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PATA BOARD OF DIRECTORS MEETING

October 3-5, 2003

Grand Copthorne Waterfront Hote

Singapore

Meeting Programme

All meetings will take place at the meeting rooms on the 4" level of the hotel,
unless otherwise stated. Secretariat room is at Toucan Room.

Friday, October 3, 2003

0830-1730 Registration and Information Desk
0800-0900  Finance Sub-Committee
0900-1200  Marketing Committee Meeting
0900-1030  Education Committee Meeting
0930-1030  Nominating Committee

1030-1200  Sustainable Tourism Committee Meeting
1030-1200  Foundation Trustees Meeting

1200-1330  Lunch
Hosted by: MasterCard International

1400-1700  Honours Committee Meeting
1400-1700  Research Committee Meeting
1400-1700  Executive Committee Meeting

1900- Welcome Reception & Dinner
_Hosted by: Singapore Tourism Board

Saturday, October 4, 2003

0800-1730  Registration and Informatibn Desk
0900-1030 = Board of Directors Meeting-Session 1
1100-1 360 Government Meeting

1100-1300  Carrier Meeting
1100-1300  Industry Council Meeting

Meeting room Staff

Ballroom 1 Foyer

Kingfisher RP
Criole JF/KS
Canary 1 CF/MB -
Kingfisher l RP
Canary 1 CF/MB
Kingfisher RP
Ballroom 2

Oriole KC
Canary 1 JK
Kingfisher RP
Esplanade -

Theatres on the Bay

Ballroom 1-Foyer

Ballrcom1 RP
Oriole JF/KS
Ballroom 2 KC
Canary 1 &2 SY



Saturday, October 4, 2003 Meeting room

1300-1400 PTM Advisory Committee Meeting Grand Shanghai
{Luncheon Meeting) (level 1)

1300-1400  Lunch Grand Shanghai
Hosted by: Tourism Bureau, Chinese Taipei  (level 1)

1430-1800  Board of Directors Meeting-Session II Ballroom 1

1900 - Gala Dinner Promenade

Hosted by: Singapore Tourism Board and
the Grand Copthorne Waterfront Hotel

Sunday, October 5, 2003

0830-1200  Registration and Information Desk Ballroom 1 Foyer
0800-0900  PAC2004 Programme Committee Meeting Oriole
0900-1030  Joint Management / Committee &

Category Chairs Meeting Oriole
1030-1200  Board of Directors Meeting-Session III Ballroom 1
1200-1330  Lunch (at leisure)
1400- Post meeting tours

(c/o : Singapore Tourism Board )
Staff abbreviation :

CF  Chris Flynn

JF Jim Ferguson

JK John Koldowski

KC  Sim Kok Chwee

KS Ken Scott

MB  Marion Buttler

RP Ratana Poopitakchatkaew
SL Sheila Leong

SY Stephen Yong

Note : Dress for meeting is business or business casual (your choice)
Dress for evening functions is business attire or evening dress, unless otherwise

noted.

Irp

Last update : September 5, 2003

Staff

SL

RP

SL

RP

RP



BOARD OF DIRECTORS MEETING
October 4-5, 2003
Grand Copthorne Waterfront Hotel

Singapore
AGENDA
Saturday October 4, 2003
0900-1030 : Board of Directors Meeting — Session I Page
1. Welcome and Call to Order — Mr. Richard J. Gordon, Chairman
1.1 Introduction 1-2
1.2 Adoption of Agenda 3-4
2. Minutes
2.1 Adoption of the Minutes — Bali Board Meeting 5-46
Mr. Richard J. Gordon, Chairman
2.2 Actions on the Minutes (on site)
Mr. Peter de Jong, President & CEO
3. “Recovery in Progress”

Opening Remarks
Mr. Peter de Jong, President & CEO

Presentation of Project Phoenix
Mr. Michael Yates, Executive Director — Project Phoenix

“ Travel Indicators - Pacific Asia : An update” 47 - 64
Dr. Yuwa Hedrick Wong, Economic Advisor, MasterCard International
Mr. John Koldowski, M.D.-Strategic Intelligence Centre

1430-1800 : Board of Directors Meeting — Session II

6. Management

6.1 Executive Committee Report — Mr. Richard J. Gordon, Chairman

6.2 “Progress in Recovery” 65-71
Mr. Peter de Jong, President & CEO

6.3 Changes to the Board — Mr. Peter de Jong, President & CEO 72

Financial Statements — Mr. Brian Deeson, Secretary/Treasurer (on site)

