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Grand Sarovar Premier, Mumbai

Veer Savarkar Flyover,S.V. Road, Goregaon (West),Mumbai - 400 062. India

Tel. (91)22-4215-8000 Fax.(91)22-2871-8001
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The Taj Mahal Palace Hotel, Mumbai

Apollo Bunder Mumbai - 400 001 Maharashtra, India

Tel. (91)22- 6665- 3366 Fax.(91)22-6665-0300

> mEKEEL (2/8~10) #Efir(irE © Z/E6E Hall 1, D15

Bombay Exhibition Centre, Goregaon (East)

Add : NSE Nesco Complex, Off Western Express Highway, Goregaon East,
Mumbai - 400063 Tel: (91) 98-7041-6640
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‘ 81 B A ENE D SRR IR £
FRAR AL Mr. KHsieh Chang Min Director
a ’ g 9 |Taiwan Tourism Bureau Singapore Office
\ o A B SErR R =R T 5 4
R A=K Ms. Chen. Vera Marketing Manager
' ' Taiwan Tourism Bureau Singapore Office
PN EEED R A
feE AL G Officer

Ms. Su, Ying Lun

Taiwan Tourism Bureau

OB G/ e

Tourism Assiciation

BB g R &

RFE IR . Chief Leader of North East Asia
Mr.. Chi, Kuo-Fu . .. L
Taiwan Visitors Association
- GBI R
(A e Secretary
Ms. Ding Yu-Chun Taiwan Visitors Association
I LS e @y =B
N Secremy T
Ms. Hsiao, Yuh-Han Taiwan Visitors Association
Offnze/ &) Airline
BB IRAYNE]]
(A Vishnu Rajendran Regional Marketing Communications Manager, South Asia.

Cathay Pacific Airways Limited

Ofit{7tt Travel Agent

TR T B

o o 7K & Deputy General Manager
~ Mr.. Hsieh, Yung-Peng  |Edison Travel Service
Co,, LTD
B3 -4 B FUIRAT 1 AL B fn S E
(e - Product Manager, Inbound Department

