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The Travel Agent of Tomorrow

Richard M. Copland, CTC, ASTA President & Chief Executive
Officer
Mr. Richard

CRS Computer Reservation Systems
IAR Interactive Plus reporting system
Orbitz Mr.

Richard

Mr. Richard

order taking sling
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Mr. Richard

130

steamroller

WE re

the best in what we do



ASTA

Fortune magazine

ASTA

Mr. Richard

Orbitz

"Well, the Bible often says,

“ And it cameto pass,’ but never once doesit say, ‘ It cameto stay.”

Facing the Future: Travel Weekly’ s 2002 Travel Industry
Suvey
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Alan Fredericks, VP-Editoria Director of Northstar Travel Media

LLC, and
Arnie Weissmann, Editor-in-Chief of Travel Weekly

delivar thi bost customers
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ASTA: Meeting the Changing Needs of the Agency
Community

O O

ASTA Executive Vice Presdent and Chief Operating Officer
William A. Maoney, CTC
Mr. William ASTA

Consumer
awareness
Modern Bride Reader’ sDigest AARP s

Generation Family Circle

Continental Airlines

Membership sales & retention

ASTA

New revenue streams

Improved member/supplier
communications

Legidation
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& lobbying Small Business
Administration disaster loans

2,340
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Exploding the Myths. Reality & Perception in the Travel
Agent Industry

O O

Jake Hill, Group Publisher of Travel Agent Magazine & Travel
Agent Custom Solutions

| change t0 Wi e
Mr. Jake Hill o

| WORLD HAS TW
| ::ﬂssrn:;,rruil':’ﬂl

you. YOU CAN

_ peeeal
gl Yol
o, IF YOU WANT TO ]
'HTI'I. ¥YOU CAN ;.h
CHANGE.” .
- LESTER THUR ASTA
o £

o Giants Sears Wards

Commission caps

agency locations

14,804
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33,593

25,665

Counselor
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Independent Bookstores and Travel Agents— Similar ssues,

Challenges, and Opportunities

Oren J. Teicher, Chief Operating Officer of American Booksellers

Association

Mr. Oren J. Telcher

American Booksallers Association oo

Independent Bookseller

Mr. Oren J. Teicher BOOK

SENSE Growing in Effectiveness for Participating Bookstores

Book Sense 76 www.BookSense.com.

anationa gift certificate

program
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A R Ot iende for
Fong

Hrspiess i’ g

fate mt Sl At
el s . v of b e v prdabetadl abd ey wih wlhag s s e g

Redeeniable at any store with Book Sense.
Call 1-888-BOOKSENSE for a boaksrare location near you,
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Sdling Successfully on eBay Travel

Jm Griffith, eBay Travel

eBay
bay.com/travel Mr. Jm Griffith
eBay
eBay
Mr. Jim Griffith
ebay.com
ebay.com/travelverify
ebay.com/sdll
eBay

SHlers



Guide ebay.com/sdltravel
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Beyond the Trade Show Booth: Building the Agent/Supplier

Relationship

Sue Tinnish, afounding principal in the firm SEAL Inc.

Owener
Ms. Sue Tinnish
Acti vities At

Beyond t he

Ms. Sue Tinnish

SEAL

Sue Tinnish

Pre-Show
t he BootBehind the

Boot Rost Show

Read
Behind

Sign I n/ Out

24

Boc

Peopl e
t he Boc

Sheet



Cr e &tAd) s Pl an a Quest.
Strategy CondbDebriefing Look at
Yourself From the Aisle
On Attervd emas

Beyond t heMsBubinnbh

o More Mar keting

o Use Technology to Your A
® Wal k the Floor

o Find Leverage

o Be a Speaker

® Leave the Show

o Hospitality Suites

® Product Demos

o Foll ow-up Demos
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The I ndustry's Best

Travel Agent of the Year r e
travel agent member who has made a gr
l ndustry and whose outstanding influ
have advanced the status of travel :

ShDozpnpresident Azuda@BO Tafavel 1 n
Or e
|l nternational Travel Age
recogni zesianeacatit venal travel agent
a great contribution to the travel i
i nfluence and professional activity |
travel agent community

Prem @lwil owner Ndnda CPtRong d. ) (

The Environmental Award ho
company or country that has made a si
and protecting the environment

Karakorum Expeditions Mongolia, Lt
program ai med at conserving snow |
SNCF (French National Railroad) for creating a special division

to monitor and improve the preservation of the environment for al rail

projects.

