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Eldgendssische Technische Hochsehule Zirich Kanjunkiuriorschungsstelle
Swiss Federal Institute of Technology Zurich Swiss Instiiute for
Business Cycle Research

ETH Zantrum WEH
GH-80%2 Zurich

Phanie +41 44 632 42 34
Fax #4144 6321150
infaieiretong

Zurich, November 8, 2005 www, cirelorg

CIRET

Council Meeting

Tuesday, November 15, 2005, 18:00

Mational Bank of Belgium
rue Montagne au Herbes Potagéres 61, Brussels/Belgium

phone: «32 2 221 21 11, fax +32 2 221 31 00

Agenda

1. Adoption of the Agenda
2. Adoption of the Minutes of the last Council Mesting of April 14, 2003 in Zurich
3. 28" CIRET Conference (Rome, September 2006): Call for Papers

4. Waria
s Elections on the occasion of the upcoming General Assembly meeting 2005
» CIRET Office

=« Date of the next Councll meeting and General Assembly 2006
(to take place in Rome during the next Conference)

Fage 11
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Eldgendssische Technlsche Hochschule Zhrich Konjunkwrforschungssialle q*‘ I
Swits Federal institute of Technalagy Zurich Swiss Inatituta for -y
KOF

Business Cycle Ressarch

Zurich, 25 February, 2005

ORAFT

Minutes of the CIRET Council Meeting, September 16, 2004
Warsaw School of Economics, Al Miepodleglosci 162, Warsaw/Poland

Members present  Mrs. Héléne Erkel-Rousse,
Frof, Bernd Schips (President), Dr. Gemot Merb (Vice-President),
Mr. Paclo Carnazza, Prof. Ullrich Heilemann, Dr. Frank Chung-Ying Hu,
Mr. Jans-Uwe Jungnickel, Mr. Franz-Josef Klein, Mr. Marco Malgarini,
Dr. Zbigniew Matkowskl, Mr. Jussi Mustonen, Mr. Ronny Nilsson,
Prof. Kar Heinrich Oppenlander, Prof. Glnter Poser,
ir. Jean-Jacques Vanhaelen, Dr. Andras Vertes,

Guests -

CIRET-IDC Mr. Daniel Bloesch

Secretary Mrs. Katharina Bloch

Excused. Pref. Ichiro Shirakawa, Mr, A Tyrkkd

1. Adoption of the Agenda
The agenda is adopted.

2. Adoption of the Minutes of the last Council meating of March 12, 2004, in Warsaw
The minutes are adopted,

3. JECMA Journal of Business Cycle Measurement and Analysis (joint OECD-CIRET
Journal): Status Report by Prof. Giinter Poser
The third and last edition of 2004 will come out in November 2004, The edition following the
Movember edition will contain a selection of papers presented at the present Conference.
Referea process: this procedure has tumed out to last up to 12 to 15 weeks, longer than
previously expected.
Procedure: The papers are submitted to the CIRET Secretariat in Zurich. Before they are
transmitted to the editorial Board, they are made anonymous.
Advertising: a new leaflet has been prepared. The CIRET Office will put It on internet 5o that
the JBCMA can be found sasily by the search engines.
Pearsonal changes: Mr. Pretorius Sterrenberg as well as Mr. Augustin Maravall wish to retire
fram the editorial board by the end of this year.
Frof. Foser, after giving the lift-off to the journal wishes also to retire and to give way to a
younger scientist who has experience in statistical procadures,
Dr. Matkowskl wishes the list of referees to be made public. Referees from all countries
should be consulied.

4.  Discussion of the elections (Council, President, Vice-President, Treasurer)
There is no Councll mamber whao wishes to withdraw.
Prof. Schips informs that he will retire from his activities at the KOF (Swiss Institute for
Business Cycle Ressarch) at the end of September 2004, The Council is asking him to
continue on a temparary basks for another two-year period. The secretariate and the treasurer
will also continue their mandate for this same period. Dr. Merb points out that this would leave
enough time for the Council to clarify whether the successor of Prof. Schips would be
interested in CIRET. Then, a suitable candidate could definitely be alected in 2006.

KACIRE TuhssaciasionCouncth 2004 _0%_16_Wansawi 200403 _MINUTES COUNCIL-Eesbng doc P-ﬂgt‘ 112
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Minutes af the CIRET Council Meeting, September 16, 2004, Warsaw

Dr. Matkowski wishes to ralse the number of Polish representatives in the CIRET Council,
Prof. Elzbieta Adamowicz as second representative of Poland being member on a temporary
basis only as local organizer of this Conference.

5. Venue and Organisation of the 28™ CIRET Conference 2006
Prof. Schips informs that the local erganizer must be a Corporate member of CIRET.
There are two candidates: Rome by ISAE, Istituto di Studi & Analisi Economica and Santiago
de Chile by the Economic Commission for Latin America and the Caribbean.
Mr. Malgarini as representative of Rome is informing that he has been able to contact
potential co-hosts already. He should be able to present a preliminary programme by the next
mesting.
Cn behalf of the representative from Chile, Mr. Nilsson is informing that a commitment could
be made for 2006, however not for 20028 as this moment is too far away from now to make
binding commitments. Prof. Poser points out that already 15 years ago an attempt was made
to organize a Conference in South America and that it would be worthvwhile now to consider
seriously this candidacy. Dr. Nerb adds that the Central Bank of Chile has started Business
Surveys recently and that therefore, Chile would indeed be an interesting location for a future
Conferance.
Regarding the next Conference, it is decided to organise it in Rome. This would leave more
time to evaluate carefully the organisation of a future Conference in South America.
Mr. Milsson will inform Dr. Hofmann accordingly.

6. Varia

+  There are & new Individual Members who have registered since the last Council
meeting of 12 March 2004.

+«  Procedure of selection of papers for future conferences: It is difficult to judge on
the quality of a contribution if it is only based on an abstract as abstracts often
tend to be too general. Mrs. Erkel-Rousse and Dr. Bloesch will therefore draw up
a form to be used in the future to submit papers. This draft will be discussed at
the next Council meeting.

+  Mext Council meeting: The next Council meeting will take place in April or June
2005 in Rome [changed in the meantime to Zurich, 14 April 2005, 2:00 p.m.].

Katharina Bloch

Fage 2/2

16



Eidgendssische Technische Hochschule Zarich
Swiss Federal Institute of Technology Zurich

287 C I R E TR gy B

CIRET Office

oo KOF
Kenjunkiurferschungsstalle
Swiss Instinute for
Business Cycle Resaarch

28" CIRET Conference
on
Cyclical Indicators and Economic Policy Decisions

Special Topic:
Regional and Local Surveys

20™ - 23™ September 2006, Rome, Italy

hosted by the Institute of Studies and Economic Analysis (ISAE),
the Bank of Italy and
the University “La Sapienza”, Faculty of Statistics.

Call for Papers (draft_v3)

Tha overall aim of CIRET conferences is to
encourage  and improve  CommumnMcanon,
axchanga and co-oparabon babwean acadamics
and practboners who conducl aconomic or
social  survays, analyse survay  dala  and
develop or make use of cyclical indicators.
CIRET, the Cenlre for Internabional Research
on Economic Tendency Surveys, is also a
forum for dcusson and apphcabion of new
methodolegical developments and their results

Topics
I.  Short-tarm Economic Surveys and
Indicators

+ Business Tendency Surveys (including
Invastmant Survays)

+« Consumer Surveys

+ Composite and Leading Indicatora
+ Ad hoc Surveys

+« MNew Methods

17

This call mvitas papars related 0 a broad rangs
aof topice 1o be mvestgated bazed on several
ypes al sumvays (busmess lendancy surveays,
CONSUMST SUn'eys, investmant and innovabon
survenys, alc ) or based on the development and
use of eyclical indicators, including methadokogical
aspacts, Willin thes framework, all bypes of
contributions are welcome

. Surveys Related to Structural
Aspects of the Economy

+ Innovative Activity

+ Information and Communication
Technology (ICT)

+ Organizational Change

+ Labour Market Analysis




287 CIRET Conference 2008, FRoms, Haly — Call Tor Papers

. Special Topic

+ Regional and Local Surveys

Descrnpbon aboul the  spacal  lopc
(forthcoming)

Submission Procedure

Abstracts
Deadling: Mid of February 2006

Please sand your abstract by filling out the
form for abatracts on

hitp:hwww.ciret.org/callforpapers

The Poom asks for an abstacl of 300-500
words, the title of the abstract and for keywords
and JEL classification. In addition information
about the method, the data, the novelty of the
contribution amd abowt the most relevant
references is requested.

