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Taiwan, Your Next Destination

Taiwan is the hottest destination for tourism, incentive travel as well as meeting and events
in Asia. The number of inbound visitors to Taiwan broke 8 million in 2013 and is expected
to grow to 9 million this year. Taiwan was reported as one of the “52 places to go in 2014”

by the New York Times and “Holiday hotspots: where to go in 2014” by The Guardian.

Taiwan has multiple attractions for visitors to discover. Visitors are able to arrange tours to
discover magnificent mountains with beautiful coastlines, experience Taiwan’s historic
heritage and traditional culture of Taiwan, or taste the unique Chinese cuisine and
Taiwanese snacks such as pearl milk tea and pineapple cakes, all included in your must-to-

do package.

In order to provide more useful information to visitors, the Taiwan Tourism Bureau designs
and provides two convenient Apps, “Tour Taiwan App” which finds the must-go spots and
all related travelling information; “Tourism Events App” provides information on the year-

round events covering all Taiwan.

In addition to the tourism service, both the central and local governments of Taiwan are
providing sufficient facilities and support to inbound meeting and incentive travel groups.
Early this year a new MICE venue was open for use: the Kaohsiung Exhibition Center
located in southern Taiwan which is the hest exhibition center with modern meeting and
exhibition facilities in the southern port city for events. To further encourage overseas
business groups to travel to Taiwan, the government continues to offer various support

including subsidies.

Taiwan Tourism Bureau will be at IT&CMA 2014
with co-exhibitors covering a full spectrum of
MICE services including local governments,
venues, PCOs, DMC and hotel. We are happy to
provide complete information about Taiwan
and help you find out why Taiwan will be your

next destination.
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THE HEART QF ASIA

Taiwan Tourism Bureau successfully promotes Taiwan at IT&CMA 2014

To promote Taiwan as the best destination for meeting and incentive travel, Taiwan Tourism
Bureau once again organised a strong MICE team to participate in the most important MICE
event in Asia — The Incentive Travel & Conventions, Meetings Asia (IT&CMA) in Bangkok,

Thailand, Oct. 1-3, 2014

This year Taiwan Tourism Bureau, in consolidated efforts, enriched the Taiwan pavilion
with the participation of both Taipei and Kaohsiung City Governments, with a total booth
area of 54 square meters. The design of booth showcased the beauty of whole Taiwan
from north to south. In addition to both the central and local government representatives,
exhibitors from the Taiwan incentive and meeting industry were strong enough,
comprising MICE operators namely: Asia Concentrate Corporation, Howard Hotels &
Resorts, K & A International Co., Ltd., Kaohsiung Exhibition Centre, Regent Taipei,
Taiwanlook Co., Ltd, Taiwan MICE Industry Pilot Program (MEET TAIWAN), TW MICE Event
& Destination Management Company and Taiwan Convention & Exhibition Association
(TCEA). It was the largest and strongest MICE team to the IT&CMA event ever. Meanwhile,
in order to share the unique culture of Taiwan, two traditional art performances, the
silhouette portrait and dough figures were brought to the event at Taiwan pavilion,

winning applauses from all buyers and visitors during the show.

In the 3-day show, Taiwan pavilion attracted more than a hundred of hosted buyers, travel
managers, meeting planners and MICE media to meet with Taiwan delegates. In the course
of business talks and networking, numerous buyers indicated that they intended to bring
more groups for incentive travel to or meeting in Taiwan, particularly from new markets
like Russia, India, and Poland, etc. In the morning on Oct. 2™, Taiwan delegation
successfully held an international media briefing which drew nearly 40 international media
representatives who showed high interests in Taiwan market and particularly in
government support programmes for international incentive travel groups and meeting

events in Taiwan.
Situated in the heart of Asia with natural beauty, cultural diversity and unique historical

heritages, Taiwan plays a key role in MICE in the Asia-Pacific region. With well-established

MICE environment, Taiwan would be the best and your next ideal MICE destination in Asia.
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Ladies and gentlemen:

Good afternoon, on behalf of the Taiwan Tourism Bureau, I’ m
delighted to welcome you to the Taiwan Media Briefing. Thank you for

your interest Taiwan™ s tourism and MICE .