Ms.Chiu, Meng Hsien

Golden Foundation Tours Corp.
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= Mr.. Ameet Deodhar Sales Manager
Good Time Vacation Co., Ltd
gk SRR T B4R
= e Vice General President
Mr.. Luo, Ren-Chong Gorgeous Travel Service Co., Ltd.
SN TR T AR AR
(A R;Frﬁ};mm Heu General Manager
h y Kuching Travel Service Co., Ltd
O#h)E¥ Hotel
BILA RS
(A Shaista Khan Senior Associate Global Sales Director
Grand Hyatt, Taipei
& E RS
(A= Anand Punjani Business Development Manager
Shangri-La Hotel
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S.no Company Name Gender Name Designation
1 Ahura Travels Mr. Anosh Kanga Director
2 Amigo Travels Pvt Ltd Mes. Shefali Gupta Director
3 Akqua Sun Holidays Mr. Sujit Nair Managing Director
) i Vice President
4 Akqua Sun Holidays Mr. Athif Bawa ]
(Operations)
Head - Group Operations
5 Akbar Holidays Mr. Amit Shah ] PP
& International Products
Atlas Travels Mr. Rizwan S.Patel Managing Director
Anderson Travels Ms Marie D'Mello Managing Director
Aurora Travel & Tours Pvt )
8 Mr. Dhaval Jangla Director
Ltd
Avesta Travel & Tours Pvt ) ) )
9 Mr. Piloo Antia Director
Ltd
10 AA Globe Services Pvt. Ltd Mr. Sagar Narkar Head Operations
11 Ashoka Dream Holidays Ms Anshu Tejuja Managing Director
Mehernosh i
12 Beyond Borders Mr. Proprietor
Colombolwala
13 Beyond Borders Ms Scherazade Irani
14 BCD Ms Vineeta Aranjo Branch Manager
15 Blue Star Tours Mr. Bhavesh Oza Manager
16 Bhatija Travels Mr. Anoop Kanuga Director
17 Blaze Tours & Travels Mr. Ravi Albert Director
18 Balmer & Lawrie Mr. Manjeet Banerjee | Deputy Manager Sales
19 Balmer & Lawrie Mr. Manish Grover Sr. Branch Manager
20 Club7 Holidays Ms Ushma Doshi Asst. Manager Sales
Creative Tours & Travels i ) )
21 ) Mr. V S Abdulkarim Managing Director
India Pvt Ltd
22 Comfort Holidays Mr. Jatin Shah Proprietor
23 Cosmos Agencies Mr.. Reji Philip Propreitor
24 Cirrus Travels Mr. Rajesh Rateria Director
25 Cirrus Travels Ms Sapna Rateria Director
: . Head Products and
26 Cox and Kings Mr. Srinivas Yele .
Contracting MICE
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Senior Executive-Mice
27 Cox & Kings Ms. Kritika Kadam Product Development &
Marketing
Team Leader - Product
28 Cox & Kings Ms Asmeeta More Development &
Contracting
29 Cox & Kings Mr. Akhil Bhole Sr. Executive MICE
30 Cupid Travels Mr. Pradip Lulla CMD
31 Dream Holidays Ms Darshana Patil Executive Director
Destination Management Rashmi . .
32 ) ) Ms ) Managing Director
Travel Services India Pvt Ltd Mansukhani
33 Equino Fun Holidays Mr.. Nasrulla Tejani Managing Director
34 E Travel Online Mr. Santosh Magare | Asst. Manager
35 E Travel Online Mr. Abhijeet Takke Asst. Manager
Ezeego One Travel & Tours General Manager -
36 Mr. Peter Fernandes i
Ltd Products and Contracting
37 Fantasy Voyage Pvt Ltd Mr. Dipak Shah Director
FCm Travel Solutions (1) Pvt _ Asst. Manager - Leisure
38 Ms Parita Shah
Ltd & MICE
Freya Tours & Travels Pvt i
39 Ltd Ms Khorshed Kanga Director
Fountainhead Corporate Khushnooma
40 Ms Manager Sales - M.1.C.E
Journeys Dastur Das
GEM Tours & Travels Pvt i )
41 Mr. Viral Doshi Manager
Ltd
) International Tour
42 Fourways Travels Pvt Ltd Ms Karishma Reporter
Consultant
43 Global E Travels Services Mr. Manoj Makhija General Manager
) Anupriti
44 Global E Travels Services Ms Manager
Sonawane
45 Golden Tours Mr. Sameer Shah Director
46 Grisbi Holidays Pvt Ltd Mr. Nikhil Gadoia Director
47 Grin Travels Mr. Tejas Kapsi Director
] Kasshmira : .
48 Greyline Travels Ms Managing Director
Changkaty
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49 Hana Travel Mr. Himanshu Yogi Director
50 Holidays@Leisure Mr. Neeraj Desai Asst. Manager
51 Heena Tours Mr. Deepak Thacker General Manager
Harvey India Tours & Travels Thomas i )
52 Mr. Vice President Outbound
Pvt. Ltd. Pappachan
53 Hopco Travels Pvt. Ltd Mr. Jayesh Tharani CEO
54 Hind Musafir Agency Ltd. Ms Anju Desai Vice President
55 In Orbit Tours & Travels Mr. Tarun Malhotra Director
56 In Time Travels Mr. Ajay Chhabria Proprietor