E-mails of acceptance will be sent 1o the
comesponding author by end of March 2006,

Contact

CIRET OHfice

cla KOF

Swiss Instilule lor Busmess Cycle Research
ETH Jantrum WEH

BOG2 Zarich

Swaltrarland

18

Papers
Deadling: End of June 2006

Fapers may be writtén by using the template
for MS5Word or e comaspondmg  slyle
definitions on:

http:/fwww.ciret.org/callforpapers

Fleasa sand your submsson m MS-Waord. or
Adobe-POF-Format to:

papers@ciret.org

Authors are kindly invited o submit their ready-
to-publish paper to the joint QECD and CIRET
Journal of Business Cycle Maasurament and
Analysis (JBCMA)

Submissons accepled by tha Edidoran-Chied
will be reviewed by bwo reforecs (doubke blind
procedura)

Addibonal information aboul the conference s
available an the CIRET web site:

http:/hwww.ciret.org/conferences/rome2008

Phone: +41 44 632 42 38
Fax: +41 44 632 11 50

hitp: wearw cired org
mnleifciral org
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EOF

Swilgs Federal institute of Technology Turich Swiss Institwte for
Business Cycle Hesearch

ETH Lentrum WEH
CH-B052 Zurich

Phona +41 1 632 5001
Fax 4411632 1150

mfofficrel.org
Zurich, November 8, 2005 s cinel.org

CIRET
General Assembly Meeting

Tuesday, November 15, 2005, 18:30

Mational Bank of Belgium NEBB

rue Montagne au Herbes Potagéres 61

phone; +32 2 221 21 11, fax +32 2 221 3100
Draft Agenda

1. Verification of the quorum

Adoption of the Agenda

far

Adoption of the Minutes of the General Assembly
Meating 2004 in Warsaw

Accounts 2004: Report of the Auditors
Approval of Budget 2006

Report about the state of the Association

el O S

Resignation of Council members:
Dr. Chung-Ying Hu, CEFT, Taipei/Taiwan

8. Election of new Council members.
Mr. Thomas M. F. Yeh, Taipei, replacing Dr. Frank Chung-Ying Hu, CEPD,
Taipei/Taiwan

Mr. Fhilippe Scherrer, INSEE, France

9. Report on the OECD-CIRET Journal
«Journal of Business Cycle Measurement and Analysis=

10. Varia

Fage 11
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ETH CIRET Office CIRET
oo KOF

Zurich, September 25, 2004
Draft

Eldgendssische Technlsche Hochschule Fhrich Konjunkturfarschungsstells
Swiss Federal Institute of Technology Turich Swins Institute for
Business Cycle Research

Minutes of the General Assembly of CIRET, September 16, 2004,
Warsaw School of Economics, Al. Niepodleglosd 162, Warsaw/Poland

Members prasent: see attached list. The quorum is constituted (1/3 of the votes).

The Prasident, Prof. Schips, & opening the conference wishing a warm welcome 1o the membears
present,

1. Adoption of the Agenda
The agenda is adopted.

2. Adoption of the Minutes of the Last General Assembly Meeting in Munich
The minutes of the last General Assembly meeting 2004 Is approved.

3. a) Report about the state of the Association
There are 29 Corporate Members and 49 Individual Members.

b) JECMA Journal of Business Cycle Measurement and Analysis (joint OECD-CIRET
Journal): Status Report
The third and last edition of 2004 will coma out in November 2004. The edition fallowing the
Movember edition will contain a selection of papers presented at the present Conference.
Referee process. this procedure has turned out to last up to 12 to 13 weeks, longer than
previously expectad,
Advertising: a new leaflet has been prepared. The CIRET Office will put it on intemet so that
the JECMA can be found easily by the searching engines.
Personal changes. Mr. Pretorius Sterrenberg as well as Mr. Augustin Maravall wish to retire
from the editorial board by the end of this year.

4. Accounts 2003: Report of the Auditors
The report of the Auditors is adopted.

5. Approval of Budget 2005 and 2006
The budgets 20032 and 2004 are approved.

6. Elections
Traasurer: Dr. Petar Welss is elacted auditor replacing Mr. Frank Schénborm as fram the
financial year 2008.

6. Venue and Organization of the 27th CIRET Conference 2004
The 28" Conferance will take place in September 20086, in Rome/taly.

7. Varia
The President expresses his thanks to the sponsors of CIRET. As the financial situation of
CIRET remains difficult, he asks the members to convince known potential candidates to register
as CIRET members.

R

Katharina Eloch

Emcl

Fage 11

20



2004 & BT

Financial Year 2004

Report of the Auditors

Considering that CIRET pays a definite sum of CHIF 400000 10 KOF, the financial vear 2004
closed with a henefit of EUR 276511 (correspanding to CHF 4'285.95, for 2004 an exchange
rate of CHF 1.55 is applied).

However, this sum does by far not cover all the cosis incurred. As 2004 was 1 vear with a
CIRET conference 1o be prepared, the costs added up were even higher than in the previous
vear,

Liabilities side (debit)

In the financial year, the income amounted 1o a total of EUR 28'862.70 comprising
membership fees of EUR 24839.95, extra supports of EUR 4'002.74 and interests of 19,10,

The list of the members is enclosed to this document,

Expenses {eredit)

The expenses result from a payment made in CHF charging the account at UBS in Zurich and
another payment made in EUR charging the account at NBB in Brussels. The total of these
twio puyments including the bank charges sum up 1o EUR 26'097.68 (EUR 1935484 +

O E00.00 + 142.84),

On December 31, 2004, the account halances are as follows:

- UBS Zurich: CHF 6'450.68 (EUR 4'161.73)
NBEB Bruxelles: EUR 3'726.67

The costs borne by KOF can be itemised as Follows

- CIRET Office/Administration EUR AT 102,74 3285 %
- JBCMA Journal EUR AF562.23 28,29 G
- Conference EUR 3644216 2541 %
= Travel expenses EUR 967132 6,74 %
= Database/\Websie EUR T624. 10 532 %
= Misg, Costs ElR 19907 1 .39 %
Total EUR  143'393.26 100.00 %
(income CIRET EUR 28'862.79 20,13 %)

The auditors checked the documents proving the expenses.

The labour cost of the KOF personnel (permanent staff) was imputed by the bookkeeping
depariment of KOF based on its work reports (Lime sheets). The accounted labour cost
atiributes to CIRET Office, JBCMA Journal, Conference preparation and database/website
support. It summed up to EUR 1300364,70 or w 90.91 % of the total cost (CHF 170911 85 +
31'163.45 = CHF 202065.30).

21



Travel expenses were paid for the President and his secretariat including the treasurer, as well
as for the editor-in-chief of the Journal by OECD and CIRET, JBCMA.,

Conclusion

Based on the documents put at our disposal, the auditors could check the account of the
CIRET association. All expenses were proved by the documents except the labour cost.

Winfried Stier Frank Schénborn
Date: Date:
{58, resi oS . A0. 2005

Signed and dated annexes;

Account CIRET 2004 with
- detailed list of income and expenses
- list of CIRET members indicating their payments

Page 2
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2005 #F {ST-FEET

CIRET

Revised Budget 2005
[Exchange rate: 1 EURD = CHF 1.52)

Zursh, Colober 20 JUOLAL

24

Debit CHF EUR CHF EUR

Contribution to KOF 000000 26'400.00 12°40:0.00
Membership lees CHF 15°800.00 10°40:0.00
Extra support CHF FEO00.00 2°500.00
Loss 110000

Total Debit 26'400.00()| Total Credit 26'400.00

Exp es fo be borne by KOF Swiss insitfuhe for B s Cycle Research

Dhedit GHF ELUR ||| Grealit GHF EUR

CIARET OrfieaAaminisirmbon 7 DMK (KD 47 400.00 [N Confritimion i KOF SO0 00 2630000

SEUAA Jouwma [ 41°400.00

Conference i) oo

Trae EXpenses FE00.00 250000

CralabazedYebsle T0O00. 0 00000 NlLoss T1'600.00

Todal Dt AT R00.00 ||| Tota! Credif 790000




Zargh, Dotoler 20, JU0LAE

Budget 2006

(Exchangs rate: 1 EURD = CHF 1.52)

Drabit CHF] EUR |{|Credit CHF] EUR

Centribution ta KOF 4000000 26°400.00 || MemBarship fess EUR 2'000.00
Membership lees CHF 2400000]  15750.00
Extra support CHF FE00.00 2'500.00

Denefit 1°290.00 || [Extra supper EUR 1'500.00

Total Debit 27'790.00|)| Total Credit 27'790.00

Expenses to be barne by KOF Swiss institute for Business Gycle Research

Dt CHE EUR ||| credit CHE EUR

CIRET OMew A dminvsrmion TI000.00|  #8'000.00 ||| Conmbution fo KOF 40000.00)  26'300.00

BCIA Jerrial ETO00 00

Confernee 500000

Travel expenses 15000.00

Datahase/ Wensie 11000 00 700000 ||[Loss T10900.00

Total Debit 136700.00 ||| Total Crean 136 700.00

i Firancas Decgen,_koosasey Sadgus- 3008 vy

25
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Resignation Dr. Chung-Ying Hu

From: chungying@cepd.gov.tw

To: schipsi@kof.ethz.ch

Subject: CIRET Council member
Date: Mon, 3 Oct 2005 16:39:26 40800

Dear Prof. Schips,

(.}

My purpose in writing is to inform you of a change in my situation at the Council for Economic
Planning and Development (CEPD), where | have eft the Department of Economic Research
o take up appointment as a counsellor. A result of this Is that | no longer supervise the
business cycle research division. Therefore, | think it is appropriate for me to resign as a
Council Mamber of CIRET.

I'wiould like to take this opportunity 1o suggest that Mr. Thomas M. F. Yeh be put forvard as a
candidate for membearship of the Council, an which he served during 2000-2004. Mr. Yeh,
who has been especially enthusiastic about our participation in CIRET. is now Vice Chairman
of the CEPD with responsibility for overseeing economic research and policy analysis and
recommendation.

