B S (HEEER] - FAl)

HH E N BB . ACC
5 RIfE/ N ERe =

AR - SOEEED S
IR - 2= BER

IR - A B
EHERHAR ¢ 105 42 12 H 7~9 H
HEHTH 10641 H9H



A% - C10504614
TTIEE S T I 5 iAol HH B e i fe 22

HE 13 it - E

B S R TN EN R B ACC 55 5 R LAE/NESas S
R TR - S

A B4 34/ s 1 RE / BE A /BT 2R 5

B = RE/A 3 E /B S R/02-23491500

SRR A BRI Y fE/4H R/02-23491500

RIS/ A A SR Y /R /02-23491500

WS AL BN fE /5 B1/02-23491500

HEPER] - 1. FZ 2GR4T HA R
HHEHART © IRE 105 £ 12 H 79 H

Rl - B

et HI - RRE 10651 H 3

RESTESE

SEREER T ISAURIR - H RTsETH A ENIIEI bE I S BN Y ik Sy 22
O o B BR N e A0 58 PR S0 M E D T SRS TR AT DR ERAV R FE S & >
2 (FPE E DA 35 By B AR SN B 52 R W 35k &40 4 F5 A 9 S0 i i B 17 B
i BN EIPR GRS 0 oo N eG4 S BRI R A A o R e o Rl
b 7 R S MR P 2 A1 > AT R 2 [ P i e e L e i
oM BN e T 5 B BRSO P& T o BEZRE e i e 22 2
JRE TR R R N > (HEEPNEE 4 THIERDE 7 6 {0 2 sk B P
A L > I 2 E M B R ARV OVLE o DA E 88 e
I MEREIS MRS > 5 93 EEEEERE) A E E i e R B
et im0 ~ 51 E RSN lmsk =450 ~ 1805 B PR E i & K = i
A R B LA B 52 B & ik i i & (5 7 S B B R e R = R 5 - Hrf
Fi B2 SR A B AR v M B A K 2 H M AR T - o N R R (Asia
Cruise Cooperation > DA TN f&fH ACC) » FEaElha 5 H KRGS » IREE]
PRE R AR o M E— DR R RN E G TR ~ 5 (SN S MY
DL s s 75 =g i NS [E A& 3T - ACC FAEEER S 2 ] WEmR
A& R BRI - A ACC 55 5 WIAEen BN BB - S5m0 sy
2017 5F ACC ZERSHERS 7 1m) KT 1A » FréEs T B E Eim g FONE = EH
o MR ST ©



B S BR

HESE T HETONEIREE ACC 5 5 KT AENA S
HEL %
(2 NBAE - BUT ABfRFR) B AR BRI
S35 Al B SR

H S A

OF%& O#EE Ok 083
WM R

(PIAIERRR &k ~ BUFRELSE - RBEAE)

HEEART f 105F 12 B 7HE 105412 H9H

WEGRTHEE  106£1 H9 H

HEAS

sTEEIH

EE2%:4

BRI

& 3 H H

OCOENEENEER

OOoo0o0oooao

OO0

O

OCOENEEEER

OO0o0oo0oao

OO0

O

LARPRGE H B e e
AR CASOEAM THIY - TR ) DO RIS )

4 NBERETH

SEHESEHEE

6. A AR S5 ST

1.3 FARIRRA S

8R[EHIE » JRIA -

(1) AR E R EEE

(2) DA Eess s DTN CE R RN A

(3) P72 )T R A ek 2 AR e BT

(4) PHEEFHRHE IR 2 PR A

(5) 5IHMERER AR IHERER

(6) BEFHEZEAMME

(7) RNERGE S SRR S A H R S E T8

O AR MER HEE BB S E I - BT 2 AR
(1) AR RS ESE GRAY ) BE{CETHES = -
(2) INAHERAZE e RS

(3) HAh

10, oAt e B R R 7 =

HEIAFE (2 A2
E o B ABRR)

