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The Name-Pronunciation Effect; Further Evidence from Chinese
Yuh-shiow Lee

Previous studies have demonstrated that easy-to-pronounce names of stocks, people
and drugs are more valued than difficult-to-pronounce names, the so-called
name-pronunciation effect. This advantage of the phonological fluency, however, may
not occur in an ideographical language such as Chinese. Chines language is a
logographic system. The graphemes are symbols that typically represent the basic unit
of meaning and do not map directly into phonological units. This is different from
alphabetic writing systems such as English, in which symbols correspond more to the
basic unit of pronunciation. Therefore, conceptual fluency or visual perceptual
fluency of a Chinese name may be more important in determining the preference
judgment.

Two sets of 20 Chinese names were used in this study. Each name comprised a
one-character last name and a two-character first name. The two sets included the
same 60 characters and only diffed in the arrangement of the two characters used for
the first name. Thus, the two sets of names had the same overall visual form.
Rearranging the two characters in the first name altered the ease of the name
pronunciation; one set had twenty easy-to-pronounce names and the other twenty
difficult-to-pronounce names. This was confirmed by 20 participants’ judgment of
pronounce ease. The measure of articulation speed from another 20 participants also
showed that the difficult-to-pronounce names were pronounced significantly longer
than the easy-to-pronounce names.

In all the experimental conditions, the 40 names were presented one by one in a
random order. One hundred college students were randomly assigned to rate all 40
names on one of the following five dimensions on a 6-point scale: typicality (how
typical are the following names), liking (how much do you like the following names),
income (what is the possible income level of the person with the following names),
electability (how likely would a person with the following names be elected as the
president of Taiwan), and baby name preference (how likely would you name your
baby the following names). Additional 40 participants were tested on recall and
recognition of the 40 names. Participants’ performance on the recall and recognition

memory tests was used as an index of conceptual fluency.

The easy-to-pronounce names were rated significantly higher in liking, electability
and baby name preference than the difficult-to-pronounce names, whereas no



differences were found in the ratings of typicality and income between the two name
types. This study extends the name-pronunciation effect into the Chinese language, a
logographic system. More importantly, the present results highlight the role of
phonological fluency, as opposed to conceptual and visual perceptual fluency, in
judgments related to the likeability and popularity of a person’s name.

The easy-to-pronounce Chinese names were rated higher in liking, electability and
baby name preference than the difficult-to-pronounce names, whereas no differences
were found in the ratings of typicality and income. These results highlight the role of
phonological fluency in judgments related to the likeability and popularity of a
person’s name,
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Abstract

The easy-to-pronounce Chinese names were rated higher in liking, electability and
baby name preference than the difficult-to-pronounce names, whereas no differences
were found in the ratings of typicality and income. These results highlight the role of
phonological fluency in judgments related to the likeability and popularity of a

person’s name.
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Abstract

This study controlled visual perceptual fluency while manipulated phonological fluency of two sets of three-
character Chinese names. The two sets of names also did not differ in conceptual fluency. The easy-to-pronounce
Chinese names were rated higher in liking, electability and baby name preference than the difficult-to-pronounce
names, whereas no differences were found in the ratings of typicality and income. These results highlight the role of
phonological fluency in judgments related to the likeability and popularity of a person’s name.

Background

Easy-to-process stimuli are evaluated more positively than difficult-to-process stimuli (Schwarz, 2004). Moreover,
previous studies have demonstrated that easy-to-pronounce names of stocks, people and drugs are more valued
than difficult-to-pronounce names (Alter & Oppenheimer, 2009), the so-called name-pronunciation effect. Name
pronunciation also affects impression formation (Laham, Koval, & Aler, 2012). This advantage of phonological fluency,
however, may not occur in an ideographical language such as Chinese. Chines language is a logographic system. The
graphemes are symbols that typically represent the basic unit of meaning and do not map directly into phonological
units. This is different from alphabetic writing systems such as English, in which symbols more or less correspond to
the basic unit of pronunciation. Therefore, conceptual fluency or visual perceptual fluency of a Chinese name may be
more important in determining the preference judgment than phonological fluency.

Purpose: to test whether conceptual fluency, visual perceptual fluency, or phonological fluency was more important in
determining the preference judgment of a Chinese name.

Method

Materials: Two sets of 20 Chinese names were used in this study.

Each name comprised a one-character last name and a two- Diffonltt
character first name. icult-to-pronounce names

For example: i (last name) FR (first name)

The two sets included the same 60 characters and the same 20 last
names. They only diffed in the arrangement of the two characters

used for the first name. Easy-to-pronounce names

> Thus, the two sets of names had the same overall visual form. MxA FRA AR ARE eEN
Rearranging the two characters in the first name altered the BAF RGO KRR ERE AR
ease of the name pronunciation; one set had twenty easy-to- B s ATIEER REE WL ik
pronounce names and the other twenty difficult-to-pronounce BRAGE BB rdne MRS HaN
names.

> This was confirmed by 20 participants’ judgment of pronounce
ease (3.84 vs. 4.74). Further, the measure of articulation speed
from another 20 participants showed that the difficult-to-
pronounce names (1.13 sec / name) were pronounced
m_uz_mpw:E longer than the easy-to-pronounce names (0.99 sec
/ name) .

.

Procedure

In all the experimental conditions, the 40 names were presented one by one in a random order.

One hundred college students were randomly assigned to one of five groups. Each group rated all 40 names on one of the following five
dimensions on a 6-point scale:

» Typicality (how typical/common are the following names)

» Liking (how much do you like the following names)

» Income (what is the possible income level of the person with the following names)

~ Electability (how likely would a person with the following names be elected as the president of Taiwan)
~ Baby name preference (how likely would you name your baby the following names).

Additional 40 participants were recruited for the memory tests of the 40 names. Twenty of them performed a recall test and the other 20
performed a recognition test. Participants’ performance on the recall and recognition memory tests was used as an index of conceptual fluency.
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Conclusions

7 The easy-to-pronounce names were rated significantly higher in liking, electability and baby name preference than the difficult-to-pronounce names.
#No differences were found in the ratings of typicality and income between the two name types.

#No differences were found in recall (.095 vs. .086) and recognition (Hit: .88 vs. .87; False alarm: .22 vs. 25) between the two name types.

#This study extends the name-pronunciation effect into the Chinese language, a logographic system.

#The present results highlight the significant role of phonological fluency, as opposed to conceptual and visual perceptual fluency, in judgments related to
the likeability and popularity of a person’s name.
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