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1 Mr.ZEER EEEXHEEER (02)2567-8111
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2 Mr./]\ 1|22 SitEERERE (02)2700-2323
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WAN-CHANG
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23 Chen,Chia-Ling (02)2752-1517
Mr.ZE5A G BENTNEESE (02)2568-2677
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KIYATAKI (02)2208-2376
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WATANABE/T HITEIRE (07)235-8383
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Tsai,Li-Wen (02)3707-9701
41 \Ms. 2R SFAEREALH (02)3707-1908
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42 Mr. 2REE L & KERE (02)2100-2100
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43 MrESM R RERMLAT (03)834-0456
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Ko,Mu-Chou EFEE (02)2771-9411
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Angela Wong (02)2597-5836
angela@knaintl.com.tw
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. |{CHAO-CHIN, chuto@ms38.hinet.net
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LIN, (02)25431088
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55  |LIN,TSEN-CHUAN |#5s4q (02)2593-5662
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Sasaki, Masaru
President

JTB Discover World, inc.

Japan

Sasaki, Takashi
President

JTB Corp.

Japan

Sato, Michiru

Sales Manager
Outrigger Guam Resort
Guam (USA)

Sato, Yoshiteru
General Manager

TDR Tours' Express, Inc.

Japan

Satomura, Souni C.
Director

East Voyage

Russia

Satou, Shigenobu
Manager

The City of Yokochama
Japan

Sawabe, Hiroshi
Regional Director

LA Inc. The Convention and Visitors Bureau

Japan

Schai, Felix
Managing Director

Fert Tours International
Switzerland

Schwab, Mark
Vice President-Pacific
United Airlines Inc.

Seliverstov, Leonid
Chairman
Transtouravia

Russia

Selk, Terry

Director, Travel Trade Department
California Travel & Tourism Commiss
USA

Semark, Lucinda

Vice President, Sales & Marketing Asia Pacific
Inter Continental Hotels Group

Singapore

Shah, Sajjad

President

Cox and Kings Pakistan (Pvt.) Ltd.
Pakistan

Shaw, Rod

Counsellor

Australian Embassy Tokyo
Japan

Sherburne, Paul

Asian Marketing Manager
Minnesota Office of Tourism
USA

Sherchan, Manoi Kumar
Co-Owner & Executive Director
Mero Travel (Pvt.) Ltd.

Nepal

Shevale, Vadim

General Manager for Repubric of Korea and Japan
JSC Siberia Airlines

Russia

Shibata, Ryohei
Manager Tourism Business
Singapore Tourism Board

Japan Japan

Seeliger, Michael Shibazaki, Satoshi
Market Development Manager Director & General Manager
South Australian Tourism Commission Global Youth Bureau Co., Ltd

Australia Japan



JATA Wordd Tourism Congress 2003

Dates: October 2, 2003
Venue: 1% Floor, Main Hall, Pacifico Yokohama

3~ Doors Open

10~ Opening Performance
Yokohama Tsuduki Daiko
(Sponsored by the City of Yokohama)

0~ Opening Ceremony
Opening Address
Koji Shinmachi, Chairman of JATA World
Tourism Congress & Travel Fair Organizing
Committee (Chairman, JATA)
Congratulatory Address
His Imperial Highness Prince Hitachi

Welcome Address
Mr. Yosuke Tsuruho,
Parliamentary  Secretary for  Land,

Infrastructure and Transport

0~ Keynote Address “Fit and Survive”
Mr. Isao Matsuhashi, Director and Executive
Advisor, JTB Corp. (Senior Advisor, JATA)

0~ Coffee Break (Hosted by Guam Visitors Bureau)

0~ *Video Presentation by Guam Visitors Bureau
Prologue

Facilitator: Mr, Fumihiro Sakakibara

President, Mile Post Consultant, Inc.