(...}
Yours sincerely,

Chung-Ying Hu

Counsellor

Council for Economic Planning and Development
Taipei, Taiwan

26



B EY R S A (- )

CIRET General Assambly Meeting 2005
CURRICULUM VITAE
September 2008

Mame: Mr. Thomas M. F. Yeh
Birth Dare: October 14, 1944
Birth Place: Taiwan, ROC

EDUCATION
1968 BA w1 Econonucs, Nattonal Tamwvan University (NTL)
1971 MA in Economics, NTU
1972-1975 PhLD. Program in Economics, NTU
1975-1976 Financial Management Traimning Program. Syracuse Universaty, USA

POSITIONS
2004 - Viee Chamman, Couneil for Economie Pliwmimg and Development (CEPDY)
2002 - 2004 Director General, the 4% Department, Executive Yuan (Calanet)
1999 - 2002 Secretary General, Council for Economic Planning & Development (CEPD)
1996 - 1999 Director. Economic Research Deparmrent, CEPD
1999 - 1996 Director, Financial Analysis Depariment, CEPD
1989 = 15990 Dhrector, General Affars Department, CEPD

CONCURRENT PROFESSIONAL ACTIVITIES

2005 - Wice Chaiman, Twnaround Management Association of Taiwan

2002 -  Convenor, Venture Capital Investment Project Assessment Coammittee of the Development
Fund

2000 - 2004 Comnetl Member, Center for Intematonal Research on Economme Tendency Survey
(CTRET)

19689 -  Board Director, Intemational Conunercial Bank of China, Tarwan

1990 - 1996 Execufive Secretary. Managing Committee for Sino-American Fund for Econonue and

Social Development
1990 - 1996 Member, Secunties and Exchange Conunission, Muistry of Finance

SPECIALITY
Fiscal and Econonuc Policies

Address: 5%F, No.3 Pao Ching Road, Taper, Tarwan (ROC)
TEL 886-2-23700364

FAX BE6-2-23T00380

E-mail thomasyel@oepd gov.tw
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CIRET General Asssinbily Mesbng 2005

Curriculum vitae
Philippe Scherrer

Borm in 1965, M. Philippe Scherrer is an INSEE administrator (Institut National de la
Statistique el des Etudes Economigues).

He holds the diploma of Statistician-Ingineer from ENSAI (Ecole Nationale de la Statistique
et de |'Analyse de |'Information, Pans, France, from 1986 o 1988) and that of Economist-

Statistician from EMSAE (Ecole Mationale de la Statistigue et de |'‘Administration
Economigue, Paris, France, from 1992 to 1995).

1988: he worked as an economic planner in the Statistical Direction of the French Ministry
of Agriculture;

1995; he taught statistics and econometrics to ENSAE students;

1998: he was in charge of the economic analysis of financial and accounting data on local
authorities in the Public Finance Direction of the French Ministry of Economics and
Finances;

2000 he became the head of the "Producer price”™ Division in INSEE, collecting also impaort
and export prices;

since QOctober 2004, he has been the head of the “Business Tendency Surveys” Division in
INSEE.
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From: CIRET Office - Katharina Blach

Date; 11/30/05 DB:04:19

To: thomasyehf@cepd. gov.bw

Ce: chyn@cepd.gov.tw

Subject: Re: Say Hello from Thomas Yeh(Taiwan)

Dear Mr. Thomas M. F. Yeh,

We are pleased to inform you that the CIRET Council on 15 November has
glected you again as new Council member.

Many congratulations.

We thank you for being available again for CIRET and are looking forward
to a fruitful cooperation.

Sincerely yours,

Bemnd Schips/Katharina Bloch

CIRET OFFICE

http:/ferwrw.ciret.org <http:/fwww.ciret.org/>, mailto:info@ciret.org
c/o Swiss Institute for Business Cycle Research

ETH Zentrum WEH, CH-B092 Zurich/Switzerland

tel: +41 44 632 42 38, fax: +41 44 632 11 50

= Deear Professor Schips,

o

= Time goes by so quickly that it is already three years since we |ast

= met in Taipei. However, | have continued to pay close attention to

= CIRET activities, and since returning to the CEFD as Vice Chairman, |
= have been overseeing this Council's participation in CIRET.

e

= | am gratified to learn that yvou welcomed my candidacy as a CIRET

= Council member. | see the position as an honour as well as an

= opportunity to serve the community and promote CIRET's cause more
= actively. | would take this opportunity to express my sincere

= gratitude for all the benefits we have gained from our association

= with CIRET and the support you have given us over the years.

o

= Due to my responsibility to advise on my country's participation in

= the APEC Leaders Meeting, it is much to my regret that | will not be

= able to join you and fellow members at the coming General Assembly
= meeting. However, | have delegated Ms. Regina Yeu-shyang Chyn, a
= senior economist of the CEPD, to attend on my behalf and extend our
=warm grestings and enthusiastic support for the development of CIRET.
=

= | wish you a pleasant stay in Brussels and the best of success to the
= meeling.

-

= Yours sincerely,

-

= Thomas M. F. Yeh

e

o
4
o
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DRANIEATEON FO& FOORNOUIE CO-ORIRATION AND DEVELOEWMINT

CRECTION DE3 STATISTIAES
STATESTIZE DIRECTORATE
Chaf Xiahatcmn o Deecies
Chisl Statwticias and Ditectar
To: Paricipants at the joint European

Commissicn - DECD Workshop  on Intemabional

Developmant of Busingss and Consumer Tendéncy
Surveys, Biussals, November 2003

Participants al tha OECD Workshop on

Business and Consumar Tendency Surays, Warsaw,

Saplember 2004
Members of Busingss Tendency
Survey/Consumar Cpinion Survey task forces

STD/DO(2005)58 Pariz, 28 July 2005

Daar Colleague

Joint EU = QECD Workshop on
International Development of Business and Consumer Tendency Surveys
14-16 November 2006

The OECD and the Ewropean Commission (EC) e joinlly orgamzing 8 workshop for stabistical and research
institutions in OECD Member countnies, European Union (EL) Members, Candidate countries and salecled non-
Member countries (Brazil, China, India, Indonesia, Russia and South Africa). The workshoep will be held on 14-15
Movembar 2005 in Brussels, Belgium. This meeting will be held back-to-back with a ane day meeting organised by
the EC for EU and Candidate countnes on Wesdnesday, 16 November

Following the promty tasks dentificd al the 2003 jent EU-OECD workshop in Brussels and subsequeent
development work discussed at the 2004 OECD workshop in Warsaw, the agenda for this workshop will mainky
focus an the work carmed owl i the framawork al the OECD lask forces on "Harmonizabion ol Sumvay Oparations
and Technical Design” and “Improvement of Response Rales and Minemisabion of Respondent Load”™ Other lopics
melude recent devalopmaents in colbection and dessamination of matadata, seasanal adjustment and discusswon of
thve business tendency and consumer Opinkon survey portal. A prebminary Agenda is attached

To facilitale discussion and 1o maximisa the sharng of ideas we would [&e 1o invite participants o contribute any
nobonal axpanence on the topics/ssuss suggested above or indicated in the altached draf .-ﬂu;unl:l-n Howwewer,
country papers on other opics ane welcome and will be considered for inclusion in tha agenda on ment and time
available

Furiher information will bo provided regarding the final agenda, national contnbutions and administrative
amangameants (Including the locaton of the venis in Brussalz) ot a later data

To facifate the preparation of the final agenda, we would like to recerve electronic copies of any contributed
papars In advance of the workshop (by 10 October 2005). Thiz will also anable thair distnbution to masting
participants wall prios to their depanure for Brussals, A web site for the maating will be avallable after the summer
2005 at: pltp:/fwew gecd org/sidmeating-papers.

3, e Ancen.Pascel, TETTS Baiis Ceden 18, France Tal <33 (3 1 4534 K308
Ligne directa/Tiect brw =33 {f) 1 4534 7888 Fax «33 (0} 1 4430 8248 E.ead - Boony SihaonSoecd org wes cesd oo
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Tha OECD and the EC tharefore invites official reprasantation from your imstitution to participate m the workshop
Could you please forward the name and contact information (telephone number, email address) of your nominated

delagate and the lopic of your country paper (i subimilted) prior to 31 August 2005 1o enable the agenda 1o be
finaligad.

In the meantime, please do not hesitate to contact Mr Ronny Milsson (ronoy. nilssonifioecd org) shoubd you requere
additional information on specific aspects of the Waorkshop agenda Please send your reply regarding your
attendance at the Waorkshap, efc | to Ms Kate Ragoett (kate raggettioecd arg)

Yaurs faithfully

‘EL..,..,._. ﬁw‘m‘

Enfico Giovannini
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Joint European Commission - OECD Workshop on International
Development of Business and Consumer Tendency Surveys

Brussels, 14-15 November 2005
Agenda
Workshop objective
The main objective of the two day workshop will be to discuss work carried out in
the framework of the OECD task forces on the priority tasks identified at the joint
European Commission - OECD Workshop on International Development of
Business and Consumer Tendency Surveys held in Brussels in November 2003 and

the subsequent development work defined at the 2004 OECD workshop in Warsaw.

Monday, 14 November

09.30-09.50 Welcome and introduction EC and OECD

Session 1 —  Presentation of work by the OECD Task Force on “Improvement
of Response Rates and Minimization of Respondent Load”

Improvement of response rates and minimization of respondent load are of high
priority for all national institutes. The specific aim of the task force was to identify
good national practice and to make recommendations on the following issues:

Presentation by taskforce leaders:

09.50 - 10.25 Relationship between response rates and data Bianca Martelli, ISAE
collection methods — Analysis of key issues and main
findings

Discussion
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10.25-11.15 Business Surveys in South Africa: Testing the ground Pieter Laubscher, BER
for internet-based surveys keeping the impact of South Africa
response rates in mind

Why is the response rate of the TANKAN high? Kenichiro Tahara,
Bank of Japan
Discussion
11.15 - Coffee break
11.35
11.35-12.10 Assessing and minimising the impact of Richard McKenzie,

non-response of survey estimates — Analysis of key OECD
issues and main findings

Discussion

12.10-12.50 Adjusting for non-response: constant-sample method  Philippe Scherrer,
in the French business surveys INSEE

Analysis of non-response patterns in South African Pieter Laubscher, BER

business tendency surveys South Africa
Discussion

12:50 - Session 1 conclusions and recommendations

13:00

13.00 - Lunch

14.20

Session 2 —  Presentation of work by OECD Task Force on ‘Harmonisation of
Survey Operation and Technical Design”

There are at present no international guidelines and recommendations outlining best
practice for the development of business tendency surveys. However, in 2003 the
OECD published a Handbook aimed at helping non-member countries to implement
and/or develop their business tendency surveys. The survey procedures presented
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and recommended in the handbook are procedures which are used for official
statistical surveys. These recommendations could, however, be used as a starting
point for further discussion on development of standards for survey operation and
technical design.

