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AIRPORTS > ROUTES: TAIPEI TACYUAN BANKS ON NORTH
ASIA AS GROWTH ENGINE

ROUTES: Taipei Taoyuan banks on
North Asia as growth engine

20 MARCH, 2017 | SOURCE: FLIGHTGLOBAL PRO | BY: AARON CHONG
SINGAPORE

Taipei Taoyuan Intentional airport expects strong passenger
growth in Northeast Asia to drive expansion in the coming
years.

Speaking to FlightGlobal at Routes Asia in Okinawa, the airport's senior
manager of business planning and marketing, Ting Yuanhuan, says that it
saw passenger numbers increase by 24% in 2016, mainly driven by
passengers from Japan and South Korea.

Ting explains that the figure was driven by a 4.3% increase in business from
Taiwanese and other regional low-cost airlines. Out the 42 million
passengers Taoyuan handled in 2016, 12.6 million came from the region,
which was up 9.9% annually.

Last year, it saw the highest number of inbound passengers from North Asia
originate from Japan's Kansai International and Narita International airports.
Meanwhile. South Korea's Incheon was its *most improved” market.

That growth has helped to offset a 4% fall in Chinese tourists during 2016,
after diplomatic tensions saw Beijing stop issuing visas for travel to Taiwan.
Arrivals from China were also doen 10% in January.

“The situation [with China] is getting waorse,” admits Ting. “But we also have
other ideas to grow our network.”

He says that Taoyuan is eyeing new connections to more Europen capital
cities, and destinations in India.

AFlightGlobal P> K& HAR RGPk EIS



B - BRERECE

Sunday 19th March

12:00

Registration, Diary Advice and Networking Area Open

14:00-17:30 Routes Asia Strategy Summit

18:00 - 20:00 Welcome Reception

Monday 20th March

07:30

08:30 - 10:55

08:55-09:15

09:45 - 10:05

10:35 - 10:55

10:55-11:25

11:25-11:45

11:25-12:35

12:15-12:35

12:35 - 14:00

14:00 - 15:35

14:00 - 14:45

15:15-15:35

15:35 - 16:05

16:05-17:40

16:30 - 16:50

17:40

19:00 - 23:30

Registration, Diary Advice and Networking Area open
Face-to-Face Meetings

Routes Talk: Focus on Vietnam

Routes Talk: Focus on Japan

Routes Talk: Focus on India

Refreshment Break

Routes Talk: How to make your airport stand out
Face-to-Face Meetings

Routes Talk: Regulatory issues affecting traffic rights and route allocations for
airlines

Networking Lunch
Face-to-Face Meetings
Route Exchange Briefing: ANA Holdings Inc.

Routes Talk: Regulatory issues affecting traffic rights and route allocations for
airports

Refreshment Break

Face-to-Face Meetings

Routes Talk: Understanding Social Media in China
Meetings End

Networking Evening and Routes Asia Marketing Awards



Tuesday 21st March

08:00 Registration, Diary Advice and Networking Area open
08:30-10:55 Face-to-Face Meetings

10:10 - 10:55 Route Exchange Briefing: Vietjet Air

10:55-11:25 Refreshment Break

11:25-12:35 Face-to-Face Meetings

11:50 - 12:35 Route Exchange Briefing: Finnair

12:35-14:00 Lunch hosted by Routes Asia 2018 host
13:10-13:15 Handover Ceremony

14:00 - 15:35 Face-to-Face Meetings

14:50-15:35 Routes Talk: Post Routes Clinic - powered by ASM Training
19927160 Refreshment Break

16:05-17:40 Face-to-Face Meetings

17:40 Final Meetings End

B NS o S S

‘routes . aed
- - in .
outes a S | a Taoyuan lntema't,i;réa:l é\/i.\rg;r;nYuan Hung Ting . Bkinawa
Monday 20 March Tuesday 21 March
08:30-08:50 | 1 Norwegian (Req by Norwegian) - Table 41 08:30-08:50 | 1 Prague Airport (PRG) - Taoyuan Intl Airport - Table 104
08:55-09:15 | 2 Bangkok Airways (Req by Bangkok Airways) - Table 30 08:55-09:15 | 2
09:20-09:40 | 3 StarFlyer (Req by StarFlyer) - Table 111 09:20-09:40 | 3 Kyushu-SAGA Intl Airport - Taoyuan Intl Airport - Table 102
09:45-10:05 | 4 09:45-10:05 | 4 Philippines AirAsia (Req by Philippines AirAsia) - Table 59
10:10-10:30 | 5 Malindo Air (Req by Malindo Air) - Table 34 10:10-10:30 | 5 Vanilla Air (Req by Vanilla Air) - Table 17
10:35-10:55 | 6 Virgin Australia Airlines (Req by Virgin Australia Airlines) - Table 40 10:35-10:55 | 6
10:55-11:25 Routes (Future Host Meeting) - Routes Stand 10:55-11:25 Networking Break
11:25-11:45 | 7 Spring Airlines (Req by Spring Airlines) - Table 86 11:25-11:45 | 7 Lufthansa Cargo (Req by Lufthansa Cargo) - Table 11
11:50-12:10 | 8 Cebu Pacific Air (Req by Cebu Pacific Air) - Table 19 11:50-12:10 | 8
12:15-12.35 | 9 British Airways (Req by British Airways) - Table 90 12:15-12:35 | 9 HK Express (Req by HK Express) - Table 47
12:35-14:00 Lunch Period 12:35-14:00 Lunch Period
14:00-14:20 | 10 Lufthansa (Req by Lufthansa) - Table 18 14:00-14:20 | 10 Jetstar Group (Req by Jetstar Group) - Table 7
14:25-14:45 | 11 14:25-14:45 | 11 Finnair - Table 76
14:50-15:10 | 12 Finavia - Helsinki Airport - Taoyuan Intl Airport - Table 104 14:50-15:10 | 12 Ontario Intl Airport Authority - Taoyuan Intl Airport - Table 101
15:15-15:35 | 13 AirAsia Group (Req by AirAsia Group) - Table 49 15:15-15:35 | 13 Qatar Airways - Table 77
15:35-16.05 Chubu Centrair Intl Airport(NGO) - Taoyuan Intl Airport - Table 104 15:35-16:05 & NZ Networking break
16:05-16:25 | 14 Royal Brunei Airlines (Req by Royal Brunei Airlines) - Table 21 16:05-16:25 | 14 and
16:30-16:50 | 15 16:30-16:50 | 15
16:55-17:15 | 16 Mumbai Intl Airport Pvt Ltd - Taoyuan Intl Airport - Table 106 16:55-17:15 | 16 —Air New Zealand - Table 13
17:20-17:40 | 17 Malaysia Airlines (Req by Malaysia Airlines) - Table 88 17:20-17:40 | 17 Garuda Indonesia (Req by Garuda Indonesia) - Table 39
1740 ONE TO ONE MEETINGS END 1740 CLOSE OF BUSINESS DAY
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Presentation: How vulnerable are you to changes in
government policies and to geopolitics?

