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ABOUT CONFERENCE COUNTDOWN
o T ; |
n Miami/Coral Gables, Florida, at the iconic Biltmore ~ Coral Gables, for the 49th Annual International Conference on June 26 o208 oS
26,2018 Days Wes Mins - Socs.
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Established in 1926, the AAA Four Diamond Awarded hotel - one of the best Miami luxury hotels - will exclusively host the conference } About

rence will provide important
eeeeeee h. Our pro r complex challenges and explore the
we prepare for the the skills needed for the successful to
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Dear <supervisor's name:,

&5 A- -_\.-/\ =
& ,\ E HH{E

uuk
\

This letter is in support of my attendance at the 2018 TTRA International Conference June 26-28, 2018,
in Miami/Coral Gables, Florida. The conference is the premier gathering of the international travel and
tourism community, including educators, practitioners, research providers/consultants and users of
research. Throughout the conference, | will attend a number of educational sessions that are directhy
applicable to the work of our organization, and | will also have opportunities to meet with a variety of
colleagues from around the world. Many of the presentations are tailored to my role at <insert your
organization’s name here > and <Insert your primary function here, etc.>. | am requesting funding for
the registration fee, travel expenses to the conference, and lodging and meals during the conference. A
detailed cost breakdown is included with this request.

Mot only will the conference allow valuable networking opportunities but will also provide access to case
studies and best practices that could potentially be applied to our organization’s activities. While there
are many sessions that will be valuable to my professional development, below, | have listed the top
three that | feel are most relevant to our organization’s goals.

1. <Insert the session descriptions which most apply to your responsibilities =
2. <Insert the session descriptions which most apply to your responsibilities_ =
3. <Insert the session descriptions which most apply to your responsibilities =

I have included a breakdown of approximate costs to attend the TTRA International Conference. The
opportunity for me to develop better contacts and gain knowledge in specific areas of <your area of
expertise> makes my attendance at the TTRA International Conference a wise investment. If any
questions, I'd be happy to discuss the conference and the value gleaned from my participation.

sincerely,

<your name herex
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Gables i the Biltmore Hotel #2177 - 556 H 25 H7A " TTRA fJ 100 £f%£ : DMO Ji

HEEAFRAFTZE | ( NEW TTRA Course: DMO Travel and Tourism Research 100 Course ) »
TTRA & SERIMIE: 495 57T HINTHE - BARRASH -

3 KGRI BRI 1 N BT B5e A B W) R e H B e i i
MHEEZ E5E ~ b - R SER - IEUE 30 6 H 26 H L4 9 Ihidh @ Jo#Ef T3
8 EE4WIEIE (8th Annual Graduate Student Research Colloquium ) » [E{&fEFIET
5 5 B EMETE (General Session ) ~ 1 SEEERET (Workshop ) ~ 19 3434ERFST

(& 10 S5E2ATHET Academic Session ~ 9 #4574 ET Breakout ) ©

SRS EEE - 78 (Chapter Meeting) ~ FHHWHE/E (ldeas Fair)

K JTR 45482 & <@z (JTR Editorial Board Meeting ) © 5524011 -

* 4 2018 FEEFHE

6 H26H (EH™)

07:30-08:50  E2{ig FEEI A 5w
Academic Breakfast and Roundtable Discussion

08:00-11:30  WFE L EFEME = EH®
Research Directors Breakfast & Roundtable

09:00-12:00 34 I9CET 5 e Graduate Student Research Colloquium

12:00-12:45  4~%& Lunch

12:45-13:50  GR#EGE fALEIETE © B BT N —(E s - N\ TR E
Opening Remarks & General Session: The Next Paradigm Shift in Customer
Management, Artificial Intelligence

14:00-17:00  HfEfE @ BEYETE A

Workshop: Qualitative Research Methods
FFF A : Whitney Knollenberg - ( JE-REEAREGINIIAE)
Nancy McGehee ffi£- (45 Eqi M TREE )
—& an0 K Emily Yeager ~ B. Bynum Boley ~ Meredith Welch-Devine =5
3 firfit: -
T FPiE G u N LAY RIS A E (STVR) & -




“Expanding the Profile of Short Term Vacation Rental (STVR) Hosts in
Savannah, GA”
— B R B K Bridget M Bordelon ~ Fatemah Jafarnejad ~ Kim Williams
€ EITAL
T - R T EEAAHERERERIIRITEHE - —THE M
“Exploring Millennials’ Experiences Using Virtual Reality for Travel
Planning: A Qualitative Study”
— HH&HPE K E2 Stefanie Benjamin - ~ JE-REEZRATIINTIAEE Whitney
Knollenberg = 2 {i7 {8+
T G ARER ¢+ 5857 2017 4E Dirty Dancing Festival 2 & &}
W S PkER
“Ididn’t have the time of my life: Qualitative data collection challenges
at the 2017 Dirty Dancing Festival”
— o FISEHBIN T A Jada Lindblom
TR R ORISR S - RIS SRR RSB A
“Quenching the Thirst for Local Knowledge: Hotel Bartenders as
Cultural Intermediaries of Place”
— BT HREERES Li-Ju Chen f8f:
T - EEE DREEISULRE | BRI EETEE RN
“The Cultural Experience of International Volunteer Tourists: A Case
Study of AID Summer Program in Taiwan”
—O0ld Dominion University /Y Lindsay E Usher ~ BL TR T A £2 Brooke
A Porter % 2 firfli+-
TR FORESE  BRRERIRE RIS 5E FR
“The search for perfection: Examining surf travelers’construction of the
perfect wave”
— S Eno T K2 Joelle Soulard 2 Nancy McGehee f#i—+-
T BRI AL
“Transformative Tourism & Glocalization”
— % B [RE L7 Ciaran Acford
T EETEEE R TIRE 2R
“Uncovering the Guest Journey through Mobile Research” — Ciaran

Acford, Rocky Mountaineer

14:00-15:00

TAHEH 1 Y — KRB &S B AR ST A & 2 ER e
Breakout 1: In My Day... Advice and Learnings From Seasoned Travel
Researchers

TTAHER 2 ¢ SN R TRy T A

Breakout 2: Key Trends in the Meetings & Conventions Sector




15:00-15:30 P27 Networking Break with Coffee & Exhibitors
15:30-16:45  SHA ZFE  fREFFIEDCESENVE R L EA M
Paths to Leadership: Senior Women in Travel and Tourism
17:00-18:30  FHmhielg
Ideas Fair & Reception
18:30-20:30 B
Welcome Reception
6 H27H (EFI=)
07:30-08:30  FIfEEfEFE
Past Presidents Breakfast
07:30-09:00 ‘rarars g
Chapter Meeting Breakfast
09:15-10:30  H[EWIETE © sA R TAVT HEIE
General Session: Behavioral Data in a Survey World ( And Vice Versa )
10:30-11:00 BRI
Networking Breakwith Coffee & Exhibitors
11:00-12:00  Jr#HEE 3 HHEEREABGHR ALY - AR It EEE
Young Professionals Session : Fresh Eyes on Innovation: Conversations
About Innovative Tourism Research
TTHHER 4 HEEE Y
Consumer Segmentation
11:00-12:15  EBffysrel ek 1 - BEE MR ELYCER T Disruptive Technology and

Radical Innovation

—EY AR Ty R BB E MRS ER{RET “Tourists Perceived Value
and Experience Preference based on AR Technique”

— 1 TR AT YA 4 o AT BION 5 %5 3 B T i S A E A Analysing
European tourists’ use of e-tourism platforms through social networks”

— o R R it & STVRs HYRERE “Assessing Residents’ Attitudes
towards STVRs in Urban Neighborhoods”

Bl aHEaR 20 BT A 2 > K AV E H AV Innovation and Smart,

Sustainable Destinations

—HE SR EREY Meta TR0 8 C EESTECEER 2 "A meta-
analysis of the effect of World Heritage Site: Panacea or placebo?”

—Ethiopia Jift### H A8 52 10V B — 00 (IPA) © iR H15R
4 “Importance-Performance Analysis (IPA) of Tourism Destination
Competitiveness in: The Tourists’ Perspective”

—Heidi’s Alps A BEFRE R © 2 BRI TR MY ZAARGAE 1074
FIYER “ “Heidi’s Alps mean a lot to me”: Factors affecting travel

10


https://ttra.com/wp-content/uploads/2018/03/Wed-6-27-915-AM-IPSOS.png

intention and the moderating role of imagination capacity”

BiloorsHEss 3 0 JHEETT RAVH RERBLADIIHT New Insights and

Innovative Research on Consumer Behavior

— BB R G - 2B 2B TIRE S ERE R TR EE

“A culturally relevant symbol: Participant engagement in a volunteer
tourism music-conservation youth education program”

—(E AN EEE MRS HREATET A2 “The Impact of
Personal Values and Attitudes on Responsible Behavior toward the
Environment” — Minseong Kim, University of Florida; Svetlana
Stepchenkova, Ph.D., University of Florida

— REUKERD B BRI R MRS EREEE  “Thinking
Counterfactually for Sustainable Tourism: Experimental Evidence for

Improvement in Pro-environmental Intentions and Emotions”

12:15-13:30  FEAR
Networking Lunch
13:30-14:30  Jr4HEER 5 ¢ SEIBHESSIAIRME 25T ITE
Developing Methodologies to Track Alternative Accommodations
TrAHEEE 6 ¢ LGBTQ JikHE © B35 5 LEAIIE & R R I 5¢ Fe
B BT %
LGBTQ Tourism: Key Research Findings and Insights, Case Studies and Best
Practices for Increasing Market Share and Return on Investment
13:30-14:35  E2{lor4H & 4 © B MR BURAERIFT Disruptive Technology and

Radical Innovation

—Uber ¥fEEH ARG IR MBI R IR AFFEAY 22 “The Impact of Uber on
the Tourism Industry of Sub-Saharan African Countries”

— B EE S Z KB Al “Keeping up with Sharing Economy
Innovations”

—Airbnb FEEGHY RS © SCARIZIEFIE 3 MT “Key attributes of
Airbnb experience: Text-mining and sentiment analysis”

B2t oyl ersk 5 AT AT & AEER R H UHE Innovation and Smart,

Sustainable Destinations

— B s H B S HAE T 2 0 IO~ SRONTFER] “The Complex

III

System of Destination Image: Attack, Failure, and Contro
— AR M B B AR MR R B ik 7 H 693 Assessing Validity of

Consumer-Based Brand Equity Models for Tourism Destinations”
—HRATHERE S & TRE B RMNES [ 1T EEGEZ ? “Does

Travel Distance Matter in Measuring Theme Park Demand and Theme

Park Attractiveness?”

11


https://ttra.com/wp-content/uploads/2018/03/Wed-6-27-130-PM-Alternative-Accommodations.png

Efaoral ek 6 JHEETT RV RERBLA ST New Insights and
Innovative Research on Consumer Behavior
—H A E R RABRE ¢ b 8 KR BE AR B T R Y 52 2
“Examining the Risky Decision-Making Process: The Influence of Risk
Perceptions and® Efficacy Beliefs on Intentions to Engage in Risk
Reduction Behaviors”
— 1 RV 25 2 OB ML MY B PR iR TT 518 © “Do Tourists Change
Their International Travel Plans in Times of Terror?”
— FHHVE G T AE 22 Airbnb 25 SR S ORI RAE Y ZEE 2
“How does the host’s interaction style affect Airbnb guests’ response

to service failure and recovery?”