Presentations by taskforce leaders:

14.20 - 14.50 Efficient sample design and weighting methods — Marco Malgarini,
Analysis of key issues and recommendations ISAE
Discussion

1450 - 15.20 Identification and Assessment of Recommended Anna Stangl, Ifo
Practices for the Design of Internet Surveys Institute
Discussion

1520 - Session 2 conclusions and recommendations 15.20 -15.30

15.30

Session 3 — Recent developments of the OECD Business Tendency and
Consumer Opinion Surveys Portal

To promote harmonization and facilitate best practice through the sharing of
information on business tendency and consumer opinion surveys between
international organizations and national institutes. The OECD web-portal provides
access to the following:

e existing international guidelines and recommendations;

e questionnaires used by national institutes;

e summary metadata describing key elements of national institute surveys;

¢ links to selected examples of good national practice;

e data presented in a common format for countries and regional aggregates;

¢ links to papers from meetings organized by the OECD, European Commission
and CIRET.
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15.30 - 16.00 Brief overview on recent improvements to the portal  Ronny Nilsson,
including developments in the collection and OECD
dissemination of metadata

Discussion
16.00 — Coffee break
16.20
16.20 — 16.50 Calculation of normalised business and consumer Olivier Brunet, OECD
confidence indicators and OECD and Non-OECD
area aggregates (OECD Total, Major 7, Big 6
Non-OECD, World proxy)
Discussion
16.50 - 17.00 Session 3 conclusions and recommendations Denis Ward, OECD

Session 4 — Uses of business and consumer opinion survey data, implications
for data producers

This session outlines the uses of business and consumer opinion survey data in the
analytical work of several central banks. The presentations also touch briefly on
issues / implications of interest to producers of survey data.

17.00-17.20 Use of business and consumer opinion survey  Giuseppe Parigi,
data in business cycle analyses from a user Bank of Italy
perspective.

17.20-17.40 Use of business and consumer opinion survey Ece Oral, Central
data in business cycle analyses from a user Bank of the Republic
perspective. of Turkey

17.40 - 17.50 Discussion

Tuesday, 15 November

Session 4 — Uses of business and consumer opinion survey data, implications
for data producers (cont.)

09.30 - 09.45 Use of business and consumer opinion survey  Benoit Robert,
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data in business cycle analyses from a user National Bank of

perspective. Belgium
09.45-10.05 The usefulness of survey measures from a Ricardo Mestre,
research and policy perspective European Central
Bank

10.05-10.15 Discussion

10.15-10.25 Session 5 conclusions and recommendations OECD

Session 5 — Recent Developments in the Seasonal Adjustment of Business
Tendency and Consumer Opinion Data

10.25-10.55 Performance of Seasonal Adjustment Procedures: Philip Hans Franses,
Simulations and Empirical Results Econometric Institute —
Erasmus University
Rotterdam
Discussion
10.55-11.10 Session 4 conclusions and recommendations European Commission

[11.10-11.30 [ Coffee break |

Session 6 — Presentation of studies on other topics

This session presents recent work of a number of national agencies and the
European Commission and, in particular, identifies avenues / issues for possible
future work by the Workshop in the evolution of business and consumer opinion
surveys.

11.30 - 12.00 Individual responses to BTS and the forecasting of Hélene Erkel-Rousse,

manufactured production INSEE
Discussion

12.00-12.30 Analysis of Quantitative Questions on Price Staffan Lindén,
Perceptions / Expectations in the EU European Commission
Discussion
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| 12.30 — 14.00

| Lunch

14.00 - 14.25

14.25 -14.50

14,50 - 15.15

15.15-15.40

15.40 - 15.50

ESI and services confidence indicator in Slovak
Republic

Discussion

Differences between GUS survey and the EU
standardised survey - implications for future
harmonisation of national surveys with the EU
standardised indicator

Discussion

Comparison of national versus European
Commission confidence indicators

Discussion
Consumer and entrepreneurs confidence and
inflation perception from perspectives of
Estonian entry into the European Union and
joining the EMU

Discussion

Session 6 conclusions and recommendations

Statistical Office of the
Slovak Republic

Katarzyna Walkowska,
CSO, Poland

Maarten van de Stadt,
European Commission

Marje Josing, EKI,
Estonia

OECD

Session 7 — Meeting conclusions and future work

15.50 - 16.20

Review of meeting conclusions and
recommendations for:

Denis Ward, OECD

Task Force on “Improvement of Response Rates

and Minimization of Respondent Load”

Task Force on “Harmonisation of Survey Operation

and
Technical Design”

Future work on priority areas

Discussion
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Future meetings (back to back with CIRET, Rome, in
2006)

Other business
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Attachment 2
LIST OF PARTICIPANTS, JOINT EU/OECD WORKSHOP ON BUSINESS TENDENCY

SURVEYS,
14 - 15 XOVEMBER 2005
Canada Statisties Canada Mr Pater LYS
T Reserve Bank of India Mr MN. LIMBEAR
Mr Eddy SULAIMAN
Indonewa Bank of Indoneaa YUSLUF
Bank of Indoneaa Mr lsanet [INONO
Bank of Indoneaa Ms Nita A MUELGINI
Japan Bank of Japan Mr Kemcluro TAHARA
Korea Rank of Korea Mr Jae-Ryong YANG
Matonal Statstical Office Ms Worlan PARK
Mls Suayna LIM
South Africa Bureau for Economuc Research Mr Preter LAUBSCHER,
Swatzerland KOF ETH Mr Danuel BLOESCH
Conncil for Eeon Planning and Ms Regma YEU-SHY ANG
Tanwan Developuent CHYN
UsSA Unversity of Michigan Mr Bichard CURTIN
Central Bank of the Republic of
Tukey Tusksy Mr Oz ATUK
Ms Ece ORAL
Poland Warsaw Scheol of Economcs Ms Elzbaeta ADAMOWICZ
Ms Maria DROZDOWICZ-
BIEC
Mr Slawonur DUDERK
AT Ausma GFK Mr Peter ULRAM
WIFCH M Gerhard SCHWARZ
BE  Belgum BNB Mr Jean Paul VONCK
Mrs Isabelle DE GREEF
Mr Benoit ROBERT
CY  Owprus CMR Mrs Eliza LOUCAIDOU
Czech
CZ  Republic GFK Praha Mr Michal STRAKA
Czech Statistical Office Mrs Manme HORMANNOVA
DE  Germany GFR AG Mr Rolf BUERKL
IF Mr Gemot NERB
Mrs Anza STANGL
Mr Klaus ABBERGER
DE  Dwmuark Dranmarks Statisuk Mr Casper LARSEN
Mr Jacob DJHOLT
EE  Estoma EKI Mrs Marje JOSING
Mrs Evelin AHERMAA
EL  Greece FEIRIOBE Mir Aggelos TSAKANIKAS
Wirs I STAGGEL
Mr Jose Manuel
ES Spamn MITYC ALMENDROS
M José Frias SAN ROMAN
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F1 Fualaasd CFI Mr Pensa URRILA
Statistics Funland Mr Pertn KEANGASSALO
FR  France INSEE Mr Philippe SCHERRER
Mirs Héléne ERKEL-ROUSSE
HU  Hungary GKI Economic Research Mr Andris VERTES
Mr Ravmund PETZ
IE Ireland ESRI Mr James WILLIAMS
IT Italy ISAE Mr Marco MALGARINI
Mrs Biana MARTELLI
LT  Lithuania Statistics Lithuania Mirs Regina DEVEIKYTE
Mrs Alma RBUTKAUSKIENE
LU Luxemburg BCL Mr Jean Mane THOSS
STATEC Mir Frank HANSEN
LV Lania Latvian Stanstical Instiiute Mr Thuars VAMNAGS
Mirs Inta MUKINA
MT  Malia EMCS Mr Robert GEISMANN
Faderanon of Industry Mr Kevin CARUANA
KL Netherlands CBS My Kess NIEUTWSTAD
Mr Gert BUITEN
_EIB Mr Ad GROOTENBOER
THNS-NIPO Mr Adnam EECEN
Mr Renwo FRERICHS
PL  Poland GFR Mir Piotr MADALINSKI
Mirs Katarzyna
Central Statistical Office Poland WALKOWSKA
PT  Pormugal _AECOPS Mrs Mana Conceigho VITAL
INE Mr Paulo DAVID
RO Romania GFK Romama Mr Dan MAGIRESCU
Matwnal Iustitute of Statistics Mrs Gheorgluta BRAILEANU
SE  Swaden NIER Mr Roger KNUDSEN
Mir Klas-Goran WARGINGER
Stanst, Office of the Republic of
&1 Slovenia Slovenia Ms Brigita VRABIC-KEK
Mir Manya REMEC
Sk Slovakia Stanst. Office of the Slovak Republic  Mrs Editn HOLICKOVA
Mirs Dagnuar BLAHOV A
Mrs Michaela KLACIKOVA
Mrs Anetla PATATOVA
Unstad
UK  HKmgdom CBI Mr Jenathan WOOD
CFR Mr Alan ARMITAGE
GFE Martin Hamblin Mrs Ruth RAMM
HE  Croaha Croatian National Bank Mr Vedran $0SIC
Mr Sata CEROVAC
Banik of laly M Gruseppe PARIGL
Ersrms Unaversaty Mr Phulip Hans FRANSES
Mr Denas FOK
GFE Ad Hoe Research Werldwide Mr Mark HOFMANS
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_TEEC Economisti Associat

