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Exhibit 1. Digital consumers represent a sizable population in most markets
Digital-banking penetration” {2014}
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“Digital consumers" represent more than 700 million customers across Asia
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EOURCE: Mckirsey Ask Personal Financal Berdces Sunasy, 2014
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Exhibit 2. There has been a significant increase in the use of
digital-banking channels

Penetration of banking channels!

Developed Asia? !m-wlglnu'

n o= 2,448 201 1) n o= 4,500 2014 n= 8424 2011) n= 11,450 {2014)

Intermet

banking

Smartphone

1F s on whathar charTl ki Tl g charmats or not

Z FEtars w0 i wha say s o eithe using Inbamet banibdng wia PC or simarnpshaone.
3 Australia, Hong Hong, Japan, Bingapons, South Koma and Takvan.
4 China, Incia, In i, F d ot i

Soures: MoHinsay Asia Personal Financial Sandoe Sunesy. 2014
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Exhibit 4. A compelling proposition for digital consumers has to go
beyond digital channels

Attributes important to digital consumers when selecting primary bank

Developad Asia,' n = 4,21
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1. Basic ‘ﬁ-myt-}-mm = Digital consumers.
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and dlﬂl!d.-d'mnml
............................................ EXpErEnGe
3. Trust
in institulion The company is a leading brand in the market™ = Anbribnees ke basic
4. Cusiomer
~The company is ta go out of fts way o heip me™ ﬂ m and trust in
experience ¥ i willing ta go = e akks
5. Digital *lts Internet banking platiorms re the simplest and iertant
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———————————————————————————————————————————— Opportuni wim
&. Physioal Tha AT} - . Cer COMSUMEn in
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(B) k= 23k LIFT) e (# B) 2014 & = = Silicon Valley
Innovation Center » & B~ Ji — J iR FT30 o

(= )Jibun Bank #§ 4
1.Jibun 4257 (U3 AEF) BTMUZ p 2% - - TR 7

KDDI + 2008 & 6 * & F & = chd £43(7 » # £ 23pH Fuu =
BT L A B R R LT o

2. &+ 7#&>F 1180 4 -4 3 2015 & 10 B+ 16 = Heik 300 §
% 20 7000 Bp [ - 2013 & Al EAE 15 fp B (9

1,500 5 % 4 ) PHE3&E5EF 300 FHE = > H2E 1% pH -

3.V EBRRERE S 0 A SIRIEE 10 A #70 fHEES B
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“expand banking services ” in Smart Phone

e-money
Account balance “WebMoney”
term deposit e-money
“mobile-Suica”
transfer
- hacun
foreign currency | = B0 il ‘
dEpﬂSit THAGES | 7750 .
T — market info
[ FR30F { 7830 I
ATM IUCk e 12660 { 11867 Cﬂmpa"] infﬂ
PC IDEk [V75] P A D e .]ib'un bank
Y 1= | BN M0 Website
ATM search sten
security function

11



my

4.2013 & #t 0 SiB LT
KDDI & iF > #+ & faid

100% -
80% | 1%
70% | 339
60% |—
Feature phone browser

50% - 23%

40%

30% - M Feature phone app
20% 12%

0% - T T

Sep-10 Sep-11 Sep-12 Sep-13

2 2 b d 68% - T & 4o
L & f DA K PRAR T o

RS

-k

= PC browser

I Smart phone app

B Smart phone web (Direct)

B.iE = P AT RERALTRES o A 2hd AR FERET o
(1) - 4427 : 7 ¥ branch —p 2% it ATM — %k PC website
— < #% Mobile
(2) Jibun Bank: &+ % Mobile — =t PC website — p 24 it ATM
(&7 %)

6. All banking services in Smart Phone.

{Ordinarily Bank) (Jibun Bank)

ATM(CD)

Mobile banking -

Flexibility Agility Creativity
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2% APP> v £ 2 i R ERT & o
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IF%)‘ _ELék “'J*"‘A‘ < Lo ¥ O j{ﬁ#:é% Ca.” center 3“; 2o

2. A kP B IRBE AR G e b aui S N H 4 o
(1) 2= 2 R s .
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(1) #v2 FlRARF v 12013 B A= 44 A & 10 & 7 it i dn
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(2) 2 rEhBPled 12015 &# 7 » 257 S5 % ]
(Incubation Project Team) > & = = B3 # % #H % X~
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Venders & E77 3 ATPRAS » 4eid L IHAPM LT > T &F Rkt

FOR R o
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2. iE B PR P4 7537 (Healthcare Finance Division) ** 2010 & 7 *

ZOoFTRRARTINMrRaE R RREIE PR @Y 270
ReiEhBREE = & PEFHEE DR R FR IR TE S
014740 s2prExd GPEad-RrFAFREST)E
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(1) 4 40d AN B %ra £ 0 A 4 52 0b %) 380,000 4 o

(z)ﬁp@ o A A OETHE 452000 # 0.97 7 p [Fl S £ I 2013
# 254 p e

(B) T4 X ERENRY I AL P FEELT (75 Fut)d

397 @ AL 25728 4 » 3 X EREE KRG I B o
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g A4 (4 gy 420 Financial Solutions )

(= )M 4

1. = # © % 4247 (Sumitomo Mitsui Banking Corporation > SMBC) 14
B g A RUEIRTE 0 R ARG RE R s Tl B R
BEH S 2014 Eds o AR AIRE Ly BENER BRI

» #5430 | 4 (Reverse Mortgage) ¥ % 75> % & p » = < 317 B

2. 1345 P AW D L K SRIER 0 22020 2w 0 FEAFEAR
AR im 58 B 1 130 F A 24 v o 2 X HAAFTAT 5 AR

FRFAEREITLEAD 2B &g b E Rl k2
- > p 2014 EAep AA R ERPHY SR FE S
FAFTbhd AT AE LHE
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o
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‘Jé B A 4;@?5
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R v UKD B
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(3) 2007 £ 2 £ X g » ¥ U Px ‘% A7 R

(4) 2014 Em %X BT R A 5E 2 o
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