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AT EHRE AR " A EIEAN DA SREIREL AL (OLIS) ; 224 T OLIS
2016 Spring ; AZ{RIEFEERVI G - ARE LA - SHZE - tPEY - B - Hlfe - ##
BRI ~ S BRI ~ JRERE - HTERE R - it~ 2R AL ~ iR K
=EF 16 (EEZR I 57 (122 8281 - SEATEZH H AR SE TR - 5 H ACRIRSEEES
TR AR FHEABE B S > AHNE B Eia T i nyCE B s 2 R EH
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R TEAERE
AR € ERE By F A S B AU (R » B Sl N S B B AIOR » E
ALBRELCE - BN GBS HE AR A E] T WS IR B RS AS RR AL - LRz
PSR
—~  HARRERA RS R H A ar il pE o
(—) BARRAT EEHIIEE °

REGR (2014) | EEWH E oo
EHE 44% HEEAN EHEm(A BRI
SRTTOREE 30.2% FRIEAN (& i A A
REA 24.4% FrEms | KEHEES (FEFERAF)
FLAR(HEES
‘ 1.6% T B E fn(TRE(R)
i)

L EBERR T ARSI EZIEES - (hRE 4% REELMHREBE -
e ERELL L EOREEIE)

2. $R{THME © Bancassurance 1£ HZASLEEE T 3 P ER AR H
(1) 2002 H el EFah
(2) 2005 G EMA S KBS E R
(3) 2007 AT A P &

3. AELA - AT H QU AE A & BRI S U & - A P e &
etk EH B PRl -

4. GEES Rk © HAGEESIRE CrbzIG]Y 2008 £F - i uBi4aAY /2 Lifenet R SBI Axa
et A5 T AR - {3 2014 F5 —5R Hi 1% (Sonpo Japan DIY) -



(1) 4 Es 58 & (b e 7 1T)
mEARR  40%
W BRI 42.8%
W (R 6.1%
m A 11.1%

QFEEER T (R rEmE])
W ARG 36 %
W LA 42 5%
5. HALRER T i3
(1) HEAH = - SR ERE ARG
(2) B RHE G BTt

(3) LIRS Bt S (B - RIF - &) fRiE

4) FEEINTE

(=) B LanEERBiL

HAL R B LR A . IRITIRl B A R ETT - Hop N PEH B e %

H AR i £ ZE AR (T7%) -

W PSR FEECRE (2014) | NEMER | TG EEK
e 49,299 A ¥220.9B 77.0% 20.5%
191 &R
R TPRbE ¥449B 15.7% 6.1%
18,000 4317
(RE A 13,141 ¥20.9B 7 3% 3.5%




REAFE

¥0.0

0% 0%
Hfth (4gp&) .
o (¥1.7B) (0.6%) (1.5%)
o AR R R R 0 IRERIFTY OFF LINE B2 -
LR T GRS RIRER SN (AAL G SIS EHE MRS - W57

oA RGN ) > BRELHA OrbE A F & 1F - RSB AR ARG - |

LIS 8 T aE P EFE - EEERE -

| Third-party
§Customersi ! Distributors

Praprietary
i Sales
Representative

Customers

Insurance premium

N ol 1Y

2. HARAansess RE ey i IR

(1) AT PEEN I ¢ 7y Ry SR g e I R it — e

Undertake insurance policies
R

. Q) NISSAY

Distributorship

i Agreement

Capital

b Relationship

Y RSRETNDN (1996~)

Property insurance
(car insurance etc.)

@ Gibraltar (2010~)

FAFNS
Foreign currency
denominated insurance
~ (saving-type)

Mo

Medical insurance for
those who NLI can
not underwrite due
to medical history

*Number in ( ) shows the year
NLI started distribution

SN ESe H ARG Ry 17,000 (B Sl - W E R eSS 2R - FeE
B EH 3w > 55F 1 0 #ERR (251,300 EHET) f#tE
BRBHEHH®E CHIBAEE AR 2 (ERkE0) -

Q) MTPEF - XFEFE (JIRIRE) 4551 8 LU ERIRE K BRI -



B A a3 B PUE Rt

ol — FcHikig
(Et b s
(WFC) (ASC)