ECH

Mir Heinz-Christian DIEDEN
Mz Roberta FRIZ

Mr Fabnice ORLANDI

Mr Racardo MESTRE

Mr Dems WARD

Mr Olrvier BRUNET
Mr Rachard McEKENZIE
Mr Ronny NILSSON

EC - DG ESTAT

EC - DG ECFIN

Mr Nikolans WLTRM
Mr Grovanm SAVIC
Mr Tirgen KROGER
Mr Peter WEISS

Mr Maarten VAN DE STADT
Mr Antomo FLISO

Mr Chnstian GAYER
Mr Andreas JONSSON
Mr Staffan LINDEN
Ms Yevgemya
KULOZHENKO

Mr Julien GENET
M Franz Josef KLEIN
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JOINT EUROPEAN COMMISSION — CECD WORKSHOP ON INTERNATIOMNAL
DEVELOFPMENT OF BUSINESS AND CONSUMER TENDENCY SURVEYS

BRUSSELS

14 - 15 NOVEMBER 2005

Summary of Outcomes and Recommendations for Future Work

Pater Welss
DG Economic and Financial Affairs
European Commission

Denls Ward
Shortterm Economic Statistics Division

Statistics Directorate
QOECD

= January 2006 -
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JOINT EVROPEAN COMMISSION - OECD WORKSHOP OX INTERNATIONAL
DEVELOPMENT OF BUSINESS AND CONSIUMER TENDENCY SURVEYS, BRUSSELS, 14-15
NOVEMBER 005

SUMDMARY OF OUTCOMES AND RECOMMENDATIONS FOR FUTURE WORK
A INTRODUCTION

This report sunmmmarises the mmin outcomes and reconmendations for future work ansing out of the second
Joint Ewropean Conmussion = OECD Workshiop on busingss amd consumer opamon surveys (BTS 7 COS8)
held in Brussels on 14-15 November 2005, The meeting was attended by 90 delegates from 58 institutes in
EU member and candidate states, pon-EU OECD Member countries, other countries fromn around the
world, the Euwropean Central Bank and Central Banks in several EU comtries. The :|:|:|n|:1'i.1:|g Jlgcm:la. and list
of attendees are provided in Anachaents 1 and 2 respectively. Further background information abowt the
workshop, papers prepared and presentations given, are available at the meeting webaite”,

The focus of discussion at the two day Workshop were the reconunendations prepared by two task forces
that arose owt of the last joint workshep held m 2003 and the OECD Workshop held back-to-back wil the
CIRET mecting in Warsaw i Septamber 2004, The task forces were:

*  improvement of response rares and minimisation of respondent load; and
- hnllﬂ'lll“"iﬂll. nr \lm‘:}' n'ml:iun\ :IKI rﬂlll‘l'ic:l d.E\.'i EI.'I.

Z‘n{n:l:ll:lcnllllp of the task forces |:m:|:|1:|r:~|c:| I'I:pl'l:\l:lﬂ!':i'l.‘l:h froan national mstiates J’Lu\.lria.. HCIIE':I.IJ:II.
China, Czech Republic, France, Germany, Hungary, Ttaly, Japan, South Africa, Sweden, Switzerland,
Unated States, United Kangdoan, as well as staft froam the Evropean Commussion and the OECD.

In addition, there was also the presentation and discussion (in Session 5) of a comprehensive study
commissioned by the European Commission into the relative strengths of the three primary seasonal
adhusturent methods for business and couswner opmion survey e serics, uamely, Census X1 2-ARIMAL
TRAMO / SEATS and Drainties.

Task force recommendations and other outcomes endorsed by participants ar the Workshop are
summarised below in the context of each of the six substantive sessions. Where appropriate, these are
lnked to specific papers available on the meeting website cited above providing background / context and
recommended best practice prepared for the 2005 joint meeting and from other national sources. The
European Conmussion and the OECD intend to embody these recommendanions in revised versions of
opinion survey guidelines | handbooks to be prepared in furure by both organisations. The OECD will also
ncorporate the task foree recommendations and examples of recomunended national practice into future
evalutions of the BTS / COS portal diseussed at the Workshop in Session 3.

The initial work of both task forces is now largely complete and they will be dishanded. Requests for
national mvolvement / input in fufure work or research focused on specific issues (as outlined in options
for funere work outlined below for each Session) will be sought following the receipt of Waorkshop
participant comments on this report. Any fumre consultation with former members of the task forces on
any outstanding 1ssues will be undertaken on an mformal (and largely) bilateral basis. Finally, bur pot

! The workshop was followed by a one day iternal European Comaussion meeting beld ca 16 November.
* Acosssable at lump
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least, the OECD and Ewropean Commussion warmly thank the members of both task forees for their tune
and effort in the preparation of the reports and presentations for the 2005 Warkshop.

B, JOINT MEETING RECOMMENDATIONS AND OPTIONS FOR FUTURE WORK
Session 1: Task force on improvement of response rates and minimisation of respondent load
The rerms of reference for the task farce involved investigation on:

*  which methods of data collection (e.g. mail, phone. fax, internet, email, etc.) and follow-up rowtines are
mwost effective for improving response rates and reducing response burden, also considening the impact
of the different methods on the costs of condueting the survey:

o effectve and cost efficient methods for commumicatng with swvey respondents o gain their co-
operation in siteations where the survey 15 either compulsory or non-compulsory;

*  how to assess the impact (bias) that non-respanse can have on survey estinetes and the development of
metheds to nunmuse that mupact (e.g. imputation methods, estimation methodeloges).

The work of the task force entailed a thareugh review of current national practice and available literamre in
these areas, Thas literature pointed to the fact that the acluevement of a satsfactory response rate is a key
factor m the conplation of high quality opimon survey data, and that clear strategies to mummse noun-
response should be given high prionity in the allocation of resources. The task force offered a
comprehensive analysis of the relanenslup berween respense rate and data collection methods. In
investigated different data collection and commmmnication methods as well as factors influencing response
rates.

The main outcomes of the task force work and discussion at the Workshop are embodied in the following
seven recommendations, which entail the need for national institures to:

1. Clearly specify in their metadata which kind of response rate 15 applied. The rask force felt that two
kinds of non-response rate (or the complementary response rate) seemed advisable according to survey
design. In the ease of non-response these comprise a measwre appropriate where there 1= a uniform
sampling fraction and equal weights and another appropriate in the more general case of unequal
sampling fraction and reporting units with different weights',

LB

Forulate and muplement o range of strategies to establish aatial contacts with respondents to gain
thewr tc-ugu.—nl:nn. ﬁlnh:?':\ melwde the t:li.lnr:ns ol‘ contacts to the :lmn:t:ﬁ\ﬁ.c; oi‘ the wnt
(especially larger umits). contacting the “appropriate”™ person within the unit. overcoming a lack of
awareness of the survey by explaming the benefits / uses of data from the survey, making respendents
more aware of the survey mstitution and its survey programs, using pervonal contact i the imitial
approach where possible. providing information on the survey charactensties exploining differences
from other surveys, susuring that data requested are readily available 1o the respondent.

! 'Ih:ﬁtmiimuh?ﬁ:mmﬂ:[%]'mu wivere m 15 the mumber of unars which did net submen wseful informazion

i,
:4;.? w',lwwbm'_ﬁ_“:'u

"

and # 15 the momber of unirs selected m the survey. The laner is represented by the nodarion MRS

i

"

the sampling fraction of the  anst and v, is the size of the weight of the ™ unir.
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3. Adopting a respondent perspective with regards to the data collection method. all of which have their
strengths and weaknesses. Where possible, efforts should be made to allow survey units to choose the
mode they prefer. Implement a nuxed mode approach for data collection which allows for the
optimusation of data collechon procedures and a veduction of total survey ervors wathan the avalable
time and eost. Examples of recommended practice in this area are provided in the Bank of Japan paper,
Wiy iz the respanse rate af the TANKAN high'?

4. Penodically include questions in questionnaires to assess respondent preferences for data collection.

5. Develop eilicient follow-up strategies which are tailored 1o the various modes of data collection used
by an institate conducting BTS / COS. Such steategies include the provision of promotional material,
use of toll-free telephone help lines to provide assistance to respondents, collecting only key vanables
as an alternative to total pon-response, and providing an explicit indication that estimartes (or proxy
data) are acceptable for requested data items.

6. Review ther current werghting methodology to ensure that basiness weights wsed mn estimation are
representative of the population. There 15 a need to take account of sampling probabilitics m the
weighting process. If aggregation to the branch or cell level combines businesses chosen with different
probabilities (¢.g. large and small businesses) then the sampling fraction should be a factor in the
weighting process, otherwise estimates will be biased.

7. Aunalyse the results from previous surveys 1o detemune whethier there is any evidence of differemt
response behaviour for businesses which are more or less likely ro respond to a particular survey
eyele’. All institutes reviewed by the task force use, at least to some extent, the missing at random
(MAR) assumption for freating non-respondents in BTSs. This assumes that the average {(weighted)
distnbution of aswers from responding  businesses is representative of non-respondents. If thas
assumption does not hold then only taking into account answers from businesses responding to a
particular monthly cyele of a survey can lead to a false dingnosis af changes n the busmess clmate of
thas 15 due only to a change m structure of the respondents.

