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 Chair: Philip Robinson, Chairman EY Switzerland
 Panelists:

 Piet Battiau, Head of Consumption Taxes Unit, 
Centre for Tax Policy and Administration, OECD

 Thomas Ecker, Austrian Ministry of Finance
 Prof. Rita de la Feria, Chair in Tax Law, Durham Law 

School
 Karl-Heinz Haydl, BIAC VAT/GST Chair and Co-Chair 

of the OECD´s Technical Advisory Group (TAG) / GE

Introduction of the Panel  
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Key topics subject to discussion

Allocation of the right to tax

Collection mechanism and enforcement

 Implementation of the VAT Guidelines

Conclusion and Questions

Outline 



4www.ifabasel2015.com  I © IFA 2015

Case Study I – Digital supplies 

Supplier A
Country A

Insurance X
Country B

Manufacturer Y
Country B

Final Consumer Z
Country B

Online training, 
internet based 
download packages

a) Downloaded at home
in country B 

b) Downloaded at IFA  
Conference in  Basel /
Switzerland – not country B

Alternative 2: 3rd party
Supplier W

Country B

Market research, 
translation, cultural 
fit support

Country A Country B

Alternative 1: 
Supplier A - Affiliate

Country B
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Case Study II – Digital supplies

Supplier A
Country A

Insurance X
Country B

Manufacturer Y
Country B

Final Consumer Z
Country B

Online training, 
internet based 
download packages

a) Downloaded at home
in country B 

b) Downloaded at IFA  
Conference in  Basel /
Switzerland – not country B

Market research, 
translation, cultural 
fit support

Country A Country B

Supplier A
Branch B 

(VAT registered)
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Case Study III – Advertising Services

Company X
Affiliate 2

Marketing Company 

Country A

Supplier Y
Country A

Advertising services

Company X
Affiliate 1

Global Brand Owner

Country B

Supplier Z
Country A

Parent 
Company X

Country B

Marketing services

Manufacturing 
license service for 
company A brand
products

Final
Consumer

Country A

Manufcatures and 
sells company A 
brand products

Brand licensing
services

Country A Country B
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Case Study IV – Central Purchasing 

Supplier
Software 
Company

Country 2

Company A
HQ 

Country 1

Company A
Sub X Branch

Country 4

Company A
Sub Y

Country 6

Company A
Sub Z

Country 7

Centrally bought-
in licence services

Company A
Sub X
Country 3

Centralized Sourcing Department

Company A
Sub X Branch

Country 5

Services agreement 
/ arrangement
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Case study V – Global contracts

Company B
Country 2

Global contract

maintenance/repair and IT 
services

Company A
HO 

Country 1

use of the service
in the entire group

Company A
Branch 

Country 6

Company A
Sub 

Country 7
Aff. 1
Country 3

Aff. 3
Country 5

Aff. 2
Country 4

Service
(provided by affiliates 1-3)
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Facts (1):

Case Study VI – Supply & install contracts with cross-border sub-contracting (1)
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Case Study VI– Supply & install contracts with cross-border sub-contracting (2)

1. Supplier established in country A enters into supply & install contract with customer established in country B to 
install equipment in customer’s plant in country B

2. Supplier actually uses sub-contractor (Sub-Co 1) established in Country A to provide installation services (installation 
takes a number of days only – see previous slide)

3. Supplier is also responsible for meeting contractually agreed warranty obligations (e.g., for repairs within the scope 
of warranty). Supplier uses sub-contractor (Sub-Co 2) established in Country B to provide repair services

4. For illustrative purposes only, the analysis assumes that the installed equipment (Aeroderivative Gas Turbine) is 
deemed to be ‘immovable property’

Supplier 

Sub-Co 1

(1) Supply & install contract

(3) Repair service 

(2) Installation services

Country A Country B

Sub-Co 2 

Customer

Facts (2):
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ALL THE COUNTRIES THAT CONTRIBUTE TO A SINGLE 
CHOCOLATE PRODUCT 

Chocolate
Company A
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Discussion
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Questions