7.1 Financial Performance Summary

7.2 Draft Audited Financial Statements, FY2002/2003
7.3 FY Jul-Dec 2003 Financial Update

7.4 FY Jan-Dec 2004 Budget

Presentation / Reports :
8.1 PATA Annual Conference 2004
Mr. Jae-Geun Choi, Executive Vice President
Korea National Tourism Organisation
8.2 PATA Travel Mart — Post Mart Report
Mr. Kevin Murphy, Chairman-PATA Travel Mart Advisory Committee



9. PATA Foundation 2003/2004 Grant Presentations
Mr. David Paulon, Chairman, Board of Trustees

10. Future Board Meetings — Mr. Peter de Jong, President & CEO 73

11. Any Other Business

Sunday, October 5, 2003
1030-1200 : Board of Directors Meeting ~ Session 1II

12. Reports (Chairs / Staff)
12.1 Category Reports
- Government / Destinations (Tony Thirlwell / JF KS)
- Carrier (Bjorn Collin / KCY
- Industry Council (Brian Deeson / SY)
12.2 Committee Reports
- Sustainable Tourism Committee (Dawn Drew / CF,MB)
- Marketing Committee (Luzi Matzig / JF,KS)
- Research Committee (Tim Robinson / JK)
- Education Committee (Basant Mishra / CF,MB)
- Honours Committee (Tunku Iskandar / KC)
- 2004 Conference Programme Committee (Tfan Chee Chye / SL)
- Nominating Committee (Bjorn Collin / RP)

Attachment : Calendar of Events

Staff abbreviation :

CF Chris Flynn

JF Jim Ferguson

JK John Koldowski

KC Sim Kok Chwee

KS Ken Scott

MB Marion Buttler

RP Ratana Poopitakchatkaew
SL Sheila Leong

SY  Stephen Yong

Irp
September 5, 2003
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Dr. Tat-Hon Chan

Chief International Operations
Singapore Tourism Board
Singapore

Mr. Philip Chao

Regional Director

Tourism Bureau, Chinese Taipei
Singapore

Mr. Tack Hoong Cheong
CEO

SAFE 2 Travel Pte.,Ltd.
Singapore

Mr. Jae-Geun Choi

Executive Vice President

Korea National Tourism Organization
Seoul, Korea

Ms. Mable Chua
Director, Sales

Hong Kong Disneyland
Hong Kong SAR

Mrs. Nancy Cockerell

Editor / Research Director

The Travel Business Partnership
London, U.K.

vIr. Hiran Cooray
vianaging Director
letwing Hotels Limited
>olombo, Sri Lanka

Mr. Stephen Chang
Managing Director

Fuller Express Corporation
Taipei, Chinese Taipei

Ms. Yaqi Chen
Sales Manager
China Regal Cruises
Hubei, China (PRC)

Ms. vy Choi
Associate Publisher
Time Inc.

Hong Kong SAR

Ms. Clara Chong
Executive Director

Hong Kong Tourism Board
Hong Kong, China

Ms. Jennifer Chua

Director, Strategic Marketing
Hong Kong Disneyland
Hong Kong SAR

Mr. Bjorn Collin

Director, Customer Relationship Strategies
Finnair

Helsinki, Finland

Mr. Peter de Jong
President & CEO
PATA Headquarters
Bangkok, Thailand



Ms. Varini De Silva
President

Ceylon Express International
CA. USA

Mr. Brian Deeson
Senior VP- Asia Pacific
Accor Asia Pacific
Bangkok, Thailand

Mrs. Young-Shim Dho

Chairwoman

Korea Culture & Tourism Policy Inst.
Seoul, Korea

Mr. Andrew Drysdale
Regional VP, Asia/Pacific
IATA

Singapore

Mr. Chris Flynn

Director - Australia & New Zealand
PATA, Pacific

Sydney, Australia

Ms. Rosvi C. Gaetos
Deputy Executive Director

Philippine Convention & Visitors Corp.

Manila, Philippines

Mr. Richard Gates

General Manager Airport
Westralia Airports Corporation
Cloverdale, Western Australia

Mr. Timothy Deegan

Senior V.P.