57 In Time Travels Ms Hema Chhabria Proprietor
58 Incredible Vacations India Ms Poonam Chaurasia | Manager
59 Indianna Travel Services Ms Asmita Ramnani Partner
60 International Travel House Mr. Pramod Head-Leisure
Ltd. Tonsekar
61 Janus Travels & Tours Ms Shiraz Gotla Propreitor
62 JTB Travels Pvt Ltd Mr. Ashish Bhatt Asst. Manager - Products
i Asst. Manager
63 JTB Travels Pvt Ltd Ms Neha Gandhi i
Operations
64 J.J. Tours & Travels Mr. John Daniel Proprietor
65 K.V.Tours & Travels Mr. Vijesh Thakker Chief Executive Officer
66 K.V.Tours & Travels Ms Priyanka Mathur Head Outbound
67 Ms Kavita Bhagat
68 Kesari Mr. Himanshu K Patil | Director
General Manager
69 Kuoni Holidays Ms Sunita Amarnani products & Opertions -
Far East
70 Leo Travels Ms Sharmila Mehta CEO
71 Lifestyle Holidays Mr.. Nikhil Dalal Director
72 Luxury Life Holidays Mr. Sunil Upari
73 Make My Trip Mr. Dhruv Kapadia Head MICE
74 Mercury Travels Ltd. Ms Nagsri Prasad Head Leisure
) Regional
75 Mercury Travels Ltd. Mr. Augustine Barretto
Manager-Travel&Tour
76 Miles Holidays Pvt. Ltd. Mr. Vishal Somaiya Director
77 Meher Tours & Travels Ms Kashmira Irani
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S.no Company Name Gender Name Designation
78 Olympia Travels N Tours Mr. Chetan Momaya Proprietor
Orbitz Corporate & Leisure Divisional Head -
79 i Mr. Dhawal Bhute
Travels India Pvt Ltd Corporate Tours
80 Platinum Travels Mr. Pruthesh Patel Manager
81 Platinum Travels Mr. Agrim
82 Prime Fliers Mr. Deepak Melwani Director
_ ) Business Head -
83 Rezlive Mr. Mithoon Gada
Maharashtra
84 Riya Holidays Ms Ashwini Surve Regional Manager
85 Rachna Travels Ms Rachna Mehta Proprietor
86 Ryan Holidays Mr. Sunil Rao
. . Manager Special
87 Saltours International Mr. Amit Pradhan
Products & Support
) i Asst. Manager Sales &
88 Serene Holidays Mr. Hemal Damania i
Operations
89 Star Holidays Mr. Amit Shah Director
90 Syrisa Travels Pvt Ltd Ms Sonal Swamy Director
. ) Raghunath
91 Strawberi Holidays Mr. Products Manager
Karangutkar
Seventh Heaven Tours & ) ) )
92 Ms Diana Bhagalia Proprietor
Travels LLP
93 Sivadas Mr. ARS Das
94 TBI Ms Hutokshi Marker | COO
95 TBI Mr. Bhaskar Wagware | General Manager - MICE
96 TBI Mr. Vineet Raina Vice President-Outbound
97 The Wanderers Ms. Shobita Louis Dy.Manager-OPS
) General Manager-Leisure
98 Thomas Cook Ms. Deepti Mehta
Travel(outbound)
99 Thomas Cook Ms Ashmi Dharia General Manager -MICE
Trail Blazers Adventure : . .
100 Ms Rashmi Sharma Chief Officer
Travel Pvt Ltd
Trail Blazers Adventure ) )
101 Ms Kiran Islania General Manager
Travel Pvt Ltd
102 | Trans Travel Corporation Mr. Jagat Mehta Director
103 | Travel Forte Ms Rosita Haribal Managing Director
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104 | Travel Forte Mr. Anil Haribal Director
Travel Masters India )
105 ) Mr. Arun Hattangadi COO
Corporation
Travel Optionz Holidays Pvt i i )
106 Ms Anaita Avari Director
Ltd
107 | Travel Tours Mr. Saud Masood Manager - Operations
108 | Travel Shoppee Mr. Bipin Shah Director
109 | Trust Travel & Tours Pvt. Ltd. Mr. Deepak Vaswani CEO
110 | Trust Travel & Tours Pvt. Ltd. Ms Shraddha Wagle Tour Manager
Abhishekh Manager - Leisure &
111 | Travelluxe Mr.
Ekhande MICE
112 | Travelluxe Ms Jaya Bhansali Business Development
113 | Travel Deal Mr. Marzaban Sadri Chief Executive
114 | TUI Mr. Anand Kamble General Manager
115 | TUI Mr. Hiten Dhruv Manager Outbound
116 | TUI Mr. Danish Khatri Manager Products
117 | TUI Ms Rupali Bagwe Manager Products
118 | Travel Services Corporation Mr. Tapan Doari
119 | Vibrant Travels & Tours Mr. Latesh Bedi Director
120 | Vibrant Travels & Tours Ms Nandita Bedi Director
121 | Vacation World Mr. Rohit Bijlani Business Head
Varun travels Trade & ) )
122 Mr. Ramesh Godia Proprietor
Investments
123 | Vatans Travels Mr. Upendra Shah Managing Director
124 | Virgin Tours & Travels Mr.. Nozer Master Proprietor
125 | Xplore Destination Ms Prachi Shah Director
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Inauguration of OTM Mumbai 2013
(OTMBE=HE)

