1、 前言
本次美洲旅遊協會（ASTA）年會自93/09/27至93/10/02假香港會議及展覽中心（HKCEC）舉行，期間除了例行旅展提供買賣雙方進行交流外，大會所精心安排的各項教育課程亦頗充實，具參考價值。
    由於中國的干預，我方自1998年後即採取較消極之身份參與ASTA，本次職雖未進入展區觀摩，然透過各項教育訓練項目暨活動交流，仍可感受業者普遍對e潮流正致力提出因應之道，並日益重視風險管理，以期減低戰爭、天災對整體產業環境造成之衝擊，對新時代消費者的需求亦積極掌握。

硬體方面設備完善，正式會期雖僅4天，仍善用會展中心各層空間完成計近百場產品發表與各項專題講座，並設計眾多活動提供業者交流，如每日拍賣會、會員個人經驗分享等。

我方目前對ASTA雖未採積極之參與，台灣的自然與人文風情與美洲環境亦各異其趣，然無論是對各業者的培訓或就大型會展的規劃執行而言，ASTA之經驗可資借鏡。相信對達成2008觀光客倍增計畫亦有正面效益。未來仍有賴業者與政府對市場保持高度敏感，不斷為關鍵客源提供創新服務與精緻商品方能克竟其功。
2、 ASTA年度大會活動一覽
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與會者於會展中心報到
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大會於HKCEC 持續播放當日課程資訊
一、課程綜覽

** 第一類  供應商說明會 (Supplier Seminar)
	主題
	講師

	鎖定在地業者的行銷技巧
How to Find and Market to Home-Based Agents
	Joanie Ogg

	網站定位攻略

How to Position your Website
	Tom Ogg

	挑戰 – 跳脫傳統行銷，創造客戶新體驗
How to Sell Above What you can Afford – High-End Market versus High-End Experience
	Nolan Burris 

	如何向上流人士推銷奢華商品

How to Successfully Sell Luxury Products to the Affluent Market
	Mark McMullen

	從業務員到旅行代理商

How to Turn a Salesperson into a Travel Agent
	Scott Koepf

	有限資源，無限行銷

Marketing on a Shoestring Budget
	Chelle

Yarbrough

	MAP課程（The Model Agency Program）
	Nolan Burris 


** NTO (National and International Tourist Office) Seminar
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John Calante 發表New Customer講座
	主題
	講師

	觀光客倍增的實踐之道

Navigate your way o Increased Tourism
	Terrence J. Ellifritz

	鎖定新型態消費者 

The New Customer: Targeting today’s Spenders
	John Calante

	蜜月新玩法

New Ideas for Honeymoons
	Cella Baker

	旅遊組織與業者(Tour Operator)如何相輔相成
The NTO / Tour Operator Connection – Making It Work
	NTA

	國會殿堂中的ASTA陣線 -- 小組討論

See How the Sausage in Made: ASTA and Its Allies at the Poetical Front – Panel Discussion
	Paul Ruden, CTC

	銷售亞太郵輪體驗之旅
Selling Asian and Exotic Cruises While Matching the Cruise Experience to the Client
	Mark McMullen

	特殊旅遊的開發與經營
Selling to Special Interest – Niche Market
	Tom Cogan

	為年輕家庭量身打造
Selling to the Young Family Market
	Rob Cook & Bryan Dockett

	美國怎麼玩
Traveling to the USA: A Premier for International Travel Agents
	Sue Wilder

	青年旅遊：小組討論

Young Professionals in the Travel Industry: Panel Discussion
	Chris Russo


** 第二類  特定景點銷售(Destination Specialist Seminar)
	主題
	講者

	前進中國：熱門景點與未來趨勢

China: What’s How Now and What’s Up and Coming in the Next Few Years
	Doris Lam

	魅力古巴：熱潮與迷思
Cuba: Fact vs. Fiction 
	Sue Wilder

	神秘東亞：從陌生到銷售
East Asia: Know it, Sell it!
	Fred Gebhart

	香港：樂在此！愛在此！
Hong Kong: Live it! Love it!
	Lily Shum

	蒙特婁與聖羅倫斯河風光

Montreal and Cruising the St. Lawrence River
	Yves Pelletier,
Patrizia Dri & Stacy Kennedy