FR 43,162 A\ 2,159 A 477 N (16 5358 ) 2,480 A

(1,438 73fiz) | (80 73fm) | =mi. AMR. #dE | (98 {EiEEL)

gl | mEE | CEEEE | FEEH EEER
| Nalis
FEEK i~ i~

50 §LL *50 LI T
SRR 46.7 1% 27.8 1% 34.1 3% 44.3 7%

SER5EEN | T IR (BRI 10 5 B 3 (0 JE FF 5 O e BRI S PR BE

Ko lESREE PRy ORI ROl - TR Ot Elbe | ( i R 5 TR 5
s o fE O E b BRI )
Fei MR

*WFC : Worksite Financial Coordinator

*ASC : Area Service Coordinator

—fii s — (A& F G E — O E B B R — LW (WFC or
ASC) ¥ - EE4ER BR 1 fFRIRBZ % » WFC or  ASC ¥ ERiE
7 ABR7% » T2 Double Coverage - [fiikJa 5 i il 755 O HUSE T BB A M BRI R
7 MEREERAKE call center HYBEEEERS - EIEFEIREE S © s LSRR3Ry
—EEER > —RFFEEGE (Visitation Team ) - 55— RyfessH (Service Team) » s
HANETAINEES BTG IR S ERRERIAE LIS [3E PR -



Visitation Team

L

Organization of Life Plaza

Consists of LP sales reps (Trainee div. / Specialist div.)

Make OUTBOUND calls to target of "Double Coverage”

Receive INBOUND calls transferred through call center

Visit customers / guide customers to counter
on demand for service or consultation

Back Office

’ r 'Tral—
Fﬁnagif L let g

Sper:|—
alist | U
Div. \u"srl: ’ ru%! ’

« Result of FY2014 »

Inbound calls
Qutbound calls

Visitation!

95 customers / rep
805 customers f rep |

200 customers / rep

1 # cf customars provided with Know-four-Polcy-Acayity by LP rep
[inwlude those wive are guided 1 the couvier)

3. ALy ESEasEs—%
(1) #Hr¥Zy (2014 £F)

i Service team i

L SRAE. o} = PR R RN S hY R ST e S L R I

v Consists of in-house staffs and 1~2 LP sales reps in
rotation

v Hold seminars to attract customers
%
1~2 LP sales rep (rotation)

Counter Seminar reom

T Inheritance |
_ Planning seminar_ |

|« Result of FY2014 »

Customer visitation 3400 customers [ LP
( for consultation ) ( 1350 customers / LP) !
Seminars 10 seminars [ LP |

(Million Yen)

Ranking Company Individual Life | Conversion Total Industry Share| Y/Y
i Nippon 8,268,100|  -640,300 7,627,806 13.701 104.8%
2 Sony 4,625,700 0| 4,625,700 7.7% 121.3%
3 |Prudential | 41128000 0 4,112,800  6.8%)| 128.4%
4 Dai-ichi 4,714,600 -961,500| 3,753,100 7.8% 64.3%
5 Sumitomo 3,540,100 113,200{ 3,653,400 5.9% 94.7%
6 Daido 3,381,800 -14,700{ 3,367,000 5.6% 105.7%
7 TMN Anshin 3,092,100 0| 3,092,100 5.1% 110.6%
8 Gibraltar 3,043,090 0| 3,043,090 5.0% 100.9%
9 Metlife 2,925,228 0| 2,925,228 4.8%|  78.8%
10 NN 2,466,400 0| 2,466,400 4.1% 114.0%




(2) AR (2014 £)

