fE — TR & & PR S AN PSSk R E A R -
HEIE AR R T BRI - fehEAE ERRE FRYARES - M T LLERRF APy 2 mm DL
FABERERVEFRER o B—E% P AGE—EmhR - BeE SR T A CEBY R - EREE
—{E A E 2 F S/ R ER - CAEGT TR G GG iR & E - e Est
EF NP EENmERE AT EERER LA EENEE - e & raEHE Hm
WRLARERE R(EE - anffaT il & E S AVEERG - AR T S EE - WsrE
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BREAFENEEARER L (28 T E ERE A (2 A EE BT iRy R HE
HAMEEER -
x N (Corporate branding)

1SR AR IR SH A B B AG Y anhS 408 11 2 PR 2 an BRI IHUE 2R SmhRAy S B
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MR B LA EEREE (F1a - BT &%) NS ITH > Plast
i ELZE AR - (SR SN - BB - USRS » GuE(R - AL - B R DUEARER
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TS EREY IBM Smarter Planet » G.E - ZEB RIS - & aI18 » B LT RTE4E 0 S FE R
A28 LUK DOW ABDUTE » (ERGHREER - AR LESEFERIVAE o AR SR %
N HIHYE R B FIERZ A B an s RS B E ST B - SR oL/ I B R AR & 2 B3R
BIHERRES » EHNRHRE B RS R R A BUEWIH TR A B IR T R B IR - 1B
FEAERAERE R ratVElEmD  BENHEEE - BT BIRAER - & EHEE
B LEESEBME - E&E - WE - EWAEEMSIER D ZNAFER, -
o AR S A - TR (ER RS E Y A E] S Marque B¢ make

A N OB R Sk HA] DL ARG o3 B RS an e B S S A R Y
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* Edmimh® (Product branding)

FE i — TR S PH ORI - SRR (e SR IS B B (A o - SRR s TP Y B R B 5
IR 5 BAF A SRR 3 v DL SR o 18 2 v B S S R B AV B n I AR T Y 02 AR
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HYBRPE 5 HiE @ HRERIELL T T AR RA N E M # S EN 51y - DUEMMIEES(F
Ry B i BE R

1. SRR R AR L - S EEB G5 EANHME C - FRAOTEEF TERE

29



B R A ?

2 AR bR — Sl B P S S R MR Y - i & AR - MR e s T E
B DARCH BSHRAIAA J5 R R FF— 2K

3. GnhEAN R RIS - © AN RIVESES - SUBENE ISR - BT EEHE BN S -
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X imf4H & 5RE% (Brand Portfolio Strategy)
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