~  Marketing Presentation
“Trends and Potential of the Japanese
Outbound Trave| Market"
-Marketing ~ Strategies to
Promising Segments~
Mr. Hidetoshi Kobayashi, Managing Director,
Marketing, Japan Travel Burean Foundation

Attract  the

0~ Lunch (Hosted by Macau Government Tourist
Office & JATA)

0~ *Video Presentation by Macan Government Tourist

Office

Special Address “The New Senior Stars"
Mr., Masakazu Taniguchi, President, Japan
Life Design Systems Co., Ltd.

13:40~ Case Study Presentation (Led by the facilitator)
“How the '8 Trails' Help Seniors Find Oneness
with Nature”
Ms. Setscko Yajima, Marketing Manager,
Tourism New Zealand

"Key to Eco-tour Success: Satisfy Senior's
Intellectual Appetite”
Ms. Junko Sumita, Planning Manager, Ace
Tours Planning & Marketing Department,
Eastern Japan Region, JTB Corp,

"Revitalizing Destinations through Historical
Tourism”
Mr. Yoshiharu Matsumoto, Managing Director,
World Air-Sea Service Co., Ltd,

"Charming Spats in Europe for Seniors”
Mr. Hirosni Taniguchi, Assistant Manager,
Overseas Travel Center, 1* Department,
TRAPICS Tours, Sales Division, Travel Sales,
Eastern Japan Region, Hankyu Express
International Co., Ltd.

"Club Tourism Strategy: Building New-Style
Communities Based on Common Hobbies and
Preferences’
Mr. Keiji Asakawa, General Manager, “Club
1000 Project” Promotions, Kinki Nippon Tourist
Co., Ltd.

"Marketing Tactics for Enlarging the Beach
Resort Market for Seniors”
Ms. ki Tkuyo Kawabata, Manager, Japan, Fiji
Visitors Bureau

"Town Living' Tour Based on ‘Slow Life'

Concept”
Mr. Michael Seeliger, Market Development
Manager-Eastern ~ Hemisphere,  South

Australian Tourism Commission
*Cruise Packages: The |deal Product for Seniors”
Mr, Mutsuo Matsuura, President, Yutaka Club’
Nansei Kikaku Co,, Ltd.
15:15~ Coffee Break (Hosted by Fiji Visitors Bureau)

15:45~ *Video Presentation by Fiji Visitors Bureau
IT Study Session (Led by the facilitator)

“Broadband s Changing How Seniors Use the
Intemet: How Marketing Strategies Will
Change Too.”
Mr, Hiroshi Yoshikawa, Manager, Business
Planning & Purchasing Division, Corporate
(S:trategy & Marketing Headquarters, JTB
orp.

16:05~ Opinions
“Senior Travel Market in Europe”
Mr. Jan de Ridder, Managing Director, De
Boer & Wendel, Netherlands

"The Role of Ground Operators for the Next
Generation of Seniors”
Mr. Youkichi Adachi, President, Mongol
Juulehin Tours Co., Lid,

"Preferences for Nature Amang Seniors’
Mr. Tenshin Kobayashi, Secretary General,
Japan Ecotourism Society (Regional Manager
Japan, Tourism New Zealand)

"A Perspective on Senior Travel Market”
Mr. Kotaro Kogi, Vice President and
Executive Director, Global Youth Bureau Co,,
Ltd. (Vice Chairman, JATA)

17:05~ Summary Session (Led by the facilitator)
¢ Mr. Masakazu Taniguchi,
President, Japan Life Design Systems
¢ Mr. Jan de Ridder
Managing Director, De Boer & Wendel
< Mr. Youkichi Adachi
President, Mongol Juulchin Tours Co., Lid.
¢ Mr. Tenshin Kobayashi
Secretary General, Japan Ecotourism Society
¢ Mr. Kotaro Kogi
Vice President and Executive Director, Global
Youth Bureau Co., Ltd.

17:50~ Congress Summary and Closing
Facilitator: Mr, Pumihiro Sakakibara,
President, Mile Post Consultant, Inc.

18:00~ Dinner Reception (Hosted by Japan Airlines Co.,
Ltd. & All Nippon Airways Co,, Ltd.)