(Million Yen)
Ranking Company Individual Life |Individual Annuity Total Industry Share Y
1 Nippon 146,649,300| 21,456,100{168,105,400 18.3% . 97.8%
2 Dai-ichi 121,655,700 9,291,500|130,947,200 14.3% 95.7%
3 Sumitomo 89,060,400{ 13,555,000]102,615,400 11.2% 96.5%
4 Meiji Yasuda 74,463,200| 13,866,200| 88,329,400 9.6% 95.1%
5 Sony 40,391,000 597,600( 40,988,600 4.5% 104.8%
6 Daido 35,086,000{ 1,306,300| 36,392,300 4.0% 100.9%
7 Gibraltar 32,411,068 2,723,257| 35,134,326 3.8% 101.1%
8 | Prudential 33,172,200 309,400| 33,481,600 3.6% 106.6%
S Metlife 27,229,571 2,521,443| 29,751,014 3.2% 102.4%
10 TMN Anshin 23,263,800, 3,564,800| 26,828,600 2.9% 116.5%
= HFREEEEASEEREE
HAREEERTFAE
REEAE (POJ) EfEEFEASE (GIB)
e Life Planner (F5f# LP) o LC R
BEEHEEB AL CHROKE R H T FyEm - SDF ~ $11&
HETHE o LA i@ (JEILAELN)

REEEMEREV SRR AT (PGF)
o RIS S 1E — SRITORBR RS

(—) REEANEF (POJ)— IS ERE 4 Life Planner

RS NEWER B BERFHERT T Life Planner ; (F§fE LP) - s EEF¥
TEERE 2B NLEERT © BB RE(SHY Life Planner FYREA I8 £

9



m RS L -
m 503 RN -
m R B -

B 5255 R {E (= CIP(Career Information Program)z)l| GH=RAE -

1. LP Model
(1) $HEFE—FRE A
(2) 15— EeEnTS5 7774 (GG TRETS)
(3) EEfh— TR AR
(4) LP &5 — 13 flil H /&% 85.8%
25 il 5 {775 68.0%
(5) B mmE — 13 {lE H 45 95%
25 & H f7/5% 88.9%
6) =8 AE—MDRT A 1,043 A > 52 24.8% (3T 1/3 & MDRT)
(7) LP ERE— & H 39 7.8 fRIREERCE CR a8 mbe ) Hifra AT A HE
BE4Y 2 1

2. RISEZEME (2014 F5H51)
(1) BFE 39,430 = H
(2) AR 317
(3) ARELIIREH 33.5 JKH
(4) LP A% 3,436 A (2015 4F 3,650 A)
(5) 7% T8 A8 407 A (2015 4= 436 )
(©) FREEAZE + 110 RAHLA (2015 4 121 5¢2)
(7) 2014 FHTHAV(RER 41.12 [ H B (GEF4ERS Ky 604.8 [BHIE]) - 2R
1) 6.8% (SEEITAMLFTHE] 12%)

10



(8) MEBEE RIS =4t T 2016 57 FEESEHINE
(9) 2016 55 F il fy 86.3% (AHELhY 2015 4 7 0.8% )

3. LP HYERAE © FERF 2 SEAVHI[SRERE

(DIDA LP 255 —(E B 1Y) SRERF2E FTP > WEEHEE © /i 2 RIS - 5
FERBaR N F] > 55 3 REAIAHEA T HEE P HICRBE RE K ~ Orba s daf FR AR
SR - HARERCE ROREEITED  (REEARSS -~ PREAEHERAS -

OITP [EEL R (E H - ZE I SRR A Oy s R - (I E A E TR
i EIREE

(3)BTP FEEL R+ (B A HVEREE - WA R EH B KA HE AR -
HEEPEE  SIHEE PR TS » R KEVAHR R AR
FPHIFER ~ A DLEREE T A SRS R g K e A S AR L -

(4ITP EES ~ BTP FEE: AR S 5/l GR P B T =Pl et 0] 23 {16 H 51I%R -

(23 (& H)

ITPR{EH)| BTPA2{#EAH) Continuing OJT

F—EH

FTP

Structured Training Program

4. ¥ LP HYSED : B TiIREEF2BEREERER  REEHER "3W ) Kk 12
policy medal ; e Ei R E
(1) SW—&FfH 3 FRORBERIANAFE — A4S TRE5E

(2) 12 policy medal—& H 12 - {REERIACARF4E 24 (5 H RIS TREE

5. LP HYBLESE - (REEIVER S TKRE CHVEMESIEE (d T mERE » — &
EB T EEBSE RS 0 55— RS S BIREEIAE - EH ) mEcH
TN EHER AR B FAERL(C=C  Contribution=Compensaton){yii &