** 第三類  產品說明 (Product Seminar Specialist Seminar)：
	主題
	講者

	完全出走

A True Departure
	Dondra Ritzenhaler

	提昇你的公司品牌

Benchmarking Your Agency
	Nolan Burris

	機不可失：獎勵方案
Big Opportunities: Cashing in on Travel Rewards
	Mark Murphy

	Cancun – 通往墨西哥與馬雅文化的隘口
Cancun- Gateway into Mexico, The Mayan World and the Mexican Caribbean
	Jorge Luis Tellez 

	麻六甲海峽遊輪之旅

Cruising the Straits of Malacca
	Gary Sharman

	歐洲之心 – 捷克

The Czech Republic – The Beating Heart of Europe
	Karel Dach

	(新世代的郵輪之旅) Get Out There! 
	Ken Muskat

	Marriot 的尊榮服務

Hotel Exellence! By Marriot
	Stacie Canova

	韓流來襲，世界矚目
Korean Wave, Moves the World
	Kyung-ja Sung
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 講座地點散布HKCEC各樓層
** 第四類  其他：一般講座與會員分享 

	主題
	講者

	聰明買家向前行

Shopping Tips Informal Seminar – Born to Shop
	Suzy Gershman 等

	女性族群

Woman in Travel
	Kay Urban 等

	從流浪兒到哈佛

From Homeless to Harvard
	Liz Murray


二、市區觀光：
    本次大會安排多項市區觀光，時間由2小時、半天至全天不等。
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乘坐天星小輪飽覽維多利亞港風光
三、旅展：
   本年度旅展於9月29至10月1日假香港會展中心1樓各展覽館展出，包含 Business Appointment 約有150位參展者。職雖因與會資格限制未能親自參加，但由外觀察亦覺得交易略顯冷清。
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旅展會場
四、閉幕晚會（Gala Event）：
    10月1日當天適逢當地國慶，大會亦假會展中心三樓舉辦閉幕餐會，並於結束後招待觀賞達30分鐘之維多利亞港煙火表演。
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 與韓國代表餐敘
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  與南非業者交流
參、新聞稿（摘錄）
2,000 Travel Industry Leaders Attend ASTA’s 74th World Travel Congress

Hong Kong, Sept. 28, 2004 – Today at the opening press conference of the American Society of Travel Agents’ (ASTA) 74th World Travel Congress--considered one of the premier annual events for the global travel industry--ASTA Congress Chair Bev Zukow, CTC, announced that the event is expected to draw approximately 2,000 travel agents and other travel industry delegates, with more expected to register on-site during the event. The 2004 ASTA World Travel Congress is being held at the Hong Kong Convention Center on Sept. 28-Oct. 3.

In years past, cities hosting an ASTA World Travel Congress have seen considerable and immediate economic benefits. Just as important is the fact that Hong Kong, as well as the region’s tourism industry, can count on an increase in the number of visitors it will see in the coming months and years.

“Any community which has previously hosted an ASTA World Travel Congress event knows that the result for them is an influx of travelers who were sent there at the recommendation of their travel agents,” said Zukow. “It’s not unusual for host cities to realize an increase in tourism in the years immediately following ASTA’s World Travel Congress.”

Hong Kong Tourism Board Executive Director Clara Chong announced at the press conference that Hong Kong had just achieved the new milestone of welcoming two million visitors in a single month and was on track to exceed 20 million for the full year. “Hong Kong is a city that always has something new and exciting to offer, so we treasure this chance for such an influential gathering of travel professionals to experience our latest products for themselves,” she said. 

“We hope, too, that by hosting such a large and prestigious event we can showcase Hong Kong’s strengths as a leading business, business-cum-leisure and convention destination, especially its role as the number one meeting place for reaching the China market, as evidenced by the involvement of our tourism partners from the Pan-Pearl River Delta region in this Congress,” she added.

Since the focus of this year’s Congress is education, ASTA travel agent members will be taking advantage of a host of Congress seminars ranging from hands-on technology sessions to destination specialist courses. ASTA has provided delegates with a program that addresses their current needs, including seminars on everything from tips on proven low-cost marketing strategies and maintaining company morale to strategic ideas for remaining profitable in today’s marketplace.

Represented in the Exhibit Hall are countries and destinations from Europe, Asia, South America, the Caribbean, Canada and the United States. Also exhibiting are hotel and resort companies representing thousands of worldwide properties, airlines, car rental and limousine companies, tour companies representing multiple worldwide destination products, travel-related companies, insurance companies, cruise lines and others.