The Al l i1 ed Member Award rec

company whose contributions to trave
travel agency community
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Mi c hklai,nof or mer president and CEO
Airl ines Travel IAgIRAMNt Net wor k (

The Travel Hall of Fame Award

Il ndi vidual s whose careers have made

devel opment and expansion of the tre

Gor dBut’cBt ewafounder and chair man
Beaches Resorts

The Travel Journalist of
(for mpel ya C. Pederson Award) honor s
journalistic achievement in the fiel

Nadi ne ,Goldwaivnel Weekl|ly editor-at-|

Society For Accessibl' Tr a
( SATH) AccesSCrtyos tFale eSitbama wdredc e g ma 1z

I ndi vi dual or organization that has
the past year in creating economic o0
di sabilities Iin the travel industry ¢
of and access for travelers with di s
Donna Flora, CTC, Vice President o

for American Express
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ASTA's Ten Commandment sTroav eRle sipso nas i nb

right of all people and is a crucial
understanding. Wbmbsthaesponghbilitie
and inform travelers on environment &
recommends observing andteepspemmandm
when traveling worl dwi de:

.Respect the frailty of the earth. Rea
to help in its preservation, uniqgue
not be here for future generations t
.Leave only footprints. Take only phot

Do not take away "souvenirs" from hi
areas.

.To make your travels more meaningf ul
geography, customs, manners and cult
Take time to |isten to the peopl e. E
efforts.

.Respect the privacy and dignity of o
photographing peopl e.

.Do not Dbuy products made from endang
as ivory, tortoise shell, animal ski
Customs' "Know Before You Go" for mor
cannot be i mported.

Al ways follow designated trails. Do |
their natur al habitats.

.Learn about and support conservation
organi zations working to preserve th
Whenever possi bleen,viwalnkmeomrt ausley - s ounc
transportation. Encourage drivers of
engines when parked.

.Patronize those hotels, airlines, re
operators and suppliers who advance

conservation: water and air quality;
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waste and toxic materials; noise abai
and which provide experienced, well -
strong principles of conservation.

l10Encourage organizations to subscribe
ASTA urges organizations to adopt t h
cover special sites and ecosystems.
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Officers of Society’ s Executive Committee:

Richard M. Copland, CTC, president and CEO

Kathryn W. Sudeikis, CTC, vice president

W. H.“Bud’ Gillison, secretary

Mary Louise Seffert, CTC, treasurer

Joseph L. Galloway, immediate past president

William A. Maoney, CTC, executive vice president and COO

Board of Directors:

Salvatore Castoria: Area4—New Jersey Chapter
Frederic W. Bursch: Area8—Missouri Valley & Upper Midwest Chapters;
Betty C. Clement: Area 12— Southwest Chapter

Chapter presidents:

K. Hope Wallace, CTC, Arizona

Lloyd G. Miller, Jr., CTC, Central/North Florida
Kathleen (Kitty) M. Brandeis, Midwest

Iris Citron, New Jersey; Teri Lightfield, Oregon
Bertha Steinberg, Southern Nevada

Michael L. McCulloh, Southwest

International chapter presidents:

Y eghishe Tanashyan, Armenia
Stanimir Stankov, Bulgaria
Amr Ade Sedky, Egypt
Gabriel Abdalla, Isradl
Rosemary J. Wamboi, Kenya
TieLim Sung, Malasia
Moustafa H. Khataw, Tanzania
Bryan Hamel, Western Canada.