Taiwan has become a hot destination for tourism, incentive travel
as well as meeting and events in Asia. The number of inbound visitors
to Taiwan are booming, surpassing 8 million in last year and is expected
to reach over 10 million next year. Earlier this year, the New York
Times and The Guardian of the U.K. both chose Taiwan as one of their

“must visit” destinations for 2014. At the same time the Buzz Feed
website listed Taiwan' s capital, Taipei, among its “Best cities for
traveling alone.” CNN Go also listed 10 things that Taiwan does better
than anywhere else in the world: like free W1 Fi, Chinese artifacts, night
markets, themed restaurants, national health coverage, animated news,
vegetarian “meat” , Little League baseball, Hello Kitty obsession, and
little dumplings. These reports in such prominent media confirm our

belief that Taiwan has become a major tourist destination in Asia.

As you know, Taiwan is a high tech island, we provide free Wi Fi
access at over 12,000 hotspots. In order to give more useful information

to visitors, the Taiwan Tourism Bureau has also designed and provided
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two convenient Apps: the “Tour Taiwan App which finds the
must-go spots and all related travelling information; and the ” Tourism
Events App” which provides information on the year-round events

happening in Taiwan.

Meanwhile, Taiwan 1s providing sufficient facilities and support to
inbound meeting and incentive travel groups. For example, it gives
incentives for groups of 150 persons or above which visit Taiwan for
the first time; they will be eligible for a Welcome Dinner function and

ceremony.

So we welcome domestic and overseas industry officials and
international buyers to visit Taiwan. We believe we can help you find
much more opportunities to cooperate. Be it conference and exhibition
organizing, or tourism and incentive travel planning, we can create a

Wwin-win situation.

Taiwan welcomes you! It's time to experience amazing Taiwan.
Thank you.
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Meet Taiwan at IT&CMA & CTW 2014
Stand No.C7

n Buresu
Deopartment Information and Tourism, Taipei City Government
Kaohsiung City Government Economic Development Bureau

Co-exhibitors

Asxin Concentrnte Corporation
Howard Hotels. Resorts. Suites
K & A International Co., Ltd.
Kuaohsiung Exhibition Conter
Regent Taipei

Taiwanlook Co., Ltd — =
Taiwan's MICE Industry Pilot Program (MEET TAITWAN) 1 v

TW MICE Event & Destination Management Company al“ all

Taiwan Convention & Exhibition Association (PCEA) THE ICART OF ASUA

Experience Taiwan’s Traditional art
at IT&CMA & CTW 2014

Taiwan, is a beautiful island ry with rich
natural environment and cultural variety. This

time with us are two traditional art shows at
IT&CMA & CTW 2014—silhouette portrait and
dough figures. The silhouette portrait artist with
highly-skilled pap ing techni will capture
the most notable characteristics of your outline,
and the dough figures used steamed sticky rice

and flour dough to make characters from legendary
or cartoon stories, both within seconds or minutes .
Want to know more about Taiwan’s traditional arts?
Come to Taiwan Pavilion (C7) at IT&CMA & CTW 2014.

Sponsor by Taiwan Tourism Bureau and MEET TATWAN

Stand No.C7

r‘[‘ai“"an http /Maiwan. net.ow

THE VERST OF ASIA

For further details. contact:
Ms. Ting
Taiwan Convention & Exhibition Asscciation
Room 7EO2. 7F, No.5. Sec.5, Xinyi Rd.. Xinyi District, Taipe: 11011, Taiwan
Tel: © +8862-8 0220 ext.22 | Fax: +886-2-2722-1049

E-mail: ting@taiwanconvention.org.tw | Website: www.taiwanconvention.org.tw

Please click here if you are unable to view the image

To unsubscribe. click here
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Taiwan Back For More

n In your inion, what defines a
sutcessf trade show?