India's Leading B2B Focused

Travel Trade Show

-

OTM Mumbai 2013 Inaugurated by Mr. Vipul Mitra, Principal Secretary -

Tourism, Government of Gujarat, Ms. Upekkha Samaratunga, Consul General

of Sri Lanka in Mumbai, Mr. Teerapong Vanichanon, Deputy Consul General &
Acting Consul General of Thailand in Mumbai & Ms. Ceylan Ozen Erisen,

Consul General of Turkey.
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VIP Visit (EZ#Fe)

\ a2, W [, %

Mr. Vipul Mitra, Principal Secretary - Tourism, Government of Gujarat and Ms.

Upekkha Samaratunga, Consul General of Sri Lanka in Mumbai Visit the

Taiwan Tourism Pavilion during OTM Mumbai 2013.

AV




Pavilion (&)

Taiwan Tourism Pavilion at OTM Mumbai 2013.
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Award (g% )

Taiwan Tourism Winning Best Print Promotional
Material Award at OTM Mumbai 2013.

2013.03.12 TLF magazine’s Facebook fan page

b ~ Trwnvh g
»
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Presousty Bouseg on New Dol ardd row Murta
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raes o Arfer ropagats e cestraton arakt ha
e vovel Tade B entarce fe blatoral sex
Betvee e D resors. At baseh - Crecer,
Tarwen Tourery s, Segepore Ofca On porare).

y SR - < -~
"Il S LA}
, g
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Remark:
TLF or Trip the Life Fantastic is a Travel and Lifestyle magazine that focuses on

intelligent and indulgent travel and living. It is is widely circulated among both
travel professionals and industry specialists.
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2013.02 Travel Biz Monitor (Readership: 140,000)

20 'ONVERSATI(

TravelBiz Monitor * February 16-28, 2013

U ERVITIIRIKCRUE AT
NUIERCISUTCRIAVENCTS
[TONTRINIdy

Taiwan Tourism Bureau is increasingly making its presence felt in the
Indian market. In a free-flowing conversation, Arthur Hsieh — Director,
Taiwan Tourism Bureau, Singapore Office informs Lyandra D’souza
about Taiwan’s tourism offerings and elaborates on Taiwan Tourism
Bureau’s marketing plans in India

v
» IN

oA

8] How do you view the potential of the Indian market? 1 to appoint a Public Relations company in India. We hope to work

The Indian market is a very unique one. A large number of
Indians travel abroad every year and this number is rapidly
growing. Therefore, the Indian market is a very important one, and
one that is vital for us to be active. Our aim is to promote Taiwan
in India and it is crucial at the moment to make Indians aware
about Taiwan as a holiday destination, as well as to understand
the peculiarities of the Indian traveller, so that we can better serve
their needs and wants.

8 Which are the products and

promote in India?
Taiwan has a variety of offerings for the Indian traveller. The
country is renowned for its hospitality, cuisine, night markets, Bed
& Breakfast and recreational farms. Taiwan is also blessed with
topographical variety with mountain peaks, hot springs and sandy
beaches. Therefore, Ecotourism and trekking can be popular
options for Indian visitors. Taiwan has one of the most amazing
underwater worlds and there are more than 350 types of coral
species - one-third of the world’s total - at Kenting National Park in
the extreme South.