= —OOZF JATA BB A e B s &



JATA Congress 02 October 2003

“Trends and Potenﬁal of the

Japanese Outbound Travel Market”
— Marketing Strategies to Attract the
Promising Segments-

Hidetoshi Kobayashi

Managing Director, Marketing
Japan Travel Bureau Foundation

Today’s Topics

* Qualitative changes in the recent Japanese
outbound market

+ A shift in market driving forces
+ Healthy and promising outbound market

« Promising segments of female travelers aged
50+ and 30s

« Strategies to attract promising segments

Number of Japanese
QOutbound Travelers

e I
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4:ooo [ ||”§l i ;'
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Japanese Outbound by Month

Theusands
2,000
1,400 ,/ A\\}, / / \ w
1,200 N /\
1000 [\ emilN .|
s00 {Warin ::::;
s00 [Iraq ya \\f// —
400 !_‘L‘
SARS
200
[

Jan Feb Mar Apr May Jun Jul Aug Sep Oot Nov Dec ¢

Recovery after Gulf War/Sep. 11
and SARS

20 ; ulf War

1. The Structure of the
Japanese QOutbound Market
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Shift in Market Leaders from
Females in their 20s to 50s+

Change in Ratios of Outbound
Travelers (females, 1980 2000)

nso-
|ma0-49
©30-39
020-29
00-19

1980 1990 1995 2000

Tourist Number 3,909 10,997 15,298 17,819 (Thousands)

Growth Rates for Outbound
Travelers by Age (2002

-0
T 2 2 T 8 L oage
o 1 t 1 ] @
2 g : 8 J

. Year-on-year Growth Rates for Outbound Travelers
1992 - 2002
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Dual Structure
of Outbound Market




Comparison of Growth Rates
between ‘99 & 2000

1999 * 2000

Growth Rates for Female Outbound
Travelers by Age (2000 vs. 1999)

§ | (21999 Female

0-9
10-19
20-29
30-39
4048
50-59

Growth Rates for Male Outbound
Travelers by Age (2000 vs. 1999)
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Dual Structure of Outbound Market
(Stock Consumers vs. Flow Consumers)

@ Stock Consumers:

Have enough money and time to travel
whenever they choose.

Very safety conscious.

@ Flow Consumers:

Travel only when they have enough money and
time.

More price conscious. 1

Two Components of Outbound
Travel-related Consumption

Outbound Market in Relation to
Flow Consumers and Stock Consumers




Outbound Market in Relation to
Flow Consumers and Stock Consumers

Stock Flow l Whole

1997 + — — | +06%
1998 - — 4 — = — —59%
1999 + + - +3.5%
2000 + + + + +8.9%
2001~Aug + + - - +3.5%
9~ | — — ~ —_ - -32.8%
2002 - — -+ - +1.8%

19

Female Outbound Travelers
1996 vs. 2002
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Trends in Japanese Population Composition
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Change in Japanese Population
(1990°2020)
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Safety-conscious
“Stock Consumer”

Japanese Outbound after Sep. 11
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Year-on-year monthly growth rates
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Attractive Segment of
Females in their 30s

Actual Number of Female
- QOutbound Travelers by Age

2,000 20-29-
1.800 e
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Changes in Population
" (Females aged 20~ 35)
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Direction of Awareness Effects

Awareness of the relative majority strongly
affects overall awareness

. Untiltheearly1990s  Present

2. Qualitative Changes
in Outbound Market

Changes after 1997




Shift in Monthly Travel Pattern

Ratio of Female Travelers in
their 60s+ by Month (99)

12%
Female 60 __o
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Monthly Number of Outbound
Travelers (1996 vs. 2000)
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Diversification of Destinations

Preferred Destinations

(Multiple Answer) .
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JTB Report 2002

Number of Japanese Travelers
to Hawaii and Australia

‘Thousaads
- ::: Hawaii .~
1 '!00 ;“ ¥
1‘ 600 — \

800
600 /’*’? : ——"
00 ;
200 Australia
[

1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 h&l

N
5




Estimated Number of Female Travelers in their 20s and
50+ (1996 vs. 2002)

