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® 2 : Princinles for Customer-Oriented Business Conduct

[1. Develop/publicize publication of a policy concerning customer-oriented business conduct ]

[ 2. Pursue the best interests of customers ]
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: 4. Clarify commissions, etc.
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: conflicts of interest 5. Provide important for customers
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e [ 7. Framework, etc. to appropriately motivate employees ]~ ————————— 4
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Cause analysis

Register into system and
centrally manage

Record the process of receiving

complaints to taking measures
1 Result of fact confirmation

(causes)

New measures /Business
improvement

Customer satisfaction

2 Log of customer response
3 Handling by HO
4 Result of response

5 Contents ofimplemented
improvement

prevention measures

y Complaint
4 Managemeht
y System (CV;
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Become company trusted by
customers !
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	壹、 會議目的及過程：
	貳、 網路及保險商店之行銷及客戶保障（Marketing and Customer Protection at Insurance Shops and the Online Life Insurance Companies）
	參、 代理商通路-保德信通路及客戶服務
	肆、 銀行保險通路
	伍、 獨立保險代理人銷售通路
	陸、 人壽保險之神奇魔力
	柒、 客戶回應內容處理（含抱怨及申訴）
	捌、 心得及建議事項