Further information on Recommendations 1-5 are available in the task force paper, Relationship between
response rates and data collection methods®. Background information for Recommendations 6, 7 are
available in the paper, Assessing and minimizsing the impact of nen-response on survey estimates’,

Orther presentations and relevant disenssion

Participants at the Workshop noted that closer relationship with respondents and instinutes taking steps to
develop respondent awareness of the moportance of ther participation, favowably mfluenced response
rates, It would also be useful to exanune differsnce i respense mtes between umits with differem
charactenistics {such as sire) as a means of identifying more precisely the canse(s) of non-response.

4 Avalabis st hip ety obed org dataoscd S48 3556404 ) pdf

¥ As undermaken by the Souh African Buresu of Economic Research, as desenbed m para. 23 of the mak force paper, Amsessig
and mifnfmizing the impact aff noh-reggonse on survey extimales. avalable an http oo oecd orgdataocnd 56/ 163563401 2 g

# Available ;t hope Ve oped. crp'damosed 554033238808 palf
* Avalable st g v occd oye idatacecd 'S 1 8/3 563401 2 pdf

45



Om the use of internet surveys as a means of lowenng non=response, the study camied out n South Africal
that explored the use of this mode of data collecnon although supporting the idea of growing acceptance
among the respondents of this means of collection, revealed significant constraints arising from technical
considerations (concerning the avalabality and type of imtemet access) and mertia from the use of the
customary postal mode that might lead to a comparanively lower response rate. Comments raised dunng
subsequent disenssion at the Workshop were principally devoted to technical constraints (type of internet
aceess — dial-up versus line access, security issues and the best practice for internet survey design). INSEE
pomted 1o their use of the ntemet as an efficient means of sending remuanders, Also. m France the share of
mnitial responses obtained through internet does not exceed 20-25% depending on sector.

The presemtation given by the Bank of Japan outhning the principal methods adopted by the Bauk to
nunimise non-response, demonstrated the benefits of having well thought through strategies covenng all
phiases of the survey eycle = from questionnuire design, amitial contact with respondents, followup, ete.
During subssquent diseussion, delegates thought that the authority and prestige of a collection mstitute has
might also have a positive impact on response.

The study presented by the Burean of Economie Research in South Afrca provided evidence that the
nussing at random assumption for non-response does not hold in that businesses with a different propensity
to respond (1., more or less frequently) may answer tli.rrl.'n:ll.l]f. Thas can lead to a buas which may vary
across e (1., 15 not expected to be constant) thus affecting the quality of time series. The presentation
by INSEE en thew constant sample unputation methodology 1s one possible way to address the issue of
non-response bias but many institutes and users expressed concern that the method causes revisions o
ongiually published estimates. Nonetheless, a variant of the techmque wlich does not result i revisions
could be warthy of further study given that the findings of the South African study support the need for the
development of imputation methodalogies.

Oprions for fumre work

s Further work to examine response rates by different size of business and the relationship with data
collection methods.

*  Further work to exmmine the potential bias caused by the wse of the nussing at random assumption, by
compiling estumates for different groups of respondents depending ou their regulanty of response (1.e.
as done in the South African study = see footnote &)

s Experimentation with the INSEE constant sample methodology by other institutes. using a vartant of
the methed wlich dees mot lead to revisions

Session 2: Harmonisation of survey operations and technical design
There are at present no intemational guidelines and recommendations outlining best practice for the

development of business tendency surveys. In 2003 the OECD published a Handbook'™ aimed at assisting

non=member counines o :illl.l:lll:l:nl:nl and lor :Il.'h'chJP thewr BTSs. The vy Imtduﬂ.‘h Elﬂ'l:hl:nl:l:]. amacl

¥ Refer paper, Susiness surveys n Sonth Africe, testing the grownd for iternet-hased sirveys koaping the Pmpect on response rang
in mind, Available 21 e gecd ovg datpoecd 61235524816 pdl

* Refer to ppt pressmation: Business Surveys in South Africa; an anabvsis of non-response patterns.  Available at
T oarw peed orgdatacecd 2540/ 35674155 ppt

5 Avalable at hitewwvw oced ore'dataoecd 29060131 337055 wdf
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recomumended in the Handbook are those used for official statistieal surveys and served as a starting point
for more detailed consideration by the task force of key aspects in the development of standards for survey
operation and technical design. The aspects covered by the task force comprised: efficient sample design
and weightng metheds and: idenuficanon and assessment of recommended practices for the design of
infernet surveys.

Effietent sample design and weighting methads’

The task force sought to identify key issues m the areas of sample design and weighting methodologies for
both business and consumer opinion surveys in order to draft an initial ser of recommended minimnm
requirements and preferences aimed at improving the reliability and hence. the overall quality, of survey
data, The key ssues for efhcient sample design considered n the task force paper presented at the
Warkshop covered identification of the relevant universe | reference population: identification of the
sample frame: methods wsed for sample selection and: the treatment of missing data (except for consumer
surveys).

As can be seen from the recommendations outlined below (separately for business tendency surveys and
comumer opinion surveys), most are also relevant for quantitative swrveys. Although moany of the
recomumendations are self-evident. benefits for thewr fumure inclusion in international recommendations are
to benchmark recomumended practice and compansons of data quality between countries.

Business ten 5 5
= Sample frame

1. Frame lists shonld include an as exhanstive as possible account of active firms in the survey universe
of interest. In this context the use of official or statistical registers of active firms is recommended over
that of more partial business or membership registers,

2. Instinates are advised to use cut-off strategies in order to stabilise the panel (size cut-off) and for a
preeise wentfication of the survey objectives (branch cut-off).

3, Establishments may be considered as the ideal choice for the sample woit, though it is recognised that it
may be difficult to gather information at this level. Furthermore. other rypes of units may be more
suitable depending on the focus or interest of the survey, ¢.g. KAUs for stadies on industrial struchire
or lecal wuts for regional structures, Even of the finn is identified as the sample wut it 15 advisable to
have different reporting units within the firm where possible. It is strongly recommended that the same
type of résponse units answer questionnaires ¢ach month.

4. Frame lists should be updated as soon as a new census of active firms is available.
- Sz:::pling methods

5. A hxed panel should be used that has been established on a statistically sound basis using a rotating
pattern of updating with a fixed proportion of units being replaced at regular intervals.

6. The use of probabality sample selection techmques s strongly reconunended i preference to purposive
or judgemental methods. The use of stratification-based sampling methods is recommended where

U Refer paper Efficrent sample destgn and weighting methodologres. Analysis of kay Bsves and recommendotices, avalable a1
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there is heterogeneity in the unit population with respeer to size or other characteristies. Use of
exhaustive sampling is recommended for small countries or for a subser of the sample.

= Treatment of nmuissing data

7.

10,

Institutes should desenibe in their metadata the precise nature of the procedures used in the treatment of
item and unit non-response.

As @ minimun requirsment it 15 reconunended that mstunres closely monitor the impact of mussing
data (especially for large finns) and to develop a clear set of strategies to mIMNNLE NON-FESPONSE.

Consideration should be given to the use of imputation methods to deal with remaining missing data.
though with care to avoid possible distortions,

Re-weighting techniques, raking account of different composition of the panel in adjacent surveys are
reconunended as a means of reducing bias.

- Weighting methods

11.

The use of weights is strangly recommended in order to improve the precision of the estimares. Ar a
minimum the use of a simple one-stage system of weights 15 recommended though two-stage (or multi-
stage) weighting procedures are recommended for heterogeneouns populations. especially in large
countries. A munimum requirement is that business weights wsed for units in the sample are
approximately representative of the distribution of businesses (by size) in the population.

Consunier sveys

- Sample frame

12.

13.

The frame List should melude an as exbaustive as posable account of the adult population. As a result,
official census or statistical registers are prefermred to telephone registers. If the latter are used,

appropriate methods to comect for possible coverage bins should be used.

Cut-off straregies with respect o age are advisable, though this may require further harmonisation
within the EUL.

14, Frame lists should be updated yearly.

= Sampling methods

15 T s ‘1"‘“{'3]}' recommended  that random  sampling  teclmques be wied to ensure  survey
representativensss.

16. In the case of heterogeneous populations. stratified sampling methods are preferred over simple

17.

random sampling.

Further researeh 14 ﬂ:\calmun:u:lnﬂ. an the 1JCIII:ﬁ‘|I_'. or the use ¢!|' A ml!l'i:l:l! '\2111?11.' d:\lgn OVEr the use or
an independent sample selected each month.

- Weighting
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|$. “’l::ighl'iug 1 T\c\tallm'l:llﬂ.cd m crﬂ.cr to enstire I.n:th:r r|:|:rr|:\.|:r|.l:li.\':|u:5\ nr the \.a:|:|.|:||: selected. These
could comprise demographic characteristics such as age and gender, region of residence and size of
townslap, or socio-economic characteristics such as occupation. level of education. type of area
unacipality.

Design of internet mrlw_rs”

Orver recent years there has been an explosion in the use of the internet for data collection. While there is
broad experience and knowledge on personal interviews and mail questionnaires there 15 not yet a
consensus among researchers wvelved i BTS / COS on how best 1o conduet internet surveys and linle
attention has been given so far as to their scientific underpinnings. However, most researchers agree that
the internet environment has characteristics that make it distinet from other survey methods.,

The aim of the task foree is to contribute to higher research standards in the real of business surveys and
to develap research-based design principles for internet questionnaires in business rendeney surveys. The
paper presented by the task force for discussion at the Workshop commenced with an overview of the
charactenistics, strengths and issues of concern for mterner surveys. This. together with an extensive list of
reconunended practices are based |argc]}' on the analytical reports, workshop documents and other
instruction material prepared by task force members and other researchers working on intemet surveys in a
wide range of countries.

