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Innovation Management

Technology Management

Knowledge Management

Global Logistics Management

Global Leadership

Product Design and Management
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Loyalty— A Case Study of the Chinese Professional Baseball | . e e
Tarwan
League
4. 11R-204: A study on the Correlations between Social Capital | Chun-Chih Lisa
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Exploration of the Typical Culture Elements and Design of the
Cultural Creativity Products in Remote Districts-Using Pingtung

County Image in Taiwan as an Example

Ying-Jye Lee
Department of Cultural Business Development, National Kaohsiung University of Applied Sciences, 415
Chien Kung Road, Kaohsiung 807, Taiwan
Abstract

The purpose of this research is to develop cultural creativity in exploring typical culture
elements in remote districts. This study would like to develop the cultural creativity products
to conform to local culture image in consideration of cultural, creative, artistic and functional
aspects. In order to achieve the objective, this study takes the remote districts in Pingtung
County image in Taiwan as an example. The culture elements can be explored from
understanding the historical perspective and the local culture in Pingtung County, then
combined the culture elements and life popular product by way of creative design. During the
creative development stage, the CAD software is applied to design a series of cultural
creativity products. Afterwards, the prototypes of cultural creativity products are made by
rapid prototype system. Additionally, the research development model can be extended to
develop related cultural creativity products for other remote districts. Also, results in this
study can be provided valuable references for academic circles and related industries.

Keywords: Cultural creativity, Remote district, Culture element, Cultural creativity product
1. Introduction

Globalization is an important channel for helping the growth companies. However, the
pursuit process of the globalization, how to preserve local characteristics to create a
distinguishing feature is increasingly important for the enterprise ( Moalosi et al., 2004 ) . The
cultural creativity industry is the activity of local actions based on the thinking of the
globalization. The globalization is the social life striding across space and time by separating
out the social situation and resulting in the interactive correlation process among society,
culture, system and individual (Featherstone, 1993; Giddens, 1990).

Cultural industries have been defined as systems for controlling innovation through
gatekeeping processes (Hirsch, 1972). The cultural industry fits the fashion industry, since a
new collection is produced through a sequence of gatekeeping activities, which were
identified by Blumer (1969). For example, while examining Italian fashion as a cultural
industry, it can be interpreted as the product of negotiations between the interests of
collective