Alan Polivnick
Partner,
Watson, Farley & Williams

routes

[outes
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QUESTIONS? 38 14 02 #ROUTESASIA

Session 3: What do airlines really want to hear from airports?

Moderator: Nigel Mayes,
Senior Vice President Consultant §
& Product Development, ASM

Moderator: Carolyn Burnett,
Head of Live Content, Aviation,
UBM EMEA

s )
NI A
Wilken Belimann, - Rikke Munk

Head of Network SepMaskinnons Christensen,

Development Long-Haul, H:::ni"g:rlp:n Vice President
E routes Condor/Thomas Cook Jelslarp : Traffic Planning

Airlines Group Finnair ﬁi“
LA

I AR B A SRR T A R

%

AT B TR ZE 8 (Thomas Cook) ({32 » HEEMTZZ B RSl
LA RS SRR S B A T TG B RS AT e 048R - {1796y
ST

SREIfZE RO - SRR RS H R T A A SN R - HEERAIAR & -
fiRE R AT ~ i (E SR RATNAAE — Bt A TSRS - fith R
SRR ZE EAE5E 2 6 A] A350 AU A340(m (& —1E A340 fTHERF[H /&y 2017 4F 1
H31Hd)-

How do we work?

FleX plan Existing destinations Heq\-emw optinization

Revenue and New destinations Connections / Healsinki hubd
passenges forecast Sank structure SeasondRy

Fuel & currendy Fleet configuration Leisure plan _
forecast Arcraft o \\’,\z‘.o n X wRilization

Slots, block and tum around times

K = ‘P

Time Remaining

2 Y
{ : u
II Monthly traffic forecast & incentives  { §F ) o 1 2
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What do Airlines Really Want to Hear?
Preparation

Be pregared lon mesting: | Secisiars

Birm 15 3 mearseghd deson

Do the pregerstion youewil
Preparation

EEMTEEEARIEE - 205 2 £ 3 FHySEDT R ERTEREEI EARS ) -

We do a three year forecast when
developing existing or new destinations

Established Leisure

markets

Unserved

markets markets

Market flows: « Market flows + Hotel capacity
Indirect &

competitors » Proxy routes « Charter data
New connecting » Industries, GDP » Proxy routes
opportunities

Business/VFR/
Slots / airport leisure forecast

constraints
Passport data

Cannibalization

16
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Pacific Air
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British
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VPR

Lufthansa
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Why Taipel?

British Airways is a leading global airline that is well placed to serve the
Taipei market

— Established and strong London-Taiwan links
- trade & investment, technology, research & development, tourism and education

— TPE Award winning airport customer service and range of facilities
— High volume and premium market between Taipei and Europe

-
BRITISH AIRWAYS

Taoyuan Airport
Taiwan

WINNER 5
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Market Fundamentals
Established Business and Tourism Market

Strong Demand to Europe

« Taiwan has a healthy economy and strong
GDP growth

* Q3 2016 performance prompted an upgrade
in 2016 growth to 1.2%

Taiwan received 10.4m visitors in 2015 (+5.3%
versus 2014)

Foreign visitors to Taiwan grew 8.6% CAGR over the
last 5 years

Of the top 12 countries for international tourist
arrivals in North East and South East Asia, Taiwan

* It remains on track for improved growth of
2.1% by 2018

Visitors To Taiwan 2005-2015

Source: Tourism Bureau MOTC

10yr CAGR

Foreigners 5.7%
Overseas Chinese 25.4%
Total 11.9%

0.6m IMC.7m 0.7m .
2.9m Il 3.0mEl3.0m

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

u Foreigners m Overseas Chinese

ranks #3 for the highest increase in share of
arrivals 2015 versus 2010 (+1.2%)

World Travel & Tourism Council forecast visitor

growth to Taiwan (Foreigners + Chinese) of 2.9%

CAGR over the next 10 years



Tourism Statistics

Visitor Arrivals from UK by Purpose of Visit in 2016

25,000
21,341
20,000
15000 | 12 495
10,000
5,000
' 1,082 489 g3 15
0 I
Business Pleasure Visit Conference Study Exhibition Medical Others e
Relatives Treatment Unit: Persons
Visitor Arrivals from UK
70,000 -
60,000 -
50,000 -

40,000 -
30,000 -
20,000 -
10,000 A
| Unit: Persons

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
Source: Tourism Bureau 6




Taiwan Ranks Highly as a Leading Global Destination

#1 Remarkable Place for Solo Travel
BuzzFeed (2014)