~ Asia” 20012002

1996-1997

Estimated Number of Female Travelers
in their 20s and 50s plus (1996 vs. 2002)

1996-1997 Europe 2001-2002

!
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Estimated Number of Female Travelers Estimated Number of Female Travelers
in their 20s and 50+ (1996 vs. 2002) in their 20s and 50+ (1996 vs. 2002)
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+ [ BWomen in 208 I
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QWomen in Nj

1 Women 50 over|

Estimated Number of Female Travelers in their 20s and
50+ (1996 vs. 2002)
~ Oceania and the Pacific Region™

1996-19?7 2001 -zmnm

1 1
T ™ E  [oWemen is 205 |
| [Nomen 50 avr]  New Zuslaad 1 | Wemen 50 over]
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Trend towards
Experience-oriented Products and
Diversification of Activities at
Destinations

2




Differences in
Meaning and Purpose of Trip

Flow Consumers
« Rest and relaxation
« Escape from daily life

Stock Consumers
¢ Areason for living

» Escape from daily life & extension of
daily life

O N N R

Motivations for Travel

Escape from Daily Life 57%
Gourmet (delicious food at destination)  54%
. Rest and Relaxation T 43%
. Creating a Good Memory 38%
. Desire for Impressive Experience 27%
. Experiencing Something Beautiful 26%

. Experiencing Something
New/Unknown 26%

. Improving Knowledge/

Cultivating Oneself 20%

Motivations for Travel
by Age & Gender

Motivations for Travel

:0 Escape fromDaily Lite gso Rest and Relaxation Improving Knowledge/ Experience
. Female Cultivating Oneselt - X something New
70 W AW % 4
3y RE A A s A ;
-~ 40 30 —A—re ol A
50 Maie al
40 \‘—\n 30 { \_}: 25 ‘A\\.L/'\ //,;: :: AN N e\
14 20 I~ N X~ AN
30 > 20 s N /Y 20
20 1 ™~ N
. 10 s Female 5
R —————— o:::lz*;:szs ‘sszs3sss3e ‘Tasazs 3
PIIRIIREEE  PRIEIGEii: ;eealfEfEf RRIsiiiiil
> !
age ) 2 N

Popular Activities at Destinations

o 20 40 60 80 %

Natural and scenic attractions

Historic and cultural attractions

Gourmet sampling

Visiting art gatleries and museums .
B Elderly
women (60+)

Rest and relaxation

Swimming B—017 !

€ Single women|

(18-29)
; i

Differences in

Meaning and Purpese of Trip
(Stock Consumers vs. Flow Consumers)

» Keywords for Stock Consumers:
“learn”, “surprise”, “being impressed”,
“exchange”

» Keywords for Flow Consumers:
“stress relief”, “diversion”, “having a good
time with family”, “creating a good memory”




3. Strategies to Attract
Stock Consumers

Stock Consumers
belie their Age

Common Services
for the Middle-aged Tours

+ Itinerary with sufficient rest time

 Attentive services (orientation, tour conductor,
phone calls)

« Provision of mineral water, Japanese tea,
Japanese newspapers

« Careful selection of hotels and restaurants
(Japanese and Chinese restaurants)

 All-inclusive (few optional programs)
« Daily report on stock prices 2

_Tips for Marketing to Attract 50s +
This segment considers themselves to be:
Mental age - actual age X 0.7
Physical age — 10 years younger than

actual age

3

50i%5-50

JR Tokai Tours, Inc. §

Pamphlet for
“ Travel Club for
Fifty Plus”




Keyword to Attract
Stock Consumers

“Investment in one’s
- own exciting future”

Unlimited Tourism Resources

Case Study of
World Air-Sea Service

JT—ILFREY—EX

World Air-Sea Service

¥ 2
o 1 E i3
e 5
i W
) :
“Tour to stay in small f,‘ B i; X
towns in Germany” + % =
. v é
BN
3
Theme: Travel as those _z, 4
o o7

who live there

RANPEVARIDT
“Tour to Tubingen” Fa—EX¥/fLLI2r N DI

Recommended spots to
enjoy stay in Tubingen

e.g. café , bistro, pub

Keyword

“Hobby”

“Sophisticated Experience”

10 -



Case Study of
Global Youth Bureau Co., Ltd.

da—n)Lai—xga—o—

Global Youth Bureau

Pamphilet for

“Deluxe celebration of
New Year 2003 in
Shanghai

~Evening concert in
China~?"

