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Top 5 Internet Browsers in 2011

Main Fress FAQ About Feedback

StatCounter Global Stats

Top & Browsers from Sept 2010 to Auwg 2011

Significant Growth on
Chrome & Safari users -
for mobile platform l ‘;:':'
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Resource from : hitp://gs.statcounter. com/#brow ser-ww-monthly-201009-201108-bar
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Social networking site use by online adults, 2005-2011

The percentage of all adult internet users who use social netwaorking sites since 2005

63%

61%
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A 27%

13%
2% g 9%
2005 2006 2007 2008 2009 2010 2011

Source: Pew Research Center's Internet & American Life Project surveys: February 2005, August
2006, May 2008, April 2009, May 2010, and May 2011.
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But it’s mostly just young people, right?

social networking site use by age group, 2005-2011

The percentage of adult internet users in each age group who use social networking sites

—— 8- 20

i 3045
50-64
65+

1%
2005 2006 2007 2008 2009 2010 2011

MNote: Total n for internet users age 65+ in 2005 was < 100, and so results for that group
are not included

Source: Pew Rescarch Center's Internet & American Life Project surveys: February 2005,
August 2006, May 2008, April 2009, May 2010, and May 2011
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The Framework Cycle

Set and
Develop Strategy,
Organisation
& Tactical Plan

Build your
Social Media
Presence

Bank Negara Malaysia Gone Social
A Central Bank Social Media Framework
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Proposed Solution

Motivation

Intranet Wiki

+ Motivate engineering and + for small and often used
supporters to share

knowledge. * Fast retrieval, often of the

form ,For problem X do

¥, meshed-up with links,
everybody updates
everything.

knowledge bits (1 pagers).

Central document

repository

» for full documentation, in
CcMms

+ All document formats =
Expressive Power

* Linkable from the Intranet

* Links from Wiki entries to

these fat documents
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Countermeasures: A three Tier
Approach

Evasive action
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