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2B E 5 Kristin O'Planik -
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Covington & Burling LLP (SEBIFERSEIHETEREFT) | BEERAT Gary Guzy °
The Cadmus Group (FHFZEIFREEEEIRT/AE]) © BT Jan Kline °
Calvert Investment Management (& EHNT]) + $1{TE148 Vicki Benjamin -
Opower (EHEABIHTAE ) © $HESLHE Pete Huebner °
KaBOOM! (FEEF[GHE) : MR Genry Megas
FreshDirect (4% LA ERALELT ) @ A¥#A David Mclnerney

. MOVE Systems ( AFGREFEERH ) + TR James Meeks °

BBMG ( SREFTHHHE) © PR H Liz Courtney ©

. Greyston Bakery (¥L&r{3£) @ iE R Ariel Havptman ©

Frog Design (EEME/AE]) : BHEBI4EALHE Toshi Mogi ©
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Thorobird (¥t )« Al¥EA Thomas Campbell -

- BB  BEANEEIEA—F - 2 3 BHEE U MR &5t

49.5 84y -

R EBEREE
ZHA (Summer | 1. BB ELER! (Data Analytics and Modeling » 2.5 22
Term> 19 243) 53)




2. [EBRSEE (Leading Teams * 1.5 243)
3. BEEEEE (Leading Teams Practicum » 1 243 )
4, 4% erst (Financial Accounting » 2.5 #53)
5. EHEE{ERELTEE (Microeconomics for Management »
25857
6. STREEHHZE (Strategy > 2.5 257)
7. %E4£EE (Managerial Finance > 2.5 247 )
LA B SRNE 44 8% (Critical & Strategic Thinking »
1.52845))
9, 1744%38 (Marketing Management * 2.5 £243)
k3R 10. BEET (Managing Operations * 2.5 £243 )
(Fall Term » 16 | 11. 452222 (Principled Leadership » 1.5 2453)
BT 12. SRS (Competition from Emerging
Markets: The new Emerging Multinationals » 1.5 8457 )
13, &35 (Managerial Decision Making + 3 2243 )
14. EE&RE (International Finance > 3 2457)
15. BIEERZEFEASE (Cases in International Finance » 1.5
297)
16. BFEFT8Y (International Marketing » 1.5 243 )
17. #8#) (Negotiation Essentials » 1.5 243 )
FHZFE (Spring | 18, TEBWIFE (Marketing Research > 3 2247 )
Term > 14522 | 19. B (Management Communication * 3 2257 )
43 20. FkEHEHEHRNE (Strategies for Sustainability > 1.5 £2457)
21, #AMAIRETIEEECE (Power & Politics in Organizations
1.525%)
2. EISTARE (Managerial Spreadsheet Modeling » 1 £
43)
23. EERAEFTEAFEFSH (Finance and Sustainable
Global Enterprise Colloquium * 1 £43)
% RIKEBRCFEFTERE (Sustainable Global
Enterprise Practicum » 3.5 247 )
2 - FEABRHE

— ~ BRSYHTEIREY (Data Analytics and Modeling » 2.5 247 )
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FZERSLET © David C Juran 33% » FEJVBAZEL: - TP EHREELEAER -

A RE R R R ARSI NG EGRHEEAE Y &
ISR PRAMIRTE -

HEEAR  REARREEES BRSNS BRI o
(Discrete Probability Distribution) ~ —IE=\47Hil(Binomial distribution) ~ FR%E
s BBl (Decision Tree)* & 8857-#fi(Normal distribution) ~ B 73 #r(Sampling) ~
BRI H7(Correlation analysis) ~ 4H&47 M7 (Portfolio Analysis) ~ {E¥EE M
(Confidence Intervals) ~ &% & (Hypothesis Testing) ~ &8 B 2T EEG 77
#7(Simple and Multiple Regression)2§ » 8 7l B MES M BE T 2
HISHER » 4824 FH Microsoft EXCEL ZhgE » /T KE&ETEIE -

- WHESEBTHIANEREERIARES -

HEAR  AREEESH LRERBEHER - R LSRR SR 2
B (4 3 B) BIFERUANERERTERATARE - Bk R—H
wEHEE  SRETERR 3 WNE 3 RIPRERE (EIRAREELD
Fe 1 REREERAEHIARE -

— - [EREE (Leading Teams » 1.5 257)

L.