1 ERIH FHEXI

n SAMA GRS 53R s
B omiroit it e ]
RN TR T
t AR NN

N AR O T-X 3G

Case study of
Alpine Tour Service Co., Ltd.

TR YFT—-Y—ER

. i
MINEDZE At YDt Yo £ @ 2 TG1% Y TIM
o S e i e e e, |

16-day 100km walk across
South Island ¥ 670,000

12-day Super-Trek over
North Island ¥ 582,000

around South
¥ 367,000

8-day round tour of giant
tree forests and hikings
% 346,000" 370,000

11



Strategies to Attract
Stock Consumers

Emergence of Many Niche Markets

B

Great Variety of Tours,
but Fewer Participants on Each Tour

67

F d Chartered Cruise Tour to the North Pole

BAWA U
geon
42AF -~

Ty

ERERS B

Strategies to Attract
Stock Consumers

Keywords

- Sophisticated Experience
— Hobby

— Limited/Exclusive

— First-class

— Professional ®

4. Strategies to Attract
Promising Segment of
Females in their 30s

12
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5. Potential of the Japanese
Outbound Travel Market

Survey of Baby Boomers

Expected Growth of
Stock Consumer Travelers
1. Huge population of baby boomers :
"about 9 million people
2. 26% of baby boomers: :
already have or will be able to have enough savings
for their life in retirement.

3. Baby boomers’ strong desire for outbound travel
after retirement
—15% higher than those in their 60s

4. 30 % of all baby boomers want to spend most for
outbound travel after retirement. "

Desire for Outbound Travel
of Baby Boomers

100%

Confident in saving
for the life after
retirement

Leas confident in
saving foe the lite
after retirement

More than 3 times a year

Twice a year .

Once & yaar
nee |

agoos

[ n a few yours
= No oversea travel
O N.A.

Nikkei Research Institute of Markets; Monthly Report Sep.03

Outbound Travel Departures by Age
(Female)

1,600,000
1,400,000 A

1.200,000 Fz\

1000000 /A
N A e

800,000 2000
600,000 --2005
400,000
zw.auo% 5*\
° X N .
1732383833383 1*
L S N T T A O O A O
O 1 O W O I O W O n O N “
2288888982888
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Outbound Travel Departures
by Age & Gender (20002005)

1,400,000 K

|.J|W.m / ﬁ\

o NN e
400,000 /// \\\ A‘\\ ~4—200Male)
s { AN\

35~39
40~44
45~48
S0~84
35~80
Ll o)
[P

0~

Keyword for Japanese
Outbound Travel Market

“Quality Tourism”

Growing popularity in rafting tour in Niseko, Hokkaide-

introduced by a Native Australian, Mr. Ross ¥

Thank you!

15
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Sect./Div. Package Tour Arrangements & Sales
Position Manager Fax:03-5395-1811 Email:h_takaha@jtbchina.co.jp

T8 CHINA TOURS, INC

Hitoshi Takaha

Address 2-9-3 Otsuka Bunkyo-ku Tokyo 112-0012, Japan
Type of Business B Packags Tour (Brand Name: LOOK JTB Wholesaler [ Not Wholesaler)
Individual Travel Business Travel Group Travel  [_] Study Abroad & Homestay
] Overseas School Trips Overseas Wedding [ Other ( ' )
Sphere of Work Purchasing Operation Planning Sales [ _]Other( )
Areas [JNorth America [ JHawaii [ ]Latin America/Caribbean [ South Pacific Ocean ] Micronesia
[Joceania [Jeurope [JAfrica [Jindiasndian Ocean  []Middle East
[J south East Asia China [ ] OtherAsia Other Area ( Central Asia - general planning products )