Based on cwrent knowledge and expenience the recommended practices outlined below are a starting point
for further development of research-based principles for internet surveys,

- Greting Started

= Ensure that the mteruet presence of the wmstiution s professional, as participants will evaluate thas on
enlry.

= Colleet information about participants” demographics and characteristics.

= Check whether potennal participants who are contactable by e-mail have access to the mterner, as in
many businesses employees have restricted access 1o the Web.

*  Provide a PIN for limiting access to the questionnaire anly to the participant of the survey. If possible
use an imdividualized link, <o that respondents do not need to enter an ID and a password.

*  Cove respondents the chance to choose the mode of ther preference, as it affers the possibality of
“soft” control for computer competences.

= Assure that IT support 1s available alse beyond the end of the start-up phase and that there 15 a help-
line fazility (phone number of the department or adminismranar).

*  For etlical reasons, do not acquire data without the knowledge of the respondent I;:rnr example
coakies).

= Assure data protection, data security and confidennality.

2 Refer paper, fdenficarion  of mecommended  procrices  for  the d'ﬂ'.l:g'ﬂ' af fmrermer  gurvays, avalable  ar
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Check the differences in the wvisual appearance of questions that result from different sereen
:m:ﬂg‘llr}lt:m“. I:ll.‘l-l.'l'll:illg \}'\ln::\.. l'.rr\cu'\m el sereen d.‘i\p11}'h.

For the first invitation to an internet survey preferably use a prnted invitation letter that provides a
sense of professionalism,

Conduet a pilot study with veluntesr finns and take inte account their observations.

= E-mail Invitation

When using e-mail iwvitations, adhere to a widely aceepred format (a1 present the plantext format).
HTML e-mails and amachments may be rejected for vims risks.

Ask participants to place the data collection mstitute’s ¢-mail address i their address book or the
company's safe senders list. For that pupose use a project e-mml address that is not affected by
executive staff changes.

Avoid using bought-in ¢-mail lists, as the data collection mnstimate could be labeled as a spammer.

Avoid spammy-sonnding words in the institutes e-mail. It is also recommendable to avoid the use of
“ghek here”, unsubsenbe wstructions aud'or explasation of why the recipient is ou the hst,

Use a recognizable, short, and consistent “From™ Address,
Avoid the “Subgect” line words written all m small case or all caps.

Send the data collection institute’s e-mail campaign fo several fest accounts to prove whether some
ISPs are falsely treating it as Spam.

Maintain address list eleanliness. regularly remove invalid e-mail addresses.

Find out the validity of the dara collection instine’s e-mail list (the real contact rate) by incorporating
regularly the “confirm reading™ function inte e-mails.

= Desigming the Cusstionnaire

Find out, how most respondents go on-line (dial-up or broadband connection such as DSL and cable)
because it deterunes a reasonable file download tme.

Introduce the Web questionnaire with a weleome and atteactive sereen that is motivational and
emphasizes the ease of responding.

Use a P-I.T\ﬁlﬂl salwation at the Bcgilm::llg ¢r the qlnchl::clu:lallr: o pu'cw:nl |:¢r|.1.|:|||.h:r\-|||nt'1:::1nc1
comumumeation with participants from being perceived 1o be more anonymous than the waditional

coTImIcalion.

Present each question in a conventional format simular to that normally used on paper questionnaires
with self-explanatory and intuitive imstnunents,

Avoid the use of too many colors and design features that may distract respondents’ concentration
from the questions. One commonly used nule 15 to use three colors. Take color blindness into account.
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Ensure that the fout 15 big enough withm different sereen configurations.

Do not sacrifice practicality for style, such as the use of extensive graphics, features and automated
data checks. since browser meompatbility may result in a lenger download nme and accordingly

higher end user costs.

Be aware that the wser can disable Java, JavaScnpt, Cookies and Active X elements. Stick to the
strategy of the smallest common denaminator.

Use spanngly drop-down-boxes and other instruments that require several simultaneous mouse
mEoveEmenis,

Mininize the number of control functions (automated data checks. where respondent 15 asked to
contrel or to umprove the value), They may not ouly frustrate participants but also be generally more
time-consuming and eanse a higher burden, particularly to respondents who make mistakes.

Be aware that on-line readers read more quickly and impatiently. For questions known to be subject to
mustakes. highhght important parts and clude mstructions that remind respendents to pay attention.

The importan text passages should be in the reader’s view and should not occupy the whele width of
the sereen.

Constrnet Web questionnaires so that respondents can seroll down from question to question. Avoid
the necessity to scroll sideways.,

Use a multi-page design merely for automatic skipping., condinonal branching or adaptive
questionnaires, If using a multuple-page design, 2 progress mdicator should be utlized showing

respondents how close they are to the end.

Try to use the same lavout and alignment of scales in the Internet and the paper version of the
questionnaire, to avoid possible influence of the visual layout and question arder on the responses.

Iucorporate a reset oplion.

Allow respondents to intermipt and re-enter the survey in ease they were disturbed or wish to continne
the answering process at a later ime-pomnt.

Be aware that an :illl:n:j.\.:ng munber of Tntemet wsers disable “popeup” windows an ther Internet
browsers.

Use different fonms for different kind of questions: for examuple, square checkboxes for multiple-choice
questions and round radia-buttons for single-chaice questions.

Make sure that the Web form s Pu'.;lltahlc m case Pzrtil:llpan.lh wanl G save a Inxrdl:n]:ly r,-i' thewr
Fespoases,

- Analyzing the Results

10

51



= Analyze whether there are differences in results across modes (item non-response, validity and
reliability eriteria) and systematically analyze the sources of these differences (questionnaire design,
coverage. selection bias ete.).

o Check whether \.an1.|:||: charactenistics of Web 'n:hp-ullﬂ.clll\ are caqu::rxm.c to those of traditional paper
respondents.

= Giving Feedback

= Ulse the internet as an additional platform for personal contacts with the respondents (for example
Season's Grestings), for the display of additional information (frequently asked questions) and
attractive output (custonuzed reponts).

= If possible, ereate an intranet facility as a distinet member privilege, accessible by a unique password.

= BRegularly gather feedback about user satisfaction from participants to identify the strengths and
weaknesses of the mstitute's Website,

= Assure adoption of on-line questionnaires to the constantly changing Interner environment and be
aware of the inereasing requirements of the end-users.

= Securiry

" Create awaréness among participants about the safe handling of their IDs and passwords. Instruct them
uot to share their access information with anyone except where they are assured that the request has
been posed by an authonzed party,

= Regularly up-date the instinete’s anti-virus and ensure that Spyware applications and anti-Trojan
packages have been added to virus list,

= It s also advisable not to save the information about the mstitute™s participants in the address book of
email software (such as Outlook, etc), but in a separate file (an Access or an Excel file, for example},
as some viruses are configured to scan these areas and automatically to send an infected file ra all
addresses found.

= Tlse 551 (Secure Socker Layer) protocol to ensure encryption of server-client exchanges.

The work of the task force represents an extensive further elaboration of existing international guidelines
and recommendations and recommended practice on sample design for BTS / COS. in particular, for

mternet MrVeys.

During subsequent discussion at the Workshop on all of the Session papers particular interest was drawn to
the problem of efficient sample ereation for telephone questionnaires in a situation where more househalds
(especially yvoung honsehalds) have anly mobile phones and no land line connection. This phenomenon is
quite new and needs to be taken info account, though there are no easy solutions as statistics on the number
of households possessing only mobile phones are not available. Furthermore, random digit dialing will be
ueither a simple nor efficien solution for ¢reating an efficient sample of respondents. There was alse
mterest i further elabaration m the recommendations on 1ssues hIIJTmlllﬂ.'i:I!E sample rotation and the most

appropriate sample units.

11
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With respeet to internet surveys there was also diseussion on the use of visual analog seales (VAS). The
major benefit of VAS for business tendency surveys would be an earlier detection of possible trends than
given with three-category seales, where respondents tend to remain longer in their old position and to
change the category only, when the new state is already evident. In contrast, the analag seale enables
scores between categories and thus allows a gradual transition of the assessment and more sensitive
IEASIES,

Euture work

= QECD and European Commassion to émbody the reconmmendations outlined above on efficient sample
design and weighting methods and recommendations for the desigm of mtemer surveys m future
versions of guidelines and recommendations for BTS / COS. In the case of the OECD these will
wtially be incorporated into the BTS / COS Partal. The European Commussion will incorporate them
mte a revision of their 1997 guidelines publication [oltain name],

*  Compare curent practices used at national level on efficient sample design and weighting methods
against the recommended practices outlined above,

= In the case of intermet surveys there could be further work to identify (flesh out) recommended practice
on kev problem areas such as: ways to ensure the secunty of data; questionnaire design and
preséntation on the internet:

= Funwe work on internet surveys could include a point on the use and development of VAS for
BTs.

Session 3: Recent developments at OECD
BIS €05 Poral

The [,m:p-uu] o d:\t1u|! a BTS / COS |:|nu'l:||] Wik |:|n:u|:|1lc|:| I.l_'!r the OFECD at the Movember 2003 ia:n.l
Workshop where they were endorsed by participants, The aim of the Portal was to promote harmonisation
and e facilitate recommended practice through the sharng of nfommation on business tendency and
consumer opinion surveys benween international organisations and national instimtes. A first version of the
Portal was presented at the OECD BTS / CO5 Workshop in September and the version presented in
Maovember 2005 incorporated some additional featres, content and suggestions for improvement received
from national institutes,

The Portal version presented in 2005t

provides aceess to the following:

existing intemational guidelines and recommendations;

questionnaires used by national institures;

summary metadata deseribing key elements of national instimte surveys:

links 1o selected examples of good natonal practice:

data presented i a common format for countries and regronal aggregates:;

links to papers from meetings orgamized by the OECD, Ewropean Commission and CIRET.