3

PP ¢ Isaac H. Smith 3% > fhft KB+ - AR EREEEALT
Rl fwd - HETRITEAES -
SRENE | AREE TEIYMER Principled Leadership" 2 APTRRAE
B B E T E ¢ "Leading Self" 5z "Leading Others" » 2& 74
FERENR K LEFEREEGE - REBEE S ME8"Getting
Things Done"HEZ2 K AHRRE A K BRAE T )7 7% M BB E G SR css
& EE RS FTE R A S IRE 23 @ 5 A BB (core team) » 2 F8
s 2B (Harvard Business School ) $4#% 2 " Bverest Simulation"#E77 H]
&l LEEE - R SRR SIAE AT (B - BRAL
D - BRAET B S A REEE LERRRECHER
BB ZHBEsrEaEA B RS AR BT ETRERSE
BRASI BB DSERERREA BT 5 E0EEERD -
FRRE 5 /NEFPSER— I BB AR ENERTE  FRES (RS
g 4 o
HEAN  BESHE - ZUHEEREAHPRES -

=~ BEBEEEEHR (Leading Teams Practicum » 12857 )

1.

FEEREU © Risa M. Mish Bi% - BETTRAEARNL (ID)  RECEH:
i - FERFAERAS AR  ARGEBRANEREEEEAE -
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3.

HRERNE  RERNEERERSFERIET - EREREBM S A
FeBE core teams TEAZEEI K IRBIRG (E 28 R aE PIEAE(E » KPR
1EH B SR ERSEA - el e es i ENE A F R R ] fE AR
gi;‘é -}

TR RESHEERIL -

v~ FBf¥ et (Financial Accounting » 2.5 245 )

L.

3.

P23 20T © Radha B. Radhakrishna 2% » BFEMARIE L » BIRESE
BRI AR ~ EMGLLEE KB R ABERN TR SERRESS
28 A~ EEfR S 54F) Executive Director B3R Director

HENE | BBANSEBENRT S AR - B HERx (B
EAER BRREHSRRE) KAV BERROITEEELE
R« BB AR R ERIN - BETRREF U SBERENAEE
NEZ A EHREERESIRE - RERIFENEEERS - BF4
R HREUE  HiPERI DU R B SRR A SR K 5 R S
W% BPEREEEM BRSO ASHE » IRFASREES T
RIS -

FFEA  RESE - MRIER - BiPE AR -

A~ EHEERATEE (Microeconomics for Management * 2.5 2253 )

1.

3.

PSR ¢ Michael Waldman 53 » E AR AS L » HEBRWR
fEE R AR - B RS - SRS R R -
HRERS | REANEEREMBHTEON - £ZERE - ERFEGEER
R - BEERPFNSERBORETS) - HEEE - EERRE -
FEFA  RESE - WRUNE - BiE REIRE -

- SREEHAZ (Strategy » 2.5 297)
1.

PR © Vrinda Kadiyali 83% » FHICARML - BEFKFAGEERE
THRERES - HEERR T -

SRR 2 MR AR DLRT— & #R "Microeconomics for Management" 7 8% 7522
HERBEEE » SRRENBEIEER L9 - EEME R EEE - —RE
5 P SR ~ T R B A7 (Efficient Frontier) 138 TE LI BZKT-HE
A A ~ BEHEGR ~ BEHRE - &4 - TAURBE - 2875
BRI H N BEFISREERETE EEE G H IR AT
B WAL W R AR RS (HBS Cases) BUFT
PR TR ©

NE AN - RESHE - MIUNE - MREREE MRS -
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1+~ SR (Managerial Finance » 2.5 243 )

L.

3.

PR - Roni Michaely 3% » SHEUARZHL » BEERAFEERRE
EEE - BEATSREE - WEEEEASESgRA -
FRENE | FREANSEREFIRMEPresent Value) ~ ZHEEBEF®R -
R 2528 (Internal Rate of Return) ~ BZEE(E (Project Valuation ) ~ HrZE 4k
18~ RSl AE - B A B (EHEEY( Capital Asset Pricing Model’ CAPM) -
BEARRA - B4 8(Beta Coefficient) & BIFHE - SREHHVREBIEE
PRSI TTIENE  FMEEETTY - HEEETHEREFERETE
HIEE RS S M RIERIE -

FFEAR  RESHE - WRNEREIARE -

/\ 3 B SR M B (Critical & Strategic Thinking » 1.5 2557 )

L.