A successful show should possess
three elements: quality buyers, a
large numbers of exhibitors, and
diverse functions and networking
arrangements.

What are Taiwan's objectives in

How has IT&(MA and CTW

Asia-Pacific helped Taiwan achieve

its objectives?
Having won the Stickiest Marketing
Award and Stickiest National Booth
Award (Bronze) effectively enhanced
Taiwan's international and
we owe this to the show. Mostofour
co-exhibitors who were able to meet

Taiwan
Convention

& Exhibition
Assodiation,
Taiwan

Thomas Tsou,
Secretary General

I \18.cMA and
CTW Asia-Pacific...
effectively
enhanced Taiwan’s

participating at trade shows? their targeted potential clients also gave international
As TCEA assists Taiwan Tourism positive feedback. Weve had several
Bureau in promoting Taiwan as one Duyers that quickly decided to work with exposure... JJ

of the best travel destinations, we
expect business opportunities that
will lead to a rise in awareness of
our country. Meanwhile, we wish to
expand our market to countries such
as Eastern Europe and the Middle
East, thus we are hoping to meet
potential clients from these places.

us. 50% of them were from Asia-Pacific.

awn.n can our delegates expect
from TCEA at this year’s event?
We will be reinforcing Taiwan as one
of the top travel destinations - an
attractive island with diversified natural
landscapes and endless attractions. We
also provide two convenient mobile
applications for visitors — “Tour Taiwan
App” which suggests the must-go spots
and travel information, and “Tourism
Events App™ which provides information
on major events all year round.
Moreover, Taiwan has multi-functional
venues for business purposes. Early
this year, Kaohsiung Exhibition Center
was opened in Southern Taiwan, which
has the most modern meeting facilities
thus far. The govemment also offers
several subsidies as a form of incentive
to further attract overseas business
groups to Taiwan. This year, our
co-exhibitors include PCOs, hotels,
travel agents and local governments.
This once again makes the Taiwan
Pavilion a one-stop booth for all buyers
at the show.

22

ITRCMA and CTW Asia-Pacific's

top 3 strengths are...
Firstly, the show offers a diversity of
functions and networking sessions
which enhance the value of IT&CMA
and CTW Asia-Pacific. Next, the
show focuses on Asian destinations,
ideal for companies who are looking
for business opportunities in this
region. Last but not least, the show's
pre-scheduled appointment system
has consistently resulted in matching
us with buyers from Asia-Pacific who
are steadfast in decision-making.
These buyers will usually place orders
within a year after the show, proving
that IT&CMA and CTW Asia-Pacific
delivers high business generation
success indeed!

See page 6 for more

exhibitor highlights.
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Asia Concentrate Corporation Taiwan's Julie Lin and Pairry
Chiang, and Best Travel Deals Singapore's Lai Wah Chow

Department of Information and Tourism, Taipei City Government's Ya
Lien Yiuan and James Chang
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NEWS MICE / LUXURY TRAVEL

TOURISM BUREAU SUCCESSFULLY PROMOTES TATWAN AT
IT&CMA 2014

Taiwan

THE HEART OF ASIA

To promote Taiwan as the best destination for meeting and incentive travel,
Taiwan Tourism Bureau once again organised a strong MICE team to
participate in the most important MICE event in Asia. The Incentive Travel &
Conventions, Meetings Asia (IT&CMA) In Bangkok.This year Talwan Tourism
Bureau, in consolidated efforts, enriched the Taiwan pavilion with the
participation of both Taipei and Kachsiung City Governments, with a total
booth area of 53 square meters. The design of booth showcased the beauty of
whole Taiwan from north to south.