11



Management Course Sales Professional Course

[ Executive Life
Planner

‘ Agency Manager ‘

Senior Consulting ° )
___Life Planner

( Sales Manager J Consulting Life
Planner

Senior Life Planner

—

‘ Life Planner '

6. LP UL A
Life Planner 35U A% 1700 & H
Sales Manager FF5Ui A% 1700 & H

Agency Manager 35Uz A%y 4500 B H

7. RS IR PRI G RIS T 7] - B8 ¢ e RIERT4E (T4 (Living
Needs Benefit , 1992 ) - HEZEESR (R EH45 (< (Funeral Needs Benefit , 1997 1) ~
B TR (k45 < (Donor Needs Benefit , 2005 4F) :

() Aa AR HFERTS (T (Living Needs Benefits) : 4147 frba A4 o] 6 {6 HEY
=an 0 RIS E ey RIHERT4E A Orbe - ARERSMEH] -
Q)RR K Irbasa T (Funeral Needs Benefits) : HFRSL TR A K AHE AT T
ERITHEESECE M aairzm A
(3) B RETRINE bt (1 (Donor Needs Benefits) - £ i BRI & (Rt A - DU
R BETRI = I AC R I R B BT - HothORbe A S AR fR O

A

12



(D) EfrZEPE A S (GIB) —E 1Rk A Independent Agent

1. EATERIE A SHT RS 2 S E RS - F AV &M S 1L (b CE s RS
( 1A Channel : Independent Agency Channel) - HA4)H 9 BEREEAE » H
1147 2,600 ZX(3%)2 GIB HYETFHH: - 1M-FEF—RAEANAFLIEL 20 K
PR A EE - & T EREE N IR A A RYZEB & (B producers) BEIEE
F GIB #ypshn > HAEAHEHERTT K GIB pginklsk -~ LUeZ A EZE
SR R SEBHEBN T K > GIB FfHEE MR (Market Represenative) i 2L E (75
R NE) - P —E MR &9 30 ZAEALE - MR L2 T{FEE L

(D) s EZH—HEER. mEERrER. (HAREHAERES -
Q) B EISRIEE—ra i S AT EBHIR . A\EREETT . AtdyEEEs -
(3) ZARME S B SRR H 5% -

={114

Sales consulting

=

i li Different supports -

MR 1A Customers

Gibraltar Life

2. AR AEIEZENS 2016 £ 5 H 29 HiEi - LB IR M EH T
lliGIEE L
() EBiE— " AT REEFEERER - ANEFIVFR KRG s - Rk
B RWHELHE P RRORAVESE R ER FRERER > EHR
WHER B P MR LR R S -

" NRER G SRR LR IR L ¢ EORER B0 AR B S
an B ANEE T P HETTRIZE LR - WA RE A EZ R IR A E]



(2) EH H— T AT

GIB BRIEMTEIEFEIEN - REHETT B EISIRHRE - BB
» GIB YA E RIS E1E
BB FENRFASEE MR ~ 5855

SRR R
et ik
[AGEEERE =2
W HEH S
W RS &

ML > LR B B IRE P I Ryl e s T ORba o i 2

i

D>

=] o

S
ll-l:l

RHVORAFHRIE -

JiFEFILIN HAY:

KEFHE—SEEFTBIETR
SRR T ORIEbs S MU E G B R A & b

MESETS T ZOKET B BRAE . B IL,

B T EREA ) EimER TE
B GBS AEE -

A HEfR = REE

W HRE I E— RN E P AOKIMBECHIRE - F PIREEH ATt

) RESEMECEMERAE (PGF) — $R1TfRk Bancassurance

PGF iy £ 5 iR TRk iE

BiEg o HARTT ORI SRE RGNS -~ 2 k(s 80% »
GES

(L 20% - BHEEIREEEE SRS » T PGF ARSI RER (LM 2 65% »
TS EEEEES - U8 PGF (E8R1TERkE 7 ry 48
1. PGF BY$R1TOREER RS
PGF TS FR M M= -
EE A TR PGF HYERRE K bR 5
- HET - GIHE cNEEET  SHEIERERE
WER | memm St
() S ENI=Uis ik ZE
- ILHERE SLAERE K PGF {5
RbgERs | - SHEEEERE > BEWEK | - AEENES A iR