Yesawich Pepperdine & Brown / Pacific
Hawaii, USA

Ms. Mary Ann Delemel
Managing Director
Palau Visitors Authority
Koror, Palau Micronesia

Mrs. Asha Dhokre
Executive Assistant
Leela Palaces & Resorts
Mumbai, India

Mr. Jim Ferguson
Director - Americas
PATA, Americas
Cakiand, USA

Mr. Terry Francis
President

T. & T.G. Consulting Ltd.
Richmond, Canada

Mr. Geoff Garside

VP, Asia Pacific & Australia
Marriott International Inc.
Hong Kong SAR

Mr. Viliame Gavoka
Chief Executive

Fiji Visitors Bureau
Suva, Fiji



Mr. David Gillbanks
Editor - Communications
PATA Headquarters
Bangkok, Thailand

Mr. Richard J. Gordon

Secretary of Tourism

Shilippine Department of Tourism
Vanila, Philippines

Ar. Roy Tan Hardy

/P, Marketing & Sales
iong Kong Disneyland
{ong Kong SAR

1r. Joseph Hickman
Xecutive Director
iterval International
ingapore

Is. Teresa Hong

anior Manger, Executive Office
ong Kong Tourism Board

ong Kong, China

rs. Elly Hutabarat
esident Director

intravel

karta, Indonesia

nku Iskandar

inaging Director

lewar Leisure Sdn.Bhd.
ala Lumpur, Malaysia

Mr. Rodney Gluth
Managing Director - Asia Pacific
Globus & Cosmos
Sydney, Australia

Mr. Mark Greedy

VP-Asia Pacific

The Leading Hotels of the World
Singapore

Mr. Noel Hawkes
General Manager
Hotel Phoenix
Singapore

Ms. Pansy Ho
Executive Director
STDM

Hong Kong SAR

Ms. Lani Huang
Assistant Manager
China Airlines

Taipei, Chinese Taipei

Mr. Edwin Hutabarat
Director

Pantravel

Jakarta, Indonesia

Mr. Walter Jamieson

Dean

University of Hawaii at Manoa
Hawaii, USA



Mr. G.T. Jeyaseelan
Head of Commercial
Srilankan Airlines Limited
Colombo, Sri Lanka

Mr. Yun Hak Jung
Manager

Asiana Airlines
Seoul, Korea (ROK)

Ms. Malaiporn Kaomaneekul
IntL Markets Devmnt Div.
Tourism Authority of Thailand
Bangkok, Thailand

Mr. Werner Karliner
Travel Consultant

Karliner Travel Consultant
California, USA

Mr. lan Kennedy
Director

PATA Pacific Division
Sydney, Australia

Mr. Doo-Jo Kim

Manager, Convention Bureau

Korea National Tourism Organization
Seoul, Korea

Mr. Takashi Kitamura
Advisor

JTB World Vacations Inc.
Tokyo, Japan

Mrs. Rathi Vinay Jha

Secretary, Tourism

Ministry of Tourism, Govt. of India
New Delhi, India

Mrs. Jamnong Junnapiya
Director, Int'L Markets Dvmnt Div.
Tourism Authority of Thailand
Bangkok, Thailand

Mr. Shiv Kapuria

District Sales Mgr, New England
Air [ndia Ltd.

MA., USA

Ms. Gloria Keller

Travel Consultant
HNL Travel Assc.
Hawaii, U.S.A.

Mr. Jong-Hee Kim

President

Jeju International Convention Center
Jeju, Korea (ROK)