STEEM | —SEUTIERE | SEEREHESEAREE

3
BEZA

S -

— ~ BB RTFE BT FE NS - HEHREFSERARFEITIRT -
= FRAPEEEEER DB A& EEN RS E T AR B E A RIFEAT




= HH

B - SRREEETR

&~ LSRR

B~ gFRA

{h~ KfE EEet e



g HE
EERES i TTESHVIER > H ATEE (A SN I8 EE R BN o
3k R B L > (B S BREED i 2 th A0 S 3 S M sy T S5 AR AR A2 DR ERAY

APENE R 0 28 H e AR T 5 By H PR S B 52 R [ s 45

ASHT BN Ay B - B EPRE R T = > S Sl e e 2 IRk

AR S8 > INIEERR T IR RHY RN E i pe S - AT O 2

] P2 S0 i P 1 L SRS i P . O W - 538 O iy T S A B B f S P

1z -

BRACE BIPRIREIRACE - B i S H R 2 iR i R e A

MEE R/ - HER R EIREMRIRE M55 - EEE 4 (i -

—  BEIPRE R RERTRE ) | 208 4 HEDE > A 6 (00 S I
HYEIPRE R L (B ~ B ~ Sl ~ 163 - B2
S » BHEE R B IS B A A [F] H 2 R
YEHRIEECIR - SR EAE S L HEA R ER AR R -
= (i EE AR O E | =B E R TR EL O E - B
EEDIEG e S=5 SE SR i Nic= =R it TR RAN:S 1Y Ea o
HEEE A ~ S - R A EGEIRERE R > TR IR
A~ TR R At R e R T A L BB B P A AR AL
B bl At Ess -

I IIEEBD RSN | BB A R A B PR
g/gﬁﬁﬁF%Tu%ﬂlﬁti'ﬁxﬂﬁ’J% TRIESRETS )
TES ISR -

Y~ BlliE N —ROARE SR H AsAviEE « Elim ik sz =19

BRI o BRI E WA BRI RS - R
Te =BT EPE S T 5 LRI RIAA S BT /S A a5
QURE NS FRE R =8 R -

1]



PRI > AJey E 93 AL [ 48 Bl B PR 0 = S M RS i - B e
PRl Em A2 08 ~ 51 B N ok 2= AR ~ B EE RIS A K=
B R AL R o2 B I i A A & 1 F 5 07 B B P i ok 2= A
5¢ - Hrp i EEAVELE 2014 4 BT AR i 45 2 e 2 [R] D B s e M
BB Ak H AR = -nD N El R e (Asia Cruise
Cooperation > DL T f&f% ACC » Fij & B oo #lkEE 22 Asia Cruise Fund >
ACF - 2015 544 55 ACC) » 12BN HIEEIRESE ~ /BRI KEFTIIA
ACC kg -

ACC HYIE(F(REBa B alE » B T e LI NMEgRE =
T & A PEHE R A B S - SRR MR S T & B S E)
oA S R PR b e SO B I AR o R R K SN B T S AR
Wz 5 [ eE P L &/ MY Al 22 L o J 7 0 =G 20 DA (BT8R Y A
A - ACC TfE/NHE BT EE HB 2 K - Wimii i & B &
W > A ACC 25 5 RLAE/ NHE R T A I - & et am il i
. 2017 4 ACC EERGHEE 7 (7] S g T AT » R st B B ER i s KOH
= e==NC GREONEEI ) i

A - e EHEEREAE

— ~ St Bh ¢ FHAEEAYEE)E The Meeting Centre
T IAENGHERAR
(—) Welcome Remarks (%% G)- & Bk 2 e fo)
(=) Future Development Direction for ACC(ACC 184858 = 5
[])- A AR A 4 e ey
(=) ACC Joint Cocktail Reception in Seatrade Cruise Global
20175 EmBHAE: 3 H Blm e i B E Bh) - SRR E R T 5
(P'9) AOB-EE RS HEE
(#.) Exchange of Souvenirs and Group Photos -AZ {42 &