Indian travellers also love to shop and there is no better place
than Taiwan for this. Shopping venues in Taipei, for instance,
include departmental stores, malls, underground transit malls,
night markets and shopping districts. Taipei has many night
markets, the most well-known of which is the Shilin Night Market.
The Sun Moon Lake in Taiwan is popular honeymoon destination.

you plan to

. Which are your target segments and cities in India?

Y Our strategy for the Indian market is a long-term one. Currently,
the majority of Indian arrivals to Taiwan is business-related, but
we are slowly seeing the share of leisure traffic increasing. This
year, we will target corporate travellers, as well as the MICE
segment, along with families and honeymooners. At the moment,
our two main target cities in India are Delhi and Mumbai. We will
look to tap Tier-II and III cities in the future.

B What activities have you planned for the Indian travel trade?

Despite having smaller budgets to promote ourselves in the
market, we are fully committed to India and we plan to hold more
workshops this year, as well as conduct training programmes for
travel agents and tour operators in the country. We will also look

| www.travelbizmonitor.com

with more of our travel partners this year, and we plan to introduce
special offers for packages to Taiwan. We are also willing to
work with the travel trade to conduct joint advertising
campaigns in India.

I8 What were the Indian visitor numbers like in 2012? What is your
growth expectation in 20137

We received approximately 50,000 Indian visitors in 2012,
which was lower than those in 2011. This year, our growth
expectations are not in terms of numbers. Instead, we would like to
see the number of leisure travellers from India to Taiwan increasing,
and the awareness and knowledge of Taiwan as a destination
growing. =

Sun Moon Lake




2013. 02.12 France Destination Specialist Program
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‘We would like to attract more leisure travellers from
India’ - Arthur Hsieh — Director, Taiwan Tourism Bureau,
Singapore Office

Taiwan Tourism Bureau is increasingly making its presence felt in the Indian
market. In a free-flowing conversation, Arthur Hsieh — Director, Taiwan Tourism

Bureau, Singapore Office informs Lyandra D'souza about Taiwan's tourism
offerings and elaborates on Taiwan Tourism Bureau's marketing plans in India

Q. How do you view the potential of the Indian market?

A. The Indian market iz a very unigue one. Alarge number of Indians
travel abroad every year and this number is rapidly growing. Therefore,
the Indian marketis awvery important one, and one that is vital for us to
be active. Our aim is to promote Taiwan in India and it is crucial at the
moment to make Indians aware about Taiwan as a holiday
destination, as well as to understand the peculiarities of the Indian
traveller, so that we can better serve their needs and wants.

Arthur Hsieh
Director- Singapore | Q. Which are the tourism products and destinations you plan to

Office, promote in India?
Taiwan Tourism A. Taiwan has a variety of offerings for the Indian traveller. The country
Bureau is renowned for its hospitality, cuisine, night markets, Bed & Breakfast

and recreational farms. Taiwan is also blessed with topographical variety with mountain
peaks, hot springs and sandy beaches. Therefore, Ecotourism and trekking can be popular
options for Indian visitors. Taiwan has one of the most amazing underwater worlds and there
are more than 350 types of coral species - one-third of the world's total - at Kenting Mational
Park in the extreme South.

Indian travellers also love to shop and there is no better place than Taiwan for this. Shopping
venues in Taipei, for instance, include departmental stores, malls, underground transit malls,
night markets and shopping districts. Taipei has many night markets, the most well-known of
which is the Shilin Might Market. The Sun Moon Lake in Taiwan is popular honeymoon
destination.

Q. Which are your target segments and cities in India?

A. Our strategy for the Indian marketis a long-term one. Currently, the majority of Indian arrivals
to Taiwan is business-related, but we are slowly seeing the share of leisure traffic increasing.
This year, we will target corporate travellers, as well as the MICE segment, along with families
and honeymooners. At the moment, our two main target cities in India are Delhi and Mumbai.
We will look to tap Tier-ll and Il cities in the future.