Mr. Kwang Nam Kim
Consultant

PATA Headquarters
Bangkok, Thailand

Mr. Rohit Kohli

Director of Operations
Creative Travel Pvt. Ltd.
New Delhi, India



Mr. Ram Kohli
Chairman & M.D.
Creative Travel Pvt. Ltd.
New Delhi, India

Ms. Ellen Kwan

G.M., Tourism Marketing
Hong Kong Tourism Board
Hong Kong, China

Mr. Andrew Lee

Director, Sales & Marketing
Reed Travel Exhibitions
Singapore

Ms. Sheila Leong
Managing Director - Events
PATA Headquarters
Bangkok, Thailand

Mr. Jian-Ping Li

Director

China National Tourist Office
Singapore

vr. David A. Lim

/ice President-Sales
>hilippine Airlines, Inc.
Aanila, Philippines

1s. Jeanie Lim
fasterCard International
iingapore

Mr. John Koldowski
Managing Director - SIC.
PATA Headquarters
Bangkok, Thailand

Mr. Alberto A.C. Lamorena
General Manager

Guam Visitors Bureau
Guam

Mr. Gerald Lee

Chief Business Operations
Singapore Tourism Board
Singapore

Mr. Charles Leong

‘Senior Director

Singapore Tourism Board
Singapore

Mr. Philip Lim

Course Mgr.,Div of Hospitality & Tourism Mgt.
Temasek Polytechnic

Singapore

Mr. Neo-Chian Lim

Deputy Chairman & Chief Executive
Singapore Tourism Board
Singapore

Ms. Linda Lim

Manager

Singapore Tourism Board
Singapore



Vir. Peter Lim
Seneral Manager
VA Air
Singapore

JAr. Alex N.H. Liu

/ice President

hina Airlines

raipei, Chinese Taipei

Ar. Wei-dian Luo

\ssistant Director

~hina National Tourist Office
singapore

irs. Phornsiri Mancharn

Jeputy Governor, Int'f Marketing
‘ourism Authority of Thailand
tangkok, Thailand

1r. Luzi Matzig
lanaging Director
sian Trails Ltd.
:angkok, Thailand

Ir. John Mims
P, Sales & Marketing - Asia Pacific

tarwood Hotels & Resorts Worldwide, Inc.

ingapore

r. Yukihira Miyagishima
P, Marketing & Sales

I Nippon Airways Co.,Ltd.
okyo, Japan

Mr. Steve Limbrick
Regional G.M. - SE. Asia
Qantas / British Airways
Singapore

Mr. Bo W. Long
Sr. Exec. Advisor
Sea Cloud Cruises
Connecticut, USA

Mr. Vikram Madhok
Managing Director
Abercrombie & Kent India Lid.
New Delhi, India

Mr. Stan Mao

Asst. to President
China Regal Cruises
Hubei, China (PRC)

Mr. Stuart McDonald
Senior Vice President
MasterCard International
Singapore

Mr. Basant Raj Mishra
Executive Chairman

Venture Travel (Temple Tigers) Nepal

Kathmandu, Nepal

Mr. Deepak Modgill
Deputy Manager - Tours
Creative Travel

New Delhi, India



Mr. Chris Moern
President

Sea Cloud Cruises GmbH
Hamburg, Germany

Mr. Kevin Murphy

VP. - Marketing & Development
Langham Hotels International
Hong Kong SAR

Ms. Rupali Narsimhan
Durga Das Publications Pvt.,Ltd.
New Delhi, India

vis. Bonnie Ngan

3.M.,Corp Comm. & Public Relations
Jong Kong Tourism Board

ifong Kong, China

Ars. Malinee Nitikasetsunthorn
>hief, PATA Section

“ourism Authority of Thailand
3angkok, Thailand

1s. Wei-Ping Ojiri

yenior Advisor

lawai'l Visitors & Convention Bureau
‘aipei, Chinese Taipei

ir. Phil Otterson

xec. VP, Global Alliances
auck World Discovery

T, USA

Mrs. Suprabha Moleeratanond
Mgr-Travel Ind. Relations Dept.
Thai Airways International
Bangkok, Thailand

Capt. C.P. Krishnan Nair
Chairman

Leela Palaces & Resorts
Mumbai, India

Mr. Darren Ng

Managing Director

TTG Asia Media Pte.,Ltd.
Singapore

Mr. Tuan Anh Nguyen
Executive, Mice Manager
Vietnam Airlines

Hanoi, Vietham

Mr. Michael O'Brien

Senior Managing Consultant
China Regal Cruises

Hubei, China (PRC)

Mr. Bernard Ong

Head Shipping Times & Senior Grp Mgr.