JTB CORP. URL:www.jrb.co.jp

No. of Employees #4492 (Overseas Dept.: 2,430) No. of Branch & Sales Office : 323

JTB CORP. Sect./Div. Purchasing and Sales Dept., for Overseas Tours
Saori Watanabe Position Fax:03-5796-5132 Email:
Address 13F JTB Bldg. 2-3-11 Higashi-Shinagawa Shinagawa-ku Tokyo 140-8604, Japan
Type of Business [_] Package Tour (Brand Name: Wholesaler [_] Not Wholesaler)
[ ndividual Travel ] Business Travel Group Travel [ ] Study Abroad & Homestay
Overseas School Trips  [_] Overseas Wedding  {_] Other ( )
Sphere of Work ] Purchasing Operation [} Planning [sales  [Jother( ) )
Areas [INorth America [ JHawaii  []Latin America/Caribbean South Pacific Ocean [ Micronesia
" [X] Oceania [Jeurope  []Africa [Jindia/indian Ocean [ Middle East
[Jsouth EastAsia [ ]China  [JOtherAsia  []Other Area ( )
JTB CORP. Sect./Div. Purchasing and Sales Dept., for Overseas Tours Eastern Japan Region
Hiromi Kitajima Position Fax:03-5796-5132 Email:H kitajima@khb.jtb.co jp
Address 13F JTB Bldg. 2-3-11 Higashi-Shinagawa Shinagawa-ku Tokyo 140-8604, Japan
/ Type of Business [_] Package Tour (Brand Name: Wholesaler [_] Not Wholesaier)
. [} individual Travel [JBusiness Travel Group Travel [ ] Study Abroad & Homestay
Overseas School Trips  [_] Overseas Wedding  [_] Other ( )
Sphere of Work [ |Purchasing . [X] Operation  []Planning [Osales  []Other( )
Areas [JNorth America [ JHawaii  [] Latin America/Caribbean South Pacific Ocean ] Micronesia
Oceania [Jeurope [ Africa [Jindianindian Ocean [ | Middle East
[JSouth EastAsia []China  [JOtherAsia [ OtherArea ( )
JTB CORP. Sect./Div. Purchasing and Sales Dept., for Overseas Tours
Makoto Kubotera Position Manager Administration Accounting ~ Fax:03-5796-5132  Email:m.kubotera@khb.jtb.co.jp
Address 13F JTB Bldg. 2-3-11 Higashi-Shinagawa Shinagawa-ku Tokyo 140-8604, Japan i
Type of Business [_] Package Tour (Brand Name: [Iwholesater [_] Not Wholesaler)
I:] Individual Travel D Business Travel D Group Travel D Study Abroad & Homestay
] Overseas School Trips  [_] Overseas Wedding Other ( Accounting )
Sphere of Work  [_] Purchasing Operation  [] Planning [Osales [Jother( )
Areas ~ [ONorth America [(JHawaii  []Latin America/Caribbean [ ] South Pacific Ocean [} Micronesia
[Joceania ‘(JEurope [ Africa ” [Jindia/indian Ocean  []Middle East
[Jsouth EastAsia [JChina  [JOtherAsia  [[]Other Area ( )
JTB CORP. Sect./Div. Purchasing and Sales Dept., for Overseas Tours Eastern Japan Region
Position Manager Fax:03-5796-5132 Email:y.kato@khb.jtb.co.jp
Address 13F JTB Bldg. 2-3-11 Higashi-Shinagawa Shinagawa-ku Tokyo 140-8604, Japan
Type of Business Package Tour (Brand Name: LOOK JTB Wholesaler D Not Wholesaler)
Individual Travel Business Travel Group Travel Study Abroad & Homestay
Overseas School Trips Overseas Wedding  [_] Other ( )
Sphere of Work Purchasing Operation Planning Sales  [_]Other ( C)
Areas [INorth America [ JHawaii  [] Latin America/Caribbean South Pacific Ocean  [_] Micronesia
Oceania [Jeurope  [X]Africa India/indian Ocean [ | Middle East
South East Asia China Other Asia  [_] Other Area ( : )
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mi Lanka Tourist Board