#1 World’s Best Food
CNN Facebook Fan page (2015)

#6 Emerging Tourist Destination
Skyscanner global destination rankings (2016)

#10 ‘Must See’ Attraction — Taroko Gorge
Virgin Travel Insurance rankings (2013)

Top 10 Cycle Route Worldwide — Sun Moon

Lake
One of the world’s most beautiful cycle paths, CNN
(2012)

#11 Tourist Site Worldwide
New York Times ranking of 52 sites (2014)

#16 Global City — Taiwan, MasterCard Worldwide
Index of Global Destination Cities (2015)

One of the Best Tourism Destinations
Lonely Planet global rankings (2015)



Enjoy Leisure, Entertainment and Tourism
Easily accessible from TPE gateway

y
i , - Family friendly beaches, luxury
Explore dramatic scenery in a— . - resorts and outdoor activities
several national parks like Shei- -y - 2 : including
Pa, Yangmingshan, Yushan and B . T e—" Kenting Beach
Taroko . 2

)»‘

\ SHEI-PA

(,/' NATIONAL PARK

Discover traditiona

Experience Taipei’s famous nigh architecture and beautiful

markets and bustling street life




Recognised World Leader for Cycling Tours
Numerous Designated Routes including famous 29km Sun Moon Lake bike

Nnath

1 VELO-CITY

y o e -
lLanwvan = gesaczos
THE HEART OF ASIA FEB 27-MAR 1 TAIPEI, TAIWAN

A
g

Py MR 10 e City Government designed dozens of

| e O e T B 2 : cycle routes to best experience
‘ " Taipei’s architecture, scenery, culture,
wilderness, history, nature and street

food

\/ELD- 7'1
GLDBAL%Bﬂé

TAIP™" TAIWAN |




Taoyuan Aerotropolis Development //-,r,;OYUAN*;E@

Taiwan’s largest ever development project ol ¥

__-__‘A

4,687 ha designated area — entire
plan expected to be complete in 2023

e 300,000 job opportunities
ag = and US$77bn economic
' - benefit
Will enhance international
competitiveness of Taoyuan and =
promote economic status of 5

Closely linked with the Northern
Taiwan Metropolitan Area
- e -

of the Taoyuan International
Airport and Taipei Port
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Market Overview
Taipei-Europe Market

Taipei - Europe - Top Indirect O&D Routes
Source: Sabre MI, Oct14-Sep15 vs. Oct15-Sep16

120.0k

100.0k

80.0k

60.0k

355El111||1111.1 I

LON PAR FRA AMS MIL VIE ROM MUC ZRH BCN MAD MOW PRG CPH BER

O&D Indirect Passengers

m Oct14-Sep15 Oct15-Sep16

Taoyuan Airport
B Taiwan



Market Overview
Taipei-Europe Market

Taipel - Europe - Top Indirect O&D Routes

Average One Way Net Fares
Source: Sabre MI, Oct14-Sep15 vs. Oct15-Sepl6
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0&D Passengers

Market Background

Point to Point Traffic

Taipei- London Pointto Point Traffic 2010-2016
Source: Sabre MI 2010-2016

AGR 3.7%

indirect C

2010 2011 2012 2013 2014 2015 Sep15-Oct16
mindirect mDirect

Indirect traffic increased by 3.7% CAGR 2010-2016

109.9k passengers flew indirectly between Taipei and
London (Sabre MI data year ending September 2016)

Taipei- London Point to Point Traffic

Major Connecting Points
Source: Sabre M| September 2015 - October2016

Bangkok
40%

Amsterdam 8
3%
Istanbul

6%

Hong Kong
25%

Several hubs share indirect traffic
connecting Taipei and London

Bangkok (40%) provided the most
connections followed by Hong Kong
(25%) and Dubai (15.0%)

14



Average One Way Net Fare (in USD)

Market Background

Point to Point Fares

Taipei- London Pointto Point Fares 2010-2016
Source: Sabre Ml 2010-2016

#1400 7 $1,290 $1,245
” ) ----- -
$1,200 | - .~
$1,043 . .
$1,000 7 It ~5882
o ~
_ #3885 ~.
- - I $650
Sas ==l $618
$600 | + $644 oo ___S >
$400 -
$200 -
$0 . | | | |
2010 2011 2012 2013 2014 2015  Sep15-Oct16

—+ |ndirect —+ Direct

Average O&D one way net fares between Taipei
and London declined from $1,290 in 2011 to $618
in 2016 (Sabre MI data year ending September 2016)

Increased competition over hubs with lower fares
has led to increased demand

Taipei- London Pointto Point Fares by Class
Source: Sabre Ml September 2015 - October 2016
$1,600 -

$1,400 -
$1,200

$1,000 -

Average One Way Net Fare (in USD)
o
Q
(=]
o

Discount Coach

Premium Coach Business Average One Way

Net Fare

Average O&D one way net fares between
Taipei and London show low fares in Coach
($462) and high fares in Business ($1,432)
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TPE Airport Charges

New rate setting will not surpass average charges of main East Asian
airports

A330-300(PAX 295)

NTD

Parking 2 hours

160,000 -

140,000 -

Traveling cost
increases 25 NTD/pax

120,000 +

100,000 -

80,000

60,000

40,000

20,000

0

136,431

82,319

L New 52,893
Current 45,765
38,246 I

HKG SIN

m Landing charge

., Terminal Building
Service Charge

NRT PVG

Parking charge

- Ground Handling
"~ Area and Facilities

Charge

B747-400(PAX416)

NTD Parking 2 hours
300000
Traveling cost
250000 | increases 44 NTD/pax

200,000 *

100,000 ~Current 85005

246,208

average:
136,100 120332 | 147548
New 106,354
HKG SIN ICN NRT PVG

66,657
- l I
0
TPE

m Boarding Bridge
GPU charge

Automatic Baggage
u Handling System Fee

A.C (air conditioner)
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TPE Marketing Support Program

TTIA New Airlines and Routes Promotion Incentive Programs

Program aims to invite new air carriers to operate and develop new routes at TTIA
Candidates categories:
Category 1 - New air carrier entrant, operating regular flights from TTIA
Category 2 - Newly opened regular direct route to TTIA
Category 1 should be air carriers that have not operated on any route at TPE.
Category 2 routes should not have been opened for the last two years before application.
Qualified candidates have marketing opportunities in TTIA's official social media, internet media and print media.