— TR H AN ? A EBEBKERET BACE R G EAY BERTT &

“Will They be Good Guests?: Examining Cuba’s US traveler segments

through sustainable travel behaviors”

14:35-- HHUEE) CiAot ~ SRREERE Coral Gable )
On Your Own ( Pool, or Golf or Exploring the Area or Meetings )
6 H 28 H (EHjm)
07:30-08:30 /& FEFEE
Past Presidents Breakfast
07:30-9:00 oy HAR e
Chapter Meeting Breakfast
08:45-10:00  I[AEIfHETE © A THEE - WK A KBS 1=
General Session:Al and Chatbots and Voice Search, oh my!
10:00-10:30  ZEEHAR
Networking Break with Coffee & Exhibitors
AR EE 7 BERRERE - B EBE R
International Arrivals: Reality vs. Fiction
TrAHEEE 8 ¢ R E
Beyond the Arrival
10:30-11:45 iyl EaR 7 © BAAE MR Ar B ERIHT Disruptive Technology and

Radical Innovation
—REEBE R AYRISERE M - —TEEIRRGEEN JT7A “Entrepreneurship in
tourism education: a self-efficacy approach”

—EmEHREREAL ? B EKRT & EER TS NEILEE

“Going Global or Going Local? Why Travelers Choose Franchise and
Independent Accommodations”

—{TEE L N B ¢ SR S e BRI ZE A4 E AR

BB E ?  “Mobile versus PC: Does Device Type Affect Online

12


https://ttra.com/conference/miami/
https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-9-AM-AI-and-Chatbots-and-Voice-Search-oh-my.png
https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-1030-PM-International-Visitors.png
https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-1030-AM-Beyond-the-Arrival.png

Survey Response Quality for Tourism Research?”
Bl oraH e 81 BT IR ER » Ak EHYNAE H HYM Innovation and Smart,
Sustainable Destinations
— e AT H AR A 0 2 i B R AR E Y R M ¢
A FIMIX-PLS #E 77 &£ 7> 2 FE /Y 47 E| “ Capturing unobserved
heterogeneity in destination attribute evaluation and tourist
satisfaction: A response-based segmentation using FIMIX-PLS”
— B ETEENEH M B MR - W2 e &
“ Destination Attribute Preferences of Active Snow Sport Tourists:
Insights on Female Participants”
— B AR B M R Ay e A PR+ & Ihie i 40 4 A Bz B T g
“Progress and challenge in tourism statistics utilization in Japan:
Regional tourism organizations and data management level”
BigortheEs® 9 HESETT HAVH RAEEEIRHTFE New Insights and
Innovative Research on Consumer Behavior
—EEIRE AN E CWE | E1aREEIRIT & EREAYZE “There's
no place like home! The Impact of Accommodations Homescape on

Traveler Well-being”

—MERR R - B~ MR BB TRk S LR E 2R
w2 “Testing the Presumed Effects of Service Performance, Theme,
Personalization, and Multisensory Appeal on Quality of Structured
Experiences”

—ESFEEFFISE R | KB EBIRITEIYEEE “Encountering Exotic
Cuisine on Foreign Lands: Narratives from the American Travelers”

— g R - FEA A A EHE IR ERZE  “Drinking ‘Green’”:

Determinants of Organic Wine Consumption in China”

12:00-13:15  FEAR
Networking Lunch
13:30-14:30  HEMETE - A TEEZEBDY ¢ e R E b A
General Session: Artificial Intelligence and Tourism: How to Translate the
Theory into Visitors
14:30-15:00 ZEFERMA
Networking Break with Coffee & Exhibitors
15:00-16:15  J74HEER 9 * Fapig AL 7 BB AT An el B S A SR YR K

Revolution or Evolution? How Data Analytics is Shaping the Future of Our
Industry

BT oraHersg 10 © e fEsm CH1EE 4% Best Paper & Academic Awards

— R E iR i A 53 B AR S AV ER g et ¢ K E e BRI SR Y RS 1R

13


https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-3PM-Revolution-or-Evolution.png
https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-3PM-Revolution-or-Evolution.png

“Family Trips and Academic Achievement in Reading during Early
Childhood: Evidence from a National Study” (&4 AE5a 17 AZ: So
Young Park ~ ZEJNJNIZAE? Jee Bin Ahn ~ 4 7AfE R /17 KEE Bing
Pan {#1:)

— TR E SRR ¢ B ST H AR “A Study of Tourism
Advertising Effects: Advertising Formats and Destination Types” ( H1[[]
KEE Lisheng Weng ~ (FFIEEF AKZ Champaign 53¢ Zhuowei Huang
it~ JilIKER Jigang Bao f81:)

— B R IE RS BRI BT EZE  “Tweeting The Black Travel Experience:
Social Media Counter-Narrative Stories as Innovative Insight on
#TravelingWhileBlack” ( EEMPooERMN 17 A2 Alana Dillette i+ ~ &
GO HTAE R FHARPE KB Stefanie Benjamin 8L ~ HHSAPE RS EE el
Fi Chelsea Carpenter)

16:15-17:15

HEETE © BB RS — BRI ETSe Ay 2 SE,
General Session: Peer-to-Peer Accommodation Networks — A Whole New

Universe of Tourism and Tourism Research

17:15-18:15

TR RERZ B GG
JTR Editorial Board Meeting

19:00-21:00

PR

Closing Dinner

21:00-23:00

IS
PARTY

- REERE
55 49 JEAE G 2018 45 6 [ 26 25 28 [ 173550 (2% EL 2 1360 %% Coral Gables
#yJ The Biltmore Hotel #2717 - TTRA 2018 fE&r F R & 4E 3 -

ENCOURAGING INNOVATION IN THE UNIVERSE OF TOURISM RESEARCH

£\
J3

<

2018 International Conference

TUESDAY -THURSDAY, JUNE 26-28, 2018 « THE BILTMORE, MIAMI/CORAL GABLES, FL

3 2019 Ay TR

49 g FEE T SENR VT FE AT (Encouraging Innovation in
the Universe of Tourism Research ) » TE @ Z2HEET AV T B Zmet ( $1 & [Z05H5 1T ) -

LA e frc e e SR TSR HY PR - MEPRERIRIEARRAIBTFEERE > USR-S BT

14



HTFEN B FTRRIVIAE -

= ~ TTRA2018 L& ZEETEE)

IR ik (Liberty City) B9 T OB MBEFLIE $.0 ) (The Gwen Cherry
Community Center » F&SEMEHk/NE) » JEEH LURTT I SEHE A 4] I 25 (e i
9~ RSN - R BB BT SR AR EEAAEE L -

SR O 6-21 BRI AR AT > SRR -
SET BRI SRR - (IR S 55 RO EVEAESE A T HR AR BB DL
ERR R - WREEIA RS - SR S TEREH VERK
N2 4 REREFFT <

AT TTRA F RIS R TR @ L R 6
14 BT MEEEE (BE-FE) Wit fEug s sk - FEEE
i LR > SRNMEE SR  DUSTER L E EE T AE

TTRA2018 H&EfE =

Ryl kB EAT A A 5T ~ TTEH SIS Sk ieat - - fE AT Bl
iHE - 2EBNMREE - FAIE - glETT - BN - DURGEREIRIEEN 255
TR o RN FEE A - SATHERE
(—)E S

1. WFgeAat5e8% (J. Desmond Slattery Graduate Student Research Award ) » =&

=

B oo Al =AM I A ER {35 A Seojin Lee “Adoption and Rejection of Service
Innovations by Travelers in the Sharing Economy” J&E{5

2. Keeling i~ #% (Keeling Dissertation Award ) » {54555 0 By EHIEHT A2 Rawan
Nimri HY “Positive versus Negative Framing: Triggering Pro-Environmental
Behaviour in Hotel Guests” °

3. fik#EbHFEEL < (Travel Research Grant ) » sz R AT 52 B-H]B% F Pl 4bEST RS 154K
2 Fred Bronner ~ 5545 K2 Robert de Hoog 7 “Tourist Demand Reactions:

Symmetric or Asymmetric across the Business Cycle?”

15



(D)H5EE
1. Charles R. Goeldner E iz~ 7% ( Charles R. Goeldner Article of Excellence Award )
2. 5{ENTZEER S ( Best Research Paper)
3. F¢{EHE (Best Visual Paper)
4. FEWHTEAES e Em~C (Best Graduate Colloquium Paper )
5. B2 E4% ( Distinguished Researcher Award )
srerpiEid® (Chapter Achievement Award )

7]
7. 55t (Lifetime Achievement Award

\

16



B~ TTRA G

— - SR A TS B

% 49 [EEG FEE T BRI S EITIAIHT , (Encouraging Innovation in
the Universe of Tourism Research ) » AL T HIE S5 Z5) - YA T EE R X
BOCHI Z etz gk 3 BRIV > raldn |

(—)FEREEREERAN  BEEEENT —EREEE— ANTEE (Opening
Remarks & General Session: The Next Paradigm Shift in Customer Management,

Artificial Intelligence )

BHEL2(EA 1% FH Ramkumar Ravichandran ( Director, Analytics, Experimentation &
Data Science, Visa <@l R EBREIRRIE2AEE ) 70 SN\ T SRR E BRAYE A 4K
B o WFEM AT E AR T ATERE AR, B T BT ) [ERVAER - A0E 4 - @
B EAVEE > W LR E B LR g E 5 - (B Em#Z (Return On
Investment > Rol ) » DURAEMEALZE Sl o BEmtd e 4R anfE S -

@ TTRA 2018

International
Conference
o SHARE

€ TTRA 2018

International
Conference
@ sriare

4 Ramkumar Ravichandran /3= 5 IF(ZRR

(SIANTEEEEENE © i smE L AIEZE (General Session: Artificial Intelligence

and Tourism: How to Translate the Theory into Visitors )

PR ERHERS - A S > HEn MY - B EEEET > AT
SRR 5% JE LRl Ry S EEL AT

17



(EatamE DL (Algorithms ) ~ BB ~ tREREH - thas N » DU KK
FATEA R E R PR S LA SR L RS - DUEZRIER BEEE - Sihnse
i R RS s B ) - B —(EIRE B A& - S R K B e A
FIEBITHGTE  FPRBNEHELET - 0EER

1. Carolyn Childs ( MyTravelResearch.com HYZL[EAI4A A ) » 12 Travel Research

Center IVENTT - ILJE 30 4F - @ 35 HEIZIATELEZ T(E - &—

{ir SRMEHT > HR— I RIREESE -

2. MyTravelResearch.com Pty Ltd 772 §5EI44E, Bronwyn White » $f5EZ 1 = hkiE

EHRER AR - BE Google sEFR M =AVHE - =AM R I RS KT

= AP > WiEE MRS RAESS B EWRITIHA BN R R

SEAREIENE - R HEERESE - SR AR AR E EAVER &

PR AL FF AT R -

Bronwyn FEEDEIRIESENT TSI ZE ~ AR T8Y ~ Bilo 788 R85 Sl 1 20 %

T o BARBOMNMIZEAE] ~ Hr R Nz B AR TNS Research SEE{i7fil

% [FERF S REZIEK I % % (http © //www.newyoungtravel.com.au ) » 7.1}

HSREZIR NG R/ E S - MHBAAEEER T ¢

00
MACHINE LEARNING n o

ARTIFICIAL INTELLIGENCE @
SEMANTIC SEARCH m N

A

A ¢ https://www.mytravelresearch.com/artificial-intelligence-evolution-

of-tourism-marketing/&prev=search

— ATLEE (Artificial Intelligence ) » ERT EHRIEAVE T 37 SRR 2
AR s B\ U S T TR -

18


https://translate.googleusercontent.com/translate_c?depth=1&hl=zh-TW&prev=search&rurl=translate.google.com.tw&sl=en&sp=nmt4&u=https://en.wikipedia.org/wiki/Artificial_intelligence&xid=17259,1500004,15700023,15700124,15700149,15700168,15700173,15700186,15700191,15700201&usg=ALkJrhigY38FnSHNqDKXU7uJ3_f1cnC6Yg