Singapore Press Holdings
Singapore

Mr. Rabendra Raj Pandey
Executive Chairman

Everest Express Tours & Travels
Kathmandu, Nepal



Mr. Kwang Sik Park
Vice President
Asiana Airlines
Seoul, Korea (ROK)

Mr. Ngoc Tung Pham

Dy Director, Passenger Marketing

Vietnam Airlines
Hanoi, Vietnam

Ms. Siew Lean Poon
Tourism Malaysia
Kuala Lumpur, Malaysia

Mr. Ronald Pyszka

Principal

Menlo Consulting Group Inc.
C.A., USA

Mr. Tim Robinson

Partner

Nicholson, Graham & Jones
London, UK

Mr. John Rowe

Life Member
Tourism Consultant
Annandale, Australia

Mr. Urs. R. Sandner
Managing Director
FTS Travel

Essen, Germany

Mr. Mayur (MaC) Patel
M.D. & CEO

Managing Director & CEO
Sydney, Australia

Mr. Teow Kie Phun
Managing Director
Singapore Explorer Pte.,Ltd.
Singapore

Ms. Ratana Poopitakchatkaew
Director - Board Relations
PATA Headquarters

Bangkok, Thailand

Dr. Jorge A.H. Rangel
President

Intstituto Internacional Macau
Macau

Ms. Wenchie Romos
Executive Assistant
Department of Tourism
Manila, Philippines

Mr. Kazuaki Saiga
VP, Industry Relations
Japan Airlines

Tokyo, Japan

Mr. Sanjeet

Publisher

Durga Das Publications Pvt.Ltd.
New Delhi, India



Mr. Sugeng Saptono
G.M., Singapore & Brunei
Garuda Indonesia
Singapore

Mr. Ken Scott

Managing Director - Communications
PATA Headquarters

Bangkok, Thailand

VIr. Jaime Serrano-Guerra
Chairman

2ATA France Chapter
aris, France

Ar. Akbar A. Shareef

A.D. & Chief Executive
Rakaposhi Tours (PVT) Ltd.
larachi, Pakistan

ir. Rowden Sharpe

Yirector Marketing Australia, Asia & NZ.
Vestern Australian Tourism Commission

‘erth, Western Australia

Ir. Kok Chwee Sim
irector

ATA Headquarters
angkok, Thailand

r. Vachirachai Sirisamphan
t'l Markets Devmnt Div.
wurism Authority of Thailand
ingkok, Thailand

Mr. Mark Schwab

Vice President - Pacific
United Airlines

Tokyo, Japan

Mr. Peter Semone

Vice President-Development
PATA Headquarters
Bangkok, Thailand

Ms. Chandrika Shantilal

Programme Director World Expo 2005

Singapore Tourism Board
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TRAVEL INDICATORS

A Presentation to the PATA Board of Director's Meeting
3" — 5™ October 2003
Singapore

At the time of preparation of this presentation, data for twenty-three destinations
within the Pacific Asia region, covering the period January to June had been
received and analysed by PATA’s Strategic Intelligence Centre.

The results are quite sobering.

At the aggregate level, total international arrivals to our region (for the 23
destinations covered), numbered almost 80 million as at the end of June.

This represents a decline of around 14% which in turn translates into a loss of
some 13 million visits over the same period in 2002.

Nearly all destinations covered are experiencing contractions in their arrivals
base. Those few showing positive results for the period are mostly doing so as
they struggle back to strong levels experienced some years earlier and the
positive indicators are based on relatively weak comparative years.

At least they are still positive.

Quite clearly, the issue we face now is one of battling for a share of the travelling
market that still exists. And the key to that will be in understanding those markets
and the particular nuances they exhibit.

The background notes provided here (and updated at the Board meeting) will

hopefully provide a useful start point for that process. The presentation proper on
Saturday 4™ October will provide much more detail.

Strategic Intelligence Centre Y



International Visitor Arrivals
Run: 08 Sept 2003

Year

Destination Period 2002 2003 % Change
The Americas

Canada (Total) Jan-Jun 8,020,000 6,866,600 -14.4
Canada (Exc! USA) Jan-Jun 1,561,000 1,347,100 -13.7
USA (Total) Jan-May 13,542,798 12,428,249 -8.2
USA (Overseas only) Jan-May 7,180,646 6,382,241 -11.1
South Asia

Bangladesh Jan-Mar 57,761 57,740 0.0
India Jan-Jun 1,125,048 1,255,503 11.6
Maldives Jan-Jul 264,673 312,502 18.1
Nepal (air only) Jan-Jun 100,616 109,446 8.8
Sri Lanka Jan-Jun 173,136 216,144 24.8
Northeast Asia

