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Wednesday, June 6, 2012

8:30am-8:00pm Doctoral Consortium Boston University, School of Management

4:00pm-7:00pm Conference Registration Essex Ballroom Foyer, 3rd floor

5:00-6:30pm ISMS Board Meeting Ker\mor.e Conference Room, Boston
University

Thursday, June 7, 2012

7:00am-5:00pm Conference Registration Essex Ballroom Foyer, 3" floor

7:00am-5:00pm Internet Café Staffordshire, 3" Floor

8:30-10:00am Session 1 (TA) 3" floor & 7™ floor Meeting Rooms

9:00am-3:30pm Exhibit hours Essex Ballroom Foyer, 3" floor

10:00-10:30am AM Break Essex Ballroom Foyer & Staffordshire, 3"
floor

10:30am-12:00pm | Session 2 (TB) 3" floor & 7" floor Meeting Rooms

12:00-1:30pm Lunch America Ballroom, 4" floor

1:30-3:00pm Session 3 (TC) 3" floor & 7" floor Meeting Rooms

3:00-3:30pm PM Break Essex Ballroom Foyer & Staffordshire, 3"
floor

3:30-5:00pm Session 4 (TD) 3" floor & 7™ floor Meeting Rooms




5:00-6:00pm You Can Get Data from the | St. George A
Wharton Customer
Analytics Initiative!
5:30-7:30pm Opening Reception America Ballroom, 4™ floor

Friday, June 8, 2012

7:00am-5:00pm

Conference Registration

Essex Ballroom Foyer, 3 floor

7:00am-5:00pm

Internet Café

Staffordshire, 3" Floor

8:30-10:00am

Session 1 (FA)

3" floor & 7" floor Meeting Rooms

9:00am-3:30pm

Exhibit hours

Essex Ballroom Foyer, 3" floor

10:00-10:30am

AM Break

Essex Ballroom Foyer & Staffordshire, 3™
floor

10:30am-12:00pm

Session 2 (FB)

3" floor & 7" floor Meeting Rooms

12:00-1:30pm Lunch America Ballroom, 4™ floor
1:30-3:00pm Session 3 (FC) 3" floor & 7' floor Meeting Rooms
3:00-3:30pm PM Break Essex Ballroom Foyer & Staffordshire, 3"
floor

3:30-5:00pm Session 4 (FD) 3" floor & 7" floor Meeting Rooms
6:00-7:00pm Cocktails America Ballroom Foyer, 4™ floor
7:00-9:30pm Dinner and Award America Ballroom, 4" floor

Ceremony

Saturday, June 9, 2012

7:00am-5:00pm

Conference Registration

Essex Ballroom Foyer, 3" floor

7:00am-5:00pm

Internet Café

Staffordshire, 3™ Floor

8:30-10:00am

Session 1 (SA)

3" floor & 7" floor Meeting Rooms

9:00am-3:30pm

Exhibit hours

Essex Ballroom Foyer, 3" floor

10:00-10:30am

AM Break

Essex Ballroom Foyer & Staffordshire, 3"
floor

10:30am-12:00pm

Session 2 (SB)

3" floor & 7" floor Meeting Rooms

12:00-1:30pm

Lunch

America Ballroom, 4" floor

1:30-3:00pm

Session 3 (SC)

3" floor & 7" floor Meeting Rooms

AN EHEIEE A (Indian Institute of Management, Lucknow, [IML)Saji K. B.
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BOEIRSE T EE _DAVATE R R EEE R DL 1C BUE AR 2E A5l (Antecedents and
Consequences to Contract Manufacturing Services Marketing Intent: An Exploratory
Investigation in the IC Manufacturing Service Context of Taiwan) - [;—F /D> A5 a3 »
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HI'E R Z (Antecedent) :
NEINEES BEATTHHEFY(CMS Marketing department within the
firm),
B T A% E &I (Employee bonus system),
B RS it (Government Incentives),
N\ EIE Y& E(Intra-organizational Co-operation),
B ER T LA VERY T (S {E (Added value in academia co-operation),
e SR B EL & /E (Collaborative support from Academia),
HATRIERI(EF M (Privileged Banking),
TSN 2 £ 14 (Market Heterogeneity),
G255 1y 58 12 (Intensity of Competition)
th£1MA 2 (Mediating) :
NEIPE T8 EFE(Firm-level CMS Marketing Intent)
T#[RZ Moderating) :
BURFHY 7 7 (Government Support),
7 FEAZ#E (Industry Standards),
IMEEREE A A i E M (Environmental Uncertainty)
455 (Outcome) :

EHA\EIHY(E{E (Value to the firm)
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Thursday, June 7, 10:30 - 12:00
Title: Advertising And Unique Topics

Chair: Xi Chen
Authors Title
Celina Steffen Is There a Dark Side of Adgames? — The Impact of Losing the
Gunnar Mau
Hanna Schramm-Klein Game
Sarah Frost An Empirical Analysis of Distance Measures for Hierarchical
Daniel Baier Clustering of Images

