附件二：2012最佳創意行銷獎(Best Marketing Award)相關新聞報導
(一)ICCA官網露出
MEET TAIWAN的「臺灣會展行動應用平臺- Shake to Share」獲專業評審與會員一致投票，選為本年度ICCA Best Marketing Award的最佳行銷案例
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Meet Taiwan's "Shake to Share" campaign wins ICCA Best
Marketing Award

26 October 2012

Meet Taiwan's "Shake to Share” campaign is a technology-enabled
programme which combines the spirit of ancient culture and modern
technology to effectively turn delegates into destination promoters.

Best Marketing Award 2012
Meet Taiwan's "Shake to Share" meetings app allows users to share their
photos through social media channels by shaking their smartphone,

The winner was announced during the closing session at the 51st ICCA Sponsored by
Congress in San Juan, Puerto Rico
BEDOUK

Congratulations also go out to the other finalists of this year's Best Marketing
Award: Artion Conferences and Events (Greece), the Kuala Lumpur

Convention Centre and the Netherlands Board of Tourism & Conventions. The

four finalists presented their successful marketing campaigns at the 51st ICCA Congress, taking place 20-24
October in San Juan, Puerto Rico

The ICCA Best Marketing Award, established in 1997, recognises the excellence and outstanding
achievements of organisations in their effort to market their destination or product. Entries can range from
full scale campaigns and branding exercises to individual promotions and events. The ICCA Best Marketing
Award is sponsored by Bedouk Meetings & Events Media (nttp://www.bedouk.com) and is open to ICCA
members only.

- ENDS

For more information on the Best Marketing Award and a detailed description of the campaigns

visit: http://bma.iccaworld.com

For More Information:
Mathijs Vieeming
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