TTIA New Airlines and Routes - Promotion Incentives Program

Facebook post Chinese ond»Enghsh Once
content + pictures
Instaaram post English content + Once Airlines should provide TIAC with marketing content 14 days before inauguration
9 P pictures flight. TIAC reserves the right to edit any submission.
. English content (less than
Twitter post 140 words| Once
Major portals, news Chinese message less |y |1. No specified position or date should be appointed.
websites, social forums than 1000 words 2. Marketing content should be submitted to TIAC no later than 45 days before
Mai Chinese message less 0 publication.
QJor NEWSPApers than 200 words NCE 3. TIAC reserve the right to revise the submission that is to be published.
1. Airline logo and city image of the new route should be submitted to TIAC in A1
Financial and travel . format. TIAC will complete the artwork production and arrange the media
: Full page advert Twice ) . ) , .
magazines exposures which airlines select 2 media candidates from the media list.
2. TIAC reserve the right to revise the submission that is to be published.

18



TPE Marketing Support Program

Application Procedure

BRITISH AIRWAYS Taiwan e

British Airways Route

Business Planning and

Certificate (issued by CAA, Submission :
MOTC) > Marketing Department of TIAC
_ amanda0603@mail.taoyuan-airport.com
Promotion Mater
Marketing evidence
one month after
Program expires on 31 December 2017. promotion materials
TIAC will revise the budget execution and ] release
effectiveness to extend program.
Program takes effect after official {BR]TISH AIRWAYS ]
announcement.

TIAC has the right to extend, revise program.

19



TPE Slot Availability

TPE Aircraft Movements - Daily Average

Source: Taoyuan International Airport, February 2017
45
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Peak hour 12:00 — 15:00 and 16:00 — 18:00

Capacity of 50 movements per hour and 90 movements in 2 consecutive
hours
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New TPE Terminal 3 under Construction
A world class hub for East Asia

State of the art world-class
T3 facility opening 2020

45mppa initial capacity with
26 boarding gates




Steps to Commence Operations at Taipel

~N
Decision to serve Contact CAA for

official
Taoyuan Airport permission to
Taiwan

operate at TPE

-
Application BRITISH AIRWAYS

- Air Route Certificate
- Application for Station Manager
Office, if applicable

Discuss
operations

7 Confirmation on

Terminal choice
Check-in counter
= Contac‘t Persc arrangement

Ms. Annie Lee Y e Boarding gate arrangement

EL: +886-3- 273n5370 e T30 y— —4 IT & communication system
FAX: +886 3:973-5322 Wi o ] - = - Office rent agreement
Emal nlep\'fee@mall taoyuan- - | Other administration issue
alrport com % | D
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4 N\
Contact

Mr Tim Yuan-Hung Ting
Senior Manager Business Planning & Marketing Development
Taoyuan International Airport Corporation Ltd.
No.9, Hangzhan S. Rd., Dayuan Dist.,
Taoyuan City 33758, Taiwan R.O.C
Tel: +886 3 2735555
Email: yhting@mail.Taoyuan-airport.com/

Taoyuan Airport
Taiwan
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Talwan has a healthy economy and strong GDP
growth

Real GDP Growth 2005-2025
Source: OEF, 14 Nov 2016

15%

13%

11% -

9% -

7% 4

5%

3%
1%
-1%
-3%
5%
w [Xe} ~ [ee} a o — o ~M S 4 wy [{=} ~ o0 (=] o — o ~M s wy
o o o (=] o — — — — — — — — — — ~ o ~ o~ o~ ~
S SR IR IIILSLLLILIIIIIL SR
—Taiwan China = = Asia —Us Europe
Taiwan Exports by Country 2005-2015
Top Markets by Value
$90bn Source: Ministry of Finance
—Mainland China
$80bn —Hong Kong
—USA.
$70bn —Japan
—Singapore
$60bn —Korea
—Vietham
Philippines
$50bn —Malaysia
—Germany
——Thailand

$40bn /’\/\/\
$30bn /w
$20bn
—
$0bn

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

—Netherlands
—United Kingdom

Australia
—Indonesia

India
—~Canada
~——Mexico

Italy

Saudi Arabia

« Taiwan Q3 2016 performance prompted an

upgrade in 2016 growth to 1.2%. Economy
remains on track for improved growth of 2.1% by
2018

» The outlook for Taiwan political stability in 2017-

21 is good.

Taiwan intends to become less dependent on the
Chinese market for exports.

Currently it exports twice as much to China than to its
second-largest export market, the 6 core members of
the Association of Southeast Asian Nations (ASEAN).
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Summary of Route Forecast MUC-TPE 4

Why Taiwan?
Links Between Taipei and Munich
MUC-TPE Market Background
MUC-TPE Forecast
Taoyuan International Airport
Choose TPE
Appendix

Forecast Methodology

Economy & Tourism
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24
52
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Why Taipel?