ElEcasyil
~ BRI

(—) 2017 FFEE &S EEHE R E - SR E SRR
7% ACC i &g~ BBk s - 4 HARZE I i 5tk
Jil

(—) BU{EEREAL - fEEEE R A ACC 2o 3=
PORELERE, » ARE Iy HEE T -

(=) FESERAATE mfEis ACC fi EEHF[FE—EE - &2
“FlEa 1L ACC HEHE I - &R BB 2017 F4ER g It
[] [) T B BEA ER B B B

(U) Hpi ACC iRk B M ae iy » A Sl v DA
PIIARE - B RIHIEE 250 2 H A i - FialE
FRALREAY H AR BRE[E] -

(H) [EIEZIEEE T Seatrade Cruise Global 2017 Bé&rg e
R o AC[ENF I R [ S B EE) -

(N) 56 6 X IAME/ NMEERTHEE=E AR B gl RRIE E
Ji> 2017 w2 1% -

1]

£ - SRR
—  BAEREE S EE 2 IR R S 85
BN 1988 SR E DR IVRITEIR S IFhE - TR SE
JEEETEE - WiAE 2013 1 URUH B R Em i Es » Bt iR =22
7.6 A AIPMEAPPKEREZ 11 SRS - A
Sitp & a] Dpa BE/NEF 3,000 AIRE » /& — & ie SIEFR
AL EilmiEeE o £ Bk IESEEZIE T - ACC A
S5l Tzt > EHEBEAF A BN EERR T > A LIS
B R EmtEEERR 1 BRI E Em(E Se /R TREs N - e Al
FHRZ SR T 22 ] - 22 S e AR PR Al 2 ) A B R el Ry e
TEE (TR ERE LR g 'R TES

3



fetEThee - ElmtSEEE R A ES ~ A DUEE RS
AYREERESS > S HE i H Ze il RIS ERRIP & - B Rl
FHEAFRR B G Rotfan i g - b—3 U ES
EERRE IR F /2
» I KEENR TSR T B RS FE R AL
#EZR H RIFT A S B R nl KB T BB ) - T
RIS IR 1 49 160 8 AR —FRARE] 2030 FFHY
1,100 & A\ WiAE = ERE w755 EAYELE A 2 10%)50 & 2]
=0 Z— HIEEFR T IRAR SN E R G S - A G Y ]
PREDER R L R AT B R n A - BRSNSk
BUBAE RS B 50 8 AR & A 25 TS Y & B 3 = E0E - &Rl
fidr ERVEEGRLIRMERRE S0E - BUTRRIRHE A TN E
A T AR R e 5 [ PR P 2R L 2 8 ACC BRIZHY
EHHERE © HAT ACC AL ZE RIS —HRB/KAE ~ JE[E] 22 BLiE o]
wElimE - EER T NEERSOIEE - RAGRES
EETEERSE - EAEEERENEEF RN
TS0 TAE - HEZNYE ACC B EENEENERME - 5 5
SRR DL T a1 R B VAV ESEIMERE RS - BSEl&1F
KA 5 > i EAERRFEN AT LG EIRER - A
EERHEEE ~ AL S AMS HARAYENE 4G 18 S ED
I e o TR LR RIS B 2 AR AR A -
ARG E A S e —RESE - B A F RS & A iRE
AHBEER ACC TR/ el g - il B AT S B R I L R
S A A PR R AR SRS - AT DL PR 5 (e e B DA R IR
SR EITAEARER SR T A {HAE HEER R H R LR
AR5 | BUPREN P - (EA SR Bl RS s U