[P ZIW State of Texas Japan Office

AU ZAHBRBAR 7% 4 AMBAFA X EHFR
Iress Sabo-katkan Honkan 5F, Address 1F, 2-15-9 Hirog, Shibuya-ku,
2-7-5 Hirakawa-cho, Chiyoda-ku, Tokyo,150-0012 Japan

Tokyo, 102-0093 Japan
03-3262-1600
il soejima0124ctb-tyo@ninus.ocn.ne jp
. www.srilankatourism.org
tact Person Kazuhiro Soejima

z. Srilankan Airlines Ltd.

AUV HRE

Tel 03-3400-0012

Fax 03-6418-0570

Email  texasjapan@nyc.odn.nep
URL www.traveltex.com
Contact Person Naoko Shirane

m State of Utah

A ZMBRRAR

ress Toranomon Dai 2 Wako Bldg. 8F,
5-2-6, Toranomon, Minato-ku,
Tokyo, 105-0001 Japan
03-3431-6611
03-5425-2588

it dax-sales@sritankan.co.jp

:act Person Fujtkazu Otake

Bl SRS - World Hotels
SRS 7— IV FRFILZ

Address 494-11-1107, Miyazawacho, Akishima-shi,
Tokyo, 196-0024 Japan

Tel 042-549-1454

Fax 042-549-1453

Email  promousa@gol.com

URL www.visit-uswest.org

Contact Person Mamiko Naito

#
EXEH Sterling Traveiand Tour

T.D.R. Tours' Express, Inc.
(B) WOTY A Ib—L
Address Nihonseimei Ginza Bldg., 2-6-8 Ginza,
Chuo-ku, Tokyo 104-0061 Japan
Tel 03-3567-9191
Fax 03-3563-6319
Contact Person Yoshiteru Sato

IEXN 7 AM Travel and Tours

Address Bole Road, Addis Ababa, Ethiopta 21618
Tel 251-1-514055

Fax 251-1-514529

Email  t-tam@telecom.net.et

Contact Person Amanuel W/Hawarat

Tabix Japan Inc.

2EY YAV v U BREH

-ess Akasaka Prince Hotel,631goshitsu,
1-2, Kioicho, Chiyoda-ku,
Tokyo, 102-8585 Japan
03-5214-7177
03-5276-0685
Il eurasaki@srs-worldhotels.com
act Person Eiji Urasaki

Address Addis Ababa, Ethiopta 9100

Tel 251-1-511333

Fax 251-1-512944

Email emtru.woldeyes@telecom.net.et
Contact Person Tatek Hailemarsam

mmmit Hotels & Resorts

Sy bRFVX&Y V-

mtar Cruises

RE=IW—X E—F4—UYIFvF

ess Shinjukumitsui Bidg. 2gokan, 3F,
3-2-11,Nishishinjuku,Shinjuku-ku,
Tokyo, 160-0023 Japan
03-5325-5821
03-5325-5823

1 taraki2@starcruises.com.my

awctPerson  TatsumichiAraki

! Start Tourist '94 Idegenfogalmi Kft
RZ—FY—YRE

s Jozsef Krt.45, Budapest, Hungary H-1085
36-1-3173600
36-1-3173904

I starttunist-94@axelero.hu
www.startturist_hu

ict Person Attila Pocsik

I Starwood Hotels & Resorts Hawaii
RE—7y ¥ KTV TV E YI—Y N4

1s8 2155 Kalakaua Ave,, Suite #300, Honolulu,
Hawati, U.S.A. 96815
1-808-9214000
1-808-9230851
www.starwoodhawati.com

