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Marketing Research (BA6065)

Lecturer: Dr. Colin Cheng
E-mail: ccheng@yuntech.edu.tw

Course Description

The course focuses on marketing research. The course has an interdisciplinary
orientation, drawing on and applying concepts and methods learned in previous
courses in the graduate program. Throughout the course, attention will be given to
forces that are changing many businesses, especially the greater use of marketing
research.




Learning Objectives

®  Students will be introduced to and have the opportunity to work with analytic
tools and strategies that address marketing research challenges.

® To develop an understanding of the “state of the art” of marketing research
thinking.

® To have a marketing research -oriented mind-set.

Required Text

o Essentials of Marketing Research, 3" edition, Hair et al. 2013, McGraw Hill.
Assessment

Assessment Weight
Discussion questions 50%
Presentation 30%
Participation 20%
Total 100%

Presentation and discussion
® Presentation 30 minutes

® 20 minutes for discussion questions

Course Outline

Part 1: The Role and Value of Marketing Research Information
Chapter 1—Marketing Research for Managerial Decision Making
Chapter 2—The Marketing Research Process and Proposals

Part 2: Designing the Marketing Research Project

Chapter 3—Secondary Data, Literature Reviews and Hypotheses
Chapter 4—Exploratory Research Designs and Data Collection Approaches
Chapter 5—Descriptive and Casual Research Designs

Part 3: Gathering and Collecting Accurate Data

Chapter 6—Sampling: Theory and Methods

Chapter 7—Measurement and Scaling

Chapter 8—Designing the Questionnaire

Part 4: Data Preparation, Analysis and Reporting the Results
Chapter 9—Qualitative Data Analysis



Chapter 10—Preparing Data for Quantitative Analysis
Chapter 11—Basic Data Analysis for Quantitative Research

Chapter 12—Examining Relationships in Quantitative Research
Chapter 13—Reporting and Presenting Results

LR AEHR R R MR

Final report

Research question
How to do promotion of Vinamilk
(VNM) in Taiwan marrket?

Group 1:

FINAL REPORT

How to analyze consumer behavior of Vinamilk in
Taiwan market?

Group 2:

+ Dang Manh Cuong 010422011 Ms Nguyen Thu Trang 010422017
* Kim Ngoc Luong 010422015 Mr Nguyen Van Chien 010422005
* LeVanHoan 010422022 Mr Nguyen Hong Quan 010422010
* Le Duc Hoc 010422018
Nouy 2 2
« Tran Thi Hai Yen 010422013 Mr Nguyen Hoc Quang 010422002
Final Report

How to anlyze the competitors of
Vinamilk in Taiwan

Group 3:

- Nguyen Thai Thanh 01
- Vy Manh Thuy 14
- Le Van Thanh

- Le Duc Hieu

- Dao Van Duc 21
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How to developed channels of Vinamilk in
Taiwan market?
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Exhibit 2.2 - The Four Phases of the
Information Research Process

PHASE | PHASE Il PHASE I PHASE IV

Determine the ‘ 2eied e ‘ Execute the »| Communicate the

= Appropriate =
Research Problem ‘ Restaich Desip ‘ Research Design Research Results

Interview questions

* Protocol
— standard procedure, processes, questions
— Save time and cost

— Easier to analyze same/similar information
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