HrElm =z SRR RN ZR - HAEEA © SR Hmy
At~ BRI EER Ry ~ BElERIREE H AVHIEISR © HAYHY
U AR AR SRS ~ SRR (AN - ADBTEH - 5 EhciE
PERF ~ BRITSRLPHM TR, F A 2R PR ph LN
BB LIS IRAVRBHE N ZR » DR LT e B e P Sl e sz S/
Bt 1] FH i 20 5 BRI R 5 TR IRERRE ~ ST 1A L TS B AE
HiRIFEIRAREE ~ IR LiREE SR - AR EAENEE
R E S EmalF > AR E R Y Em T
SRS E AR E -



B~ gERA







BE ~ M4 s amEae
— ~ BYEmEd— : ACC HRISBRBHILFARKEZETLIE
(—)Future Development Direction for Asia Cruise Cooperation
(ACC) 5 s ik B AR S8 Jee 5
1.Milestone of ACC =i {#lEmisk e KEad
(1)Asia Cruise Fund (ACF) was co-founded by the HKTB and
Taiwan Tourism Bureau in 2014. " SN EGE 2 | 5 &
fte s 5 e ey F 2D e fe i 20 144 S [F] G113 -
(2)Hainan and the Philippines joined the ACF in Aug 2014
and April 2015 respectively, while Xiamen joined the
alliance in Jan 2016.)5FG F1IE{EZEE 2201448 H F120154F
AFIOA T aNE RS, o EFTR20164ELHAIA -
2.Milestone of ACC njER il BE KSR a0
(1)Cooperation level of this alliance elevated with the
formation of “Asia Cruise Cooperation (ACC) in 2016. /5
T s E R E iR R A R S - HENAE T
2016 F 4L [E AT T T e N ED R R -
(2)Cruise tourism in Asia is still growing at double-digit
rates — both in capacity deployed in the region and the
number of cruise passengers. Therefore, there are countless
opportunities for ACC to develop further. 5o S i ik 47 1=
AR AL R B AR B A LT R Y
W AR T eI R | IRINVE LRSS -
3.ACC Future Development RA&EE 1510

(1) How to expand the cooperation beyond funding support
(ACF)? BRT " alHE0 R 2L |, » AJAfarfinos kgt | a8



ALECIE e B O e
A.Escalate ACC’s exposure at trade level F2FfE#m{T5E
=Tl Sl
B.Extend the promotion effort to consumer level jEH#EEET
AL EDHE
(2)Shall we expand the alliance network and how? &G 5
fEfE | o EDERIR R, 7 AR B 2k A H A
A?
A.Which destinations we should target? Lt EHEER H
R H Y 2
B.In what format we should approach the target
destinations? l1{ml#XEE H ARz H #YHf?
4.Escalate ACC’s Exposure at Trade Level FEFf-om i e
BN TSR AR E R
(1)Develop the ACC website #I{EACCELRE4ES
Create e-newsletter to promote ACC and all partnering
destinations 8 %% 25 188 sH 4% 1 e SRR 2% H B3
=K
(2)Develop joint ACC Pavilion at mega trade shows, such as
Seatrade Cruise Global in 2018 fF ARIfT2EEE =T, ' oo
INEREREEEE | FB{r > 4120184FSeatrade Cruise Global
(3)Continue current trade activities, such as public relation
activities, trade magazine ad, etc. #45IH A HYE R THE
EAH o AARRER) - A TR TR RS F
5.Extend the promotion effort to consumer level FEfEERTE4E

RS &I



A.Extend the cooperation from business to consumer level,
and aim at maximizing the consumer awareness and
destination appeals of the partnering ports. & T #2508
Lo i R B B H AU AYEEE - SR ACCHY
TR EEER RS

B.Concept 2
Coop with lifestyle TV channel to create a travelogue.
Promote the unique experience of a cruise
holiday and feature the variety of multi-cultural
destination appeals of the partnering ports
B 2 e SR S F B R i - 0 B (i
B aG e - 25 ek B R B YR