ABOUT ASTA
The mission of the American Society of Travel Agents and its affiliated organizations is to enhance the professionalism and profitability of members worldwide through effective representation in industry and government affairs, education and training, and by identifying and meeting the needs of the traveling public. The Society is the world's largest and most influential travel trade association with over 20,000 members in 140 countries. 
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ASTA Names Gloria Bohan Travel Agent of the Year

Hong Kong, Sept. 29, 2004 – Gloria Bohan, president, CEO and founder of Omega World Travel, in Fairfax, Va., was honored today with the American Society of Travel Agents’ (ASTA) 2004 Travel Agent of the Year Award during the general session at ASTA’s 74th World Travel Congress in Hong Kong.

The award, inspired by Joseph W. Rosenbluth, recognizes an active travel agent member who has made a great contribution to the travel industry and whose outstanding influence and professional activity have advanced the status of travel agents.

“Gloria Bohan’s influence in the industry has been phenomenal,” said Richard Copland, CTC, ASTA president and CEO. “I am honored to present her with this award recognizing her achievements and talents as a skilled travel agent, entrepreneur and businesswoman.”

Bohan began her travel career when she founded Omega World Travel in 1972. She has turned her one-person office into a conglomerate of 200 company-owned offices with more than 1,000 employees worldwide. Omega World Travel is now the 7th largest management company in the United States and the largest woman-owned business in the Washington, D.C., area. The company serves corporate, government and leisure clients throughout the United States, Europe and Asia. Omega’s employee base is 86 percent women and minorities.
Bohan’s dedication to the industry has helped her achieve top accolades, such as being recognized by Office Depot as the “Business Woman of the Year” this year. Bohan’s other achievements include being named one of the Top 500 Women in the United States by Working Woman Magazine and one of the 25 Most Influential Leaders in the Travel Industry by Tour and Travel News. She also received the 2003 Entrepreneurial Visionary Award by the Women’s Business Center.

A graduate of Marymount Manhattan College in New York, which honored her with an honorary Doctor of Laws, Bohan started her career as a teacher in the New York City Public School System and later worked for Forbes Magazine. Bohan has been a member of ASTA since 1975.

This year’s Travel and Tourism Awards are courtesy of The Hertz Corp.
Bob Gilbert Awarded ASTA’s 2004 Allied Member Award

Hong Kong, Sept. 30, 2004 – At today’s general session of ASTA’s 74th World Travel Congress in Hong Kong, the American Society of Travel Agents (ASTA) awarded its 2004 Allied Member of the Year award to Best Western International’s Bob Gilbert, CTC, vice president of worldwide marketing and sales. The award is presented to a person or company that has made significant contributions to travel that have favorably affected the travel agency community. 

“Bob has been a leading influence in the travel industry,” said Richard Copland, CTC, ASTA president and CEO. “I am very pleased to give this award to such an experienced and qualified candidate. His hard work and dedication certainly make him deserving of this award.” 

Gilbert joined Best Western in 2001 where he directs its marketing efforts, including advertising, and leads the company’s global team of marketing and sales professionals. Gilbert has more than 30 years of travel industry experience, including his position of CEO of Creative Tourism, a management and marketing company providing travel industry clients with marketing and management solutions. Additionally, Gilbert was senior vice president of marketing and sales for SuperClubs, one of the largest all-inclusive resort hotel chains. Gilbert also served as vice president of Walt Disney Travel Co. and as vice president of sales and travel operations for the Disneyland Resort. He also served as vice president of sales and travel industry marketing at Choice Hotels. 

Gilbert has been named the chair of the 2006 National Tour Association annual convention. He is on ASTA’s Allied Marketing Council and is a board director for the Travel Industry Association of America. 

This year’s Travel and Tourism Awards are courtesy of The Hertz Corp.

ABOUT ASTA
The mission of the American Society of Travel Agents and its affiliated organizations is to enhance the professionalism and profitability of members worldwide through effective representation in industry and government affairs, education and training, and by identifying and meeting the needs of the traveling public. The Society is the world's largest and most influential travel trade association with over 20,000 members in 140 countries. 
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大會電視牆隨時播送重要訊息
ASTA’s New Board of Directors, Chapter Presidents Council Sworn In

Hong Kong, Oct. 1, 2004 – At the closing general session of the American Society of Travel Agents’ (ASTA) 74th World Travel Congress, held today at the Hong Kong Convention and Exhibition Centre, the Society’s new Board of Directors and Chapter Presidents Council were sworn in. 

