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mman .
Kazakhstan Banking Sen1o? Manéger
Switzerland . . Managing Director
U.K. Industrial Machinery Executive Director
Chile & Equipment Management Consultant
EZT;?EED Retail Associate Director
Denmark Education Technical Service
Nigeria Manager
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Argentina Regional Director
German Real Estate Chief Dealer
Spain . : .
Turkey Automotive Vice President
Russia Consulting Co. Deputy General Manager
U.S A Energy Service Recruiting Manager
F?ance e Finance Deputy Director
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New Zealand
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EBEATAIEME A (Capital Asset Pricing Model
) Fothk A ho BB % (Bond-yield-plus-risk-
premium Approach ) * 2 3#F# AL TF :

AL BARFTEATHEHEA

BAERTHT:

Ke=Rf+ B (Rm —Rf)

Ke : At R A % o B4 80 %

Rf: & Az #l %

Rm : #454 & @b 506 %

B BB Rk
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NE R BRI A KB RI  HFTHE
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Mt & =
BHIEEIEE TR &

SREAOEEEHAE

RIRBFI 0TI S B RENRIABUATF A0 LB #IDNES A (De fault Spread)

BRAHER:
TN
. So kA SRR 2y P
-10000000 0.199999 D 10.00%
0.2 0.649999 C 7.50%
0.65 0.799999 CC 6.00%
08 1.249999 CCC 5.00%
1.25 1.499999 B- 4.25%
1.5 1.749999 B 3.25%
w0 1.75 1.999999 B+ 2.50%
2 2.499999 BB 2.00%
2.5 2.999999 BBB 1.50%
3 4.249999 A- 125%
4.25 5.499999 A 1.00%
5.5 6.499999 A+ 0.80%
6.5 8.499999 AA 0.50%
8.50 10000000 AAA 0.20%

IR BABEIEHR

| 8
. o XA B ARFATH . -
-100000 0.499999 D 10.00%
0.5 0.799999 C 7.50%
0.8 1.249999 CcC 6.00%
1.25 | 1.499999 CCC 5.00%
1.5 1.999999 B- 4.25%
2 2.499999 B 3.25%
2.5 2.999999 B+ 2.50%
3 3.499999 BB 2.00%
3.5 4.499999 BBB 1.50%
4.5 5.999999 A- 1.25%
6 7.499999 A 1.00%
7.5 9.499999 A+ 0.80%
95 12.499999 AA 0.50%
12.5 100000 AAA 0.20%

12



BoBR  RMRRGER - BATAL £ E BRI U
BRAEEFNFXABHAE  HHEABHZAYE K23
EehEH BARKETRKEERERARMET REH
ZMEHE M FHRERAE -

BT EEAS THEFERHEALERERS
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FBEMEELRBREPZLMERE  BFEELIE =02 —
 SMEBEASEZ0Z_ARR BN URFEROBER
AEBEHROBDE  RHEHE B FHELERE -

@FLAAE (HAR) BENRAH

AN EHREHRESESES0 5 - REEZIBRHES
£k il FEELALAE (FRE) » REFEMA
SEEEZR 0 SMEFRE -

8~ &3

ANNBARFE THRALERAALE  UERERNH
HAFRERBEE A HETE  SHBFCEZRME - 28UF
UERENBRHBEERZRAZA T BREBARTRE AN E
EUANATE R RBBRERET (RAQIBAMELZREREF
E) UAFAR  THAHARBDREARESLEZUAN  HEEAR
ARz BB AEAMEZERAR  BUEOEFETETRRBE
» MEFRENELRAFARLTRAZSBE °

g

()78 %%

BGHR AL G RETOEBREE —BAEARNE - THREH -
DEFHHFCALBITHEREELE  KaBHBE CEARE
Bl IEME  BPIEEAR BB BRAENE KRMmikslie - Bk ©¥RX
BEEROTCHBENESRERTCAY  FAIBFTLBBETHS
A BRRE -

BREAEEE 2ETHEHITE (Pricing) REHF 4
B - DEAGEAS  MAHSEMURERBEEECHEE - £
BEH T > S BBENHERRACENTHRSE (
Marketing Strategy) - 74§ %®% 6z —Bx25% : (1) £#
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B 12 # 3 (Target Market) R # % & & &4 (Positioning of
Product) » (2) iTRAFHZHH ERERAFEHEM - TEA
B A ATEE R R — %842 &4 5Cs— A% (Customers)
~ /> 8 (Company ) -~ # % # (Competitors) ~ & # # (
Collaborators) -~ B #¥ &35 (Context) &9 #44 » BN 38
#4745 2 R (Marketing Decision Making) -

BEE R (Customer Needs) @ R FEHRARHAHHER?
2> 8 4% (Company Skills) : BAMEAMUEFE R N FHAHE

e g ?

#% % # (Competition) 'ABRARELEXK  NAZHFEA
#®?

4 4 # (Collaborators) : A& i T BB RIHE ? 4o
77 3 Eh 4] 2

FxBE (Context) ! XM -HiF - REEEFTBTHY
] B & BT ?

