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11, Passage 4/5  Gourmet and delicatessen products and general provisions Bread, baked goods and spreads
41,42 ANUGA FROZEN FOOD 7 ANUGA HOT BEVERAGES

Tiefkiihlkost und Eiskrem-Erzeugnisse Heif3getranke

Frozen food and ice cream products Hat beverages
5.2,6,9 ANUGA MEAT 78 ANUGA DRINKS

Fleisch, Wurst, Wild und Gefliigel Cetrinke

Meat, sausage, game and poultry Drinks
51 ANUGA CHILLED & FRESH FOOD 54 ANUGA ORGANIC

Frische Convenience, Frische Feinkost, Fisch, Bio-Produkte

Obst und Gemiise Qrganic products

Fresth cznvemet:;!e and delicatessen products, fish, 7 ANUGA CULINARY CONCEPTS

fruit and vegetables Kulinarik, Ausstattungen und Technik fiir Gastronomie/
10.1 Aufler-Haus-Markt

Milch- und Molkereiprodukte
Dairy praducts

Culinery, equipment and technology for the food service/
catering market
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The rules have been rewritten

CLEAN AND CLEAR FROM FARM TO FORK

* More and more dairy launches are carrying grass-fed
claims.

* Other claims ta watch include “antibiotic free,
"animal welfare” and “GMO-free!

Arla A38 Mild Hindbaer 0.5%: Raspberry
Flavored Mild Acidified Milk With 0.5% Fat
Content (Denmark, Sep 2016)

Claims: Caring all the way from the farm to
you. Owned by farmers.
Naturally rich in protein and calcium.

INDUSTRY LEADERS “CLEAN” THEIR PORTFOLIOS

THE WALL STREET JOURNAL.
Eeonomy Butiness Tech Medkels Opivion At Ul ReslEstate

Mars to Phase Out Artificial Colors in M&M’s, Other Foods

s, INNOVA
‘2 MARKET
.' INSIGHTS

£

5 13—

NN
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Energy from natural sources is booming

“GREEN ENERGY” IS TAKING OVER THE CATEGORY

Percentage of energy drink new product
launches tracked with specified ingredient
(Global, 2011-2016YTD)

MORINGA GREEN ENERGY SHOTS

30%
=mmGreen coffee ===Green tea
24%
20%
17%
MORINGA
GREEN
ENERGY
Cacomst Lime
1 8%
= 1/2 CUP of CAFFEINE EQUAL T HIGHIN g Cantairs, AL
Y { ACUP ESSENTIAL
LEAFY GREENS COFFEE we|RON © E AMINO ACIDS
0% k .
011 1 1 14 2015 2016
%s, INNOVA
{ :® MARKET
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Trend 3 - Sweeter balance

GROWING PRESSURE ON SUGAR CONSUMPTION KEY PLAYERS ARE TAKING “PREVENTIVE” MEASURES

« Concerns about sugar intake has never been higher up Tesco cuts sugar in own-brand drinks to
th . i
on the agenda avoid sugar tax

« Scientific and official bodies from the WHO downwards
have been focusing on the levels of sugar in the diet and
its role in the growth in obesity and chronic health
problems globally.

Government hails u[ permarket’s move tore ((m wlate all of its own-label soft
/S press

Scientific publications on sugar cor
(Global, 2006-2015)

P

1500

- Te permarket cut sugar in soft drinks below taxable levels. Photo
2006 2007 2008 2009 011 2012 2013 2014 2015 Geoftrey Robinson/Rex Featur ;
»2%, INNOVA
i: @ MARKET
3% INSIGHTS

5 3 IS — MR P
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Cuisines that travel the world

- N
Mexicaanse

Enchiladas

[y

R
TOMATENSARS

e~
MALINBERKSTR

=
DipsAusMX

e
TRTILLAS
2
Fise
Le Grand Soupe Indienne Dhal: Indian Dhal Soup Knorr Mexicaanse Enchiladas; Mexican
Toro Thai Market Red Curry (Norway, Oct 2016) (Canada, Oct 2016) Enchiladas Kit (Netherlands, Mar 2016)
o “Made in Thailand with fresh ingredients.” Indian dhal soup with rec'l lentils and garam ._-g_... INNOVA
masala spices. . :

{ 8 MARKET
"5 INSIGHTS

% 4 B —RlaEn

Trend 5 - Body in tune

HEALTH AWARENESS DRIVES GROWTH OF PROTEIN CLAIMS SURGE IN CEREALS & DAIRY

Percentage of product launches tracked with a
protein claim (Global)

m2010-H1 ®=2016 - H1

° 4 :i:':?.',-. INNOVA

‘{ ® MARKET
53¢ INSIGHTS
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Simple sophistication strategies

FLAVOR ORIGIN SPECIFICATION ORIGINAL RECIPES SOPHISTICATED FLAVOR BLENDS
! ~ = >

<D

Fage Crossovers Tomato Basil Blended Low-
Fat Greek Strained Yogurt With Roasted

Almonds (United States, Jun 2016)
Tropicana Carbonate Mexican Pepsi Cola 1893 Ginger

Lime Fruit (Japan, Apr 2016) Cola Drink (US, Mar 2016)

5%, INNOVA
MARKET
. INSIGHTS

& 6 BB — KRB

Trends 7 - Encapsulating moments

INDULGENCE ARING TEA TIME/AFTERNO
P SRR

-

f--==

THICKER CUT CRISPS
Smaet Chl

51— ek

Trend 8 - Beyond pester power

Kids are interested in more than just cartoons on the box

TV SHOWS TARGET ADVANCED COOKING FOR KIDS

REVOLUTION FOODS TARGETS KIDS @ SCHOOL + HOME

kid-inspired

®
—— chef-crafied

JUNIOR .
jun‘lor + Founded in 2006 as a provider of nutritious, affordable
school lunches to kids, it now serves 2 million school
BAKE OFF meals every week in 14 states.

+ The company uses the insights it garners from serving
kids lunch every day to design the products that end up
in consumers' shopping bags.

INSIGHTS

F 8 B —HEEEFK
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Trend 9 - Blurring boundaries

COFFEE OR DAIRY ALTERNATIVE ? SMOOTHIE OR ENERGY DRINK ? MILK DRINK OR SPORTS DRINK ?

innocent
SMOOTHIE PU
~ENERG
1

wi +
l"np};lﬂ“’

STRAWBERRY

%9 P —— TS K

Trend 10 - Seeds for change , seeds are moving into new spaces

MORE APPLICATIONS FOR SEEDS ADDING A HEALTH ANGLE WITH SEEDS & GRAINS

* Increasing consumer interest in previously exotic seeds
like chia and quinoa has fueled the application of seeds in
general.

« Seeds bring a natural source of flavar, texture and health,
including a high protein content and consumers are
looking to benefit.

\ - ‘. ' l. /
SEEDS & GRAINS GROW EVERYWHERE [ \ i M

FIDUS ACTIREGULARIS

LUKE™S

ORGANIC

Cha- G*d’\
CHIA SEED
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