Lufthansa is a leading global airline that is well placed to serve the Taipei
market

- TPE is ideally located as a transfer hub for Lufthansa - Munich service
- to SE/NE Asia

— Substantial demand from Taipei beyond Munich — to Europe 672,000
— Substantial demand from Munich beyond Taipei — to SE/NE Asia 404,800

— Over 55,000 Germans visit Taiwan annually and over 53,000 Taiwanese visit Germany

- Established and strong Munich-Taiwan links
- trade & investment, technology, research & development, tourism and education

— Germany is Taiwan’s #1 European trading partner and #2 foreign investor
- 250 German companies have activities in Taiwan

— Both Munich and Taipei are major Tech Cities

- TPE Award winning airport customer service and range of facilities

- High volume and premium market between Taipei and Europe

'

WINNER



Opportunity for Lufthansa
Summary of Route Forecast

Lufthansa

A‘ Connecting market
potential over

Munich

12,8;1 '

Point to point
market

N 200* Connecting market "‘
potential over Taipei

803,700

[ 4

-3
Mu nlch ‘ : l
Schedule Options: A350-900 f O
Sector Dep. Arr. o0 Pays Aircraft Seats Annual  Annual Seat
Seats Pax Factor Tal el
MUCTPE  21:30 15:00 1357 A350-900 293 p
121,888 101,154 83.0%

TPEEMUC  23:00 05:30 1246 A350-900 293

Note: AviaSolutions analysis. Source for aircraft configuration is Lufthansa's website
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Market Fundamentals

Established Business and Tourism Market for Lufthansa to Serve

Demand and Trends Strong Demand to Europe

* Connecting demand beyond MUC
Europe: 672,000

* High volume and premium market between
Taipei and Western Europe / North America

* High average one-way net business fares at
over $1,300

Estimated Total Passengers

Strong fit with LH premium customers

German Residents Visits to Taiwan °
Source: Tourism Bureau MOTC

5 year CAGR

42k
40k

©
=]
x

60k

40k

Top 15 European City Pair Markets From Taipei Beyond Munich
Source: Sabre M| October 2015 - September 2016, AviaSolutions Analysis

140k -

120k

100k -

Indirect Demand
® Direct Demand

US$14.6bn bilateral trade in 2015

Germany is Taiwan’s #1 European trading
partner

More than 230 German businesses have
activities in Taiwan

55,000 German visitors to Taiwan annually

Taiwan-Germany long-term cooperation
agreement on productivity to assist Taiwan
manufacturing industry with German expertise

Over 1,600 German citizens live in Taiwan



#1 Remarkable Place for Solo Travel
BuzzFeed (2014)

#1 World’s Best Food
CNN Facebook Fan page (2015)

Taiwan Ranks nghlyas a Leading Global Destination

#6 Emerging Tourist Destination
Skyscanner global destination rankings (2016)

#10 ‘Must See’ Attraction — Taroko Gorge
Virgin Travel Insurance rankings (2013)

Top 10 Cycle Route Worldwide — Sun Moon

Lake
One of the world’s most beautiful cycle paths, CNN
(2012)

#11 Tourist Site Worldwide
New York Times ranking of 52 sites (2014)

#16 Global City — Taiwan, MasterCard Worldwide
Index of Global Destination Cities (2015)

One of the Best Tourism Destinations
Lonely Planet global rankings (2015)



Enjoy Leisure, Entertainment and Tourism
Easily accessible from TPE gateway

y
i , - Family friendly beaches, luxury
Explore dramatic scenery in a— . - resorts and outdoor activities
several national parks like Shei- -y - 2 : including
Pa, Yangmingshan, Yushan and B . T e—" Kenting Beach
Taroko . 2

)»‘

\ SHEI-PA

(,/' NATIONAL PARK

Discover traditiona

Experience Taipei’s famous nigh architecture and beautiful

markets and bustling street life




Recognised World Leader for Cycling Tours
Numerous Designated Routes including famous 29km Sun Moon Lake bike

Nnath

. PR R - VELO-CITY
‘ lalval CLOBAL 2016
.lx‘:‘ A 7" E’; THE HEART OF ASIA FEB 27-MAR 1 TAIPEI, TAIWAN
| g City Government designed dozens of
T my!” cycle routes to best experience

Taipei’s architecture, scenery, culture,
wilderness, history, nature and street
food

\/ELD- rl
GLOBAL%\E%@

TAIP™" TAIWAN |




Taoyuan Aerotropolis Development //-,r,;OYUAN*;E@

Taiwan’s largest ever development project ol ¥

__-__‘A

4,687 ha designated area — entire
plan expected to be complete in 2023

e 300,000 job opportunities
ag = and US$77bn economic
' - benefit
Will enhance international
competitiveness of Taoyuan and =
promote economic status of 5

Closely linked with the Northern
Taiwan Metropolitan Area
- e -

of the Taoyuan International
Airport and Taipei Port
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Established Links With Germany

Taiwan and Germany enjoy frequent and close exchange in

Established business and

,l" Over 53,000 Taiwanese visited Germany
el 20 vy ‘
Germany Is Taiwan's #1 uropean rarng
i| partner;
i Taiwan is Germany’s #5 trading partner in Asia,

m_Two way_agg,;eac.hedlussam 6ka.in 20

E Taiwanese IT and IC manufactunng imports from

| Germany doubled in 2014 to US$983m —
making Germany #7 largest market

trade and investment, technology, culture, tourism and education

ourism

1,500 Taiwanese study in Germany; & :

250 German companies operating in Taiwan;
1,600 German citizens live in Taiwan; § 4
177 German Tarwanese unlversrty .

=

Taiwan’s mvestments in Germany grew 207% in g
2013 and reached US$77m in 2015 &

r -
s % \ R X e o g
s e 2 ) TS5 TP Al
Germany is Taiwan’s #2 foreign investor;
investments grew 120% (2013) and 340% (2014