Together, the group pledged to uphold the Society’s mission of enhancing the professionalism and profitability of members worldwide through effective representation in industry and government affairs, education and training, and by identifying and meeting the needs of the traveling public.

Newly elected and re-elected members who were sworn in and will serve on the Board of Directors for a 2-year term are: 
Kathryn W. Sudeikis, CTC, All About Travel (Mission, Kan.)—President 
Cheryl Hudak, CTC, Travel Dimensions (Boardman, Ohio)—Vice President
Mary Louise Seifert, CTC, Welcome Aboard Vacation Center (Scottsdale, Ariz.)—Secretary
Frederic “Fred” Bursch, Bursch Travel Agency (Alexandria, Minn.)—Treasurer
Bob Kern, PNR Travel (Venice, Calif.)—Area 2/Southern California & Southern Nevada
Sal Castoria, A Better Trip (Matawan, N.J.)—Area 4/New Jersey
Vickie Greenlee, CTC, ACC, For Travelers Only (Jackson, Miss.)—Area 6/ Southeast
Penelope Hawkins, Lake Area Travel Plus (Commerce Township, Mich.)—Area 7/Allegheny, Michigan & Mid-America
Barbara (Bobbi) Hansen, CTC, Sunflower Travel (Wichita, Kan.)—Area 8/Missouri Valley & Upper Midwest
Teri Lightfield, Ya’lla Tours USA (Portland, Ore.) Area 10/Oregon & Pacific Northwest
Betty C. Clement, Adventure in Travel (Paris, Texas) Area 12/Southwest
Jan Hammond, CTC, Sixth Star Travel (Ft. Lauderdale, Fla.) Area 14/Central & North Florida, South Florida, and Puerto Rico/Virgin Islands 
Jim Kroll, Desert Travel (Casa Grande, Ariz.) Area 16/Rocky Mountain & Arizona
John F. Haskins, Viking Travel and the Cruise Shop (Westmont, Ill.) Area 18/Midwest & Wisconsin/UPM

Newly elected and re-elected chapter presidents who were sworn in are: 
K. Hope Wallace, ADA Travel (Grande, Ariz.)—Arizona Chapter
Geraldine Gregorian, MCC, Alpha Omega Travel (Port Saint Lucie, Fla.)—Central & North Florida 
Guy Bernacchi, CTC, Best Travel & Tours (Chicago, Ill.)—Midwest 
Cheryl Kent, CTA, ACC, Adventure Plus Travel (O’Fallon, Mo.)—Missouri Valley
Bonnie Kessler, Lloyd Exchange Travel (Union, N.J.)—New Jersey
Paula Hobble, Focus on Travel (Beaverton, Ore.)—Oregon 
Renée Olsen, Apollo Travel & Cruise (Orchard, Wash.)—Pacific Northwest
Arturo Riollano, Vimar Travel (Bayamon, P.R.)—Puerto Rico/Virgin Islands
Chris Russo, The Travel Junction (Denver)—Rocky Mountain
Nina Meyer, CTC, MCC, DS, TraveLeaders (Gables, Fla.)—South Florida
Charles G. Jones, Cruise Vacations (Gretna, La.)—Southeast 
Lynda Burruss, PNR Travel (Marina Del Ray, Calif.)—Southern California
Mike McCulloh, McCulloh Travel Service (Ardmore, Okla.)—Southwest 
Henry S. Donaldson, A-1 Travel (Edina, Minn.)—Upper Midwest
Sherrie Bindrim, All About Travel (Mukwongo, Wis.)—Wisconsin/UPM

Additionally, the following ASTA members were inducted as international chapter presidents:

Armenia–Yeghishe Tanashyan 
Bulgaria–Stanimir Stankov 
Eastern Canada–Karyn Moore, CTC
Egypt–Amr Sedky
Greece–Andreas Balakakis 
Iran–Massoud Nematollahi
Japan–Shigeo Adachi
Kenya–Rosmary Wamboi 
Pakistan–Mahmud Ahmad
Philippines–Sony Lopez Gonzalez
Poland–Leszek Mokrzycki
Romania–Marcela Georoceanu
Tanzania–Moustafa H. Khataw 

The Society would also like to thank the following outgoing members who gave so generously of their time and expertise over the past two years: Richard M. Copland, CTC , W. H. “Bud” Gillison, Joseph L. Galloway, Kathleen “Kitty” Brandeis, Iris Citron, Gerry Conway, CTC, Susan L. Dushane, Doris Green, CTC, Jan Hammond, CTC, Michael Merrithew, Dianne Moore, CTC, Kay Penn, CTC, Vivian B. Riollano, Linda Rawlings, and Barbara Webb, CTC.