— 4232 E (Machine Learning ) » /& Al HYS(T - /& —TEEHE 1 B EREE 1T
BRIURY T - e EGTR D EE T Y -

—bEEIEH (Semantic Search) > HIE 2322112 - M| Google ~ Bing -
Yahoo &5 %  METIHERIYS - SERIMEE LT od¥= - WRBHF
TEHSHE i AN T AR (S B H SR RE - P HEEDN
W - PR RO R A P YRR R R B Y R LB A SRRV E &

EE > MR TREN L -

T *@_ ﬂ

[ - - |
TRUE
MEANING, USER iz
INTENT (§p) PERSONAL () TRCE
AND INFORMATION
CONTEXT bl
[ B _ _

AT B AESEES _E A RE E RIS i B - (B0 A S R e e b b
ot 0 i R T > INIEEER I (T - BENIERL - TTAERE
FTATREATIRE D > B — B > 5[ EETRE > DisiEES - Ik
e H AT 25 - RE=S[EAME > S G ERSERTEHRE RN
A
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https://translate.googleusercontent.com/translate_c?depth=1&hl=zh-TW&prev=search&rurl=translate.google.com.tw&sl=en&sp=nmt4&u=https://www.mytravelresearch.com/semantic-search-for-tourism-part-2/&xid=17259,1500004,15700023,15700124,15700149,15700168,15700173,15700186,15700191,15700201&usg=ALkJrhj5FsusloM6mN3NR5L7tMY7rrfMiA
https://www.mytravelresearch.com/wp-content/uploads/2017/11/True-meaning-intent-and-context.png

ROLES OF CONTENT MARKETING IN THE SEMANTIC SEARCH

LQI':="’/I’A\

x If you don’t have content, the search engines can’t find you or figure you out.
N It’s now time to think about yourself as publishers of compelling content

~=¥Become trusted authorities of sound reputation in the eyes of the search
engines
== Recognized as influencers

== Recognized as speaking with authority on your topic

HARER S B N (T TE T THE=E - Google AN RfTE iz [ /ERTE » 1M

ERBE T E - A EEE S =AY S B e H Byt 2 EA DU T R
—12EE{L (Be mobile)
—EEEEITE(L (Optimized for voice )
— BRI AR E LR R E TS [ (Have clear and distinct brand position )
—RIES I N BERIEEHIRNA (HE M )( Create compelling and authentic content )
—EZME (Post often )
— BB HRVEE (Have variety of output )
—§EfEe F3EED (Link online activities )
— BT E&7A8#E (Contain quality and legitimate links that relate to the travel

industry )

—fEABEASES (Use natural)
—E PR ARES, TEEAEME (Use geocoding / make it local )
—FIAHREB S (2 ) (Utilise social media engagement )

£ Al ST HETTHT - B
—BREREEF
—BRmER T EEIE W ERS - ARk R o HAESCE - 5 3RS
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https://www.mytravelresearch.com/wp-content/uploads/2017/11/Roles-of-content-marketing-in-semantic-Search.png

&~ T KRS R

W1IR Google [NZRAAM GRS TR > HVEE &= P =R > A28
Ho INIE > OREFFITES SRR — 20 WPAE TN B A (B AEs - 78
EELM B K SRR S A A

CSIATEE - WIRHEEB A RESES (General Session: Al and Chatbots and Voice
Search, Oh my!)

g Annie Pettit 1 - — (79 7 AamEE S > B IS MNERG T ~ 8
EEEMEH £ - ®E50E 2015 4F Ginny Valentine #% » 2014 4F ESOMAR {35
B > 2014 SF MRIA FEHESSASE » 2013 4F ESOMAR g 7Aam (& » DA

2011 4F AMA David K. Hardin #% o

T EEFEALESHGER - LEA IR 1,000 ZHEE TS
P AN T SRR E S - DU TR A A - Y
MW AHRE SRS NRAAES - FER I ZEER M -

&EEATAD - AL IR ES A RGE S BRI R ) ~ (R ~ sRATSEEE LA
EHEERISRRIEHE 3,000 432 BB P R Y5 R ) S i b AR RERY
B REER eI

—87% R AR E T B BRI A S5 Z 50000 > 1T 66 96 H {8 FH 55 2 BB sl
Rikes ©

— 2106 RBRRAE A R85 BB I R S5 T B T RS (S A0S (IR B e
BESRAT o TRRERy 1626 » 48 EERITSEH R 7% -

HEERIE @ @EZ RSN =0 Z A H B E TR A R
& TRRNIZ 2 ) AleAE « SORERER TRRL ) M T Z2iREE
T ARy 53% M1 51% > sk QR Ry 419671 45% -

SR Strategy Analytics 715 » 94 90 1Y E245 7 25 ( Smart Speaker )2k H Google

Amazon- 55AER HomePod 17 » B EE45 2 25 TR By 2018 o KN HER B il
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https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-9-AM-AI-and-Chatbots-and-Voice-Search-oh-my.png
https://ttra.com/wp-content/uploads/2018/03/Thurs-6-28-9-AM-AI-and-Chatbots-and-Voice-Search-oh-my.png

HEHRERN - 21% WA B R - ERREAGEAEM - BEEER
R AARTE - Al S S e IE AR - R B CRIE RS I B R

HH o

-~ HEERET B MR A  BRR Zmet SUBRRWEIHT DA K
T EHY /7% (Ecploring Zmet as an approach to understanding tourists

and their behaviors )

180 JrFEHVE MENTET & - WS THRIERESE N BEE - Wi 2 {1823 (LR
ARG INIZREE Whitney Knollenberg BHFRZHY ~ #85 JE i L LSV B RE T £
Nancy McGehee % F{T:) F4F » Al 60 77§87 14H Zmet {752 FEEHRITHY /7% SR
s AREUERITT By (AR 6) » (Bl ST am I B NEVE R AV B aE AN 2 8 » R
Powerpoint % » MEsd@ILlZE A ~ WA SRR - 55F 8 Mt AR
#2 HoREZEETREERERREEL] (Li-JuChen) 11 (40 7) 4% "B
ELREENSULRE | EBREEIASTEBZEMS ) (The Cultural Experience of
International Volunteer Tourists : A Case Study of the Aid Summer Program in Taiwan ) >
AHE TREMSE LRSS B2 228 HEEER B ST (Life
Style ) » FETHE A\ A E{E R IGNIR B A SRy A0 -

6 EMEWITT ARG

22



ZMET G RaEEfe 2% Gerald Zaltman %5t » S ¥HEE = HURMEN: -
R EREMENESHARE - " ERER ) 5T MG, FE A
RETERTRE RHVREENE - FETERE AN RIS - AL > ZMET 2 —TH4E &
JEFEEE (BR) BCFEEs (RASR) HUHBEEHITRID - LUSEE RS
ZE R SRS RIS TR - 45& TYURDTRE ) BT EEE ) 0UEERh - DUHHUNE
¥R E RIS (Construct ) » NEIR4EHES BTSRRI - DLEBUSEE R
JEAE AL > L B E (Mental Map ) o

WS & E SR 48 1 ZMET B FZF A DL S o 1HE ] By — 55 -
B2 EE (BEERHE R ITIE) #HEORIE—HE G - W E1F
PR TE R - BURIRITAYRVE R AR - B — RV EEFIRE - 2815
S ZMET R - b & 1% & ¥ ZMET (R FEAYE JI{F H4E5R - ZMET
ERETIHAT
(— )R BRI RATERRG - DM BB IR T IR R ~ BT EEMERY - A R E
s R B Al - A REFE R H YRR (EIE -
(D)IRBRMEATEE A EEE TBR o0 5[ E2aEe Bl AR ry a5 K
RN » & DA fft e 2 (1 (R ] S HL AR - ERIIEE » T e B 52 T 9 F S « ZMET
HIRFES BRI T
1. §R#EE (Storytelling)
Frzaiast R FE e R/ - RSP EERL 7 £ 10 X fFiisk
FRAENT > SFZEE LIRS TR - e — R IE R (i R S 2R
TEUREARE -
2. BRAVHREF M (Missing Images)
2l AT TREER AT A FIE S E KRR E L i B D
RS RRE SR 2B L IANE R -
3. 3¥EEH (Sorting task)
eia M AERRN T EE R - I HEEIE S FAEE - DUTE B ETIAH
[5A £ EEm R B
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4. B 2hEY (Construct elicitation )

A ST AS AR el R85 B T Ry B 3l DA A5 [ A S B ]
HIRAR  SHDTHEE KBRS AR AL EIRY 77k - ARt ifg B <2500 i
H

5. ImEfAEMEF (Most Representative Picture )

s a NG TR HR BAERENER - AR -

6. fHN & (Opposite Images)

s eIV F AR RS E A -

7. BiE®% (Sensory Images)

LA EHEME - AREGR - IRR - i8R - R DU IR BUF RS - A
1ETH 5 ST R o

8. L& H#E (Mental Map)

{58 =ZafiE a5 | RS - Al O sth [ Sl il B 3 RE A T Y B S R U B
% o R EMER O EEA T ARSI E Bk - AL E e A I
REZ AT ERENEE

9. YA&EME A (Summary Image)

bgeE Lz Pk R R AGE R - A TRGERES - S n] IR
EEE N

10. /N (vignette)
a8 2l WA E AP G 5T N — /NS » DATRA B i B = R TR B2 A
11. 3R E (Consensus Maps)

I SE S ATE 2 E L EE - EHIR IR - REBANTRZEIRE
it e - W =0 2 —ZahE AT 2RI ey A st g b o TPt oy
Z— 2B RS B YRR At S 4 A SLasth [ -

AL A5 - ZMET BUSRIERR A A LEEER ~ SRAIHIEERIER ~ LIRS 5 ~ A
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VIR~ A LG FPORER - U EER - BioaYem  SCERFES SN ZHE
BARIEIEE 2 HamAE - Ul B BGE A e als - Bt - SRIgR
BRETFEAVER - BERMEEEIHYIRR BERNIEIE [RGB ZMET
e - BB T R AEEEESN - TG AR DRI 2RI TR
BRI

=~ HEWET - REEREEER BB R 2 F (General

Session: Peer-to-Peer Accommodation Networks — A Whole New
Universe of Tourism and Tourism Research )