3.

PR SET ([H Leading Tearns Practicum )  Risa M. Mish 3% » BEJ/E A
BRI+ (ID) RECEEN - FEFAFERAT AR - K
BANEREHEBEAE -

SRR EATH A ERER B4R R R ea AR - BT SR
B RS AEER AR ARG (RS EERE - ~ERE
PR ) WA ERT imTE ERIES MR B R iR B A) (HBS
Cases ) » ‘BIEREFH il EEHESR -

FEAN  FRSH - REHRERIRE -

JL~ FrPyEHE (Marketing Management » 2.5 B43)

L.

FUERAET ¢ Sundar Bharadwaj 4% » fENBTAZME L » TEEE KW
FEEIR AT THRES - R EEKBERGEES -

TENE | ENEEISERT#(Real-Tine Marketing) ~ SHEETTR
F{E1E ~ STP ¥ 5f(Segmenting, Targeting and Positioning) * fti% -~ EHF
s AR RHRMAKE - BEHERERE R R - 8 DTN
BIEERE K B EPIEAR (HBS Cases)

TRAE  EESH - 4 E=RINE - HBS Cases HHITHEER - & L
TTHY IS F/EIEEE  FRS1TH4(Real-Time Marketing) EFEEBI RS
BHIARE -

+ ~ ZEEHE (Managing Operations * 2.5 2243 )

L.

PO - Yao Cul 33Y - BHERAREL - RERTREETE -
ERHamEA AT -

SN ¢ Operations Management (OM){4EAZE dNMsk51 B 22 HERAE
(Process) * G ETR ~ AJT ~ B R E NIRRT (Service) S 43 EE fin
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€)

)

5)

(6)

(Finished good) » AMERERAAGINE - 2 H X RGHEERER A
2 2 FIFRYE(Harvard Business School Case » DUNfGH% HBS case) ~ #RE
SLPO 45 E BRI - B NSRRGSR ST REEEE - N
725 f ¥ i £ 9 #7 (Process  Analysis) © FB 7% & # (Service Operations
Management) * 2 2245 ¥ (Project Management) ~ 4 & #1 #{ (Planning
Production) ~ A& (Inventory management) 2 BMEEER « SRS
WHE 27 Toyota BHELZ L ZEHIIFE(Toyota Operations Systems)F « 2
&3 I ESEERE LY - REIBEN 3 RNEBE NEEEY - RIBRY
SE B AT SMER SR ML S THR R R R -

HEH AR | KR EEEEE - 3 RERARRER |
REAARS -

- 4HES (Principled Leadership » 1.5 2243)

PR  Sean Martin 3% BR VB ARG IR ERIEREHETR
AR ~ SRR T HmESE -

SRS 2 B 5 =R ERAR T B HBS case SREHER 7Y HTTéREEZZ01
1% BT A A e B TP AR A T S 2 TR B R PRI T2 RS » ekl 5E )
FISABEBE R —DEfb ARG REERE VGBI EE
FoRRER - EEFEERERN - ZFNERE
FREERAEN B R B IO, AR RMEE R ST EE
L AEMRE

El SRR e T ER R SRS - BT B TR BHESERIRE
T8h

3 B RS B S T A AR i o8 B 7 AR B A S 0
ISR Y NIRRT R APRERA R - EETELET RAETRH
14382 2 IR ER S R E S SRS ERR S8R
ERFEEATEEEEREEC UEL A HE TR B HE
%] Google S AN E 1 RIFESE - ERIE TET KA
¥t BB R AR A S TR |