14
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OGBSO | mopmmpsesie sREe | BREE G

RESYHT - BRI 1T | - BRIy S
BRI SR
- TR 1R

PGF EFfRIE(SEEIESS - f58) POJ fE(E S B = kA «bany LP - & PGF H(5
SRITImI AL R MBS Rl LP £ IRTT b BhoH B irlamsin  (EREIRITIHE NS

Prb@rmiy o - B Af§ Ky | Secondees | -

PGF Life ' Bank (Branch) 1
(&)

Reeducation eeats Insurance
' Consultant

2. 3RTT PRk MRS T HY Secondee 4

Secondee Z{RIEAFINY BT > IREEFISRITE SEIE - AERTTHERE (RIBEEH & (BRTTITR
MR PIEARTE K% » BES 12 secondee » PR HE BB SEMIHE KA TG 5 8
&) PGF i EZAYE{EIRTTZ Mitsubishi Bank » 17 SAEGH & (RIERL KT > ¥

secondee A {E5EA{HE °

Secondees #ZHA TPHVEFSATT -

mEH — EAHERRE

Wil — SRR T B A LB AR S T IRbe i B R T

3. Secondee HIFEMY AL AL

Secondee I T ZHY H AV GRERTTTT SMILIH BRI > DURTTIRER 6 SERTEE 5
HIBHE HELARE - SREEAE 6 FEMER Tt TfE - 1 HALHE 6 FAVIIISR - 17 BHIHE

15



SEGEEEEZE 80% > B Secondee HlE AT HT B BILIH B IRIRAVAE S -

BKE& | FEIRE(HE) | Secondees & HH TTRFRE LR
6 £EH] 5.2 1EH 80% 20%

WA 35185 20% 80%

M Sales amount of PGF Life products at mega banks

Sales by bank employees

.
i

R
ih Sales volume
Grew approx.

7-fold
6 years ago 6 years later
4. PGF SRITIRIRIVZETS SR HURE
PGF ¥ ERTTHVES IS LR H- T i — Wholesaler Jz Secondee » zZ¥f)it —f&

RN L a3 T

(1) Wholesaler Support Model (M3 <7 %) :
H PGF AEMIREETHETEEISR - A ABIRHERRE - HFE0E
B SRR -

(2) Secondee Support Model (E:EL57 %) -

FH PGF EHAJREE Secondee 2737 T#ERE (R » (1EACHIT BEFEAE K& -
B/ p45 Secondee METTORIGEHE - LT - TEHGEHSY » W2 s
CREGEHERTT » M e TR D ELELS - LRI S A PRIERI S T -

16



[—
—_— N
—_—

Insurance Consultant
(About 240 people)

PGF Life

R R B E R T R R R

(—) PRI IS Sh 3 LT
1. FB—%{rbz/EHHi(Hoken no Madoguchi)j/y 2000 £EH Sony life HijfrbHzERS R

T 0 ATEETRGRESRE > BV E 2011 4575 200 5 ~ 2012 445 300 5 ~ 2013 445 400
% MEIT 2014 4 4 H1E HAS(ERAEE LI5S - S (2016) a8 2 486 2 -

. LA Hoken no Madoguchi 23 - {EMIBRAGHVEE—4 » 5 E G matE 25 (S A E]

Ko 18 EFESFIR AT - HEEEHLYE 5-10 A GRS R - Rt o SR
FyoR i PR (ESREmP REFESREEGE M) - DURAEHEE
HETT o o5 B (T m] PR (L R B s st e 155 DA R AR = 4 -

- ORBRIE ST H AR P 8EHE A 30 SRR IE T4 - SRR P g kG sa R 1

HRANZEEEREU RSB RBEAENE T - BEBEE R R

A -

(Z) T ORbgIsEE ) BURS B HYH A AR B T R B I

1.

SRR — RS B G S TE 4IRS LAV SR R
R -
N BTSSR R - SRR BB A 2 e -

17



HROHEEEIETK -

(=) tRlE #1482 Hoken no Madoguchi Zf31))

1.
2.
3.