T BE T REEZ Y Sara Dolnicar ( Department of Tourism, UQ Business
School, The University of Queensland, Australia ) » E.AF 2018 ¢ R " BEE B 15
48 | ( Peer-to-Peer Accommodation Networks) —& (4[&E 8) » BHE—ARFEAT
Airbnb ZEEHHYEE - AR Z52FZ0FTCR - W5 HREERE R fEaiRs
IEFIERAIFT A IRV RS R - E - e R ARkERE - B
AT RS IYNE Gaw wE S 2 I
THHGRES B P o R AR L — IRl
UEFUIRIEREE © (E1a4EEs-Fabr 1 a] 2t PEER_TO_PEER
AT - R EEE SR KR L ACCOMMOD AT|0N
PR FEES - HARaR LR - ginl g NETWORKS
B AL EA R EE YR T 5T - -
G LRV AR |
WP A g R (BB T
ZRTAMIH T BB - 0 © AR E
HAREGRARINHES - HERERED |
FUBEREE AR EHT A A Ps 5 - ficriE e 2
RIAsL R E ) - A G Rtt@AlS Pashing;the boundar(es
FEMECE RN ANEE -

8 (Peer-to-Peer Accommodation Networks ) £f[f]
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—RORER - R IE RS B N LUK AT E S (Airbnb [ BAIHAE )
KOH W AL LR — 80y B P AHRAE - 1T Airbnb HYEE T RS
FOR » WIERHY SR ar R o (H 2 DAER BB B (15 48E - S Y DR R
o CENERMNERRAFIHE R - AT AR IR ETE S -
724 > HomeExchange.com & & LA E L A= 4 > [f] CouchSurfing.com >
TRk A A3 o B S FR/NERERRS B A R 2 - {H Airbnb HIIZ
MBI BN S5y » KE(EEDL P2P-CV HYE R4S sl K32 » Wi Al feE
s B EIR R EE - IS E L -

T {EBEE BE a4 s P S EH IS AR [E - TR LAY RE SR AT BEAANEES
EAIRZEEERGERS & o e VB & BaER 5 1] - GRE 4 FEEAL (A0fE 9):
—FREFHEONEEFEE (Host-independent commercial facilitators ) > #]I

Booking.com ;
— MR F AR R (Host-dependent commercial facilitators ) » #[1 Airbnb ;
—FRIREFHAYIERE TS (Host-independent non-commerecial facilitators ) » 41

HomeExchange ;

— IR TN IERE 2 & ( Host-dependent non-commercial facilitators ) » 41

Tr‘adinﬂ Lor money

-~
Host- indepe ndent Host-de pende rt
é commercial commercial
Z’é eq E‘:ook'lnﬁ.c.om e.gAir‘bnb "
|
Q
E D, i
; :
-4
3 g
+ Host-independent Host-dependent <
Q hon-commercial hoh-commercial e
< =
g eq eq
HomeExchar‘lﬁj LC,Duc‘.hf—:.ul"f—ir‘\c_;l

Trading without money

9 Atypology of peer-to-peer accommodation network

facilitators
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Couchsurfing °

BRI = - THEN-&HL Airbnb AR Z - feE R oM ER 2
FEHE - — HHEZ G MR EN A €S0V E E )T » B AR R Sk
B#iE - (et s tE R AR S B R BEAES E & » #RFAN R R e R —Ih =
JRIERGIE © 325 Ryl - A Airbnb £RELT 32— - FTRE R R R E RS A
HIA SRR —RE PRI AE A SRRy i MR R P2P
BRI EIRE T EE T - ST " BB EIE4EEE | S5 > Sara Dolnicar $2H FHREAHE
B

—REH R EAERR T BN BEESRSENEE RSN EEFERS
P BT T Z B E -

R BRI E R E AR E - A REEENR R EK
SRR E R - SRR I EE R KRS AVt > S5k
ARG rE LRGSR - MR T SEER AR S ) BVR A EEE

— BRI RMEAEERS - ER 28 B AUt R S B R K BRARED IR T B AR
YRR ST - ficili ARt - JC B S ke B INRAVIE DL T - R
EEHERS V& iR AR (E e B EHE ) - X TR B o ol B n S A AR B e
ZEH o AIRSEA S - T TR Bt AR ST -

—EHEREREEER LT ERERETELE TR o AR M A Ll
a1 R VSl f5 RN A - (B E S R R A E S M NMEE Cwi
EA R P EASHAL > BVAR RS - W A AT LUSEH AL A E
R K2

—eE R HIEMVREARMERE R R - HOBE g 2 RV SRR s 2T
FC . RCTHHR S -

— ANLZERIFRBEER - KRR G0V At &~ R T Ep R (g fe
MERVZEME - FrAEE 2R e E S -

—EME ~ AR - BISER0E - DARAERRIESERSE R -

o~ e  FEERARER —ARIRE | AT RS (Young
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Professionals Session : Fresh Eyes on Innovation: Conversations About

Innovative Tourism Research )

A dEREZE A4 1T EE Whitney Knollenberg ~ ADARA Y Andria Godfrey #&{f =+
FA 0 Wi 4 i FFEEEANE NS EEEEEEEA 5 7 EEsE

—SeiERTIR TRERBIER X Angela Durko » BfF 52 SHIgiAE 125 AR C AR S S8 R A ~
FREEHEFIR - DL ETZE B AR BFSE - R RA R A TR B T2, ~ ERIERSIHE:
FESRHEEH -

— ESRE RHE H B ARSI ST o3 A Bl Eric Caratao s A HEERIEHSE -
st GRS M HE 5 - YA R AR BB R T 2 0% 8 48
AT SRS T E T EBE R AATAN » WAE AL 48 AR & A 8 P R = Bl
BB T &R 4 4 -

—RRERINIRE S FE R A48 H Jennifer Griswold - {i 2012 FFALGIE IR
BHFE AR - 2016 FEHE(E: TTRA SEEIRPEE D EHVEIE & - 2017 4 & IRAHTIN
B Ry B i — PR T HIA ZeEt & - TH B B FEARSRIT TE RIS A& IR H &
ECER BT - IS R BB AR Z ) -

—Temple KEBEZPZ Yang Yang 1@+ » W FE LR IE IR IEAIREE SE LR A
FOREAB A - LS 4 THE RS - (2R [T 573 BT L3kt 50
RSB CEE - BRAKIE | > (b B R ERACRER I B2 » DIRE B TR

2R BE S AR E B BT -

18

i~ Jr4HErER ¢ LGBTQ JikHE © s 0T G bR & o AR S B 7 Ko i
ERWMEREFM R (LGBTQ Tourism: Key Research Findings and

Insights, Case Studies and Best Practices for Increasing Market Share and

Return on Investment )

LGBT FEF5ZL[EM:5%E (Lesbian) ~ BEIM:REE (Gay) ~ EEMEESE (Bisexual )
ERFEERIZE (Transgender ) IS B FRIMERS T - 1990 54 > BN " [EIMESESHEEE
— A A SE RSP AHRE AEAS o | LGBT | —GA)( e 45 OB K o T LGBT | Rk
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https://ttra.com/wp-content/uploads/2018/05/Yang-Yang.png

IV ~ BV M REE - B2 ARATAIERIEEE - StaEs
SRR LT Ta o (ARE S (Queer ) R ¥ H MBI RE [E] ELE 5E 2L A

(Questioning ) » B[I&E "LGBTQ | -

Community Marketing, Inc (CMI) » #[I[& 10 » #E{7T LGBTQ JHEHIHZ 4 25
o iRk CMI R Community Marketing & Insights B8 135 2 {77 » W FHEZ A

] = 4R T2 44 ES David Paisley ~ 443 Thomas Rothd Paisley FHEE 43 =

—%E 22 J& LGBTQ kL JEREERSE (22nd Annual LGBTQ Tourism & Hospitality
Survey Report )

—RINHEA LGBTQ THIEH " FE—EFEE ; ( “First Year Steps” for Successfully

Reaching the LGBTQ Market )

CMICommunity Marketing & Insights

Leaders in LGBTQ Research since 1992

10 CMI SHh#

ERE] 0 LGBTQ JRITREMABB TEIITTALA - L - F2 R H Y
i R i SRR LGBTQ 1THH RIS S ARt S T - (HIE(E TR E g > &
BE TSR - BOUERTEL LGBTQ RN EE M N ISET RRIETT A AT
AR o ARG TR T ERT LGBTQ JikHE i S5 IMEAL « LGBTQ JRAEFTFEHIZEHT > LA
FAERETTIA AN - B HAE bkl H HUH AR TSR B e 20T LGBTQ (83K
AUESHE - DLT fi# LGBTQ 13355 » A RO B BFTH R - DUBSE R AR
Koy o THEMHEA LGBTQ i HEARER] - MHRAEEAIT ¢
(—)EZNEA LGBTQ TG B —FEFE .
—EEHIE - [ LGBTQ EiHaTEAT » Jerks ADEIRERT  MECRIANSRIASE
BUREE LGBTQ BT - il LGBTQ BLA T ~ Zo basl L -
—IBEER - LGBTQ EH LIFRUEETL - MEE LGBTQ MGHYHEE » LURIBEHE
HRR -
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—fLBBE - A LGBTQ 5N Bl i LMY SEER Z — /2 AF LGBTQ FRAKEAEIL
WURElE BB HES - S T EEAE - B EEELREREN
FEEEIAH B S0 B R S ES) > T e R A EIRI R E - B A
LGBTQ 755 il ShBE 2 e Bt & S E T = HRA R A & K

—HeE BEEE - FRIEATEIM IR - B0 - lRISEIS ) SRR
{IE LGBTQ +HEFE &Y - M » ZE &8 LGBTQ t18F " dlior s, HiEsE
UNE] o LR RS ~ i PER -~ UA -~ R - R R R EE LGBTQ A
Sist N - 2= RALRIERRES | IR - AL RS - I iR e TR

—LGBTQ AT BAERUIMERE - L1IE LGBTQ BREEE Fo e IR
MESE ) AUAGILEY Facebook 5 » JINEERG AT 7 [N EBH S —(EHEFINFE (f1
U1 LGBTQ fZuadnh ) FEREHATE—BAEIH M RFTAES - A
85 | B 2R A -

— ST fTEMEAL - /% Facebook ~ Twitter ~ LinkedIn ~ Instagram ~ Tumblr
YouTube S5 H##%F] LGBTQs » DA Sna I -

—BEF—REE - iR LGBTQ EIEE 1% - siBAEA M —H 8% - {4
UL ARG ? B (TP RS 2 IR BEAH AR PR BB 2 2
LTEE) ? LGBTQ HASH g - i LGBTQ & RITBER i Al AEULEI 2
S RAIHTT T B - ARETER » ERIRGS o

— BB - 11 LGBTQ HASIEES PR E AR IRIFIREE - 480k - & - JEM
2505 » 5TB LGBTQ ElIilE 50 E B/ LGBTQ 44k » {F & iERs M a1 -
S LGBTQ M E #IE LGBTQ BEE E HHME S -

— % - S0 F] LGBTQ B THIZ PR K E - 2 LGBTQ BT - B2 A& 8
B SV B A AT DARE Ry iR Y SR

—E2# - Community Marketing, Inc FY48ik FHE (LR EHVE BIATEEUR - B
LGBTQ tHAfHH®E - JERETZEE] LGBTQ Fi# - LGBTQ FEIFHAEE » DUESEAS
% 5 LGBTQ T2 n{T G & e R -