Parmticipants at the Workshop supported the Portal as it provided ready access to an extensive aray of
practical mformation aud recommended practice on opimion surveys that is of use to natonal mstitutes,

" available 2t hiepewww eved ore'sid be-coicordinarion
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especially those cumrently developing surveys. Participants supported close collaboration berween QECD,
the Euwropean Commussion and CIRET to ensure that mfenuatien provided on the websites of each
organisation was consistent and complemented each ather. Finally, participants recommended that the
Portal should include tools that would promote the dynamic exchange of data and metadata between
mstitutes, intemational organisations and other users,

Euture work

The OECD will comtinue the enhancement of the Portal both in terms of functionality and content. With
respect to the latter the melusion of the following 1s envisaged:

= Data

»  Nommalised confidence indicarors for selected countries and sectors and regional zone aggregates will
replace the data uow available i Excel files with recent survey resulis,

= Detailed survey data for all sectors and counmries will be available through a link to the new OECD
corporate dissemination database OQECD stat,

= Metadata

=  Coverage of metadata in a standardised format for non-EU member countries to be improved
gracually.

=  Online metadata for OECD published data will be rearranged to be consistent with the structure
provided in the OECD s corporate metadata facility MetsStore and upgraded with additional metacata.

Caleslation af canfidence indieators for gone aggregates

External interest in the OECD Composite Leading Indicators (CLIs) suggests that there could be high
demand for business tendency and consumer opinion data (BTS / COS) as survey data are used extensively
bath as input series for caleulation of CLIs and in their own night as stand-alone ndicators on business and
conswmer expectations for the near term future. It 15 believed that there would be further mtersst  the
provision and ready availability of opinion survey for the emerging economies of Brazil, China, India,
Russian Federation, ¢te. The availability of survey data for these countries, when aggregated in some way
with data for OECD and EU member states offers the potential for the compilation of normalised busmess
and consumer confidence indicators and zone aggrepares for additional regions and perhaps even at the
“global™ level.

At the November 2005 Workshop the OECD presented some preliminary work' on the compilation of
selected regional and world level confidence indicators for the manufacturing sector and consumers,
together with  the methodology used for thew compilation. Alternative approaches for caleulation af
regional or zone area confidence indicators were also presented with reference to the Euro area aggregate
aned C\u:IIIPCII'II\ﬂII.\ of different Werld and Furo area confidence indicators.

" cutlined in the QECT? paper. Calenlarion gf Normaiized Businezs and Connumer Confidence Indtearars and Zone
Aggregares, available m (W 17 k]
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Future work

Followmg the OECD presentation there was discussion on the practical usefulness of such indicators,
though the OECD pomnted to their use in cross-country compansons, world eyele anticipation and as other
delegates pointed out, for checking national cyele synchromization not only within European Union but
also wath the world eyele.

The early results presented at the Workshop were intended only to obtain initial reactions and further work
will be undertaken by the OECD for preseutation a future meetings, More specifically. future work wall
entail:

»  Caleulation of country specific business confidence indicarars for non-EU OECD Member countries
based on EC practice or other methods where no such indicator is available (replacing business
situation as a component series).

*  Identification and / or incorporation of consumer confidence indicators for missing countries (India,
Indeonesia and Russian Federation),

*  Extension of ¢aleulation of zone aggregates o other areas such as: Big 4 Ewrope, OECD Europe, EU
15, NAFTA, ete.

*  Investigation of the possibility to caleulate regional or zone confidence indicators for other sectors
wielueding a nop-manufactunng sector {only aggregate avmlable for the United States and Korea).

* Explomtion of the use of alternative weaghts to reflect the relative mnportance of the countnies n the
aggregation to regional or zone aggregates such as the share of exports and inports of a country m
toral world trade.

Sewsion 4: Uses of BTS 7 COS data: implications for data producers

This Session amed at outlining the uses of business and consumer opinion survey data in the analytical
work of several central banks, vamely: the National Bank of Belgiun: the Ewropean Cenwral Bank: the
Bank of Italy; and the Central Bank of the Republic of Turkey. These presentations also ronched briefly on
issues and implications relating to the data characteristics data they considered of interest to producers of
survey data, especially with regards to future developments,

All four presentations mentioned the importance to at least maintain the tmeliness of the availability of

survey data, comparability between countries and consistency of time series over time. Bank requirements

with regards to the future evolution of epinion survey data ineluded:

* melusion of probabibstic questions:

* the need o supplement waditional curputs through melusion of supplementary topics on emerging
issues of importance such as those relating to the ageng population / labour force, welfare reform.
evolution of inancal markets, ete:

*  the need for wider sector coverage, especially with respect to the services sector:

» the provision of more detailed disaggregations = sectoral, geographic, socio-demographic, high-low
technology sectors,
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Future work

=  Existing practices for the meorporation of program of rotating or ad hoe supplementary topies mto
opimon surveys, Would it be possible to identify possible topaes for such a program?

*  Demiled examination of ewrrent national practice with respect to the revision of data for opinion
survieys. From the presentations given at the Waorkshop banks attach high importanes to mininvsation
of the extent of data revisions, How muny mstitutes revise their data? For those that do, what benefirs
does this coufer on timeliness and what are the extent of revisions?

* Compile an inventary of current services sector surveys, compare activity coverage, and identify
national instimite plans for futre surveys in this seerar.

Session 5: Performance of seasonal adjustment methods for BTS / COS data

This Session presented the results of a study concerning the seasonal adjustment of business and consumer
opimon survey data undertaken by the Econometric Institute, Erasmus Umversity, Rotterdam. The study
was comuussioned by the Burepean Commmssion Euwropesn Counumssion (Contract Mo, ECFIN-195-
2004/512.385615). The siudy sought to evaluate the relative effectivencss of tlree seasonal adjustment
methods, namely: Census X12-ARIMA; TRAMO / SEATS and Dainties using simulated data and 300
BTS / COS data. The paper presented at the Workshop" commenced with an outline of the methodalogy
used, the link between these methods and potentially useful models to desenbe the data.

The study then mecluded a sumulation experiment to highlight the differmg performances of the three
seasonal adjustment methods, The man Gndings were that:

»  Censns X12-ARMMA and TRAMO /[ SEATS methods were most robust 1o variations in the data
generating process. This implies that in siations where there were no strong indications as to which
model could best describe the raw (unadjusted data), then these two methods are to be preferred.

= On the other hand Dainties performed relatively well for two types of data generating processes, 1.¢.

series with determmmistic \EI\.DCIIIHI}'. T11Er|:!|'ur|:, W One \.11\p-|:\¢1\ that the data are ','u:\.l I:II:\Er.;'.:IC\d ';}r these
maodels, then the Dainties method is preferable.

= Additive outliers were not found to have a serious effect on the performance of the seasonal adjustment
procedures, If a procedurs generates proper comected senes in the case without outliers it also
performs well when additive outliers are present.

=  However, the adjustment methods were very sensitive to mnovaton outhers, None of the seasenal
adjustment methods were found capable of adequately removing this type of outlier before seasonal
correchion.

*  In summary, the smdy found that for BTS [ COS series the choice of seasonal adjusmment method is
not very mmportant. The study found that for generated data all three methods performed well as was
the case for acmal data, Oue disadvantage of Damnies is that it does not take outliers mto account and a
final recommendation of the study s to extend the Damties method with a method for outhier
:Q‘rr:thlull. The details pl’ such a ]_Jru-:c-l'!nn: are left for further research.

Y Befer paper, Performance of seasenal adjustment procedures: Sunilation and engpieeal residts, avanlable at
Ity wwew cecd org/datasecd '61/57/355 25423 pdf
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Future work

*  Additonal [ complementary smdies at a country or multi-country level on the relative performance of
seasonal adpstment methods,

*  An mventory of nabional practices regarding ssues relating to modelling  approach, model
identification (¢ g. default settings. antomated versus controlled model identification). outlier detection
reatment and other pre=adjustment procedures.

= The Evropean Commission to study the feasibility of extending the Dainties method with an outhier
detection/comrection procedure,

Session 6: Presentations of studies on other tapies: implications for dara producers

This Session presented recent work of a number of nattonal agencies and the Evropean Conmussion on a
diverse range of 1sues. The amm was to adentify areas [ 1ssues for possible future work by the Workshop in
the evalution of business and consumer opinton swrveys. Tapies presented in this session were:

= Individual responses to BTS and the forecasting of manufactunng production - INSEE:

= Analysis of quantitative gquestions on pnee perceptions | expectations i the Ewropean Umion
European Commuission:

o Indicator of econonue sentiment and confidence indicator in services = Statistical Office of the Slovak
Republic:

*  Composite indicators in business tendency survevs: Practice of CS0 of Poland and the European
Commission = C50 Poland:

LJ Fm“l!iﬂ';.hm:l Dr nadl :m:al Rl=gRiLY EIIT\L'IEH.'M:I rullll:l.l.'i u:iun Cull.r:ld:lbl:l.' :i:lll:!i.i:ﬂ.‘m - .F.III\D‘i:II::II. Fm“lll:'\\.i.ﬂ:ll:

*  Comsumer and entreprencur’s confidence and nflation percephion from the perspective of Estoman

entry into the European Unian and joining the EMTU — EKI, Estonia.

Peter Weiss Denis Ward
ECFIN A-3 Busingss Surveys Statistics Directorate
DG Economie and Financial Affairs OECD
European Commission Paris
Brussels
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