Address 2 Thameside Centre. Kew Bridge Road,
London, TW8 OHF, England

Tel 44-2082325680

Fax 44-2082325682

Email  sandy.masson@summithotels.com

ContactPerson  Sandy Masson

IEEEY 5un Hotel

BURFIV

Address 295 B Baikalskaya St., Irkutsk Russia 664050
Tel 7-3952-255910

Fax 7-3952-255912

Email  sunhotel@xemico.ru

URL www.xemi.com/sunhotel

Contact Person Katerina Protsentova

XX Sur Travel & Tours

Address Maldives

Tel 960-325977

Fax 960-320419

Email  info@sunholidays.com

URL www.sunholidays.com .

Contact Person  Ahmed Siyam Mohamed

Superlink Tours

A== 29 I7~X

. Starwood Hotels & Resorts Worldwide Inc.
28—y K FxFIV& ) I—I—L ED A Finc.

a8 Seiwa Ebisu Bldg. 6F, 1-18-14, Ebisu,
Shibuya-ku, Tokyo, 150-0013 Japan
03-5423-4826
03-5423-4823
tsuyoshi niiro@starwoodhoteles.com
ctPerson Tsuyoshi Niiro

m State of New Mexico
Za—XFVIORAE

88 491 0ld Santa Fe Trail, Santafe,
New Mexico, U.S.A 87501
1-505-8277400
1-505-8277402
sharon maloof@state.nm.us
www.newmexico.org

ct Person Sharon Maioof

Address SriLanka

Contact Person W. E. Ranyith Silva

miTrave!s

A= 4= F3RLZX

Address SriLanka

Contact Person Sunitna Wijepara

m Switzerland Tourism

A1 ABRENR

Address Tranomon Daini Waiko Bldg. 3F,
5-2-6, Toranomon, Monato-ku,
Tokyo, 105-0001 Japan

Tel 03-5401-5406

Fax 03-5401-5427

Email info@myswiss.jp

URL WWW.MyswIsS.jp
Contact Person Ayako Sasaki

36

Address 1-5-3, Yaesu, Chuo-ku, Tokyo, 103-8281 Japan
Tel 03-3274-4511

Fax 03-3274-0820

Email  m-fukuda@tabix.cop

URL www.tabix.co.jp

Contact Person Masahiro Fukuda

Tahiti Tourism Board
FeFRAER

Address T-Cat 2F. 42-1, Nthombasht, Hakozaki-cho,
Chuo-ku, Tokyo 103-0015 Japan

Tel 03-3639-0468

Fax 03-3665-0581

Email  tahityo@fa2.so-net.nejp

Contact Person Toshikatsu Hashimoto

m Taiwan.Visitors-Association’

LRRAES

Address Kawate Bldg. 3F, 1-5-8, Nishi-Shimbashi,
Minato-ku, Tokyo, 105-0003 apan

Tel 03-3501-3591

Fax 03-3501-3586

Email  tbrootyo@abelia.ocn.ne.jp

CoptactRerson,  Diana Chen ,

IEXEN 72ji Group of Hotels
B= KT I =T

Address SriLanka

Contact Person

ana nia Tourist Board
AV ZTERAR
Address IPS Bidg. 3F,
P O Box 2485, Dar-es Salaam, Tanzania, EAT
Tel 255-22-2111345
Fax 255-22-2116420
Email safar@ud.oo.tz
URL www.tanzania-web.com/home2.htmi
Contact Person Amant C. Macha

mnnzania National Parks
BRUYZT Fativ =2
Address P.0.Box, 3134
Arusha, Tanzania, EAT
Tel 255-27-2503471
Fax 255-27-2508216
Email  tanapa@haban co.tz
URL www.tanapa.com
ContactPerson  Gerald Bigurube

Chelan Goonetilleke

m Tasi Tours & Transportation

Address P.0.Box, 501023, Saipan, CNMi, MP96950
Tel 1-670-2347148

Fax 1-670-2357141

Email  yoshn@tasitours.com

URL www tasi-tours.com

Contact Person Nobuyuki Yoshii
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