30



(Z)LGBTQ HHZ &I E
Community Marketing, Inc $2{{tZ5E] LGBTQ EEEAYE AT
— i 2 E AL EME A M S
— i 3 B A E AR 5
—3,000 LS ER S
—7,000 ZEEMEEIT IR S
— U A8 150,000 ZETTHY 5,000 A
—FULAEI? 25,000 7T 5,000 A
—18,000 4 E Hradaik LGBTQ Ef/f1I&
—2 #4 LGBTQ Tt (L
—H TR ERCE (FTA B A R B E s i (A REAL )
—FrA 50 {12 BLE A BRSSO E (i DhRE
— A TE LB B S R 1 E A
—4,000 % LGBTQ ACRESL 18 Ll MHYH B EEAE R T
—1 A EEGE B E e
—F R LGBTQ B/ DA ZE Y48 SR (H oy BB IRB St A RR )
(Z)LGBTQ RS A &
2017 4 10 F#EFTHY 10 7y##sy Eald - Jat 3,703 45255 - DIBEAE E E T
SO EI TR ZAHBR RS - Horf 889652312 CMI 1Y LGBTQ W72/ NHAYBEREEEAS -
LGBTQ BT/ NaHA 25 FERYAESE » Bk 48 300 ([ LGBTQ HERS & 1F « 59 12% ATk
A E ZER] LGBTQ #4871+ EFHEHE © Curve Magazine ~ GayCities ~ ManAboutWorld
Fll Passport Magazine © iff35&8F
1. THEH(1981-1998 Hi4E )~ X 4K (1965-1980 ) % i 33% » #ik{% 42 5 il ( 1946-
1964 ) 5 33% ° [EIMEREFIEEMESR TS ME 47.500 » 2L [E] MRS FIEE MR L0 47.506 -
BRI 59 - FEBDLhz s - HHETT 3.2 RIE(RERFEIIRTT ~ 1.4 KEEHBHRAT -
AR —FE R PIPR NS 2.3 - (AfE 11)
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PAST YEAR TRAVEL - NUMBER OF TRIPS

Visit famil friend =
Isit family or friencs {im; Primarily business trip

as primary reason for travel

24% 1 I 16%

@ Primarily vacation or leisure trip

1 16% 1
2 19% 2 21% 2 Il 9%
3 15% 3 3 W 5%
4 1% 4 a W 4%
5 7% 5 s 1 2%
6 or more 18% 6 or more 6 or more - 9%
0 leisure trip or vacation (13%) 0O trip to visit family or friends (22%) 0 business trip (56%)

Avg. leisure trips or vacations Avg. trips to visit family or Avg. business trips in
taken in the past 12 months friends in the past 12 months the past 12 months
Base: (Weighted) All LGBTQ n=3,633 C S;'MMN!IM(n%ﬂ"r?l_l"[nuniw Markeling & |I'|Sighl5

11 LGBTQ V4% 12 fli Hhkf T #

2. LGBTQ REESKIT » 85%HY LGBTQ R AN —H-H 22/ DEIH 18 FRLATNF4
BEAT—IRTT » T AR (R e S I R R -

3. BFEHRTT - 5B LGBTQs /& GBI RS - fRAEEH & » 77 %17 LGBTQ FiAAH
AR o AR AR B e A I T 3696 AN » H 53%fEiEE—
TP FEE BT S — (BRI - REIRZK » 55%MFEIRE FoRaTEITEARK 12
{IEl 3 RS T = (A& 12)

INTERNATIONAL TRAVEL

Do you have a valid Passport? Did you use your Passport in the last 12
‘ ' months for international travel?

Among All LGBT!
8 Q Among those who have a valid passport

Yes, for travel to another country 53%

No, | did not travel to another country 47%

23%

12 LGBTQ FrARGEN « A —FFr A RGE AT AEL AT TEEA]

4.13%HY LGBTQ Zfi ek 12 {HH N Z=/D200 1 REw - F& LGBTQs » JLH

TR B S — 0 AR — (U Ay B il T - (AfE 13)
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Took at least one cruise
in the past 12 months

Millennials 7%
Gen X 13%
Boomers 19%

13 LGBTQ A% 12 {E H 2/ D 2 nEim ikt TEEF]

5. FERVHREE HHHNEESE - HIAFEFIE LGBTQ R EBE (60% ) > HAUEHT LGBTQ /7
B (4596) » M (699 ) FAIER{ZRIR5LH] (68% ) LIHZAFRES » 15
M (50% ) F R LGBTQ jZ =Y HAYHY -

N SEHE B BRI Y B A R L 48 ( Paths to Leadership: Senior

Women in Travel and Tourism Senior Women )

AR Eaf ) r4EFE I O 7E SR A Ry 3 i 20 R BBk o AR
HERTED T eI A RV S - ERn M AT AR SR R e &L - TR
BN CH ST EIRAY & BIAT ~— U7 N BFR MR EAEIRRZ T - B Mandala
Research HY#A{T % Laura Mandala #&{£ 155 A - Mandala Research S &EKEJE—F5
A A R AT A B > BRI B AR TH S E AR SR DA 5 [ & 3 AT i
% ° Laura 12 Ry i AL CAA ST SRS S - SE B RE  BT Bl AT R TR A 55
ST EENE - fRHE R IRE B RS - AR A ~ B ~ RS E A
TTEEMENTTE - MAE 25 (EEPR S HE T o & AN & A BRI

St 1 W 57 A B A 35 B R 2 i A R B 4Rk - EE B EEE (Marriott
International ) HYEARY » [E]FF Laura & Women in Travel and Tourism International Y
Bla N > BOTRHE ~ SCRIAME B VAR R TRRAVHERNAT - $EaT Ry 14 (L R
s B I ERG R M —

3 U EELZHEMZ M5 R B Dee Ann McKinney ~ Joni Newkirk F1 Lori
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Pennington-Gray (#[I[& 14) :

14 /%4 Laura Mandala, Dee Ann McKinney, Joni Newkirk, and Lori Pennington-

Gray
(— ) ERFEFEINIOEE I FC4EEE Dee Ann McKinney

TENCE RS CAHFT IR i i 40 4 - JEARfEEL - fE/K& 8 (Crystal City )
Hf o BENEEAINIIRE: « MG FEERE S LI —FRES A LE - 2013 F18
FREHEHENBUT R L B TINESE G FE TTRA FYELER - W5t 2017 FF1EG

TTRA X Sl -

Dee Ann McKinney #2/ > MRS BAESAE iR AE AT LHTFTHIS - SR EEEDT
FuatE R EHE PG L - BUBIRZIHEE - IRITEAVNIIT - AR B & AR
HET 25/ INEE 6 HE A AR A -

TEHAE AR ER P ARSI By T B 20t ) (Answer Lady ) » SEAERCT
EERINEA D  55E 2013 FEEr N B T ERSE - DIRZAEZE TR
BHELRE - = T B 7 —/ > WG ES—mE = Aehdt T
ERET) T HEEANEEMEROFEM ) K T BEAEEEREE -

(Z=)Integrated Insight, Inc. BEfEZ{TE Joni Newkirk

Joni Newkirk 72752 7 IR 155 7 SR AR B RE YRS - 12 p L) s SRR 2 e Y <H
B - A FISHSAE AR B 30 VAR R AEREE S AT
BRI Z - 2R R EE HE RBGET 2L P AR TR TARE LR -
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TEAITT Integrated Insight Fif » Joni L=+ [ESERE T4F 20 4F » #{F Business
Insight and Improvement {4k EI4EE, - & T EHNHEEI 2K TEARBMEERN - &
FhE e B - e B LEES fot e B IR EER £ Ta RN & & EES -
TEOHI ~ TEE RS ~ FEEH » DUR TR TS HIOAR TN A& R EEES
Ry R SEE RS A 80 [BIETTHVETEILA -

MAEMAELIERT > Joni 4 AES 7a 7 (8IS T FFIEL R 22 Ml B R Orid .40
FEALER NGV E BT - REFIETREES - DUELE ORHS HYRSIE Ml
LA ENE GRS AR SR OB E FITHE - B4 IR T G b
FiZRG LN - (B R (AR A SR e T M S AT -

5y SEBE EAR P HREE < TS 1 SRS ) R M
BREHISEL  TRHSI 0 DR THEET ) -

(Z )58 H 2 KBRS E T FTAT & Lori Pennington-Gray
ihaf B KERR I G % BEITSE AT (the Tourism Crisis Management Initiative at
the University of Florida - f&jff TCMI) » 2057 EE—AYRIE G E EE b etk
o RAVERAE PR ALAPAVEL T FE I TEIR Y - BB S E 4 - ISR H
FEF LA - IR E BT - E21FF LM EFRMRIERE © e M
RN ) - HE & MEPAS TR At Bt [ Bty s i B S S A A Bl
FE > HEDMBINE S - DIHECRVBIEIVI R RIE] %4 - Lori 3 ZLATE
— R AL EEE BB E R ERFREENIELA
Pricelince.com (OTA) 4 FSE&H 27%

Disney 14%
Amadeus 20%
Delta Air 11%

— MBS » American Society of Travel Agents FYZ 4 33% » U.S. Travel

Association F 37.5% °

— SRR - ZMEBETIE 54% - EEESEIRE 19% > CEO (5 2% -
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—HEARS  LEEBAL 45% - LM TAERBAF 25% -
—EAREE - TEfE 61%~85%HI AR TIERHZLIHIEE - (HEAF] 30%HA
BAAEEHZ RS -

FH_E (Peterson Istitute) WFERE/R » £ 91 {EEYZ FHY 2 &5 1,980 Z¢ - 2L
CEO RE| 5% » &g &M% (C-Suite Exective ) flf CEO ~ COO ~ CFO (5 30% - f#
EULE » 2 B IESLE SR (Tenure) HYTAE (I8 15) - HAEEA<HEE - E45
BAE TR EEL SN 35%  [RACESEA T LB METEE - B
LB BT 9 & 8,524 T (RN 51 10 & 4,493 57T Ky A MERY 94.3%-

I - e85 EHEEA MR LI PERRRE » El 3 CMEBIEA &3S
LM TAR EEEEGE TR ~ BEESS T - BEEALISERUER -

Women Are Less Likely Than Men To Achieve Tenure

While women held nearly half (48.9%) of all tenure-track positions in 2015,
they held just 38.4% of tenured positions

Women were more likely to be found in lower-ranking academic positions
While women represent over half (51.5%) of Assistant Professors they are
less represented (44.9%) among Associate Professors, and even fewer at the

full Professor rank with 34.4% who held rank of Professor in 2015

Women held over half (57.0%) of all instructor positions, among the lowest
ranking positions in academia

22.1% of women faculty are in non-tenure track positions, compared to
16.8% of men faculty

15 BB T RRELAI
+ -~ EHEFETE (Ideas Fair & Reception )
EHETEE AR EE R 90 sriE =gk ([E 16-19) - TTRA HE 2006

LI siEEE ~ BLE A R T B 5 2R RS IR - o= AT
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LUEE ~ Mg G - EEGEHAEER L I nEaEe R e - &1

BN ST ZUTFERERIV AT JT 5 - iemat oy RIS G R VTS G 3m-UR (the Best
Visual Presentation award ) » [ Sue Beeton ~ Madelene McWha 3 2 fif F#F » JEEEL
frnFEREAEEE 2017 SERHPEREELN T (50 7)) ¢

— R iRE (597) -

— g R (593 -

— IR R RS AR TE (10 97 ) -

— AR (1057 ) -

—bgenAEE N (1093 ) -

—HEH (Bu/175%) B SRR ~ B TPYseERE S (10 53) -

SHELF 2 BIE > NEEEZT W

—E R EE Holly Itoga * BREASPEERIREERE BN < B i H AR B S EIR
ELEE - A Comparison of Language Resources Dedicated to Chinese and Japanese
Visitors in West Oahu Hotel and Resorts”