— B Prbg G AR 15-30 BF - 495 3-4 B FER BERAR TS R OREE SN -
AR Y 2 AR DL EAR B IR 2 B B AT -
P A 2 \ R ORb S 3 > T b ORI LRI B e B

. —REERYBAIE RALY 1500 S HE - —fm =4y 13 21 18 il 5 nIfaiaihkss - s

FHISEE 36 I HEg55E - g RHELIELE -

- Wrgm= (s XS Prbg S il & PR X RECR U B L S e AR S (2

WP H RSB By 20-25 14

W ATERR A By 50% —60%

WG H S RER AL R 3 & H

W 2014 FFEEEHEET By 278,000 4 -

i S B Y R BB BTRATR A — ROB RS Ry > BURILE P T s s P E
e i 5 B T E U R

W13 i H SR 97.7%

W25 {lE H SR - 94.6% G R EE AT Ry 86%~89%)

W37 {f HEER  93.4%

(PO IIAE R > B

o RESE R N S RE @R IrbR G > 55 RGOS BURIE =1 T84 IRk
M Nippon Life — Nissay Life Plaza (98 [i/5 $f)

W Dai-Ichi Life — Dai-Ichi Hoken (74 F&J55H)

W Sumitomo Life— Hoken Hyakka (71 55 )

B )\eiji Yasuda Life — Hoken Ga Wakaru Desk (12 /5 £)

HAAan(E 2015 FHE LA 30 R HE - ZEEEREEE Life Salon #7570 > HREAUS Life

18



Salon Y 50 ZZOREgIGHE - PREHUS S E Know- How » MIREE T 10 HETHEA
Life Salon » HA HIBERIEE: » BIH H AL ap A EAE G ORI ERS TR -
H AR i EIRFAE 2015 FEAT AR (5 E I8 /) 5] (Nitori Holdings) & {F » #5245 %8 Nitori
FE4 H A 392 {EGR AR 4 B iR Ao & rlie - i FIR0 5 AT e B X BRI RS H 2
R BB - USSR NG SRS R F R e TR G R R e
GHRIEREE R 2015 4 9 H B —REEREE SRS 1 BBEE] 1 2016
F3 HEEERRM T 3 5 -
AIEALE - HARAdar B #E{TEL NTT DOCOMO &1F » ARZKHTEELE 1000 2% Docomo
S D i LB EIHR B Orbm AR -
(F1) P 5 s T RE$E—Three Ps(Promotion ~ People ~ Process)
1 ~ Promotion * $ 5 J7 =0 HH AR 25 A AP SHHE L AGAR [F] 3 5 1 88 B (Il 18 R RN
AR E S
2 ~ People : HAZE JIHVEEIHE N A BARAFFE R EAIRHHE -
3~ Process A EHEANH BB RES [ FREEHIIEH -

IR BALAE

Jiyugaoka Marie Claire str.

19



() 4 Prizry ol - Lifenet
1 ~ Lifenet j&HARHE—RYEEESHELRIEITAE] - BILF 2008 4 fRiB4E!T > HA
JHEE TS RIS R AT PRIRT =B — FE (TaE ) — 5 T#
= AR AR T AR AR OrbR RS Y - IR EE Y Lifenet 475545
15%H I -
Lifenet 348% (2011~2015)

FE 2011 2012 2013 2014 2015

‘ #E (EEHED 3,773 5,976 7,603 8,729 9,500 ‘

2~ Lifenet DABHRE P (F 53 A ENREZ] - 1F 2014 S P H 80 2.69 H > 2008
HE~2014 SRS SR 13,754 14 -

piliels 11 143 505 1,284 2,356 4,622 4833 13,754

3~ R EHIEZ IR P T

PRFEEER EFeR Lifenet pian - A EREAERIRFEHEBMEENE - BEEHE
TR ERTT 2R AR P AR - 240 Lifenet SR IREERIARRRG M4 T

20



(1) fER ST TR B TRRR e 58 - WIS BT - S0
TS FIRFILS Lifenet » MBS S 440 T RLB e 2
BT PR R <

(2) REBHVEREEAE 3 RNBEREITAE R > B4
39 (BHI=)