3 B A T PR R N (T R AR R BRI Y RSB E I HER
THRESEERE

5 SR TR R R EEEY -

SEEHE L RESE - EOERE - 2 REEHRER | KEARKERS -
¥ BT I3 B 197 (Competition from Emerging Markets: The new Emerging
Multinationals » 1.5 853 )
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PRSI © Lourdes S. Casanova 31 > EREEREGASEL » BEHETHB
AEFE T ARG O T TR E B R T R RS B e JE T FE R
TIPS EEAE R SRR BUaURE BB EES ("The
Political Economy of an Emerging Global Power: In Search of the Brazil
Dream" )~ "fI'TEM FEEER A2 | ("Global Latinas: Latin America's
emerging multinationals") B¢ " @%rEEHr T35 ) ("Tnnovalatino, Fostering
Innovation in Latin America" ) 5% °

SR | BB SRR SRR LA EEE SR Comex
W R phi A B BT AR R BB R EE TS 0 PRIKEERE AR
Lenovo # IBM ESIEEPIRRThEE] » REAMFEIARE Xiaomi ~ BEE
Marcopolo ~ B E5 M-Pesa R EIE Infosys $SE AT BERIE R HEEA
L

FEHA  RESER ) RERHRS -

SRS (Managerial Decision Making » 3 247 )

FZERE ¢ 1. Bdward Russo #41% » EEIRTEIR AR L - HE/FEREE
4" "Winning Decisions: Getting It Right the First Time" 52 MDecision Traps:
The Ten Barriers to Decision-Making and How to Overcome Them?  RiAE &
hBEESREHEBERY 2 EEYSOERSRERRS  BREAAERE
B Bt SR A B (S i G R A RSB ERAE - EIf R EREEE
HERER ~ HEEFAREEIALESE -

SRR AR B AR SR AL LR B RE 1 S SR PN SRS A
BIFHIAEEE 80T ERE T BLHEEEBFSERRE - {05
(RS B BRI 2 SRR (Process) » AFRAERISAULLRY
b HEEEL 5 7 DA /E " Winning Decisions: Getting It Right the First
Time"Z. & REE » JISMEENEFPERAREARER - RIEERA
FERRTARIURSEL ~ B B {S(Overconfidence)3 A5 ~ RHHESR (Decision
Frame) ~ 1532582 (Scenario Thinking) + {5 H5(Gathering Intelligence) »

FEf2455(Coming to Conclusions) ~ EH{E Y47 (Value Analysis) ~ EFHIR
(Group Decision Making) + 4845223 ~ R EAE(Decision Styles)SF © ¥
IR TR A BIRIER - FEFF AU B /AREE" Winning Decisions:
Getting It Right the First Time" Z. B 26 K e B ZZEHIE R WA ELH BT/
% fgarER o R S A R SRR RTE - BRIRZE5ERE 6 IREA
HETTHRBI A B ER -

wEHRN  HETEaERESN - 9 TERE/NE K 6 TR E

11



i -

+i -

)

)

EE 4R (International Finance » 3 8453 )
FEREZHT © Warren B. Bailey 3(4% - EBIIINAB A8 REL » 1R
BEAEESE SR - BRSNS - BRRERFASTEREHMTS
=
HHEAE  BINRE T A BTHREE B AR SRS - SRR
EEMIEERGIENE - BRI EERKES - BEEARE R ERE -
EEE% 1B S (International Diversification) ~ SNESHAS FOBIEH - BRI
EATHEMHE](Capital Budgeting) ~ SMNERRE - 3/1& 5 KIEREHEH
BREEESETSES SRR T8 €5 E
Z 33 fE(Net Present Value, NPV) ; FlIFH BVH S & THEE R SRBUS
B E SRR AR T EE R s BRI S EEN It EREE
TEEHERI(Capital Asset Pricing Model, CAPM)TEGRISEEE © FIFHSEE ~ HA
B T Bl T B % A bR SR Py 2R e B e B HR 0 R B <2 58
%5 1 FIH S EREB M - B R T EE - PR SA T
FIERBREZ BUA R ERE MRk EBEEZ ISR E RS
ANEHRE R
SPEHR  HEes - BhE - 5 - 5 A ARER | KEDRERE
] -
B SR HHTZE (Cases in International Finance > 1.5 257 )
PR ([E International Finance) © Warren B, Bailey ##% » ZEEIDIN A
AT L - TR B EERNEERH - BIESE TS - BRRER
RSP ERCRHEF -
HRENE TR ERE ER A BT R B RERE S WL DAS
a2 F (Harvard Business School Case, HBS Case) #EfTHR
it - SERATLHG4 LBERR S EREERNI R
& WHNBHEPIHEETR RO LEREFRIFTE - BIRFR
take-home exam * &3 B—JE{LL HBS Case HIZEHIRREA » SR =0 AEs
B3> BEEROHER AN RS R — BN E P < Bk
M B ABERHE - BRFE AT HBS Case EHIEFE °
"“The Walt Disney Company's Yen Financing" : B+ 2 R R EEZRE R
FEREL &8 B #(Currency Swap)ZZ3F °
"Czech Mate: CME and Vladimir Zelezny" : FEFRFRERBEZ T 90 FUERT
TR  FNE B N B E i B faE et - AR B A EEOE
TEIR R e
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©)