Q. What activities have you planned for the Indian travel trade?

A. Despite having smaller budgets to promote ourselves in the market, we are fully committed
to India and we plan to hold more workshops this year, as well as conduct training
programmes for travel agents and tour operators in the country. We will also look to appoint a
Public Relations company in India. We hope to work with maore of our travel partners this year,
and we plan to introduce special offers for packages to Taiwan. We are also willing to work
with the travel trade to conduct joint advertising campaigns in India.

Q. What were the Indian visitor numbers like in 20127 What is your growth expectation in
20137

A. We received approximately 50,000 Indian visitors in 2012, which was lower than those in
2011. This year, our growth expectations are not in terms of numbers. Instead, we would like to
see the number of leisure travellers from India to Taiwan increasing, and the awareness and
knowledge of Taiwan as a destination growing.
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2013.03 Travel Trade Joural _ Growing Outbounc

(Readership: 119,292) - .
Taiwan Tourism Bureau

promotes sightseeing
and shopping to Indian
tourists

In a bid 1o aftract the outbound travel segment
from Indic, Taiwan Tourism Bureau (TTB)
is leveraging importance to promote the
destination in major metro os well as tier Il Indian
cifies. As per the planned strotegy, TTB recently
organised a roodshow in Mumbai to promote
destinations such os Taioei. Central Taiwan.
Kachsiung and Taichung mainly targeting family
and shoppers segment from Indoa

. s
) damrs Bhon, ML Chavrg-Kumoy Tins, Achiar Huish
< IMRAN KHAN

wosde then, Ll Bavovas aloo slwmvase ) odber dest imations suslas Tasoko
B\-m--u‘ Park, Sen Moon Lake. Mshae Rumting National Pak e3e
Arvinnd |2 cuppdens Srom Taiwan iwhabing (raved agemis aml botodeons
sinch as Laisaes Tomets, Gubiben Fooundation Tows, Gorpous Troel Serviees,
Graonl Hymns < Tatwnmn Stueagreta < Far Fastern e Bl i participacal
At Ve wmab s 1o e cue thirir predoes uml sers boes
Provmtimg the dotination under e hewe “Time for Tav ', iteevares
with clowe, happing wind cntsine themes kv Jovn gl aol will be
sool 0t s the market, Spewhmg at the ovet Arshur Haeh, Davriee TTH
Singgen Mher smd “Numlar for keeure have ficmvaced 1o Taivan o
el 1o Tmsiness Dbt sl o ped s S s Taman towrem
gt vt s it geart b pdomod w nabal sl b sy sl e tiatives
sivehs an internmtimal ool honn T omvaie awnomess alwoat Talwan in mjee
sonme destinations such s Sigapace, Muband China Japan, Mabitos aml
Rowa. By comuparim 10 wur smaee mmaekels, tunigls a1 gersent se am el
pevrbiang gonl womber of turiate Geen Bk Tot Dk w o hig market foe
wo AL present we et e wn plas (0 st up oer offors o Enda lut e
are povmting Tabvan with e help ol wor pulde selation comgans sl by
portiapating o6 tewvel maarts i Inalia Wik sl bedp of o osdsboms we i
10 trmch travel wprete anid comsutmers whut Tiabwmn b nisl what @ com ofler 10
Vimarints, " Hawh stateld
O b s, g Rosog T, Begersesnative, Tuger Eovncann aml
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[ itbominig Ve cumintey s betier e Sor MICE tsurists, We acre ala iryug
o manse onr peacts 10 o snstsmnens tlmsagh i dimes B2 stivinies. beside
Lavimr busgy amdd b ertsing commpaigns soom moajorly Tanseting ewdms o ter "
vt Alse we mie wecking o braiiig peograssees b el tade tuongh
ool and of low e, said Newd Savrnan Country Hoad < laia. T,

26



2013.03 Travel Scapes (Readership: 100,000)

NTO INSIGHT |

he Tmwan Tourism Bureau
recontly led a touriam induatry
defpgation o participate n

OTM that took place in
Mumbai, The group held a
Tatwan Tourism Promotion Meeting at