C.Coop media ZEAY S FILAS
(A)Discovery Channel #Z#H7E (Market Coverage:

Southeast Asia 578 2. HFgan)

(B)Shenzhen Satellite TV 7Z&3I[1#17 (Market Coverage:
National with focus in Southern China L& 2%
e, DIEREAT)

(C)Hubei Satellite TV L& 1H (Market Coverage:

=-cetey

National with focus in Central China Hii5E % £
i, DAEEH )
D.Pre-launch at Seatrade Cruise Global 2017 1£20174F
Seatrade Cruise Global 2%/ffi
6.Consumer Marketing Programme JF& & TG HE
Discussion point =13

(1)Which source markets we should target?
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HefMey HIR AL ?
Southeast Asia, Hong Kong, Taiwan Hpgon ~ T ~ =&
Central China Z=H
Southern China Z=pg
(2)What is the preferred investment? FEEFE[#EHIEEE ?
(3)Any idea on the format of the TV programme? ¥}j3&1 H
NEHYEEE 7
7.Expanding the ACC Network #&EfE " ool #lEaEEE |
(1)Shall we expand the alliance network and how?/& 5 252
e T oME R, 0 AfRIR AN BE ik s H A
A?
A.Which destinations we should target? Lt EHEER H
R H Y 2
B.In what format we should approach the target
destinations? #[1{n[ 855 H A2k H U ?
B EmE4 — © ASIA CRUISE COOPERATION JOINT COCKTAIL
RECEPTION DURING THE SEATRADE CRUISE GLOBAL 2017
(—)A PROPOSAL

1.Promote Asia as the next important cruising region.

2.Generate heightened recognition for the ACC as a unified body
singularly representing the most exciting and most important

cruise routes in Asia.

3.Provide a fertile platform for ACC members to make new
introductions, renew former acquaintances, and network with
cruise line executives, cruise enterprise professionals, and

media.
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(=)ODbjectives : Highlights not only the cruise industry’s
commitment to growing their itineraries within the ACC
territories but also features the continued growth and overall
strength of the ACC members through continued cooperation

(=)Overall Concept :  “Celebrate Growth”
1.Event - “Celebrate Growth”
2.The Asia Cruise Cooperation Cocktail Reception
3.Lead Facilitator - Philippine Department of Tourism
4 .Date - March 14, 2017, 4:00PM to 6:00PM
5.Target Attendees

(1)Cruise Line Executives (80 pax c/o UBM)
(2)Media (30 pax c/o UBM)
(3)ACC Partners’ Invitees (75 pax c/o ACC Partners)
6. Rundown
4:00-4:30 PM Guests’ Arrival/ Networking
4:30-4:50 PM Stage Performances
4:50-5:20 PM Celebratory Activity
5:20-5:50 PM Raffle Draw/Auction
5:50-6:00 PM Closing
6:15 PM Assembly for the ACC Dinner
6:30 PM ACC Partners’ Dinner
7.Proposed Budget
USD 24,000 for each member (estimate) for a total of USD
120,000. This will be subject to negotiation with UBM after the
partners agreed to the proposal.

8.Timeline

12



(1)Dec. 8, 2016 - Approval of the proposal

(2)Dec. 20, 2016 - Kick-off meeting with the EMC

(3)Jan. 18, 2017 - Site inspection of the venue and group
coordination meeting with the project team

(4)Jan. 30, 2017 - Invitation design, lay-out and content
submitted and approved

(5)Feb. 14, 2017 - Postcard invitations mailed with RSVP

(6)Feb. 20, 2017 - E-invite #1 sent

(7)Feb. 25, 2017 - ACC brochure, gift bag and premium item
design, lay-out and content submitted and
approved

(8)Feb. 27, 2017 - E-invite #2 sent

(9)Feb. 28, 2017 - ACC brochure, gift bag, premium item
produced

(10)March 13, 2017 - On-site coordination meeting with all
ACC partners
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