China (PRC) Jan-Jun 46,827,480 41,322,832 -11.8
China (PRC) (Foreign only) Jan-Jun 6,143,716 4,621,323 -24.8
Chinese Taipei Jan-Mar 670,720 755,863 127
Hong Kong SAR (Total) Jan-Jul 8,871,796 7,239,487 -18.4
Hong Kong SAR (Excl China, Macau) Jan-Jul 5,124,452 3,089,520 -39.7
Japan Jan-Mar 1,226,703 1,302,340 6.2
Korea (ROK) Jan-Jul 2,951,175 2,453,001 -16.9
Macau SAR Jan-Jun 5,476,829 5,068,660 -7.5
Southeast Asia

Cambodia (Air) Jan-Jun 240,700 205,308 -14.7
Indonesia Jan-Jun 2,511,631 2,067,125 -17.7
Bali Jan-Jul 798,687 495,236 -38.0
Lao (PDR) Jan-Mar 215,502 183,660 148
Malaysia Jan-Jun 6,632,359 4,594,835 -30.7
Myanmar (Air) Jan-Jun 105,315 98,335 -6.6
Philippines Jan-Jul 1,144,230 1,027,688 -10.2
Singapore Jan-Jun 3,677,282 2,510,048 -31.7
Thailand Jan-May 4,583,577 3,872,056 -15.5
Vietnam Jan-Jun 1,298,000 1,067,500 -17.8
The Pacific

Australia Jan-Jul 2,710,836 2,524,000 -6.9
New Zealand Jan-le' 1,148,885 1,147,610 -0.1
Cook Islands Jan-May © 25,930 30,260 16.7
Fiji Jan-Apr 117,000 116,366 -0.5
Guam Jan-Jul 622,209 452,271 2713
New Caledonia Jan-Jun 47,563 44,273 -6.9
Niue Jan-Mar 178 334 87.6
Northern Marianas Jan-Jun 229,671 218,160 -5.0
Palau - Jan-Jul 33,168 32,689 -1.4
Papua New Guinea Jan-Feb 8,010 9,033 12.8
Samoa Jan-Apr 25,596 25,968 1.5
Vanuatu Jan-Jul 27,291 25,869 -5.2
Hawaii (Air) Jan-Jul 3,716,188 3,668,066 -1.3

Strategic Intelligence Centre I



Resident Departures
Run: 08 Sept 2003

Departure from:

The Americas

Canada (Total)

Canada (Excl USA)

USA (Total)

USA (Excl to Canada & Mexico)

South Asia
Bangladesh
Maldives

Northeast Asia
Chinese Taipei
Hong Kong SAR (Total)

Hong Kong SAR (Excl China, Macau)

Japan
Korea (ROK)

Southeast Asia
Singapore
Thailand

The Pacific
Australia

New Zealand
Cook Islands
Fiji

New Caledonia
Vanuatu

Strategic Intelligence Centre

Period

Jan-Jun
Jan-Jun
Jan-May
Jan-May

Jan-Mar
Jan-Jul

Jan-Mar
Jan-Jul
Jan-Jul
Jan-Mar
Jan-Jul

Jan-Jun
Jan-May

Jan-Jun
Jan-Jul
Jan-Feb
Jan-Mar
Jan-Jul
Jan-Jun

Year
2002 2003
8,561,000 8,493,500
2,553,000 2,721,900
12,233,670 1 1,262,530
9,367,965 8,677,718
298,704 357,112
24,272 23,225
1,777,711 1,630,753
37,262,958 33,110,785
2,803,740 2,394,600
3,753,396 3,837,737
4,076,842 3,796,118
2,152,236 1,781,593
971,940 799,990
1,622,662 1,454,917
687,543 693,230
1,417 1,563
22,416 27,030
6,641 6,955
2,805 3,019

% Change

-0.8

6.6
-1.9
-7.4

19.8
-4.3

-8.3
-11.1
-14.6

22

-6.9

-172
-17.7

-10.3
08
103
20.6
4.7
7.6
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The Asymmetric Logic of Value
Creation & The New Travel
Mindset
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Dr. Yuwa Hedrick-Wong
Economic Advisor, Asia/Pacific Region
October 2003
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The Asymmetric Logic of Value Creation in
the Travel Industry in Asia/Pacific
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The Emerging Consumption Powerhouse ~ The Young
Singles (20-34 unmarried and no children)
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Asian Lifestyle Survey Update
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* How important is personal travel in your
current lifestyle?
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Asian Lifestyle Survey Update