— & B IEHT AR Rawan Nimri @ JHERE R IREE R 10 < FREAAIEE © BRRsTEEAT
E¥HsE o “Anticipated Knowledge in Consumers’ Intentions to Visit Green Hotels:
Extending the Theory of Planned Behaviour”

— IR HE R EE Oksana Grybovych : A5 SRR iR H HIHhAR b o s Ba4R
TR R 7 Blid o “Assessing Convergence between Online Brand Identity and
Online Brand Image in a Developing Tourism Destination”

—IIZE K ER R A Ye (Sandy) Shen ~ Michael W. Lever F2 Marion Joppe f#i+ : 3#
FIREERNRETXECEZFEEHN  NERERENE -

“Determining Visitor Guide Appeal Using Eye Tracking and In-depth Interviews:
The Case of Ottawa, Canada”

— AN E A EE Padmali Rodrigo 51+ ~ Sarah Turnbull 8+ : JFEEMRES :

BEHMIEZNEERZAM ? “Halal Holidays: How is Value Perceived by

Muslim Tourists?”
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—SR BRI RS Jie Gao 181 ~ R B RVEIFENER Ye Zhang T8+ ~ RS
REZYIRIEERE Mingfang Zhu ~ S5 7E 5 I AREE Yawei Wang ff: : &
R EhEE ? RRBEFNEREZEREIER - Happier After Vacation?
Exploring the Role of Emotion Regulation in Tourists’ Well-being”

— LR EZEH T AT Richie Karaburun @ JREEFEEH LEZRZPE -

‘Impact of Cultural Differences on Hotel Ratings”

— e T B K ER Donald N. Roberson Jr.fii - : D3R HVER « KERRE - HF
&% - ‘Implications of Couchsurfing: Sustainability, Education, Capitol”

— bR K PEIF R EE Ye Zhang 181 ~ SERF U SRR INILARER Jie Gao it ~ ik
E 2 KPR EE Peter Ricci {12 52 Anil Bilgihan {#1: @ AfIATEEEH EREBIHY
TRITENE Z BB EDRER © DARTREF AL AR RITENE Tnner- versus Social-
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AR > U A EIRYFE -

207884 20 : KEREZENGEEHRETE - RFHIRIREZY 18
FEBDLHIRA A -

B2 ERBEH L - R EERERRER - SRS SHREZRE
REXARE - EEFELAR B MR SR A TRV EER IRk - &
FIEERRAL OB - IR B REIFTERIHY H AUy B ARBSRAMARE - 4R
RE -

A~ B E 2—2017 2 BOHEEETFE AR

Insights BY & [E[[& ( Euromonitor International ) £ERHEBEIE » 8§/ 2017
OB EAEHAEE > TERERE TIRMTERE S - HEEN ML - a5
B - (REEAEE ~ (BEEENEK | 5 5 B (F5% TTRA 49 H Insights )

(—IRTRERER R E E - TEHAS [RER > Rl 2 BRI T 2 HE
REEEMLHVAS SR - FrAFiR i am EERITIINEE — T FkEhEY -
DR HE BT - AT EHAEE i
L Hir: = _jj T {JQIE%%%E% E7) 5 3 Cy
PEIRITAERE A B - WDB DR E B O

of millennials have taken
A2 BE KT 78 R P AR T SRR o g H At 2 at least one international
ZZENATE R o fEMBERY 12 ([EE# > 539%1Y personal trip in the past

12 months
TrE—RED SIS —REFEEAE N GRT -
(Z) BRI MRRAL : AR TSRS BRI R 2 FARA s 2B E A
HITH R - SN E B (B S E B RSN G TR - B
Do B T R BB - i SUEE SRV - et « B A R
BEMRPY > 2R =002 — P ER RS A S AR T O 2 > A
4oy Z —HI NEEHE AT E ) -

(ZPHERESE DS E R AATE S S 572 02 H miRE 25 ok
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SERIZRIHARDE - B9 22R T HE TSR | TEREhE L AR S P > OB E T
TRl R B AR Y B IR 7 AR A 4 s S JBE IR PRBE - TR DR B EE R

"TEEMR R L - WS > (R DB E RN R R S HH
Bt FREVHHTHET 8 BARAEH -

(VUMBEEAESE @ A ZEslisfly ~ QARG R K Hestu Enyfiggge Health/Fitness App Usage

Percent of respondents who

Bk (HEE A G R ERERE R EER H :Z‘:a‘:?j;;{i‘:f:“ or fitness
BEER e E F A A REF P Rfran i 2

Year Percent (%)
1% ~ TR A S B I AL P e G B A (B = (52 2015 52
2016 55
frfd APP 5T« /D 1 &S EE - 1€ 2015 Y 2017 61

52% FFFZE 2017 £ 61% » (Y E 9% -

(7)EEZEEREK (Premiumisation ) : JHEEHE H 53 6%
EEATENG LTS TR EEOIVIT oo wnier 26
PR 17 S EE S M MR E 0T motesmeparng e
R - BRI - FEARER  BER 189
BB (M) - S5 2 —HINEETFEARE iy e o nove e
MR - R RAREEL EeeEn

o
EREHIR - FFRIE 20~30 BRAVHEF - HEFRTCIREAE 19%

of consumers under 25 who
have used a subscription

%@EL}L&FE"];@‘%ﬂL ’ @@%’f%@ﬂﬁ?ﬁﬁﬁﬁ%ﬁ?&% ° %%& service have tried a meal
preparation kit

EfEH 25 BRELNAUHEZE T > 2690l g iR H

NE 15 7358 - 48% HAILE TR » A 19%0VHE & E sl e ZEH

/@ o

78~ B E 3 —2030 F R HE L JERE (The Future Traveller Tribes 2030 )

Amadeus FI£ERHE & #2455 58,0 5] The Future Foundation & 52— 10k
BB FE R © 2030 AR IEZ ERE “The Future Traveller Tribes 2030” - 3% 75
TR T ARAE Z B AT > o34 2030 2 A R TR A Rz A0 el iR A
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FUTURE TRAVELLER 2030
UNDERSTANDING TOMORROW'’S TRAVELLER

B | aMmaDEUS

WIS - 4F 2030 EER G B G MR BRI HY ] 73 AL AR B R 7 o SO
B > BB AG A AR A EE A B ORIk © A — S H B A SR 1
&~ H R PR - IS IR e (B AU EE R R R
SRR R RO E A RIS o AW R O E ERVEET - R T B
6 fEAHAY

1. ERHBERIEE (Social Capital Seekers ) : i EEREIE MBI B R, » BHIS
RS » TE RS ORI B BT R HRS - RS » T LU Klout-boosting
Breaks (IR ) BIREHRATTIES » eHkbet

N

. L& EFEE (Cultural Purists) : IESHBEEIRFBINR R lo= A2 L P Y —(
e > (U EAVERER TS EI2EER -

w

EERHEE (Ethical Travellers) : iEfAGERE DU R 3 B ALRE - ST EIRIFE TS
B D iR R B > B AR E/KE o R H g i A GERIE I - 1 Em g Rk
AEREK SE SRR -

»

. B EZIGEE (Simplicity Searchers ) : BHEEHEEEERY > BoEHCE
FRIRRIRAET - e e TR BH P -

U

. {E¥EEIE (Obligation Meeters ) : S 5EAREA RIR IR EE B 1Y 2836 P8 75 TSR]
1Y > FERF RIS E FEVEYUE > Mgk SR S T EEE » JHRRE
RS o

(9]

. BEEEZE (Reward Hunters ) : 2R F8E4 T3 BINFFRAVARED > 50& T 00
AW ) WUTR RS ERE L - BE At B B EES ) TAEAT ] -
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https://www.citytripinfo.com/travel/tag/travel

Amadeus fiiZ2 IT ERFIHYE ZREISEEL Julia Sattel o - [BIRHIE 15 - - {REERF(L
JRHESEAERIHT ~ oA DU 2 845 B 2 REVARTE] » (ERZREY 15 4F - R RIS
BEREERETELUEE - RABRNESNEEINR - BEFIBEEI8 ¥
RERRILER - EXNESIEMEE » MR IERNVIEERR - DETEL
HAETRERATBEMETK -

t- &R

TE%58 - MEXR - BREMIIS 3 RRZEHIRETS T - AUEEEIE - SRR
Bk - N5 F A RS BRI R BRI 2 - BRES(E B A s i - B S AR S T 2
Bl RN E BT R 2 FE R UL Ty Ry - SEshiE RS INE RS -
FRHLITER

(MEETEER > 5[AFFREEE

PrTHRE SR - B BRTTHRE K ERE 2 B > SRR S SRk
A

1. fiR3E 2017 FEREERFebr - 1ERE A (2017 USRI R BUR# S ) B RT -

20004E7%

mhEEA

m1970F%
m1980F%&
m1990F%
m 2000E#

& 22 2017 SRR SR S EE
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https://www.citytripinfo.com/travel/tag/%e6%97%85%e6%b8%b8%e8%a1%8c%e4%b8%9a

2017 PR A RIBEIRIESERY 1.3 (B > TE8EZ 1,152.9 {E3570 > RHt5Es
— REBERRAE R - H 2R B E EE P - 59% =2 - Ei AN
(41%) 18 {77 %L - 1980 FARLURHAE (37 LA T ) HYBEINIREEEE 69%
1970 ~ 80 AU A B HIEERH EX T & - (HECIGEZHY 1990 ~ 2000 £
AN - HEEBR 16% ~ 12% - JikiE 23020 - ERbAvsss > H

EERERIRTT ) LEAIIHEE R - — B HERHIELAEE 29% -

RATM B
15%

e hi 2 &8 - RBI—{E A
KL E 30% 26%

23 FFIRSERE

2. fRiE 106 SEACENRE A KGEETROR} © 20-29 BFEACEL A S 226 1 7,311 A
7~ 30-39 BEAREE A0 233 15 5,200 A > &f 460 2,511 A0 H4KE
AT 1,073 # 9,601 AJ 42.85% - BT 20-39 B PR HEHER B ALY
iR | SRR ACEE 460 B 2,511 A > DURIE T 418
2,248 Ak 90.87% BE H) » A LA HEIANKE « Bl « FIK - SR B AT Ay
5 4 T RS AR T E A TSN B -

3. BrOEIH REYE44% (World Tourism Organization, UNWTO) 2017 4ERRI4&EET
BRI - RESERIETAE 13.23 (AR 4 7 F LKLY 4%MNEEREE -
[EJ0F - A H S B A iR R 2 AHRA S T B AE 15-29 Bk kHEFE T 2015
FEAY 5 A BRI A1 23% 5 2016 4EFf T Global Report on The Power of
Youth Travel | #&5 » $HFHFFIRIFFRH T 51 5 THEES
(VEFEREBERNE "4AEEE, - REREHIESERRME - ATREE

NZ 8RR Je T 4% AR (E E ) (Lifetime Value) » AR & (Bl F-HTR 4=
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JETP PSS R -
QEFFRER—RIRETSRE - WA GZRBUaEESTE -
Q)FFEIkiE & Z BRI 48 FoUb - INILHRHE 7 tHAES H e 1
o BERERT -
(4B R B BMRE - oS th ey (R el s m e RS D AR ~ 2
BLARIT R EERE S - BRI H AV A R R 2 -
OC)EFFAEERABEFRTRKER - FHEMRIEEH HAMEIRE - AEAT 5w E
AR BT ~ AET S - RERTACE ] » IR PYEIREE 5T
DHREERGE | AYAE > NEERER S RARS A ~ HoAth il je e SR I3 -