BHERTISHEEZERELE S  DNEAPTHUITETHES (
Marketing Mix) > #mBFAFLEEVBERER NN ZHA] -

T 4 & &2 B, %

—

Marketing Analysis (The § C’s)
[ Customers ][ Company } [ Competiwrs] [;nabomm] LComext J
“ 1
Target Product and
( &gﬁ‘;"ém —> Mkt —>  Service ]

, \ Selection Positioning
Creating )

Value (- Marketing Mix (The 4 P's)
{Muct&&wice] [P]ardChannelsJ [ Promotion ]

, ! ' 7
Capturing \_ r Pricing J
Value

'
Sustaining Customer
Value Acquisition Retention

Profits
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1L EFBRTHRAE &ML

FHRBZHRENBE  RERZARGHFEAHE R BET
G- NREREBBEZTIG - BEHEABRLEBAKXRRTIE (
Large Mass Markets) 4 BEBANKRBEER YL 2B IERRTH (
Smaller Segments) o — A5 (Markets of One) Bps& /2 8)4kAE %18
AFRMBHRZBHE - BFREELENPHBEEZE ROTRAER 0 R
THEARBBEFCRFEGER - e MORME2AEFSIHERNT
FPAEIR IR B F 0y F X B B AAF 164744 (Customized Marketing) -

BRTIGHEREL MRS

A A#eyBest 8% (Potential Buyers) &35 B RERKE
AHE? EANALBAARRBAEN T ERBEPEJNHAE
ERE TR E MBI -

B. 2 8) T2 &g LA 4842 8% 3t A R RAATHREZ K 9B FALIRF
(Customization) :

XEBWH -  WHER - wHHE - @A
(Mass Market) (Market Segments)  (Market Niches) (Individuals)
THTRES AT ARMERR  EPRBEEZERAGTXAE

A Ao st (Go o 58 A7AF - B3 - XD o
B.#EER (: HE - B3R #47F -~ #£4) -
CAZFX (km:  REEXxRE - - BHEASOH) -
it BABRHBETAHRAMBRERT G b0
A ##REHA (User Status) @ 1ERE/JEERF -
B.i£M$a% (Usage Rate) : &~ - SEERE -
C.#/% % £ (Benefits Sought) @ #x %@ g#&EE -
D. & E k& (Loyalty Status) @ &BWE ~ PR~ BARTEBRE -
E. # & & E (Attitude Toward Product) : A% E - % & - &% E

ERERMBERRTY ARBFAHEALBERERRAZES
SIBBERA - Bt 2AEFBRETHPFENERHEZRMA
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EEHELR
ALLERETERTHABRRET
B g BERBRASELBRNBEETERR
CHBRTFREANTHNLERTR
D. BATSHi A MBR B ZBEEEE -

E. R & W5HERATARBTHMBRE -

ARITTIHERMBRETHGEE > QALALTE o THG
BEER RRALMBTHEBEEAZNNNAEADS  BAK T LR
REBEMRBRER - NANEREMRESAPNT — AT B
JEFI MR BPREIE BB FHeiTe54a4 (Marketing mix) - @B %
785 mbBp e 3Epigey 4P A% (Product) -~ #4% (Place) -~ 4%
4% (Promotion) -~ #2374 (Pricing) -

2. 47884
O & (Product)

ERAREANHELAHTH BHRESTEEREASLAS D
B BOABERTRINAHE - ATHHRABERHBE A&
SIERBETRFBEAORBRERE  MBEETEBRTHS A

MEFEGRIY -

‘ﬂl

REE
ALTHE A5 IR
iy #EHE
pa By R R SR A1
PBEABRBHYENHT Aot REe o @R R
B R 4% Beragnd R

@&e4s (Place) : 4744:@% (Marketing Channel)

e R G BB RS RARamER  NEkd
BREATIFRAFTEE AR REERER - 48
FAHFR (AHELETARFORMY) ATBBRESRAPIT
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& 5h 4€ o Harvard Business School # Mr. Kash Rangan #%i& %
HEESF M B LT AR ¢

A. 2 & &M (Product Information)
B. & %48 %4t (Product Customization )
C. A& &E4%% (Product Quality Assurance)

D. #& x» (Lot Size, the ability to buy in a smll quantities
)

E. £ &% #8 (Product Assortment)
F. AR B2 (Availability)
G. &1 A5 (After-Sale Service)
H. 4% $hm % (Logistics)

AR OEEBR R RERBEE B - A THRHEHEENT
K1 BBRBNEEXRBAHFRESHRTRABAXMENRE
S BEUPRERTEFRMAEABE T NERBBHH
BRAER ) BTHEBARTRADNABDERAHEELLHREML
)RR — o

MERTENZRAERABREMNXHE  dNERRAMBR
$E—HRHAHBAEREZI A TEREREL  ABAHR
v B E B O AT R MBS AEREN T AT IR Treth 1
Re-BHRRENFTRERFVBEERLEE B —BAARELRF
ReHRKRBAZ > BBHIRESE > FRERRER -

@1244 (Promotion) : 474%i#%#@& (Marketing Communications)

EROFTHBEEBGERHE OSABHRSBEABARIEAR
HHERE (WHABBELE S  RYRANLEMBETLRL) - XTF 6 Ms
model B3tFARBEHIA RE TR

w35 (Market) —#ATHBAEEAHRABMT?
f£% (Mission ) —&i&aYy B 49 BT 7

3.8 (Message) —HEBM ML AT ?
¥4 (Media) —GRMEMERHTEALT?
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424% (Money) — BB EEBILEL L BE?
# % (Measurement) —E&) 4 £14% o fiRiEH 4 ?

TEEROBEBRESHBENALARRATLEABELRYA
B BUABHRFENAL URBMHE RS RL » SLEPAEME
mE B REM (DMU » Decision-Making Unit) » & B =T s/ ]
RAE—A MREHBA-

RAEMNZABEALHF  EHER RS LEFIEF
» B E AT ERREE AR T ABRNTET A4k
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