©,

(D

2

3)

3.

+ -

1.

"Globalizing the Cost of Capital and Capital Budgeting at AES" :  AES SEJFEA
AR BSMETR » R EhE MR K B R AR ERS B i
Blitie NS ESZBEHRA -

"Financing the Mozal Project” : tH /R R 47 T International Finance
Corporation (IFCYAN A EI M T A B EE S B 8 A i T S oAl -
"Foreign Exchange Hedging Strategies at General Motors: Transactional and
Translational Exposures” ¢ General Motors Z0{H/EEE SN BEG SRAES
"Jaguar plc" * PAYEEISESLE BN RELBOR T » BUNAMAIRE Jaguar
HEERRSENS » AR Taguar HEE TS BRI SR T - SREUE
BIMERIR TR -

FEAN HESE S REFIEERS -1 R ECEREEE KRS -

7~ BEfT84 (International Marketing * 1.5 2243 )

TEERB + Michelle Greenwald % - S2EFEILRZ MBA » E¥RE+/E
R BB ST e IR S35 Inventours Kz Marketing Visualized
NEET R WA AKE - SHthE AR RFE I AR EFFBEIRE
BATEE -

HENE  FREEERTTHARARE M ERBIERETES
bR EEEE R R R ¢ BirgsimgE e iR
FREGZENE | RS IRTINEE) » SEsMERENE - BB FGE
FEHT Rt E A E R TS - BMERNE &= HBS Case
PSR R AR AR R R EHE - PAHRE RRE—TRER
2 > WREBRZPFEATEA DTS - REEHES

"Yum! Brands” : Yum! Brands £2E[¥{aI#E ARTETRS » oA EALELE
T -

"Hong Kong Disneyland: Where is the Magic?" : il 2
YALRRE - RERFRREBE SRS - BE N RER T

"Lenovo: Building a Global Brand" :  Lenovo 2B &b L {H FIR [E
FrEHoRES  BEhitda B PP B S 2 ZIREI SR - FTIER 2 BRA
g7 R

FEAN  RESHE 3 EAZSETES K 1 RERERERS -
29 ( Negotiation Essentials @ 1.5 2253)

PRSI ¢ Allan M. Filipowicz 3% » EEWSHH AR L - R ERERE
SEEER ~ ST FORSRIRYY B R B R S RSl £ B4R
PRI, ©
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HENE | AEHEFAEMTAER I AR - BRI
L [E] 2R F 15 LR SR S TR TR DU - AN E RIS 7 TERERRH) -
FRFHEF A EEEY FEEE B A ERERAERER A8
H - GRBHIEREFHES -

FEHN  HETEAERESER 4 KEHAER ST -

A EE (Marketing Research » 3 2457 )

PRRRARHT ¢ Sherif Nasser (3% - EEIMATAREE L - R EREIETH
TR ~ B RETEINS -

RN R B E RS TIERE T E R EE TSR - s
WS RBER T A TR AR (primary) K &R (secondary) T3 5% » FIFH4R
ST BIRE HT R - B2 EEEESEET - BILhR - &
e B ST(EEE chi-square ~ one-way ANOVA, t-test, regression
analysis, factor analysis, cluster analysis, discriminant analysis and conjoint
analysis) ~ BERatET B ©

FEAN  HETTEAERESH - JiPE - HIRE - S KEARER
5 KR

EEE (Management Communication * 3 2253 )

HRENE BB ORI SEE OEEEREETT - ERAESUREE
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