Public and Private Bodies Facilitate Bilateral

Relations

Taiwan External Trade Development Council (TAITRA) is
the main non-profit trade promotion organisation in Taiwan.
Jointly sponsored by the government, industry associations
and commercial organisations — with an active Munich
office

g% TAITRA

Taiwan Trade Center Minchen

Other German institutions in Taiwan are the Goethe
Institute Taipei, the German Trade Office Taipei run by
the Association of German Chambers of Industry and
Commerce (DIHT) and a Germany Trade & Invest office

3 Deutsches Wirtschaftsbiiro
g W German Trade Office
. Taipei
FEERGEMER
Miinchen und
Oberbayern
} G1 N GERMANY
! TRADE & INVEST

DAAD Deutscher Akademischer Austauschdienst
German Academic Exchange Service

Taiwan

German interests in Taipei are managed
by the German Institute Taipei

Deutsches Institut
Taipei

EEEEmE

German companies are active
in virtually all sectors in Taiwan

Taiwan is highly interested in Germany’s
evolving energy policy and the accompanying
development of green technologies

5,400 secondary school students learning
German in Taiwan, making German #4 foreign
language taught after English, Japanese and
French

German courses are offered at many universities and
private language schools including the Goethe Institute
Taipei

A Taiwan-Germany working holiday program
was inaugurated in 2010 — promoting international
exchange and developing Taiwan’s tourism
industry by granting visas without the need for
work permits

13



Taiwan is an Important Research Hub for German

Firms

Taiwan is one of only three countries worldwide where Manz
Group (Germany) is pursuing R&D activities;
Manz acquired Taiwan's Intech in 2008 for US$55.8m

passion for dffidency

December 2016 — a major Taiwan-
Germany agreement was signed—
The Joint Declaration of Intent
on Cooperation in the Field of
Energy Transition — focussing on
renewable and green energy
initiatives

The world's largest supplier of automotive
components, Robert Bosch GmbH, currently has four
business operations in Taiwan, including Robert
Bosch Taiwan Co. Ltd., Bosch Rexroth Co. Ltd., Unipoint
Electric MFG. Co. Ltd., and BSH Home Appliances
Private Ltd

* Over 1,000 employees in Taiwan

@® BOSCH

@evonik Wa TRl

POWER TO CREATE Research Institute
In 2012, Germany's Evonik Industries, a global
leader in specialty chemicals, opened its first
Advanced Project House "Light & Electronics" at
one of Taiwan's leading research institutes — the
Industrial Technology and Research Institute in
Hsinchu

MERCK

Be well
German phal THIAVWV L ULIVLAAL AT T vilvwld ||Ua| Company

Merck, a leader in the field of performance materials
with more than 2,500 patents, opened its New
Business R&D and Application Lab in Taiwan in
2013

L

2016 - Germany ne world's largest

industrial gas supplier by market share, invested more

than US$5.5m in a new research facility located in
Taiwan

14



Growing Cooperation Between Germany/Taiwan

January 2017 — Germany government officials held
industry talks in Taiwan

Discussed bilateral green energy and industry 4.0
cooperation, as well as various other related issues

ROC Deputy Minister of Economic Affairs received Dr. Eckhard
Franz, director-general for Extended Economic Policy at the
German Federal Ministry for Economic Affairs and Energy (12
January, 2017)

Taiwan has the world’s highest density cluster of
machine tool industries concentrated along the
Dadu Plateau, christened the ‘Golden Valley’

The region has over 1,000 precision machinery
manufacturers and over 10,000 downstream
suppliers

3,00,000 jobs creating $3bn revenue

Car components for several German manufacturers
are made here

The Industrial Development Bureau (IDB) under the
Ministry of Economic Affairs will establish a long-term
cooperation between Germany and Taiwan to assist
Taiwanese companies embracing Productivity 4.0

The Taiwan-Germany Productivity/Industry 4.0
Forum was held in NTUH International Convention
Centre in 2016

Major German corporations were invited to collaborate
with Taiwanese companies, developing relationships
between Germany and Taiwan’s leading precision
manufacturing industries

September 2015 — the ROC Ministry of Education and the
Standing Conference of the Ministers of Education and Cultural
Affairs of the Lander in the Federal Republic of Germany signed a
letter of intent on increasing cooperation in education

October 2015 — the ROC Food and Drug Administration signed a
joint declaration with the German Federal Institute for Drugs and
Medical Devices to enhance bilateral cooperation involving
drugs and medical equipment

March 2016 — Germany / Taiwan governments agreed to expand
each side’s annual quota for the bilateral youth working holiday
program from 300 to 500 persons

September 2016 — Germany / Taiwan governments signed a
letter of intent enhancing bilateral cooperation in high tech-
related fields



Bavaria is home to hundreds of biotech, IT _ 1] SEMICONDUCTOR
and environmental technology firms that . @ HUNICH B

have emerged in the past 20 years

For over two decades, Munich has had e [TECI-IFEST
Germany's highest share of Al —
technology patents by population A

{ Munich has circa 27 000 ICT and FA-—= L | /e ll_l 1 \,ll - , L
w5 Medla flrms with €7OB annual revenue "';»m : _ e |e—
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Munlch Bavarla Blotech and Pharma Cluster

TIL24 o
5 e .