. Diffusion Patterns and Role of Anteceding Predictors-evidence
Xi Chen . .

from Chinese Automobile Industry

g:j?nlgtgr Ted Ho Antecedents and Consequences to Contract Manufacturing
Uma Nair S Services Ma.rketing I.ntent: An Explorf'atory Investigation in the IC
Hsi-Chi Teng Manufacturing Service Context of Taiwan
Ming-Chih Tsai
Wei-Che Hsu Industrial Customer Satisfaction and Switching
Chien Hao Huang Behavior—threshold Model with eB2B Market
Chieh-Hua Wen

CMS Marketing departmenl]

within the firm Government Support

Employee bonus system Industry Standards

) . Environmental Uncertainty
GovernmentIncentives

Intra-organizational
co-operation
Added value in
academia co-operation >

Firm-level CMS-
—>
Marketing Intent

Value to the firm

Collaborative support
from Academia

Privileged Banking

Market Heterogeneity

Intensity of Competition

CTHo-Saji-Uma-SCTeng
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Bl Bowman HI[Z$3 H Bt & Sl % N A E4E - " Completing the Customer
Generated Content Loop: Linking Customer Complaint Data to CGM" - =22 E48 [
B HIAND » CHZEE I - BB E G M R & SR = E IR (R 21
Al HfraR FRRE E AN SR AR ER PRSI AN SR -

F= + 2012 ISMS Marketing Sciences F[&ifa]& FAOL 312

Friday, June 8, 8.30-10.00
Title: Online Customer Behavior — |
Chair: Manish Tripathi

Authors Title

Edlira Shehu,

Michel Clement, Print vs. Digital: Cannibalization Effects in the Trade Book Market
Tim Prostka

Sudipt Roy,

Pulak Ghosh, Impact of Online Exposures: Influencing Online Shopper’s Intent

Purushottam Papatla

Raising Rival’s Cost: Competitive Bidding Strategies in Search

Woochoel Shin
Advertising Auctions

Manish Tripathi, Completing the Customer Generated Content Loop: Linking
Douglas Bowman Customer Complaint Data to CGM

FBO2 5w H& B RIMH A A 2 - LHZEIEAYEGE - Kim 2 A\ 331" Do Consumers
Refer Deals to Friends? Effects of Tipping Point and Pricing Strategy on Daily Deals"
FiR¥f 29,058 FEFHEERINLIOHT - SR EEREEAMHE RHVE - Sigurdsson
= A\ #F1" Consumer Behavior Analysis using the Behavioral Perspective Model
From the Context of E-mail Marketing"f& ;& &1T AR BLE L (Behavioral
Perspective Model) sk 7347 i [F]— & RHEEE AU W 4H 3 5 35 A B R S DS B T
TEMETIHAYE R - HEEREEEEE (informational stimuli) 57> 48 5 I & BH R
R AR - B IS e HIEE & (utilitarian stimuli) AT 4R (5 F 32 B 1A
BEAWARNE - Bl REETE T E O THAHENED -




Z<Pd ~ 2012 ISMS Marketing Sciences & & FBO2 52

Friday, June 8,

10:30 - 12:00

Title: Online Customer Behavior — I

Chair: Amit Mehra

Authors Title

Namil Kim,

Wonjoon Kim, Do Consumers Refer Deals to Friends?

Jihwan Lim, Effects of Tipping Point and Pricing Strategy on Daily Deals
Joonhyuk Yang

Valdimar Sigurdsson,
Gordon Foxall,
Vishnu Menon

Consumer Behavior Analysis using the Behavioral Perspective
Model From the Context of E-mail Marketing

Pinar Yildirim,
Esther Gal-Or,
Tansev Geylani

User-Generated Content and Political
Opinions

Amit Mehra,
Subodha Kumar,
Jagmohan Raju

Pricing on Brick-and-Mortar and Online Retail Channels with
Multichannel Customer Shopping

9 HINS B F A RT3 > SmEVEE R A ATR - BRI S AT

BH DA s s A\ 2 ARl A4 — B2 —(EEEmaRRE - Govind 28 A 283%11y"Medical
Adherence and Healthful Selfmanagement" = 23] 36955 A I B2 0% i (7 BE I &Y e
& TEHERIHE > WS MmEE -

T FEHRKALTIRE] - 10 HIRE ST -
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Saturday, June 9,

8.30-10.00
Title: Health Marketing
Chair: Andrea Godfrey

Authors Title

Rahul Govind,

Nitika Garg, Medical Adherence and Healthful Selfmanagement

Charles Ingene

Yanwen Wang, Regulatory Interventions and Heterogeneous Health Effects: An

Michael Lewis

Empirical Analysis of Tobacco Industry

Rakesh Niraj,
Andrew Gallan,

Leveraging Capabilities for New Product
Development: How Emerging Firms

Monte Shaffer Succeed in Biotech

Andrea Godfrey, The Influence of Physician Interventions
Leonard Berry, on Patient Compliance and Healthcare
Kelly Haws, P

Kathleen Seiders

Service Utilization
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