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 1. Overview on Chinese luxury market  



Chinese Luxury 
Consumers 
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Who are your target clients? 

Are these people 

who make up 

80% of the clients 

mix and generate 

20% of the sales? 

Or these 20% 

people contribute 

to 80% sales for 

the brand? 



Luxury Map in China 

There are much 

market potential 

and prospect in 2/3 

tier cities 

Promoting brand 

image and  sinking the 

market promotion and 

service other than 

opening more stores 



2. Consumption behaviors of  

                                         Chinese luxury consumers 



Consumers’ willingness to buy luxury goods in the future 

1.The richer the 

consumer is, the 

demand for  luxury  

goods becomes firmer 



2. Revealing of  luxury 

consumption desire 

curve, low-asset crowd 

have strong  

consumption desires 



3.The consumption of 

luxury goods  are 

becoming popularized 

Emerging new money 

from 2/3 tier cities are 

increasingly important 



Don’t understand 
logo 

Eager for logo 

Love for logo 

Serious with 
logo 

Less logo 

No logo 
4. Upgrading 

personal taste in 

luxury consumption 

From other’s needs 

to personal needs 



Also, consumption has 

transferred from 

following the trend to 

individualized 

consumption.  

Motives for consumers  to consume luxury goods 



The demand for 

customization, limited 

editions and niche high-end 

brands is growing rapidly 



5.Social functions of luxury products 

are highlighted, Chinese wealthy prefer 

to collect and invest in luxury 

  

Consuming purposes of consumers 



6.Consuming 

behaviors of Chinese 

wealthy are easily 

influenced by others 

Buy  goods from 

luxury brands  

that everyone 

knows 



7. Chinese  

consumers have 

low brand loyalty 



    3. Travelling Chinese 



Why Chinese consumers are infatuated with overseas 

luxury purchasing 

Average consumers are price-

sensitive and have the attitude 

of the more  you buy, the more 

value you get. 

wealthy consumers tend to 

focus more on the 

individualized consuming 

experience and the quality of 

service 



Luxury consumption is shifting abroad, 

cultural experiential consuming and 

purchasing through manufactures would be 

the mainstream. 
 



1.Luxury consumption is shifting from Hong Kong 

&Macao to Europe and US in 2012 

Where did you make the luxury purchase? 



2.Chinese consumers prefers to buy luxury products 

in brand stores and Duty Free Shop 



3.Chinese consumers like to buy luxury leather 

goods, watches and jewelry overseas 



 4. Look ahead for travel retail market 



1. Luxury consumption shifting to overseas will 

soon alleviate 

So far,40% of the luxury consumption is completed overseas 

In the near future, this rate will drop to 20% 

They would mainly go abroad to buy those 

customized, limited editions and niche design brands 



2.Tourism and cultural experiential purchasing will 

become the main trend for future overseas luxury 

consumption 

Chinese consumers are willing 

to visit the birthplace of luxury 

brand and savor the brand 

heritage during the trip. 



3. Main channel of overseas luxury consumption 

will be through overseas manufacturers 

Storefronts 
DFS 

Purchasing directly from 

overseas manufacturers. 

In this way, they can 

receive high-quality and 

customized service 



Challenges for  travel retail market 

1 2 3 4 5 

Price is 

exerting 

much more 

influence on 

travel retail 

Limited 

brands and 

categories 

Lack of 

experiential 

consuming 

Challenges 

from E-

luxury 

Challenges 

from 

Chinese 

government 



   5. Fortune Character Lists 



Luxury Brands Favored by Chinese 
Wealthy  

Luxury Brands Reflecting the Tastes of 
Chinese Wealthy 

Fortune Character Lists 



Luxury Brands Favored by Chinese New 
Money 

Luxury Brands Reflecting the Status of Chinese 
Wealthy 



Most Valuable Luxury Brands for Chinese 
Wealthy 

Most Successful Luxury Brands in Marketing 
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