5. HRAEFEEBLEIHEIRERE (WYSE Travel Confederation) 52 UNWTO 2 SRR
& 2009 FEHIEFFIRETHEI A 1,900 (E357T 0 £ 2014 FE 5 2,860
{3570 > W HFME 2020 F5RE 3.7 (BAVEFNREE - mAIZE4E5ZH 4,000
fE3ETT - it H R B EAE A B2 iRIE 15 T A (SRR
i RS B TS BB B - EREE I LASER 2 HEE - 1T TTRA %l ZeHf—

"HFEHEEANER ) 24HEH# (Young Professionals Session ) {EFESHTEZE A
B RS T -

6. BRARUWEAANBERTHAEGEAHEANE - 18 - SFEXFHERIR
1T > 2003 S BN HAE A RA 577 A - DI EKEER 9 (652
% - {H 2014 5 _EFFEIE 2 £ > 2015 LIS AR S R A E i - 48
Hl BASHRE "HERT, BEAR - R

150 100 0 0 0 5000 10000 15000 0000 25000 30000
HERR . ARMAEALEEFRTARBS Tk 17 EE~ 26 £F L[‘]J *% FFEREN (BR)
{ERH1T - BATHERBKRAERE)
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224 1% 3 & 6,356 L SAEIGRIEE - Ry H A S P ABIMEEIRITHYE 5L - LA

AR DASE BB I &5 W (e A B B B B R R £

FRE 2016 SFEATER - HATBIMERIRITIRICARET 3T 842 1 > 14 & 5,944
N B2 262 5% ((H#22.2%) ~ 4 & 1,878 A(5 25.7%) » Rl Ry B —E

o

E3

il

HA NI EVA AN BB SR TR ih S BUFSHE B B R AR H — 5 &R

Ry AAIMER I T R HRHAVIRN - #IH ~ J6% BRI ~ REEE - $HERE
SRt ~ HHRfTIRE I B FE IR - I LUGZ B 2 A5 - BE
HElE - WEEARS ) iREERETE K R E EHERS - [FR R MRS AR
BEETTREI 9T IISRE RS S RS & F T B E SRS SR )
TROVERIT TG ) T FHEBHREEIRITS - B R ) BT e
SERSE ) FRG RE > DIRSIARABER P > BREEEE R AFE®RZ

3

s
A

FENER G RITIREIRT S - WERIEE At e f AL -
EERAEE - TRBAFHEE - 2REXBHVEETHE - EEEERE
ZPNEE - WRTREE RS R -

(DEITEE - &% (She-Economy ) WEREE

"4 4% 7% (SHE-economy ) | tFE 22 M4 » R AKEE SR 284 (). Robertson )
1F 1985 FARMERIFEH 2 fEGR R 2 — » (s kT ahe& s | BfdEse - AEH
TFEARERY - BRI iaEIEEN &% (HE-economy ) | e

WA E BB Rk GHE KRB HE - REREH 102 F1E - eMiREE
HBEMERE > 106 FLMERE SRR 52.63%E R B > DUREALME StER S
(60.09%) ) » HIURFr R (57.48% ) ~ 2= (57.42% ) ~ EllJE (57.40% ) ~ JEE
2 (56.40% ) ~ fliFe (54.60% ) ~ HE. AT (54.43% ) FEAPEET (53.85% ) - FEHK
FACE T > 106 FEH M8 ANE HIHE (184.96 3571 ) #EZAE Y20 (175.22
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SSt)  HC MRS > P EANEHEYHEE (57.62 %50) S ENE
(43.32 3570 ) etk A (E R BRI EL=R( 27.40% TR E 1L 5514 17.36% )

SEfE ARy (2017 PR HIEYT Rl ) - 48R TSRHIYRIERUHE LM
SRR > A/ D2 Ry B CIEE B anfY [FIRF, & & R NBERE - SolRIfR ke
A0 (2018 ZoMEARI TR B ey ) AR » R ESREFENEHI A F g B
RSB S B  JURE Retam® o DA 30 2 45 BB BT Adi a2 Ayt
BN H T15%HZaI BTN SR AR ZFE TACHRE » M5 EAMER
RAVELBIE Ry 15.4% o LUN By " &7 | AHRHHE: -

1. MRS T B - 2 (E DL RS ETT & 53% > T BLERE T | Bl iic
TTHYEEZEAHRCEN Y - (FERIREE (2018 ZMRkf THEBERE )

2. CEREZEREEE L MERE Ry ¢ SRR A ORFF R S0 ~ R A o ([FEIREhE
(2018 ZMEHRT BB H ) )

3. S RO B REME S A B > 75%I R EELHE MRS > D
ZOMEAE By B CHEE RS anAY[EIRE - 8 R NBERE - (25(55EE (2017 s
HEVITT RyiRes ) )

4. ZIH4E%E 20-40 HYZCMIH R E TOP10 48Uk - EME AR ~ BIZNIHT > 3%
i 20-40 PR M EEAELREN A BERIE ~ B~ A0S~ oE T E R -
B RS TGRS - RE T8)

5. ZMESRRHHERE T IE R T AR E - TR T s s
OB > G LM PR S — B RS - HCER T HES  lHPT
HY 70% Ry 2 - T L E PR E PEEMTEYAT 3 (B = thiid 80% Ryt
& e ) FRERARORE S B RAVE ZEREh /T -

6. MEFFEERES © 1T RERMREAE Q Interactive HY—IAKIFER - 88%
2l 2 A AL EAE RN R G E B AU B R & & - 4T 2/3 #YZ
sigon PR RELE H C BRI E S - Sl AIRES -
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7. TSR ) NHUHEA T RESEREA 5 U

(WERUE - B A SRS > 2O E R o H N EAERASFRHTESK > 1M
e —TRIFREAYEK - BURE KA R E A e AR B B e =

()AL - AL G AT 2 S - BRATERYZERAE - WA
5o el S HEehs -

(HEIMAL - B REEF (el (ERE (A BIP 2R ~ BURE CELUGA [F R an iR s -

(MEEAL - ZHEHEEHE FHE YR -

(SHREHL - (RMHHESE H el R MR E DR B H 2 — -

i ErTR - T Rt ) ERRE RTIRE T SRAVECB SRS - A LR 2R T
ERRR RS IREFREREEZIHE - ERBIRERGES TR - RAEEE
UM ERMENERE - AR IITECNRAR P 3 - B - Y - Rk
R TEFTOCEREES - T EERERNE RS REEERE -

S T DUREREERIT SRR - RIS Bk E mibE St - FRERH
FFEER RS ANVE MR - E R AR LS TR NI Z R EHFTcH: -

CYERARBELT - ARSI

ME SR E SRS I - SUBENED ST AR S HE EN B IR B R
F% (Information and Communication Technology » ICT ) HVE&ER » HEFRARE
BRATHT ~ o~ R Z SRR TRIE B ENIRTS - FoE & TR EBDCE AR RS 228
FRELPH - R (e B D IS AR Z iRV IERE A - A2 THRAYARZA
DU T GEpRERT | RREBE T R AN Btz OGBS 2 BRI B E SR R 0
BB O AR BNV IR SRR & BIBORS BT s LR A S &kt
OIREENAVIEREM - B RN DIE e & T OB 28Dk B
sl - [ERF AR BRSO EGR (Big Data) 3AfTLhsE - (LEEHAS (Social Media)
EA1T8) (Mobile) RIS EESS - DIBEGHERI SRR SBDOS -

1. S TR ER - (ERTRAERR K
&y ICT R E AR RS - AUFTIREE RS > 107 52 7 HERRIBHZ5E
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FRIIR =S A (Al chatbot ) » $E I A&7 Smt o a0 S S i A\ & sty i i 1
POI - $R Ot BUCIEREAR S - I HI2 G5 P 25038 24tk (LINE ~ FB
messenger %) $EST(E B (EAIME: - SEAIREEE  FR - BRERMSEEES
R EE GBS 5 M RRER TS » M A B S P o I S 6 B B e S i
FOLERE Al ZRELIEEN > TeT MM B LR -

StettE b - B - TS - 2R - 2 ARSI R 2 BT R R
EEERE B B TTEEM > BTN - L RER
RESFOES ST TR, AER TR R P ER S - IR (A K

K B -

2. ZTUBDL RS © NIEREERSE
REee2SGTEBE - HEEE G LATERR RS E e ft 2 7R - &
B R EEEFER BmEEESREEN BREDEEEE
WET 107 5 12 HEAIFRIF LG B2 sE &R EA S BDCE R ER > HEHE
THEE RSB CRIE S 2

NS 4G I AUKER - Ba e o a ZHIGER BT Y
= W%LF 3D VR (AR/MR) [EHBEEEIRCH ~ 360 255 > NESHEEE—
VOUZ ~ HHEEVE ~ BRBLIRIG 2 5080 ~ 4208 ~ M0 - WE ~ JEE) ~ 2R - X
b~ BTTES > et RAEIE - AT 2D ik &EH -

3. I ARBIBANTRER » HEAEDOLERE
FIFHAENE ~ APP Bt ERERG IR A (H F B - BRI RBUR P2k AL AT
ST - BRI AT Ry (R A HUSAHBRSTE B - PARIR AR S A e 2
{EARA -

4. ERERGETERE - EEERUSEER - BESGEDARW
PR DOt SR g B PR E R AL SRS - BUE I E IR et 8 -
FRERE S, BRI EHE S R ~ 83 - DU DB
BT RIS 2 245 - ESOBRHBD S EFHERE HER A ROHEHRE - K
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e N\ BhRAE A > AP EA M 2 SR & 57k (A05% 5) » TN EEahaAE - AT
AR R B T AR B (OR S - B B T B BOR L B G TRE S
H SR BT e LR R B AT SR N B IRF - A i s i
HEEBEFESE  SHEEIRHARS - SeEGETARM > Db RS 5 B
N Z BN HEFRE > FIREIR BRI NER A KB BIFCONEEE » #3
PR BEOR R iR T 5 Z RE R

([ TTRA2019 FEEEIRFIAT » ML EHEERER

A (49) [EEGETH] > RGNSE 4 HEMRMO A AAE 50 EEER 2019
6 H 25~27 HERAM N ERE AT FIMEFEAAN I EHECEEUHEH
( https://www.melbourne.org/?utm source=Microsite&utm campaign=TTRA2019 >
) WA B S EBIMRS » LA K& T8l © Navigating Shifting Sands :
Research in Changing times > fEFi[EREE > DFIHSHERGETRITHE DX
TR N B o BUSRCA BN 18 5 R S/ ~ 2019 TTRA FEEr & B & EH -

DAR e iisis 3 1 (A0E 24-27) -

W RBGFERE R FRE - EWEA T DURAIEE B - FRTHERRA
HERZR > K5 ESHGRSH -

25 HEAH[EE4EEE 2019TTRA EUI4E H

OURNE OURNE
Convention Victoria
Bureau Australia

24 2019 TTRA T &l
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https://www.melbourne.org/?utm_source=Microsite&utm_campaign=TTRA2019，如圖
https://www.melbourne.org/?utm_source=Microsite&utm_campaign=TTRA2019，如圖
http://www.visitmelbourne.com/
http://www.melbournecb.com.au/

2019 Post cgnference Tdu;; PREVIEW!

PLEASE NOTE: Pricing yisted is only an ESTIMATE to provide yq,, , , indicative price range.
Prices are subject to CHanEe 3s OUF event date dryyys closer.