ABOUT ASTA
The mission of the American Society of Travel Agents and its affiliated organizations is to enhance the professionalism and profitability of members worldwide through effective representation in industry and government affairs, education and training, and by identifying and meeting the needs of the traveling public. The Society is the world's largest and most influential travel trade association with over 20,000 members in 140 countries. 
ASTA Looks Ahead to 2005 Congress in Montréal

Hong Kong, Oct. 2, 2004 – Montréal, a city internationally known for its hospitality, will welcome delegates next year to the American Society of Travel Agents’ (ASTA) 75th World Travel Congress held Nov. 6-11, 2005. For three-quarters of a century, ASTA’s Congress has been the travel event of the year, and this 75th anniversary edition, the last international Congress before ASTA begins its annual International Invitation program, promises to be a special experience for all attendees. 

To celebrate, ASTA is extending several unbeatable rate offers to its members—agents who pre-register in Hong Kong pay only $199, while those booking between Oct. 3, 2004, and May 31, 2005, qualify for the Early Bird rate of $249. (Agent rates go up to $299 on June 1, 2005.) Special rates are also being extended on booth sales. For more information, contact the Marketing Dept. at mtgsales@astahq.com.

And, travel agents who book their accommodations though the ASTA Housing Bureau will be entered to win a 5-night hotel stay, courtesy of Tourisme Montréal.

ASTA chose Montréal as the host city for its international appeal, close proximity to the United States and undeniable charm. Montréal Congress Chair Deb Mangas, CTC, sums it up best: “We could not have picked a better place to host such a monumental Congress. Montréal will surprise, endearing itself to the hearts of all attendees.” 

ASTA’s World Travel Congress is the premier travel industry event, bringing together travel agents and suppliers from across the world for a 5-day program of educational seminars and networking opportunities. Agents have the opportunity to meet with other agents and travel suppliers and exchange knowledge and practical business tips and in doing so enhance their professional relationships and strengthen their businesses. 

Although ASTA’s 2004 World Travel Congress is not yet over, planning for next year’s Congress has been in the works for years. Among the highlights are a program of interactive workshops, product seminars, expert speakers and evening galas. 

Special Transportation Discounts
Air Canada, American Airlines and Delta Airlines are offering special rates to ARC and IATA agents attending Congress, while Continental has special fares for all Congress delegates. Please visit www.ASTAnet.com/Congress for further details and to see new deals as they are posted.

Hotel Specials
Among the hotels offering discounted rates to ASTA delegates are: Delta Centre-Ville, Delta Montréal, Fairmont Queen Elizabeth, Hilton Montréal Bonaventure, Holiday Inn Select, Hôtel Gouverneur Place Dupuis, Hotel Lord Berri, Hotel Omni Mont-Royal, Hyatt Regency Montréal Centre-Ville, InterContinental Montréal, Le Centre Sheraton Hotel Montréal, Marriott Château Champlain and The Ritz-Carlton, Montréal. 

Rooms can be booked through the ASTA Housing Bureau at no additional cost.

Pre- and Post-tour Opportunities
Sightseeing tours and pre- and post-hotel offers are also being extended to Congress delegates. Agents interested in exploring a bit more of Canada, can sign up for a 4-day tour of Ottawa, Toronto and Niagara Falls, or a 2-day or 4-day tour of Quebec City. 

As for hotel discounts, in New Brunswick, for example, The Fairmont Algonquin is offering a special rate, while in Ontario, the Fairmont Château Laurier, the Fairmont Royal York and The Westin Ottawa are offering discounted rates. Quebec’s Fairmont Le Château Montebello (site inspection included), Fairmont Le Château Frontenac, Fairmont Le Manoir Richelieu (request site inspection at check-in), Fairmont Tremblant and Le Centre Sheraton Hotel Montréal are also offering specials to delegates.