* What was the main reason for personal travel
abroad in the past 12 months?
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* What is the greatest influence in your choice
of personal travel destinations?
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* What is the greatest influence in your choice
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* What are your most preferred destinations in
your personal trave| abroad?
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* Which are your most frequently visited
countries in your personal travel?
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‘ Asian Lifestyle Survey Update
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* How should tourism benefit the host country?
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* Which is your most prefrred airline in your
personal travel?
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* Business travelers profiles
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Background on MasterIndex

g i
7 4
The MasterIndeX Of Travel * Masterindex survey is now in its commemorative
10t year
By Master(:ard and P ATA « Longest running and most comprehensive regional
survey tracking consumer confidence
L. B « Has evolved into regional benchmark used by the
Partnership in Knowledge Leadership business community
« Conducted in 13 A/P markets
Dr. Yuwa Hedrick-Wong e Introduced in June 1993
Economic Advisor, Asia/Pacific Region «Implemented twice a year
MasterCard International
Survey Structure MasterIndex Dimensions
4 7" Five dimensions measured:
» Random survey covering some 6,000 respondents in each
survey
« Responses represent respondents’ outlook over the next six * Employment
months » Economy
* A score of 50 is neutral, 100 is most optimistic and 0 is most « Regular Income
pessimistic .

« Data collection via personal and phone interviews

= Respondents need to either have a payments card or is
qualified for one

« Stock Market.
« Quality of Life

MasterIndex Milestones

ﬁlune 1995 Masterindex showed drop in Hong Kong scores, resulting from pre-hand
over jitters

oJune 1997 Masterindex revealed a dedine in consumer confidence - one month
before devaluation of Thai baht in July 1997, which triggered regional crisis
'

«Dec 1999 Masterindex reached highest ever levels in many markets since survey
began, preceding the Asian economies’ robust recovery in year 2000

«Dec 2001 Masterinde x showed a record low index of 5.4 for Hong Kong's
employment. This was reflected in Hong Kong’s unemployment rate in 2002 - a
record high of 8%

Highlights of Current MasterIndex

« Thailand takes the first place in A/P as the most optimistic
market for the first time

« Malaysia is the second most optimistic market in A/P

« China continues to be consistently optimistic

» Indonesia and New Zealand remain optimistic

» Hong Kong and Singapore have become less pessimistic

« Philippines moved from pessimism to neutral

« Japan remains the most pessimistic market in A/P

» Korea and Taiwan have become slightly more pessimistic
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MasterIndex of Consumer Confidence ~
Malaysia
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The MasterIndex of Travel

v PATA
Data Inputs
Consumer [
Sentiments : Masterindex
Forecasting
Masterindex C> Model I::> of
of Consumer : Travel
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Forecasts

h MasterIndex Outbound Travel
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Hong Kong
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Top Arrivals Sourcs in Asia/Padfic : 3.13 million
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Arrivals from Asia/Pacific - MasterIndex Outbound Travel
Korea Forecast - Malaysia
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Arrivals from Asia/Pacific -
Philippines

4

* The Philippines is not ranked as one of the top 5
destinations in any of the key Asia/Pacific markets.
Tourism arrivals are heavily dependent on non-
Asia/Pacific markets.
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Top Arrivals Sours in Asia/Padfic : 3.05 million
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h Asian Lifestyle Survey Update

4 * How important is personal travel in your
current lifestyle?
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* What was the main reason for personal travel
abroad in the past 12 months?
rest and relaxation
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v * What is the greatest influence in your choice
of personal travel destinations?
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v * What is the greatest influence in your choice
of accommodation in your personal travel

abroad?
f f convenlence 1 personal
costs ¢ costs 1 of location* 1 safety
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4 * What is your most impatant source of
information in plaming your personal travel
abroad?

word word
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h Asian Lifestyle Survey Update

* What are your most preferred destinations in
your personal travel abroad?

beach beach cuttural and cultural and
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* Which are your most frequently visited
countries in your personal travel?

Australia Singapore Thailand  Malaysia China  Hong Kong
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7o How should tourism benefit the host country?

protection of
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7o Which is your most pre‘érred' airline in your
personal travel?

13%

Singapors  Cathay Pacific  Thal Airways  Malaysian Qantas
Airlines Alrlines
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* Business travelers profiles

age 30 and age 31-40 age 40+
below

male famale
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Most preferred airlines

Most frequently visited
for business travel

business destinations
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Business development has
made travel mate necessary
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Business development has
made travel less necessary
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