W
W% Lifenet 48 EFE I R 55
W R ANBVR2 BTG ~ WIS e SR I5AE {23145 Lifenet

3/10 CZHAPY)
WA

311 C28H7F)
WP 2 IR EIR

A b4R EERERE
UESRFHEIMAIL FEEXHMESE . 2EHE. W
HRIERE A BRERMER/RBERRLS Lifenet

e R Bt |

21


http://www.bing.com/images/search?q=email%e5%9c%96%e7%89%87&id=798E260B4A90E157DB66A929B065FB49E9B9C013&FORM=IQFRBA

2

DS ELEE R

LD
AR G EES S O AR T m s R FE RS — 4l SR E SR
A FEEEB A ~ SRITHRES  CRERMCELA ~ JESHE 2HEE - SR EIRIEE S
TRAE S B BERY PSSR - 2Bt AR AR b - B ERLIEBE A
PRBERIOIRESEBAVITIA TR - B & P IORESAIaE SR RSB A HIEE
R OHEEH T E HER R AR o Em T SRS H CAYIREE
AR oramgl > FEIN_ESERS B L sy IR IO E B B g% » R
b s B AE RIS R S I & ek D - TR B o P SRR RF e I 8 0 > DA
HNZRTE - OASETSIEREROEN GRS STTHEERIN - FRIF
S HLAIEES - PIAISRITORMR ~ TR ~ (RbaRE)E ~ SRS TIH S T Uk
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OLIS 2016 Spring Program

Seminar Theme: Marketing Strategy by Channel

Date Time Agenda/lLecture/Speaker Venue
5/26 Thu. 9:00 - 9:45 Opening Ceremony
8:45 - 12:00 : [Agent] “Life Insurance Distribution in Japan & Nippon
Dress Code Life’s Distribution Strategy”
Business
Attire dun Okubo
(AM) Manager, Marketing Planning Department
Nippon Life Insurance Company =
12:00 - 13:00 Welcome Lunch (Main Bldg. 4F) ~
Smart 13:00 - 14:00 Break "
Casual 14:00 - 16:30 : [Insurance Shop]
20y “New Purchase Style Over-the-Counter Insurance Shop”
Kenichi Suzuki
Managing Editor, Editorial & Sales Department
Hoken-sha (Insurance Scoop Co.)
5/27 Fri. 9:00 - 11:30 : [Affiliation] “Affiliation Business of Gibraltar Life”
Akihisa Maekawa
Dress Code Corporate Vice President
E,’:;:jj The Gibraltar Life Insurance Co., Ltd.
‘ 11:30 - 13:00 Lunch Break (Main Bldg. B1) -
13:00 - 15:30 : [Internet] “ Future of Life Insurance 2
-Lifenet’'s Challenge” o
Haruaki Deguchi
Chairman & CEO
Lifenet Insurance Company
5/28 Sat. Day-Off
5/29 Sun. Day-Off
5/30 Mon. 9:00 - 11:30 [Agency]
“Strategy and Policy of Independent Agency Channel”
Dress Code pasrathasts Pe geney
Smart Team Leader, |A Sales Training Team
Casual . , -
The Gibraltar Life Insurance Co., Ltd. (@)
11:30 - 13:00 Lunch Break (Main Bldg. B1) L
13:00 - 15:30 : [Bancassurance] “Sales Strategy of PGF Life”
Tsuyoshi Maruyama
Vice President, Marketing Strategy and Support Division
The Prudential Gibraltar Financial Life Insurance Co., Ltd.
5/31 Tue. | 9:00-11:30 : [Agent] “Life Planner Model”
Dress Code YUtE,lka Sar.nmon
P, Senior Advisor
el ’ : The Prudential Life Insurance Company, Ltd. -
AM 11:30 - 13:00 Lunch Break (Main Bidg. B1) 9]
Business | 13:00-13:30 | “Magic of Life Insurance” (DVD) 5
At 13:30 - 13:40 Break
eM) 13:40 - 16:30 : “Group Discussion and Presentation”
16:30 - 16:45 Break
16:45 - 17:15 Closing Ceremony

*This seminar program is subject to change without prior notice.
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