For more information or to register for ASTA’s 75th World Travel Congress, log onto www.ASTAnet.com/Congress or call 800.ASK.ASTA to speak with a Meetings Sales representative.

ABOUT ASTA
The mission of the American Society of Travel Agents and its affiliated organizations is to enhance the professionalism and profitability of members worldwide through effective representation in industry and government affairs, education and training, and by identifying and meeting the needs of the traveling public. The Society is the world's largest and most influential travel trade association with over 20,000 members in 140 countries. 
肆、學習建議與心得

一、各國相互競爭、相互依賴為大勢所趨：
韓國為爭取2007 ASTA年會主辦權，特於93.10.01上午Seminar時段向在座歐美人士宣傳。除以 30分鐘重點介紹韓國之外，並播放最新宣傳帶，內容十分鮮活，末尾並倡導「2005 Korea-Japan Visit Year」口號，種種現象皆顯示各國莫不磨拳擦掌尋求最有利的合作方式以確保競爭優勢。
職於餐敘時與韓國代表確認得知，該口號與合作方向亦尚未成熟，且前置作業亦十分倉促。由此可見除了跨國性戰略，尚須講究跨國性執行力方可能收實效。
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   韓國代表向在場歐美人士喊出2005 Korea-Japan Visit Year口號
二、前瞻規劃是致勝關鍵
1. 韓國為2007 ASTA年會暖身：
韓國藉2004年會形塑 Dynamic Korea 形象，強調其尚有不為人知的傳統與現代之美，並不只有吸引人的偶像劇等訊息，讓在座人士驚豔。
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偶像劇掀起一陣韓流，該國趁勝追擊
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韓國的宣傳內容與手法十分鮮活
2. ASTA善用現有資源宣傳年度重大活動：
    本屆年會期間於最後2天適時發布2005（75屆）蒙特婁年會、2006年布拉格年會之相關訊息，除放映蒙特婁導覽CF、並發送捷克布拉格小摺頁，資訊適時適量，有助與會各界了解下屆年會的安排情形，亦鼓動參與氣氛。
另一項可資借鏡者為http://www.astanet.com.tw所提供的業界專用年曆，除供各界下載參考年度計畫活動，規劃時程已達2014年，種種措施皆可見在變動不居、瞬息萬變的旅遊業中，長期規劃不但是可行的，且是必要的。
3. 香港「軟硬兼施」，2005蓄勢待發：
（1）友善環境建置：
職此行赴港參加ASTA年會，深感當地旅遊環境與過
去頗為不同。無論各大傳播媒體、旅遊業者或當地居
民皆努力營造普通話環境；街頭普通話補習班林立，
對觀光客態度亦十分積極親切。
究其原因，除因近年政經局勢變遷帶來影響之外，為
迎接內地觀光客驟增所湧現的無限商機應是帶動當局
改造之原始動力。畢竟軟體（人文氣息與親切感）、硬
體（運輸接駁、景點維護）品質皆優方能穩定吸引來
客，亦能有效避免反宣傳產生。
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香港銅鑼灣街頭
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由會展中心遠眺維多利亞港
（2）機場出境問卷調查，有利鎖定推廣促銷重點：
 本次參與ASTA年會適逢香港旅遊局於93年10月期間
於赤臘角機場出境大廳對旅客做問卷訪談，訪談工讀
生態度親切有禮，普通話亦頗流利。職原欲索取空白
問卷攜回參考，惟因問卷嚴格控管遭婉拒。茲歸納訪
談重點如下：

　1. 了解受訪者是否知道香港2005年即將開幕之各景點　　　

　　（迪斯耐樂園、濕地公園與纜車路線等）？
2. 哪一景點將吸引受訪者前往香港旅遊？
3. 受訪者將與家人一同前往？或與朋友一同前往？
4. 受訪者基本資料（年收入、家庭成員數、年齡等）。
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香港旅遊局機場問卷剪影
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  2005 主要景點1 迪斯耐樂園
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2005 主要景點2 濕地公園
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2005 主要景點3 大嶼山纜車
三、教育訓練之重要
本次參與ASTA年會，除能一窺業界動態之外，更深感自身不足之處尚待充實方能有效達成各項任務。蓋豐富的產業知識與良好素養為規畫執行之關鍵，理論與實務結合方可避免執行政策資源浪費，各級人員之教育訓練有賴相關單位重視。
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