Crystal Central, Taj Mahal Palace Hotol
Mumbay on Fobruary 7 From
activities to different land of pramotions
wire conducted to market Tuiwan at

Various

ovont
Since 2006, the Twiwan Tourism Bureay
hns boen ottwnding the One World Travel
Mart (formerly known s (€

It's time to Vist

Tawan

anum.x\ focusing on
New Dolht and now
Mumbai proves the
determiniuion of the
Taiwan Tourism Bureau
to furthor propagate the
destination amudst the
Indian travel trade to
enhance the bilatoral ties
betwoeen the two nations.

the Indian
o Talwan, we

°'",%:,.°""‘é§ ?éf.yme
Incliding sciications!

og%a}o t‘gn in

Chung Kuasg Tien, Ropreaentodive. Taipel
Ecvnomic and Cultural Centre, Indae

Mart) in New Delha, This o the second tims
in n row that the Tourism Bureau
participatd i OTM Mo bai

Arthur Hsich, Director, Taiwan Toarsm
Burcau, Singuopore Office smid, “"We want to
extend our reoch in tier. [ and tier 11 Indian
cities by actively interscting with the
trovel epoxrmtars 10 witroet more vioklors
fram Indin to Taswan To hure the Indsan
craffic to Taiwan, we will continue to
conduct various marketing and
pramational activities including
educational seminars for truvel operators,
participation in travel
fomilia rssa tion tours for teavel operators.”
Proviously, New Delhi was the focus of the
Burvsu's marketing efforts. But now, these
offorts are boing extondod to Mumbni
“This show s our determination to promote
Taiwan as an outhoumnd destination

shows, and

! A

42
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Arthur Heioh
Burcauw, S

[Xrectar, Tatuen Touriam
apore Office
India under the

sloyg

To promote Taiwan
an Time for Taiwan', staneranes with
culture, shopping, [JOHAS and cuisine
themes will be offervd. At the promotion
meeting, the Twwan Tourmsn Calemsdar,
one of the highlights of the Burcau's
Tuiwun truvel promotion «Tirts for 2013,
was handed outl. 42 workd-class activities
cncompassing the diverse charictonstics
ol Taawan's atws sod cutlving wl
introduced that showed the visitors that
they can take part in distinetive sctivities
in Taiwan all.year Hsich
L'K[ll.‘l:nur]

The event witnessed Toiwanose tour
operntors, botels and wirlines marketing
thair Taiwan based producta while targeting
the family and the shopping segment of
travellers A variety of travel mformation
available at the venwe, iacluding
insformation about Twipw 101, Kaobiwiving B
Da World, and other internationally famous
shopping conters, = well as soonic Sun
Moon Lake, Leofoo Village Theme Park and
Formosan Aburiging ] Culture Village where
fumilies can erjoy & day filled with fun and
venture

ALY

round,”

Was

“There are 8 nutionu] parks and 13 nationsl
sOenIe arvies o r‘ll‘ﬂ ans h"}‘
natural coological environ ment and cultural
Taiwan's tropscal,
temperate climates provide «¢
differentiation between the different
The combination of rich history,
culture, natursl food
seonic spots and shopping ea Takwan an
idenl destination for Indian travellers,”
Chung-Kuang Then, Representative
Economicand Cultural Centro, India,

l?fl"d'l'ﬂ'
siten, subtropical and
lear

SARRAL UL

profound beauty,

said
Taipel

To satisfy the Indinn travellers domand for
two-country or multipde country holidays
Toiwanese travel oporators will also offur
two-conntry Minersries. where visibors car
talie the dozens of flights that Cathay
Pacific, Malaysin Alrlines, Singapore
Aitlines, Tha) Asrways, Jet Airways and
other airlines affer und spersd o fow daye in
other South-Asian countries and then enjoy
their time in Taiwan. As far 08 visas are
vopcerned, [ndmn visitors holding o valid
asn for the US, Canada, Japan, UK, EU
(Schengen), Austrulia or New Zealund wre
eligible for viss-exempl entry to Taiwan
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