"'\w‘ e

<

ﬂ‘he European Metropolitan Region of Munlc ‘T'; .~'~'"
home to the most important Biotechnology
location in Germany — circa 270 companies from
the biotech and pharma sector provide ~20,000

companies, including 118
small and medium sized

;;;;;

OCatic ¢ ﬁéfftlcula )
close interaction between
academic research and the
biotech industry

— 90.000 students in Munich ‘ e b
| LW _— WO elite universities: Ludwig-

L4

3 medicinal-biological Max Planck Institutes

Campus Martinsried- 3ag

2 incubators (innovation and start-up centers)
GroRhadern

specialising in_biotechnology

S B " L e / mumch
BIOTECHNOLOCIE B et m e B _biotech (2
» - 7 ) < _— ; 3 : . . S ~ ~ : ‘.7 » 4

7
aximiians-
Universitat
and Technische Universitat Minchen

00000000

©

Innovations- und
Granderzentrum

Max-Planck-Institut
far Biochemie

Max-Planck-Institut
fur Neurobiologie

Biozentrum der LMU

Universitatsklinikum
GroRhademn, LMU

Departments far
Chemie und
Pharmazie der LMU

ZNS-Forschungs-
zentrum

Hamatologikum,
Helmholtz Zentrum
Minchen

Institut far
Neuropathologie

Genzentrum, LMU

Biomedizinisches
Zentrum, geplant 2014

Forschungzentrum
Demenz, geplant

Biotech-
Unternehmen

Quelle: Innovations- und Griinder-
zentrum Martinsried GmbH



Taiwan Tech — The Asian Silicon Valley
Globally recognised brands contribute to a $130bn tech sector

Foxconn TAIWAN
BERBE g SEMICONDUCTOR

Hsinchu Science and

Industrial Park
One of the oldest tech

Tech sector
contributes over 20%

to Taiwan's GDP | A g - g o8 industry parks in Asia
generates $31bn per
year

Taiwan’s National
Development Fund

and Ministry of Taoyuan Start-Up

Science and Hub
Technology are Helps start-ups with
funding $120m T : existing R&D and
venture Capltal for Transform and"UPGRICE Drivef conomic growth with manufacturing

Taiwan's industrial structures fiie loT innovdtion and entrepreneurship

tech start-ups canahilities

acer
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Market Background

Point to Point Traffic

w
w
=

w
(=]
=

~n
(=]
=

O&D Passengers

15k -

10k -

5k

Ok

Taipei - Munich Point to Point O&D Traffic 2010-2016
Source: Sabre M| 2010-2016, AviaSolutions analysis

CP\GR 10.5°/u
16.5k
2010 2011 2012 2013 2014 2015 Oct15-Sepl6
o Indirect

Indirect traffic increased by 10.3% CAGR 2010-2016

30.3k passengers flew indirectly between Taipei and
Munich (Sabre MI data year ending September 2016)

Major Connecting Points for Demand Between

Munich and Taipei
Source: Sabre M| October 2015 - September 2016 & AviaSolutions analysis

Istanbul

11%

Bangkok
12%

Shanghai
10%

Beijing
8%
Hong Kong
16%
Amsterdam
8%
Singapore
5%
18% Other
11%

Several hubs share indirect traffic
connecting Taipei and Munich

Dubai (18%) provided the most
connections followed by Hong Kong
(16%) and Bangkok (12.0%)
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Market Background

Point to Point Fares

$1,600

$600

Average One Way Net Fare (in USD)

$200

$0

$1,400
$1,200 -
$1,000 -

$800 -

$400 -

Taipei - Munich Point to Point Fares 2010-2016
Source: Sabre MI 2010-2016, AviaSolutions analysis

$1,351

$1,210 ’,«”\
- \\

-

-

2010 2011 2012 2013 2014 2015 Oct15-Sepl6

Average O&D one way net fares between Taipei
and Munich declined from $1,351 in 2010 to $465
in 2016 (Sabre MI data year ending September 2016)

Increased competition over hubs with lower fares
has led to increased demand

Average One Way Net Fare (in USD)

$1,400 -

$1,200 -

$1,000

Taipei - Munich Point to Point Fares by Class
Source: Sabre Ml September 2015 - October 2016, AviaSolutions analysis

$800
$600 -
$400

$200 -

$0

Premium Coach Business

Discount Coach

Average One Way
Net Fare

Average O&D one way net fares between
Taipei and Munich show low fares in Coach
($299) and high fares in Business ($1,300)
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Market Background

Connecting Traffic from Taipei beyond Munich

Estimated Total Passengers (000s)

Top 15 City Pair Markets From Taipei Beyond Munich Taipei Cities beyond Munich - Major Connecting Points
Source: Sabre Ml October 2015 - September 2016 & AviaSolutions Analysis Source: Sabre Ml October 2015 - September 2016 & AviaSolutions analysis
Istanbul
250 12%
Bolr;%;’ok Amsterdam
200 7%
150 | Shosr;/gthi
100 - Tokyo NRT
Dubai 5%
16%
5 | ‘ Frankfurt
3%
0 I-I T 1
‘90,. (“zo % '°»o
o@/ooo ')6(// %0, ‘9(/0
Hong-Kong
m Direct Demand Indirect Demand 17%
Largest markets from Taipei beyond Munich Several hubs share indirect traffic connecting
are New York, Paris and Frankfurt Taipei with destinations beyond Munich

From Taipei to destinations beyond Munich,
Hong Kong (17%) is the main connecting
point followed by Dubai (16%) and Bangkok
(13%)
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Market Background

Connecting Traffic from Munich beyond Taipei

Top 15 City Pair Markets from Munich beyond Taipei Munich to Cities beyond Taipei - Major Connecting Points
Source: Sabre M| October 2015 - September 2016 & AviaSolutions Analysis Source: Sabre Ml October 2015 - September 2015 & AviaSolutions analysis
160 - Abu Dhabi
11% Beijing
Lo Frankurt 6%

11% Bangkok
120 - 5%
100 -
Istanbul
N 5%
1 Doha Helsinki
14% 5%
Other
Dubai 25%

Estimated Total Passengers (000s)