Tanwan delegates at Tatwan Booth
In addition to both the central and local government representatives,
exhibitors from the Taiwan incentive and meeting industry were strong
enough, comprising MICE operators namely: Asia Concentrate Corporation,
Howard Hotels & Resorts, K & A International Co., Ltd., Kaohsiung
Exhibition Centre, Regent Taipei, Taiwanlook Co., Ltd, Taiwan MICE
Industry Pilot Program (MEET TAIWAN), TW MICE Event & Destination
Management Company and Taiwan Convention & Exhibition Association
(TCEA). It was the largest and strongest MICE team to the IT&CMA event
ever. Meanwhile, in order to share the unique culture of Taiwan, two
traditional art performances, the silhouette portrait and dough figures

were brought to the event at Taiwan pavil

o, winning applauses from all
buyers and visitors during the show.

In the 3-day show, Takwan pavilion attracted more than 3 hundred of hosted
buyers, travel managers, meeting planners and MICE media to meet with
Taiwan delegates. In the course of business talks and networking, numerous
buyers indicated that they intended to bring more groups for Incentive travel
to or meeting in Taiwan, particularly from new markets like Russia, india, and
ing on Oct. 2rd, Taiwan delegation successfully held an
international media briefing which drew nearly 4o international media
representatives who showed high interests in Talwan market and particularly
in government support programmes for international incentive travel groups
and meeting events in Taiwan.

Poland, etc. In the mor

Taiwan media Briefing
Situated in the heart of Asia with natural beauty, cultural diversity and
unique historical heritages, Taiwan plays 3 key role in MICE in the Asia-
Pacific region. With well-established MICE environment, Taiwan would be
the best and your next ideal MICE destination in Asia.

T
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KEEP INFORMED

Kerstin Poetzsch the first
HSMAI Europe National
Advisory Board Germary
member

(Deutsch) Der
TourismusMulti Media
Award,, Das Goldene
Stadttor 2015, ist wieder
gestartet

The Golden City Cate 2015
TourismMultiMediaAward
3t T8 Is started

European national
convention bureaux form
strategic alliance

Meli4 inaugurates the Gran
Melia Xian

Carlson Rezidor opens
another flagship in South
Africa

(Deutsch) was
unterscheidet VUSA und
Brand USA

(Deutsch) asr Fachtagung
in Barcelona

Tourlsm Bureau
successfully promotes
Taiwan at IT&CMA 2014
(Deutsch) (%°32) JEFEREAR
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SCHEDULE OF TRADE FAIRS

03. Dec
MITM Americas

5. Dec

Puebla, Mexico

10.Jan 13.Jan
T EGYPT

Cairo, Egypt

21, Jan 22.5an

7th. Conventa
Ljubljana, Siovenia

> show whole schedule

SEARCH

MONTHLY ARCHIVES

s October 2014 (69)

2 2014 (90)

IEAERET
A

B

i

i

August 2014 (136)
July 2014 (167)

June 2014 (1)

May 2014 (154)
April 2014 (133)
March 2014 (186)
February 2014 (218)
January 2014 (219)

December 2013 (155)
November 2013 (155)
October 2013 (160)
September 2013 (94)
August 2013 (129)
July 2013 (124)

June 2013 (111)
May 2013 (112)
April 2013 (119)
March 2013 (148)

February 2013 (165)

> January 2013 (120)

December 2012 (96)

November 2012 (132)

October 2012 (113)

September 2012 (72)

August 2012 (95)
July 2012 (144)

June 2012 (125)

> May2012(163)

April 2012 (79)
March 2012 (128)

February 2012 (141)
January 2012 (128)
December 2011 (89)
November 2011 (135)

October 2011 (135)

September 2011 (132)

August 2011 (121)
July 2011 (85)

June 2011 (71)

May 2011 (57)
April 301 (115)
7))

February 2011 (113)

March 201

January 2071 (105)

December 2010 (77

November 2010 (103)

October 2010 (90)
September 2010 (65)
August 2010 (109)

> July2010 (g0)

June 2010 (104)

May 2010 (94)
April 2010 (77)

March 2010 (74)

February 2010 (72

January 2070 (62)

December 2009 (37)

November 2009 (55)

October 2009 (59)

September 2009 (56)
August 2009 (64)

July 2009 (53)

June 2009 (28)

May 2009 (36)



