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Opening Remarks
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Factors affecting intentions to start up a business on the Internet:

A comparison of university students and employed workers

Yu-Min Wang
Department of Information Management, National Chi Nan University,
470, University Rd, Puli, Nantou, Taiwan 54561, R.O.C.

ymwang @ncnu.edu.tw

ABSTRACT

This study attempted to compare the similarities and differences that affected one’ s intention to
start up a business on the Internet between university students and employed workers. The
research framework was based on the innovation diffusion theory (IDT) and theory of planned
behavior (TPB).

Through questionnaire surveying, a sample including university students and workers was
collected. The multiple regression analysis was used to analyze the hypothetical relationships. The
results show that all the TPB constructs are significant factors in both groups, while the IDT

factors vary between these two groups. Implications for research and practice are discussed.

Keyword: Internet start-ups, Internet entrepreneurial intention
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Factors affecting intentions to start up a
business on the Internet: A comparison of
university students and employed workers

Yu-Min Wang
National Chi Nan University, Taiwan
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Introduction

¢ The ubiquitous networking age is coming.

+ The EC market has high potential.
= A lot of people search and purchase on the
Internet.
= There are more than 1 billion online
buyers now.

= Business-to-consumer EC will reach about
$2.4 trillion dollars by 2017.

Introduction

*The two aforementioned factors create the
opportunity to start up a business on the
Internet.

- Internet Entrepreneur (i.e. interpreneur)

*Internet Entrepreneurship is becoming popular.

*However, it is also risky.

* Understanding the formation of Internet
entrepreneurship intentions is important.

Outline

¢+ Introduction

+ Theoretical Background

+ Research Method

+ Data Analysis and Results
¢ Research Findings

+ Conclusion

Introduction

+ |CT barriers to entry are becoming lower.
= A lot of ICT application tools and platforms
are developed lately.
= These ICT applications are friendly to use
and have many innovative functions.
= The ICT advances reduce the costs of

creating and operating a business on the
Internet.

Introduction

¢ Research purpose

= This study will analyze what are the critical factors
affecting individual intentions to Internet
entrepreneurship.

= This study will also consider the effect of job types.

= That is to compare the similarities and differences
between university students and employed workers.

14



Theoretical Background

» Ajzen’s theory of planned behavior (TPB)

¢ It is useful in analyzing and explaining
individual behaviors .

» Rogers’ innovation diffusion theory (IDT)

+ The theory can effectively explain people’s
innovation adoption decision

Theoretical Background

* Innovation diffusion theory (IDT)
* Five important innovative characteristics:

Innovation
adoption

Research Method—Variable
Measurement

® Variable Measurement Development Process

« All the measurement items were developed based on
existing instruments.

« These items were modified to fit the context of Internet
entrepreneurship.

« A five-point Likert scale was used.

15

Theoretical Background

Theory of planned behavior (TPB):

Behavioral
intention

\ 4

Research Model

® Dependent variable:

® Independent variable:

® Moderator:

Research Method--Sample

® Data were collected using a questionnaire
survey.

® Response rate
® Sample profiles:



Data analysis and Results

+ Reliability and Validity
= Cronbach a was used to assess the reliability.

= Exploratory factor analysis (EFA) and item-to-total
correlation were used to assess the construct
validity.

Data analysis and Results

1.This transparency shows the item-to-total
correlations.

2.The result shows that all item-to-total
correlations exceed 0.4.

3. The measure has criterion validity.

Data analysis and Results

¢+ The Chow Test (Chow, 1960; Doran, 1989)

= Hy: The two regression models have the same
regression coefficients and intercepts.

= Hy: The two regression models have not the same
regression coefficients and intercepts.

_ (SSE - SSE, - SSE, )/ K
~ (SSE, + SSE, )/(N - 2K)

16

Data analysis and Results--EFA

TABLE II: ROTATED FACTOR MATRIX AND ALPHA COEFFICIENTS.
Items. RA. CM. CO. AT. SN. PBC. IEL
RAL. .73.
RA2. .58.
RA3. .67.
RA4. .74. .
CM1- . .78.
CM2- - -80.
CM3. ’ .68.
COl. 3 . 77
CO2. : . 81.
CO3. N . .76.
CO4.- . . .80-
COs. - . .79 .
AT1. s P . .60.
AT2. . . . .70.
AT3. ° E E .70.
AT4. . . . .59.

Data analysis and Results

+ Multiple regression analysis was used to test
the hypotheses in this study.

Data analysis and Results—
Regression Analysis Result

¢ The subsample 1
= Significant determinants and R?

¢ The subsample 2
= Significant determinants and R2

+ Moderating effect result



Research Findings—Theoretical Implications Research Findings—Practical Implications

¢ This study has two research findings about ¢ There are similarities and differences of
theoretical implications. determinants affecting individual Internet
= Combining TPB and IDT is a useful method. entrepreneurship intention between the university
= The moderating effect is significant students and employed workers.
Research Findings—Practical Implications Conclusion

+ Similarities * This study improves understanding the formation of
Internet entrepreneurship intentions.
« The research findings are beneficial for educators,

+ Differences incubators, and policy makers.

Thank you very much for listening!!
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