H Direct Demand Indirect Demand 20%
Largest markets from Munich beyond Taipei Several hubs share indirect traffic connecting
are Shanghai, Tokyo and Seoul Munich with destinations beyond Taipei

From Munich to destinations beyond Taipei,
Dubai (20%) is the main connecting point
followed by Doha (14%) and Frankfurt (11%)
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TPE Airport Charges

New rate setting will not surpass average charges of main East Asian
airports

A330-300(PAX 295)

NTD

Parking 2 hours

160,000 -

140,000 -

Traveling cost
increases 25 NTD/pax

120,000 +

100,000 -

80,000

60,000

40,000

20,000

0

136,431

82,319

L New 52,893
Current 45,765
38,246 I

HKG SIN

m Landing charge

., Terminal Building
Service Charge

NRT PVG

Parking charge

- Ground Handling
"~ Area and Facilities

Charge

B747-400(PAX416)

NTD Parking 2 hours
300000
Traveling cost
250000 | increases 44 NTD/pax

200,000 *

100,000 ~Current 85005

246,208

average:
136,100 120332 | 147548
New 106,354
HKG SIN ICN NRT PVG

66,657
- l I
0
TPE

m Boarding Bridge
GPU charge

Automatic Baggage
u Handling System Fee

A.C (air conditioner)
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TPE Marketing Support Program

TTIA New Airlines and Routes Promotion Incentive Programs

Program aims to invite new air carriers to operate and develop new routes at TTIA
Candidates categories:
Category 1 - New air carrier entrant, operating regular flights from TTIA
Category 2 - Newly opened regular direct route to TTIA
Category 1 should be air carriers that have not operated on any route at TPE.
Category 2 routes should not have been opened for the last two years before application.
Qualified candidates have marketing opportunities in TTIA's official social media, internet media and print media.

TTIA New Airlines and Routes - Promotion Incentives Program

Facebook post Chinese ond»Enghsh Once
content + pictures
Instaaram post English content + Once Airlines should provide TIAC with marketing content 14 days before inauguration
9 P pictures flight. TIAC reserves the right to edit any submission.
. English content (less than
Twitter post 140 words| Once
Major portals, news Chinese message less |y |1. No specified position or date should be appointed.
websites, social forums than 1000 words 2. Marketing content should be submitted to TIAC no later than 45 days before
Mai Chinese message less 0 publication.
QJor NEWSPApers than 200 words NCE 3. TIAC reserve the right to revise the submission that is to be published.
1. Airline logo and city image of the new route should be submitted to TIAC in A1
Financial and travel . format. TIAC will complete the artwork production and arrange the media
: Full page advert Twice ) . ) , .
magazines exposures which airlines select 2 media candidates from the media list.
2. TIAC reserve the right to revise the submission that is to be published.
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TPE Marketing Support Program

Application Procedure

Taoyuan Airport
Taiwan

Lufthansa Route

Business Planning and

Certificate (issued by CAA, Submission :
MOTC) > Marketing Department of TIAC
_ _ amanda0603@mail.taoyuan-airport.com
Promotion Material
Marketing evidence
one month after
Program expires on 31 December 2017. promotion materials
TIAC will revise the budget execution and ! release

effectiveness to extend program.

Program takes effect after official
announcement.

TIAC has the right to extend, revise program.



TPE Slot Availability

TPE Aircraft Movements - Daily Average

Source: Taoyuan International Airport, February 2017
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Peak hour 12:00 — 15:00 and 16:00 — 18:00

Capacity of 50 movements per hour and 90 movements in 2 consecutive
hours
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New TPE Terminal 3 under Construction
A world class hub for East Asia

State of the art world-class
T3 facility opening 2020

45mppa initial capacity with
26 boarding gates




Steps to Commence Operations at Taipel

~N

Decision to Contact CAA for
S¢

L official
1a_oyuan Airport permiSSion to
\_ o J operate at TPE

Application fol

- Air Route Certificate

- Application for Station Manager
Office, if applicable

Discuss
operations

7“Confirmation on
Terminal choice
Check-in counter

| Contact F’m . . — arrangement

~Ms. Annie Lee . - Boarding gate arrangement
aoyuan Airportiiss

EL: +886-3-273- 5370 el g . IT & communication system
" FAX: _+886 -3:873-5322 W i3 4T - g g Office rent agreement

: <n|ep\Tee@ma|Itaoyuan- T . e Other administration issue
airport.com :
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Unique Opportunity to be the first

German Carrier In Taiwan

$P_E would be delighted to discuss this opportunity further with Lufthansain
aipei

- TPE is ideally located as a transfer hub for Lufthansa - Munich service
- to SE/NE Asia

— Substantial demand from Taipei beyond Munich — to Europe 672,000
— Substantial demand from Munich beyond Taipei — to SE/NE Asia 404,800

— Over 55,000 Germans visit Taiwan annually and over 53,000 Taiwanese visit Germany
— Established and strong Munich-Taiwan links

- trade & investment, technology, research & development, tourism and education
— Germany is Taiwan’s #1 European trading partner and #2 foreign investor
— 250 German companies have activities in Taiwan
— Both Munich and Taipei are major Tech Cities
— TPE Award winning airport customer service and range of facilities
— High volume and premium market between Taipei and Europe

Thank You fhiich

SKYTRAX
==

WINNER 32
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Contact

Mr Tim Yuan-Hung Ting
Senior Manager Business Planning & Marketing Development
Taoyuan International Airport Corporation Ltd.
No.9, Hangzhan S. Rd., Dayuan Dist.,
Taoyuan City 33758, Taiwan R.O.C

Tel: +886 3 2735555

Email: yhting@mail. Taoyuan-airport.com

Taoyuan Airport
Taiwan