'\'OUR\#"" o Fe= _‘OUR\}_ﬁ'"
3-Day Cairns & 8-Day Central &
One-Day Bellarine Great Barrier Reef Tour

Northern Australia Experience
ly 6ih

Peninsula Wine Tour Saturday, June 29th to Monday, July 1 Saturday, June 26th to Saturday, July 6
Friday, June 28th (starting in Melboume, finishing in Sydney) (starting in Melboume, firishing; iney
Price & final details 18D gstimated Price Range: AUD$2,200 - 52,500 Estimated Price Range: AUD§4,000-64,500

50
(includes fights & accommodations) (includes fights & accommodations)

‘ Explore the place our 2019 Conference

i | i Tour!
Chalr, Sue Beeton calls “Paradise” (and Arriving in Caims around lunchtime, vou This is our Gold Standard Tou

| where she lives!) with  one day tour ol be mn 2 m:;"‘ﬁ ) ;:92" | You will have the :wou}\::hy ;: elxv;a
commencing with a catamaran ride % = rience Central and Northern Austral

| across Port Phill Bay to the Bellarne eveing pefomarce (O MGG | | yp close and personal. Some of the |

| Peninsula. ndgenais performers, Tap Highlights include 1,000 Star Dinner al |

{ Day 2 fs a trip to the Outer Great Barrier | Ulury, special Insights to tourism in |
| You will then be treated to local wines Reef where you an scuba dive, snarkelor | Central Australia at Alice Springs, and

A |
| and regional produce ina series of wine simply gaze aL this precious wonder. | specialvisittothe fiwiisiands nothof ‘

| tastings and a lunch at the historic
| fishing village of Queenscliff.

—-—

A st to the ranforest via the Kuranda | | Darwin.
Skyraif and scenic train retum will complete | ]
this brief tour of 2 great part of Australia.

SAVE THE DATE ‘ @TTR A
and vy Vetoourme —
wittracom

‘_::.::' T V=

27 2019 FEriERR AL E AR RS iR 26 CHEAFIEE R AR EH A R

(Z1)DMO Jig iz EHR R ZE 100 3R1E
AR GHAT—K 6 H 25 H (ZH—) FhlZeHk TTRA 3% ' DMO JikiE Bl fici
BF9E 100 & A2 - SR EY BRVEE W ALK R HABHE A&
DU B FEIRs A AL - BERARTRIESSIRTAT 2 iz © DMO H7E48Es Scott M.

Meis> L Kz Reach Market Planning LLC( ZEfE i B EIA TR\ 5] )4 Ed McWilliamse

PRUCE I » BEE5 KA AMIBLE T - tH9E N B T30 - Whe a8 AR -
S0 PR IEE T 2B 5Ea T2 TR GRE T 2 RS E Y - B %4 DMO
T SR BT SE N B BHEEERT - FRERRITIERET » SHET7e R
55 > DUIgti# DMO JEEf 5z DMO BN i S5 KON B AG AR HUsZ & - TTRA 5
AR —IH AR TIH Z T 9E N BRE et - IESREAVER R AT AR AR 2K
FY TTRA JRITARIfC A 20T N SRdERIE -

BES NG EMEE 799 55T » HEAKSNN TTRA BRAE > RIFRSS8IK 495 55T
HREGRFRTHREEESHEER AEEEATBE=77 —R/ERE
=N —XIEIRE R G - BEEGREEIE TTRA FEERE - BEBARRERS
KHESHRTRE - DFERAEBHEE -
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[ ~ BfTEI—F
— ~ % Coral Gable &S|

N [E FLA S5 Bk T T A e 4 U - B SRS [ Y ZE RS T {E7( Street > St) 2
FA LI AYERS Fs T KIE (Avenue o Av) | BEEGEEURF (Miami-Dade County ) EE
ZAPHYE SRR E] - LIAGAEENE (Flagler Street) Bt (X-axis) » S /= ILZPY
A ENET (W Flagler Street) » HULEEA IR SRFBASEIET (E Flagler Street ) 5 55 DA
paf K iE (Miami Avenue ) Fofidifi (Y-axis) > o EE DAL ACE % RE (N Miami
Avenue) > FUEEDIFE AP ZAE (S Miami Avenue) o [RIREERER A% -
A BUERENMEY)Y  EEEAES - HER o ERE OB IS RRERS - K7 (& RS
R R ERSDRE F 2 2~4 (A5 - #AEED (Miami-Dade) 5 [H#EREE
B S THE 0 I 3 TEALARIEHEITTT4K -

AR E st EL Coral Gables HYfEHE
SN EL A R > S
| e E R O e NG -
SRS SIS -

L W

30 Coral Gables #jEfEzE

28 Coral Gables ffjiEflizt
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MITH  LHRRRRES AT AR & -
- ERARER TR > BASEREE

BB ECU LR R & 3 R LRI AUATEE - BRI AR ECOEE RS S
DIRIEE 2B HTik&E 2 FK » BXAEEAKE - FMIHFEESE 2 RN FEERR
BfFHENCEER - HEA 3 REBEANERSAIEE —Metromover i
B o HFE(E 151 0 AMUGALEERY R SR FM - BB IIEERE - EArATR - #BIRE S
FoUETL - ARERIRGES 3 EIEES - AR T O EEREE 4R Inner Loop (EE
) ~ Omni Loop (ZREEE) > DARAERIE(H 2B RllE Brickell Loop (Fh) - ¢
Metromover HELJH AT DI E i@ 5% - MROIZAVETEY) - 5 (Freedom Tower )
FOBEECKR (Miami Heat) 55 AAAEKIS » EEHAR -

SRS 10 (RSS2 Trolley /S + M » PO ACRT
R ~ BT AR R AT » FER I BRIV + T 7T T Miami Trolley
TR » TR AR BN AE 23T + L CHBR Little Hawana BT Brickell
1] Little Hawana 44t » (PSSO B BTRHRE + BETEICE S - 1) b
PSR BT EENS « LG & M\ Bl — 35 Despacito | " 1150
PRI LT AR » AT OB - L/ —HRAV IR - PRI SR S T
SS9 « MEETOBAE I e,
B R H TR 3 e B e
ST o AR B - il

BB - R S 5
Uber 11 yft + s A Zorm - e - (R e
RSB ADA Uber 2 Lyt 3k - efirsi [ :
PR SUHBESHERIER + DURE ISR
B - BTN TN BT
L6/ NE S SEISISR  HERT R RS0 |
pemEs - B 31 (L
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WHRZEETTHE - (FEEMEH A EME - LHALMEHREE - B EIE
ghag A A NS F-R AN E - N AU EE 2 ESE (E 31
32)-

E 1S 1N moTion

32 $Z3E Trolley ~ Metromover £
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=~ B E RS e TH

SREEM RIS » BRSNS - EERERL - DIRFREE S
SERYE - ERATE B E S R ST ERY Party - F] AR SRR Y
MNAEIE S B > TR DIEIEYIEEE - MEEERE (Lincoln Road Mall) A
SR s o AT IERE - it - SEEfmAYRE)E o RIREE
fel%% > 4B HESE R FE VE I (South Beach) iEEHEHE -

33 MR TIHGEIFT

EEFEEEBOCHIIT - S EEREEN - SRR - R S I
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“Savoring and Positive
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(Z)VEEEE : REREBYLERXNEFE L MESEM (Paths to Leadership: Senior Women in

Travel and Tourism Senior Women )

tenure

Mothers in Academia often Face a “baby penalty”
Its Not Only Tourism

In the sciences, married women with children are 35% less likely than married
men with children to attain RMMWMMM
Financial Services: Women 54% labor force, 19% on PhDs.

Boards of Directors, 2% CEOs

Legal: 45% Associates Women, 20% Partners are Women
y Men outearn women at all faculty levels
Public Relations: estimated 61-85% all PR jobs held by

women; less than 30% PR agencies lead by women pron R — -
mgﬂ,wawwﬁmu&gghﬂunﬂ:u
2016-2017.

That's 94.3% of what men eam!

(PU)FEEIRTET — BT 7% + SRR Zmet RRRBWRM AR 2 K HAT REVTA

( Ecploring Zmet as an approach to understanding tourists and their behaviors )

Qualitative Rese

: ; ?) HOSPITALITY & TOURISM

arch Methods
dby
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(A)EEHSTE - BEHFAFNTTEEIE (General Session: Behavioral Data in a Survey

World (And Vice Versa))

strong connections

Individual Journey Pathway to Find a Hotel
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Q Soarthed Hotes n Drharn NC*

P
NO HOTEL
)
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(E)4E € © LGBTQ ki : SN S LR R (IR R R BIRA FE i FE T BRI SR

MR (LGBTQ Tourism: Key Research Findings and Insights, Case Studies and Best

Practices for Increasing Market Share and Return on Investment )

san Francisco-based, LGBTQ Owned/Operated company
founded in 1992

Serves corporate, university, organization and government
institution clients throughout the USA, Canada, Europe, Asia
and Australia

25 years of consumer research, strategic consulting,
marketing planning, communications, and training services

Dedicated research panel of 90,000+ LGBTQ consumers

Online surveys, focus groups, virtual focus groups, in-depth
interviews, intercepts and other methodologies

: ) " E \J ’.‘ >
CMI’s 70,000+ USA panel has significant
numbers in every LGBTQ segment

20,000 lesbian and bisexual women
35,000 gay and bisexual men

5,000 d s
8,000 bisexual community members
5,000 with income over $150,000

5,000 with income below $25,000

To maximize client
opportunity and ROI, we
always explore the
diversity within LGBTQ.

20,000 rep LGBTQ
25,000 LGBTQ Millennials
Participants in all 50 states with zip code-level i bili
15,000 with a masters degree or higher

5,000 LGBTQ parents with a child under 18 living at home

12,000 legally married same-sex couples

of color

AGBTQ Tourism Researd TTRA Miami | June

tudy: Marriott

TTRA Miami | Ju

LGBTQ Tourism Research

Las Vegas CVA: LGBTQ Longitudinal Study 2004-2018

Inc. >

leo‘:‘ I.-ﬂl:‘ll;a Tou’or:‘om:
nities
plo.. Vegas

Thomas Roth and David Paisiey
‘Cammunity Markating. Tnc.

LGBTQ Travelers Profile 2017/2018

C CMICommunity Marketing & Insights so
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Lommunity Marketing & Insights

il www.CMlL.info ‘ 1
m@CMl.info david@CMl.info
) PR _ Thomas Roth, President
R~ ) David Paisley, Senior Research Director
' ;84 Castro S’t. #834 Y E

San Francisco, CA 94114

f Tel +1415/437-3800 « Fax +1 415/552-5104
@LGBTinsights
e
vty
nglcc Community Marketing, Inc. is an NGLCC Certified
LGBTQ Ownedﬂ)ess Enterprise.

(JOILEET © BB RSB — B BRI 28R (General Session: Peer-

to-Peer Accommodation Networks - A Whole New Universe of Tourism and

Tourism Research)

[

Sara Dolrwcar
Department of Tournem
Universaty of Queensiand
Austraba
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